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To  the  sellers  of  hats  in  Chicago: 


991,179  Heads  to  Hat! 

In  Chicago,  according  to  the  latest  governtnent  census,  there  are  991,179 
males  I  5  years  of  age  and  over. 

If  each  one  of  these  buys  2  hats  a  year — a  low  estimate — that  aggregates 
1,982,358  hats  sold  annually  in  Chicago  alone. 

Are  you  selling  your  share  of  these  hats? 

To  sell  more  hats  in  Chicago,  follow  the  lead  of  experienced  advertisers  in 
this  market  and  advertise  more  in  The  Chicago  Daily  News. 

Because  it  paid  them,  advertisers  bought  8,937,325  agate  lines  of  display 
advertising  in  The  Chicago  Daily  News  in  the  first  seven  months  of  1925,  the 
greatest  amount  of  space  they  ever  bought  in  any  Chicago  daily  newspaper  in  any 
similar  period  of  any  year. 

These  8,937,325  agate  lines  of  display  advertising — 1,748,086  lines  more 
than  were  carried  by  its  nearest  competitor,  a  morning  newspaper  —  are  conclu¬ 
sive  evidence  of  the  increasing  value  of  The  Chicago  Daily  News  to  the  advertisers 
of  America. 

Among  the  approximately  1 ,200,000  daily  readers  of  the  400,000  average 
daily  circulation  of  The  Daily  News — there  are  about  half  a  million  masculine 
heads  to  cover  with  hats — 2  hats  a  year  for  each.  Figure  it  out  yourself.  Here 
is  a  market  that  warrants  increasing  you:  selling  message  in 

THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 
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Make  £^07  Week 
Pu.'fttwjikallbdi 


Nine  Out  of  Ten  Fires  Are  Preventable! 

BUILD  FIRESAFE 


r  HAHOMAL 

iFna-fienmiow , 


Make  Ewij  Week 


A  Message  of 
Security 

Were  all  banks  to  pay  double  interest  on  Bar¬ 
ings,  the  yearly  amount  would  just  equal  the 
annual  loss  by  fire  in  the  United  States. 

The  only  way  to  combat  this  enormous  waste 
is  to  build  firesafe.  Every  home-builder  and 
contractor  must  consistently  build  out  fire. 

Our  community  will  become  a  better  place  in 
which  to'  live  only  when  firesafe  conAniction  is 
used. 

WbcD  YOU  BuUd— Bmld  FIRESAFE 


WHAT  IF  YOUR  OWN  PLACE 
SHOULD  BURN? 

B«ck  in  the  dnyt  whra  yon  wnre  p  hoj»  whnt  di^bnud  nmoaf  Bnay^natzpMMthntuMuli 
fan  it  WM  to  wntcb  n  Ant  to  $S  ooch  yoor  for  ortry  mon.  woBon  nod  child 

What  n  thrill  you  fot  out  of  dnohinf  down  th«  in  tho  United  Steteo. 


■trert — perhapi  in  ttM  Tory  dond 
of  nifht! 

The  terrifying  peak  of  a 
brazen-throated  bell  gave  winga 
to  your  feet  Voicea  tenao  with 
excitement  called  to  one  another. 
All  along  the  way  the  windowa 
of  housea  Sew  open.  Off  in  the 
'diaUnce  you  could  aee  an  angry 
glare  reddening  the  aky. 

Yea,  it  waa  great  aport  to  run 
te  a  Are— -hack  in  the  boyhood 
daya. 

It  ia  different  now.  A  Are  haa 
become  aomething  to  think  about 


riR  IMS  It  Ihc  toned  SIM 


r  « 


NiNs  Piece  oi/T  or  ten  ak 


What  if  Are  ahoold  atert  la 
your  own  placo  of  beeinaea  or 
perhape  wotM,  yonr  honao.  Suih 
pooo  it  ahoold  teeak  oat  thk  rery 
nitht? 

Are  you  protected  by  Areeafe 
conatroctioaT-  If  not,  yon  are 
gambling  with  yoor  peace  of 
mind,  perhape  wite  yoor  own  life 
—and  the  Itren  of  othere. 

Finally,  rOoiembcr  that  Araaafe 
conatructioa  actoally  coete  leee 
than  eonatrectioo  which  k  sot 
Areeafe. 

That  k  becanee  yoo  eare  on  re- 


mighty  aerioualy.  It  meana  a  loee  even  tragedy  pain.  You  aare  tm  depredation-  And  yoo  aaro 
— 4o  aomeone.  And  although  ineurance  may  corer  on  ineuranee.  When  jrou  bnild— no  matter  what 
part  of  the  loee,  thia  merely  meana  that  the  coot  k  —build  eo  K  wont  born  I 


Every  Ejghty 
Seconds 

a  fire  dcpaitment  inaksa  a  call  Loss  to  tbs  ms- 
foftunatc  owner  whose  house  burns  often 
becomes  a  burden  undtr  which  he  atnigglei  for . 
years  ‘ 

I  Hake  certain  that  fire  wfll  not  mahe  a  total 
I  loaa  of  your  home  by 

INSURING  YOUR  HOME 

with  a  policy  from  the . 

Inaurance  Company. 

Sufficient  inaurance  plus  Areeafe  conatruction 
makef  a  team  that  even  Demon  Fire  cannot  over¬ 
come.  Rates  and  amount  of  inaurance  allowable 
on  your  home  given  upon  request 

Every  lorn  promptly  paid  for  more  than 

ONE  HUNEHtED  YEARS 

Amet,  .  .  .  $10^000,000.  Stroagaa 

!  Uabililias  .  $I0i000i00a  Gibraltar 

[Signature] 

Life  loHraacs — Autotnobile  Instwuace 


SAVE  MONEY 
Plan  Your  Home  Right 

Upon  your  choice  of  architect  depends  the 
srrangement  appearance,  constructon  and  the 
fiiwfe  and  lasting  qualities  of  your  home. , 
“Yomr  Heme  PUnned  e,  YOU  Went  It” 
[Signaluru] 

Rretafety  Auured 
Cyncrete  Block  I  <OM  Of  Btonkl 

art  Aresafu,  ererlasting,  haat 

and  cold  iusuUting  and  free  I - - 

from  upkeep  ezpenM.  From  basement  to  eavee,  use 
Concrete  Block 
[Sigaatore] 


Just  the  Home 
You  Want 

fThertYer  jrmir  lot,  wt  cea  build  ra  It 
hMt  the  boa#  jroe  have  lent  deaired. 

A  boHM  that  win  bav#  all  the  e»tj  caa»- 
fort,  beauty.  fir«Mfeac«  and  permanence 
that  are  Inherent  la  the  beuM  of  year 
dreama 

Step  ia  today  aad  let  ae  $bew  yea  pUaa 
of  beusea  in  ear  Sle.  Oac  ef  tben  wiU 
plMM  year  taete  and  eoit  year  pocket- 
beek.  And  we  will  be  glad  te  eetiamte  tbe 
ceei  at  wbieb  It  can  be  built  fer  yea. 

Step  paying  high  rente.  A  email  down 
payaient  aad  tbe  rcit  U  paid  jaW  like  rent. 


If  ywi  baaa  aa  let,  bay  • 


I  tha  Hoosa  Is  YOURS  P'Mcd  at  fteO.  0ae4bird  dewa  and  111  t 


I  Sand,  Gravel,  Cement,  Lumber, 
Bride,  Block  and  llle  Roo&ig 

SurrIiM  W  An  KM*  Im  BsiU<r> 

OtUvny  Su,  Dey  ss  Order,d 

I  compahe  our  prices 

[Sioulmu] 


Firesafe  Garage* 

Bride  or  Blo^  - - 

Build  A  panDAnaat, 
beautiful,  Arttafa  garago 
to  At  yoor  cxa«t  neoda. 

Yw  car  desanrea  good  hoosinf— Ma  ma  for  I 
work  at  lowest  coat 

[SigBalora] 


Building 
So  It 

^on’t  Bum  U  r'  - 

>Wem  which  we  havf ' 


Electrical  Fixtures 

Equip  your  house  with  electricity.  ^ 
We  have  illumination  ideas  that  sre 

unique  sad  not  costly  _ _ 

High^-'-'-v^ork  at  Lowmi  Cost 
/  n  If  You  Wish 


Cement  Stucco  Outside  and 
The  Best  Plastering  Inside 

PrsIssI  your  bams  aa.aa  sldss  from  tha  ravages  af  Sra. 
Saab  malariaU,  spgiisd  aa  Matal  Lath,  are  iW  msdava  paavi- 
staas  agaiast  mcraaaiag-Sra  daagars.  Let 


A  Million 
Dollars 
a  Month 


FREE!— Advertising  You  Can  Sell 

Here  is  a  fine  opportunity  for  you  to  do  your  will  be  glad  to  take  part  in  this  campaign  to  re¬ 
part  during  Fire  Prevention  Week,  October  4-10,  duce  fire  losses. 

and  at  the  same  time  make  some  money  through  The  advertising  on  the  page  here  reproduced  is 

extra  local  advertising  you  can  sell.  suitable  for  use  by  local  advertisers.  Start  your 

Shown  above  is  a  facsimile  of  a  part  of  a  page  of  plans  now  for  at  least  one  page  of  this  advertising 
advertising  written  around  the  idea,  “Build  So  It  during  fire-prevention  week.  We  are  prepared  to 
Won’t  Burn’’  which  we  are  making  our  slogan  for  cooperate  with  you  by  supplying  mats  and  cuts 
fire-prevention  week.  Banks,  insurance  companies,  promptly  on  request.  If  you  haven’t  received  a 
contractors,  building  supply  dealers  and  others  copy  of  this  page,  write  for  one. 

PORTLAND  CEMENT  ASSOCIATION 

111  West  Washington  Street  •  CHICAGO 

A  National  Organization  to  Improve  and  Extend  the  Uses  of  Concrete 

OFFICES  IN  30  CITIES 
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Come  out  to  the  house 
some  nig(ht — 


^  That,  in  effect,  is  what  the  men  and  women  of  Baltimore 
say  to  the  advertiser  who  uses  the  Sunpapers. 

Q  “Call  on  me  at  home  where  we  will  have  a  chance  to  talk 
this  thing  over  at  our  leisure. 

“You  say  you’re  organizing  a  tour  of  the  W  est  Indies?  Meet 
the  wife.  She  handles  all  our  vacation  money. 

^  “See  this  suit?  Holds  its  shape,  doesn’t  it?  You’ll  never 
guess  how  much  I  paid  for  it — and  I’ve  worn  it  four  months. 
She  saw  a  sale  ad\  ertised  30%  off. 

^  “She  got  the  piano  in  the  same  way.  She  has  more  time  for 
reading  ad\  ertisements  than  1  have — and  I  guess  she’s  more 
interested.’’ 

^  To  reach  the  men  and  women  of  Baltimore  at  home,  use 
the  Sunpapers — for  the  Sunpapers  are  deliv  ered  straight  to 
the  doors  of  Baltimore’s  homes. 

^  One  hundred  and  twenty-three  carrier  routes  and  over  1,000 
carriers  completely  covering  Baltimore  and  suburbs. 


Average  Net  Paid  Circulation  for  6  Months 
Ending  March  31 1  1925 

Daily  (M.  &  E.)  •  247,320 
Sunday  ...  -  182,031 

A  Gain  ot  3587  Daily  and  4527  Sunday  Over 
Same  Period  a  Year  Ago 


JOHN  B.  WOODWARD 
110  East  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper” 


2 
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The  Evening  Bulletin 

Philadelphia’s  Newspaper 

has  two  merits  of  outstanding  value  to  the  advertiser — 

1  -  The  largest  circulation. 

2  -  The  lowest  rate  per  line 

per  thousand  copies. 

The  Bulletin  goes  daily  into  nearly  every  home  in  Phil¬ 
adelphia,  Camden  and  their  vicinity. 

Most  local  advertisers  concentrate  their  advertising  in 
The  Bulletin. 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 


PHILADELPHIA’S  NEWSPAPER 


“In 
Philadelphia 

nearly  eveiyhody  reads 

JheBuUetin 


526,796 

Net  paid  average  circulation  for  six  months  ending  March  31, 
1925. 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
<  Park-Lexington  Building) 


CHICAGO  DETROIT 

Verree  &  Conklin,  Inc.  C.  L.  Weaver,  Verree  &  Conklin,  Inc. 

28  East  Jackson  Boulevard  117  I^fayette  Boulevard 


SAN  ERANCI.SCO  KANSAS  CITY,  MO. 

Thomas  I,.  Emory.  Verree  &  Conklin,  Inc.  C.  J.  Edelmann.  V'erree  &  Conklin,  Inc. 
681  Market  Street  1100  Davidson  Bldg. 


(CopxHffht  192S— Bulletin  Company) 


ip 

EDITOR  &  PUBLISHER 

.  Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by 

The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E,  Pew,  Editor; 

Suite  1700  Times  Building,  42nd  St.  at  Broadway,  New  York.  Telephone,  Bryant 
3052-3053-3054-3055-3056.  Charter  Member  Audit  Bureau  of  Circulations. 
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Lineage  Records  Presage  Biggest  Year 
For  Newspaper  Advertising 

Statistics  on  More  Than  TTiousand  Daily  and  Sunday  Papers  Show  Six  Month  Total  of  2,500,000,000 
Lines — Advertisers’  Investment  for  Year  May  Pass  $700,000,000 


l^EWSPAPER  advertising  volume  in 
1925  will  exceed  that  of  1924  by  at 
least  eight  per  cent  and  probably  by  a 
greater  margin,  and  the  sum  invested  hy 
advertisers  in  this — to  many  of  them 
newly  discovered — medium  of  sales  pro¬ 
duction  will  approximate  $700,000,000.  It 
will  not  be  surprising,  in  view  of  the 
figures  for  August  which  appear  on  an¬ 
other  page,  if  the  amount  proves  to  be 
considerably  greater. 

These  are  estimates  based  not  on  mere 
assertion  but  upon  a  study  of  the  most 
comprehensive  volume  of  newspaper  ad¬ 
vertising  records  that  has  ever  been  as¬ 
sembled  and  published.  The  semi-annual 
tabulation  of  newspaper  records  which 
appears  on  subsequent  pages  displays  in 
detail  the  business  done  between  Jan.  1 
and  June  30,  1925,  by  205  morning,  594 
evening  and  258  Sunday  newspapers  in 
600  cities  of  the  United  States  and  of 
14  morning,  31  evening,  and  two  Sunday 
newspapers  in  20  cities  of  Canada.  The 
population  of  the  United  States  cities, 
according  to  latest  available  estimates,  is 
in  excess  of  51,000,000— or  practically 
the  entire  urban  population  of  the  coun¬ 
try.  The  population  of  the  Canadian 
cities  is  more  than  2,500,000. 

These  newspapers  of  the  United  States 
published  almost  2,500,000,000  agate  lines 
of  advertising  in  the  first  six  months  of 
1925 — the  exact  figures  for  all  and  for 
each  of  the  18  groups  into  which  they 
have  been  formed  on  the  basis  of  popula¬ 
tion  will  be  found  in  the  box  on  the  next 
page.  Morning  newspapers  printed  787,- 
OOO.(XX)  agate  lines,  evening  newspapers 
printed  1,685,000,0(X)  lines.  .Separate  totals 
can  not  be  stated  for  Sunday  papers  be¬ 
cause  some  publishers  do  not  keep  sepa¬ 
rate  records  of  their  Sunday  lineage. 

This  total,  amassed  as  it  was  during 
six  months  which  included  a  brief  period 
of  business  uncertainty  and  inaction,  is 
remarkable.  Even  on  the  assumption  tliat 
it  represents  the  pace  at  which  news¬ 
paper  advertising  will  grow  for  the  last 
six_  months  of  the  year,  it  would  indicate 
a  5  per  cent  gain  over  1924,  when  the 
tabulation  of  practically  this  same  list 
of  newspapers  showed  a  total  lineage  of 
5,058.705.508  agate  lines.  The  indicated 
total  lineage  for  1925  by  this  line  of  rea¬ 
soning  would  be  al)out  5,2.50,000.000.  July 
and  .August  figures  and  the  appearance  of 
the  newspapers  so  far  this  month  make  it 
evident  that  an  estimated  5  per  cent  gain 
is  too  conservative  to  lie  accurate  and 
that  a  10  per  cent  gain  is  not  unlikely. 

The  new  wealth  that  these  increases 
represent  is  distributed  throughout  the 
country,  only  one  or  two  spots  in  the 
West  having  so  far  failed  to  get  their 
share.  In  the  South  the  newspaper  busi¬ 
ness  is  enjoying  a  degree  of  prosperity 
Undreamed  of  a  few  years  ago.  Florida 
has  produced  not  one  but  half  a  dozen 
Riants  of  lineage.  The  Miami  Herald  is 
shown  by  this  table  to  be  the  new  leader 
of  all  in  total  volume  and  in  volume  of 
local  display  space  among  morning  news¬ 
papers. 

The  Miami  Herald’s  record  of  18.000,- 


000  odd  agate  lines  surpasses  by  almost 
1,000,000  lines  its  record  for  the  entire 
year  1924  and  assures  that  the  wearer  of 
the  1925  newspaper  lineage  crown  will 
have  to  go  far  l)eyond  all  the  old  record 
marks  to  gain  leadership.  The  Detroit 


A'erwr,  New  York  Times  and  Chicago 
Tribune,  the  Newark  News  and  the 
Philadelphia  Bulletin  have  put  behind 
them  all  their  past  records  for  the  first 
six  months.  The  Miami  Nnvs  is  a  new¬ 
comer  in  their  select  midst.  All  of  this 
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CITIES  HAVING  1,000,000  POPULATION  OR  MORE 


Totml 

City  and  Newspaper  Lineace 

Boston  Advertiser  (m) .  783,000 

Sunday  ed.  (s) .  1,541,591 

Total  (ms) .  2,324,591 

Boston  American  (e) .  2.272,211 

Boston  (Christian  Science  Monitor 

(e)  2,600,041 

Boston  (jlobe  (me) . 4,213,314 

Sunday  ed.  (s) .  3,267,545 

Total  (mes) . 7,480,859 

Boston  Herald  (m) .  4,860,236 

Traveler  (e) .  5.231.775 

Sunday  ed.  (s) .  1.973,332 

Total  (ms) .  6.833.568 

Boston  Post  (ms) .  6,025.095 

Boston  Transcript  (e) .  3.617.197 

Brooklyn  Citizen  (es) .  2.347,323 

Brooklyn  Eaftle  (es) .  8,577.076 

Brooklyn  Standard  Union  (e)....  3,436.764 

Sunday  ed.  (s) .  708,076 

Total  (es) .  4,144.840 

Brooklyn  Times  (e) .  2.518.888 

Sunday  ed.  (s) .  420.434 

Total  (ms) .  2.939.322 

(Chicago  American  (e) .  6.214.263 

Chicago  Herald  &  Examiner  (m)  3,056,460 

Sunday  ed.  (s) .  2,909.721 

Total  (ms) .  5,966,181 

Chicago  Journal  (e) .  2,468.860 


.10,331.101 
.  2.855,481 
.  9.236,109 
.  6.012.465 
.15.248.574 
.  6,529,050 
.  5.869,545 
.  3,426.512 
.  9,296.057 
.  7.084.070 
4.826.332 


Chicago  News  (e) . . 

(Tiicago  Post  (e) . 

CTiicago  Tribune  (m) . 

Sunday  ed.  (s) . 

Total  (ms) . 

(Cleveland  News  (cs) . 

Cleveland  Plain  Dealer  (m)... 

Sunday  ed.  (s) . 

Tot.al  (ms) . 

Cleveland  Press  (e) . 

Detroit  Free  Press  (m) . 

Sunday  ed.  (s) .  3,39.1.446 

Total  (ms) .  8.219,778 

Detroit  News  (e) . 11.998.266 

Sunday  ed.  (s) .  4.416,412 

Total  (es) . 16.414.678 

Detroit  Times  (e) .  4.569.428 

Sunday  ed.  (s) .  1.762,992 

Total  (es).. .  6.332.420 

Los  Angeles  Examiner  (m) .  6.215.254 

Sunday  ed.  (s) .  t.647.171 

Total  (ms) . 10.862.4'>5 

I  os  Angeles  Express  (e) .  4  915..T04 

Iz>s  Angeles  Herald  (e) .  8.256,500 

I.os  Angeles  Illustrate  News  (ms)  1.789.774 

I  os  Angeles  Record  (e) .  2.527.518 

.t.itis  -Angeles  Times  (m) .  7.9  47.46 1 

Sunday  ed.  (s) .  ,'•.209.190 

Total  (ms) . 13.157.654 

Now  York  Americ.an  (m) .  2.659.794 

Sunday  ed.  (s) .  4.502,310 

Total  (ms) .  7.162.104 

New  York  Daily  Mirror  (m) .  1.915.106 

New  York  Daily  News  (m) .  2.158,500 

Sunday  ed.  (s) .  1.102.876 

Total  (ms). . 3.261,378 

Note — News  discontinued  classified  advertising  May  15,  1925. 


National 

Local 

Claaaified 

L»fal 

Badio 

125,345 

405,885 

251,770 

579,299 

640,590 

321,702 

704,644 

1,046,475 

573,472 

493,768 

1,332,869 

329,159 

44,471 

71,944 

374,054 

1,368,243 

857,744 

19,052 

1,044,686 

2.197..184 

971,244 

26,349 

519,938 

1,460,265 

1,287,342 

33,654 

1.564,624 

4.357,649 

2,258,586 

60,003 

1,817,760 

2,143,654 

898,822 

1,840,282 

2,603,888 

785,805 

643,565 

698,258 

631.509 

2,461,325 

2,841,912 

1,529,331 

1,128.944 

1,055.846 

1,432,407 

26,030 

742,164 

1,341.853 

363,306 

42,468 

1,767,238 

3,878.838 

2,931,000 

476,546 

129,044 

861,710 

1,711,218 

863.836 

519,934 

22,360 

143,968 

495,034 

69,074 

11.550 

1.005,678 

2.206.252 

1,032.910 

519,934 

33,910 

435.616 

1,403.200 

.  680,072 

450,302 

6.670 

87,184 

289,050 

44,200 

1.430 

522,800 

1,692,250 

724,272 

450,302 

8,100 

1.242.710 

4,323,805 

647.748 

ns 

211.985 

682,305 

1.666,755 

707,400 

46,744 

711,429 

1,979,436 

218.856 

113,682 

1,393.734 

3.646,191 

926.256 

160.426 

438,449 

1,727.594 

.302.817 

1,494,912 

6.431.665 

2,404.524 

...... 

200.956 

470.706 

2.081.658 

302.817 

65,550 

1.822,575 

4.447,362 

2,966,172 

.32,206 

1,032.792 

3. .366, 666 

1.61.3.007 

121.462 

2,855,367 

7,814,028 

4.579.179 

153,668 

1,401.083 

2,623.973 

1,794,. 509 

49,980 

52,950 

992.958 

1,591.338 

8.39.826 

2,390 

118,5.10 

2.394,041 

4.215.311 

2.6.34..3.35 

52,370 

171.480 

1.004.220 

4.237,380 

1.658,832 

14,420 

101,350 

1.182,706 

2,051.840 

1.591.786 

684.208 

1,780.660 

928.578 

1.866.914 

3.8.32. 500 

2.520,364 

1.495..196 

7,973,910 

2.525.530 

732,704 

2.20.3.978 

1.479.562 

2,228,100 

10.177.888 

4,005.092 

714.420 

.3.020.82.' 

634.186 

502..120 

914.732 

345.940 

1,216.720 

3.9.35.55  » 

980.126 

813.540 

2.697.187 

2.704.527 

81.5.36 

514..59a 

3,194.489 

0.^8.084 

106.96.1 

1,328.138 

5.891,676 

.1.642,611 

188.499 

810.278 

.3.424.974 

679.952 

88.858 

1.20.3,538 

5,279.6.80 

1,773.282 

20, 0.^0 

256  760 

3.129.862 

140.896 

ns 

ns 

971.278 

3,510,402 

.1,465.784 

727.188 

.3.074,792 

1,407.210 

1.698,466 

6.585.194 

4.872,994 

590.418 

1.207.732 

861,644 

58,200 

33.148 

1.051.698 

3.183.362 

267,2.50 

94  574 

1.642,116 

4,391.094 

1,128.894 

58,200 

127,722 

714.932 

1..336..348 

77.220 

146 

.10  .104 

178.910 

906.530 

17,4.36 

43.364 

2.272, S7S 

94.656 

146 

73.758 

New  York  r.rxphic  (e) . 

597.952 

34.765 

506.425 

37.85.1 

18  909 

Sunday  ed.  (s) . 

224.69.1 

2.60}? 

26.287 

2.63,3 

Total  (es)  . 

822.645 

.17.373 

699.500 

64.140 

21.542 

New  York  Herald-Tribune  (m). 

4.770.498 

1.155.704 

.3,121..382 

493.412 

26,422 

7.3.656 

Sitndav  ed.  fs) . 

3,024.324 

910,7.36 

1.815.014 

298.574 

185.022 

Total  (ms) . 

7.794.822 

2.066.440 

4.0.16. .lor. 

791,986 

26.422 

258,678 

.New  York  Tournal  (e) . 

7.751,838 

1.426.852 

6.2R.1.0.16 

41.950 

17.006 

271.874 

New  York  Post  (e) . 

2.507.7.36 

637.600 

1.715.8.50 

1.30.568 

94,962 

9.952 

New  York  Sun  ^r) . 

7.012.5.12 

1,864.442 

5.058.844 

89.246 

2.406 

628,902 

New  York  Teleuram  (e) . 

3.562.044 

424.540 

1.690.6.32 

1.446.872 

3.468 

127.426 

(Continued  on  page  12) 


galaxy  are  likely  to  be  around  or  be¬ 
yond  the  JO,()00,(XX)  agate  line  level  on 
Dec.  31.  The  leader  may  be  nearer  40,- 
000.000  than  30,000,000  lines,  and  will 
probably  not  be  far  from  any  of  the  10 
largest  cities. 

Morning  newspapers  divided  their  787,- 
909,193  agate  lines  as  follows; 

National  advertising — 131,039,859  lines, 
or  16  per  cent. 

Local  display  advertising — 447,686,193 
agate  lines,  or  57  per  cent. 

Classified  advertising — 137,983,738  agate 
lines,  or  17  per  cent. 

The  remaining  10  per  cent  covers  legal 
advertising,  statistics  on  which  are  pre¬ 
sented  for  the  first  time,  though  not  com¬ 
pletely  enough  for  formation  of  accurate 
total  figures,  and  other  small  classifica¬ 
tions  which  do  not  come  under  the  main 
heads. 

Evening  papers  divided  their  1,685,918,- 
186  lines  thus: 

National  advertising — 245,166,579  lines, 
or  14.5  per  cent. 

Ixical  display  advertising — 1,088,443,469 
lines,  or  64.5  per  cent. 

Classified  advertising — 206,190,748  lines, 
12  per  cent. 

As  in  the  case  of  the  morning  papers, 
the  difference  between  these  figures  and 
100  per  cent  is  represented  in  legal  and 
other  advertising  not  classified  with  the 
above. 

The  Canadian  figures  are  not  sub¬ 
divided  as  to  the  grand  total.  The  de¬ 
tailed  figures  appear  on  page  224. 

The  extra  columns  showing  the  amount 
of  legal  and  radio  advertising  were  added 
in  response  to  numerous  requests  from 
publishers  and  advertising  sixice-liuyers 
for  this  date.  Many  publishers  include 
legal  advertising  with  cither  local  or 
classified.  Radio  advertising  in  many  of¬ 
fices  has  not  yet  reached  the  proportions 
which  justify  a  separate  classilication, 
and  is  either  classified  with  Ivlectrical  or 
lumiK-d  in  the  national  or  local  display 
columns.  No  dfiubt  as  this  business  in¬ 
creases  it  will  be  accorded  more  indi¬ 
vidual  treatment. 

It  is  notable  that  a  great  many  pub¬ 
lishers  have  departed  from  the  old  cus¬ 
tom  of  keeping  only  seven-day  total  line¬ 
age  figures,  including  the  Sunday  with  the 
daily  issues.  This  tabulation  carries 
more  figures  for  Sunday  lineage  than  any 
of  the  five  which  have  preceded  it,  indi¬ 
cating  that  more  accurate  accounting 
methods  arc  taking  their  place  in  news¬ 
paper  rranagemeiit. 

The  importance  of  the  average  Sunday 
newspaper  as  an  earning  factor  is  an  old 
story  to  metropolitan  publishers,  for 
whom  it  earns  from  .10  to  50  per  cent  of 
the  week's  income.  In  the  smaller  cities, 
realization  of  the  Sunday  issue’s  propor¬ 
tions  and  earning  possibilities  has  fre¬ 
quently  come  only  during  the  past  five 
years. 

In  the  main  t.ahulation  newspapers  arc 
arranged  alphabetically  by  cities,  and  the 
cities  are  grouped  according  to  popula- 
( Continued  on  page  12) 
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Editor  &  Publisher  for  September  19,  1925 


\  LMOST  a  ten  jkt  cent  gain  in  advertising  volume 
was  recorded  by  132  newspapers  of  30  large 
cities  during  August,  1925,  against  August,  1924,  ac¬ 
cording  to  the  New  York  Evening  Post  Statistical 
Department.  Ixisses  appear  in  the  totals  of  four  cities, 
and  of  23  newspapers.  Gains  are  shown  by  105  news¬ 
papers.  Total  advertising  carried  by  each  newspai)er 
and  a  summary  of  lineage  by  cities  follows : 


30  cities  listed 
132  pai)ers  listed 

tXew  Vork . 

(hicago  . 

t|»hila  . 

Detnjit  . 

Cleveland  . 

St.  I.^mis  . 

Boston  . 

Baltimore  . 

Los  Angeles . 

t  Buffalo  ... 

S.  Francisco 
.Milwaukee 
Washington 
Cincinnati 
tN.  Orleans 
Minneaiiolis 
Seattle  .... 
Indianapolis 
Denver  .... 
I*rovidence 
Columbus  , . 
lyouisville 
St.  I*aul  ... 
^Oakland 
( )niaha  .  . . . , 
Birmingham 
Richmond 
Dayton  ... 
Houston 
Des  Moines 


Totals  . . 

+  Note  references  under  individual  newspaper  lineage  of 
these  cities. 

NEW  YORK 


14,854  (iain 
255,798  (iain 
337,934  (Iain 
158,218  (Iain 
7,984  (Iain 
57,686  ( Iain 


OE  AD\ 

CRTISING  BV 

CITIES 

26  show  gain 

4  show  loss 

105  show  gain 

23  show  loss 

1925 

1924 

11,060,332 

9,681,370 

1,378,962  Gain 

6,036,603 

5,121,837 

914,766  Gain 

5,308,487 

5,380,504 

72,017  Loss 

4,596,410 

3,968,524 

627,886  Gain 

3,415,125 

2,987,850 

427,275  Gain 

.  3,612,220 

3,195,920 

416,300  Gain 

.  4,858,382 

4,124,470 

733,912  (iain 

.  3,487,251 

3,186,937 

300,314  (iain 

.  6,208,240 

6,418,758 

210,518  Ixiss 

.  2,856,336 

2,580,289 

276,047  Gain 

.  4,523,178 

4,186,819 

336,359  (iain 

.  2,395,131 

2,416,025 

20,894  Ixiss 

.  3,682,626 

3,207,518 

475,108  (iain 

.  2,903,400 

2,592,600 

310,800  (iain 

.  3,181,852 

2,557,126 

624,726  (iain 

.  2,656,249 

2,370,359 

285,890  (iain 

.  2,469,236 

2,363,368 

105,868  (iain 

.  2,644,281 

2,189,742 

454,539  (iain 

.  2,051,224 

1,804,348 

246,876  (iain 

.  2,244,063 

2,077,116 

166,947  (iain 

.  2,883,165 

2,686,909 

196,256  Gain 

.  2,582,895 

2,300,547 

282,348  ( iain 

.  2,248,456 

1.907,528 

340,928  (iain 

.  2,231,586 

1,931,146 

300,440  (iain 

.  1,500,737 

1,545,985 

45,248  Loss 

.  2,374,078 

1,980,622 

393,456  (iain 

.  1,830,920 

1,714,608 

life, 312  Gain 

.  2,395,190 

2,176,838 

218,858  (iain 

.  2,145,696 

2,008,580 

137,116  (iain 

.  1,645,597 

1,565,655 

79,942  ( iain 

.102,028,946 

92.229,892 

9,799.(154  (iain 

1925 

1924 

American  . 

.  1,055,788 

1,040,934 

Herab 

Trill . 

.  1,095,800 

840,002 

Times 

.  1,989,826 

1,651,892 

World 

.  1,339,012 

1,180,794 

".Mirror  (tab.).. 

273,258 

265,274 

News 

(tab.)  .... 

424,926 

367,240 

Kve.  ( 

Iraphic  . . 

194..S28 

*  Kve. 

Journal  . , 

763,820 

749,700 

•Eve. 

1'ost  . 

306,224 

228,480 

*  Kve. 

World  ... 

485,876 

387,478 

*Sun 

826.146 

631,206 

‘Telegram  . 

40<),074 

505.920 

Bklyn 

Eaiile  . . . . 

.  1,143,064 

1,062.850 

Bklyn 

Times  .  . . 

345,446 

305,044 

Stand 

I’nion  .  . 

407,244 

464,556 

Tot: 

Is  . 

.  .11.060.3.32 

9,681,370 

Kveiiing  (Iraphic  first  issue  September  15, 
edition  inaugurated  May  3,  1925. 


CHICAGO 


14,120  Gain 
77,744  <  Iain 
98,398  (Iain 
194,940  (Iain 
96,846  I^>ss 
80,214  (Iain 
40,402  (Iain 
57,312  Uss 

1,378,962  (Iain 
1924;  Sunday 


1925 

1924 

•Daily  News... 

..  1,. 363  845 

1,241,148 

122,697  (iain 

Tribune  . 

..  2,316,237 

1,866,885 

449,352  (i.iin 

Herald  hxam.  . 

. .  874,320 

743,514 

130,806  (Iain 

*  Rost  . 

. .  380,499 

308,700 

71,799  (Iain 

*  American 

..  817,020 

654.357 

162,663  (Iain 

"Journal  . 

284,682 

307,233 

22,551  Loss 

Totals  . 

. .  6,036,603 

5,121,837 

914,766  (iain 

PHILADELPHIA 


1925 

1924 

Inquirer  . 

1,515,000 

1,323,900 

191,100  (iain 

Record  . 

612,300 

556,200 

56,100  (iain 

ledger  . 

1,001,273 

861,196 

140,077  Gain 

*Ev’g  Ledger  .... 

868,314 

820,308 

48,006  (lain 

North  Amer . 

699,000 

"Bulletin  . 

1,311,600 

1,119,900 

191,700  (iain 

Totals  . 

5,308.487 

5,380,504 

72,017  Loss 

North  American 

combined 

with  Ledger  May 

18,  1925. 

DETROIT 


News  . 

Times  .  . . . 
Free  Press 


1925 

2,457,378 

901,838 

1,237,194 


Totals  .  4,596,410 


3,968,524 


ST.  LOUIS 


Post  Dispatch 
(Ilotie-Democ’t 

Star  . 

"Times  . 


1925 

1,802.920 

1,044,900 

494.700 

269.700 


1924 

1,578,920 

896,700 

435.000 

285,300 


Totals 


3.612.220 


3,195,920 


BOSTON 


1925 

1924 

. ..  913,303 

722,384 

. ..  1,093,731 

978,874 

. .  .  762,056 

655.916 

. .  .  379.237 

314,380 

*  .\merican 

. . .  305,844 

267,320 

. . .  699,688 

511.639 

"Transcriiit 

...  491,530 

463.407 

'Telegram 

...  212,993 

210,550 

Totals  . 

. .  .  4,858.3}-:2 

4,124,470 

CLEVELAND 


Plain  Dealer 
News  Leader 
"Press  . 


1925 

1,409,175 

965.175 

1,040,775 

3,415,125 


1924 

1,250,250 

810,825 

926,775 

2,987,850 


158,925  Gain 
154,350  Gain 
114,000  Gain 


BALTIMORE 


Sun  . 

"Eve.  Sun 
American 
"News 
"Post  .... 


Totals 


1925 

1,322,196 

1,040,021 

453,754 

464,040 

207,240 

3,487,251 


1924 

1,186,841 

936,102 

432,901 

490,335 

140,758 

3,186,937 


427,275  Gain 


135,355  Gain 
103,919  Gain 
20,853  Gain 
26,295  Loss 
66,482  Gain 

300,314  Gain 


LOS  ANGELES 


1925 

Times  .  2,004,170 

Examiner  .  1,851,300 

"Express  .  623,812 

"HeraUl  .  1,174,082 

"Record  .  331,954 

News  .  222,922 


Trials 


Express 

Courier 

"  Pt)St 

Times 

".Star 

"News 

Totals 


6,208,240 


1924 

2,061,234 

1,626,376 

769,566 

1,143,002 

464,310 

354,270 

6,418,758 


210,518  Loss 


BUFFALO 


1925 

1924 

402.557 

312,808 

89.749  (Iain 

542,531 

457,943 

84,588  (Iain 

91,985 

105,651 

13,666  laioss 

842.764 

759,605 

83,159  (Iain 

82.863 

146,292 

63,429  laross 

893,636 

797,990 

95,646  (Iain 

2,856.3.16 

2.580.289 

276,047  (lain 

changed  to 

Post  Kebruary, 

1925. 

SAN  FRANCISCO 


1925 

1924 

(  hronicle 

946,848 

842,156 

104,692  Gain 

Examiner  . . . 

.  .  .  1.626.620 

1.439.403 

187.217  (Lain 

Bulletin  .... 

578,046 

445,5.36 

132,510  (Iain 

(all  . 

704.956 

690.088 

14,868  (Iain 

News  . 

...  555,618 

608,286 

Herald  . 

...  Ill ,()()() 

161,350 

50.260  Loss 

Totals  . . . . 

_  4,523,178 

4,186.819 

336,359  (Iain 

MILWAUKEE 

1925 

1924 

lournal  . 

-  1,205,093 

1,219,826 

14,733  I>is5 

S.  T.  &•  A. 

M. 

Sentinel  . . . 

....  557,477 

550.771 

*Iyeader  .  . .  . 

-  180,641 

210,0W0 

*V\is.  News  . 

_  451,920 

435.348 

16,572  (Iain 

Totals  .  . .  , 

.  2,395,131 

2,416,025 

20,894  Loss 

WASHINGTON 


1925  1924 

Star  .  1.847,892  1,639,461 

Post  .  789.471  672,795 

"Eve.  Times  -  533.316  452,871 

Herald  .  385,073  351.672 

"Eve.  News .  126,874  90,719 

Totals  .  3,682.626  3,207,518 

CINCINNATI 


1925 

"Post  .  612.600 

"Times  Star .  963,900 

Enquirer  .  1,066.800 

Tribune  .  260.100 


Totals 


2,903,400 


1924 

537.300 

870.300 

892.500 

292.500 

2.592,600 


208,431  Gain 
1 16,676  Gain 
80.445  (iain 
33,401  Gain 
36,155  Gain 

475,108  Gain 


75,300  Gain 
93,600  Gain 
174,300  Gain 
32,400  Loss 


NEW  ORLEANS 


302,036  Gain 
120,358  Gain 
205,492  Gain 

627,886  Gain 


224.000  Gain 
148,200  Gain 
59,700  Gain 
15,600  I.OSS 

416,300  Gain 


190,919  Gain 
114,857  (iain 
106,140  Gain 
64,857  (iain 
38.524  Gain 
188.049  (iain 
28,123  (iain 
2,443  Gain 


1925 

Times-Picay  .  1,435,059 

Item  .  729,784 

States  .  561,810 

Tribune  .  455,199 


1924 

1,199.597 

786,039 

571,490 


310,800  Gain 


235,462  Gain 
56,255  Loss 
9,680  Loss 


Totals 


3,181,852 


2,557,126 


Tribune  first  issue  Decemlter  16,  1924. 

MINNEAPOUS 


Tribune 
Journal 
"Star  . 


1925 

1,178.134 

1,118.476 

359,639 

2,656,249 


1924 

1,088,324 

954,976 

327,059 


2,370,359 


SEATTLE 


Times  . 

Post  IntelliR. 

"Star  . 

I'n.  Record. 


1924 

1,101.338 

623,644 

497,140 

141.246 


INDIANAPOUS 


‘News 
Star  . . 
"Times 


News  . 

Post 

"Times 


1925 

1,214,613 

1,033,587 

396,081 

2,644,281 


1924 

1,065,036 

876,246 

248,460 


2,189,742 


DENVER 


1925 

590,212 

1,102,500 

358,512 

2,051,224 


1924 

507,304 

939,008 

358,036 

1,804,348 


PROVIDENCE 

1925  1924 

Journal  .  746.430  656,458 

‘Bulletin  .  873,061  818,296 

Tribune  .  325,578  311.586 

‘News  .  298,994  290,776 

Totals  .  2,244,063  2,077,116 


COLUMBUS 

1925  1924 

Dispatch  .  1,555.446  1,427,476 

Journal  .  588,141  531,169 

Citizen  .  739,578  728,264 

Totals  .  2,883,165  2,686,909 


LOUISVILLE 

1925  1924 

Courier  Journal..  809,518 

Herald  .  570,995  523,931 

‘Times  .  688,421  644.133 

‘Post  .  285,548  322.965 

Trrtals  .  2,582,895  2,300,547 


ST.  PAUL 

1925  1924 

‘Dispatch  .  710,710  632.030 

Pioneer  Press....  854.154  674.156 

News  .  683,592  601.342 

Totals  .  2,248.456  1,907,528 


OAKLAND 


Tribune  . 

‘Post  Inquirer _ _ 

Record  . 


1925 

1.481.438 

655,410 

94.738 


1924 

1,380.946 

550.200 


Totals  .  2.231,586  1,931,146 

Record  first  issue  September,  1924. 


OMAHA 


World-Herald 

Bee  . 

News  . 


Totals 


1925 

786,912 

365.211 

348,614 

1,500,737 


1924 

791,154 

370,062 

384.769 

1,545,985 


BIRMINGHAM 


1925 

.Age-Herald  .  703,822 

News  .  1,308,090 

‘Post  .  362,166 

Totals  .  2,374,078 


1,980,622 


‘News-I.eader 
Times- Dispatch 


RICHMOND 

1925 
882,784 
948,136 


Totals  .  1,830,920 


1,714,608 


624,726  Gain 


89,810  Gain 
163,500  (iain 
32,580  Gain 

285,890  Gain 


66.696  Gain 
88,788  Gain 
6,048  Gain 
55,664  I.OSS 

105,868  Gain 


DAYTON 

1925  1924 

News  .  1,140.034  1,024,352 

‘Herald  .  649,362  622.664 

Journal  .  605,794  529,816 

Totals  .  2,395,190  2,176.832 


HOUSTON 


Chronicle 
Post-Dispatch 
‘Press  . 


Totals 


1925 

1,012,382 

739.718 

393,596 

2,145,696 


1924 

950,320 

689,696 

368,564 

2,008,580 


DES  MOINES 


149,577  (iain 
157,341  (iain 
147,621  (iain 

454,539  (iain 


1925  1924 

Register  .  580,920  542,402 

‘Tribune-News  . .  584,670  558,299 

Capital  .  480.007  464,954 

Totals  .  1,645,597  1,565.655 

‘No  Sunday  editiin. 


246,876  (iain 


89,972  (iain 
54,765  (iain 
13,992  Gain 
8,218  (iain 


166,947  (iain 


127,970  (iain 
56,972  ( iain 
11,314  Gain 

196,256  ( lain 


228,413  (iain 
47,064  (iain 
44,288  (iain 
37,417  Loss 


282,348  (iain 


78,680  (iain 
179,998  (iain 
82,250  Gain 

340,928  ( iain 


100,492  (iain 
105,210  ( iain 


300,440  (  iain 


4.242  L.ss 
4,851  L. 
36,1 55  Loss 

45,248  Loss 


77,196  (iain 
195,090  (iain 
121,170  (iain 

393,456  (iain 


11,284  Gain 
105,028  (iain 


116,312  (iain 


115,682  (iain 
26,698  (iain 
75,978  (iain 

218,358  (iain 


62,062  ( iain 
50,022  (iain 
25,032  (iain 


79,042  Gam 
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Totals  .  2,469,236 


2,363,368 


Editor  &  Publisher  for  September  19,  1925 


FLYING  TO  REPORT  A  NEWSPAPER  STORY 


How  Joe  Brady,  New  York  Herald  Tribune  Reporter,  and  Harry  SchoenhaU,  Camera  Man,  Made 
Seven  and  a  Half  Hour  Flight  to  Cover  Shenandoah  Disaster 


TOE  BRADY,  a  New  York  Herald 
J  Tribune  reporter,  on  the  late  trick 


By  PHILIP  SCHUYLER  “It  may  be  a  far  cry  to  the  pilot  re¬ 

porter,  but  there  are  today  plenty  of  op- 
portunities  for  using  airplanes,  of  which 
editors  are  not  taking  advantage. 

“On  short  distances,  when  speed  counts, 
you  can’t  beat  an  airplane.  By  short  dis¬ 
tance  I  mean  two  or  three  hours  flight 
from  the  city,  or  within  radius,  of  100 
miles. 

“In  a  murder,  accident  or  disaster  story, 
an  airplane  would  give  any  newspaper  a 
two  hour  advantage,  and  a  two  hour  ad¬ 
vantage,  when  the  break  comes  at  nine 
o’'-'ock  in  the  evening  is  well  worth  the 
pi  .e  for  a  morning  newspaper.’’ 

Brady  is  not  .so  confident  when  it  comes 
to  using  an  airplane  for  long  hauls.  He 
and  his  photographer  recall  sitting  to¬ 
gether  in  a  ctKkpit  seat  built  for  one  on 
a  seven  and  a  half  hour  flight. 

What  Brady  and  Schoenhals  appreciate 
most,  thinking  back  over  this  trip,  is  that 
the  New  Y'ork  Herald  Tribune,  without 
their  asking  for  it,  tinik  out  Lloyd’s  pol¬ 
icies  for  both  men,  insuring  their  lives 
for  $35,000  each,  in  the  event  of  accident. 

Coverage  of  the  Shenandoah  disaster 
was  engineered  by  Julian  S.  Mason,  man¬ 
aging  editor,  and  Dwight  Perrin,  city 
editor,  of  the  Herald  Tribune. 

Brady  from  1912  to  1917  worked  on 
Joe  Brady  Harry  S<lioenhals  the  Neie  York  livening.  World.  Then, 

after  service  with  the  marine  corps  in 

sudden  silence  struck  them.  Lott  had  he  could.  He  didn’t  care  to  risk  arrest,  the  war,  he  became  news  editor  of  the 
throttled  down  the  motor,  and  the  plane  however.  Syracuse  Journal,  leaving  that  newspaper 


the  night  before,  reached  up  to  stop  the 
jangling  clamor  of  the  telephone  in  his 
apartment.  It  was  11  o’clock  in  the 
morning.  Sept.  3. 

“Y’ou’re  wanted  down  at  the  office  right 
away,’’  was  the  word  summons. 

Brady  asked  no  questions.  He  is  a 
graduate  of  the  iron  hand  newspaper 
scho<il  conducted  by  tbe  Nezv  Y'ork  liven¬ 
ing  World  when  Chapin  was  city  editor. 

Passing  a  newsstand  on  the  way  to  the 
office,  Brady  saw  black  headlines  of  the 
evening  extras  telling  of  the  Shenandoah 
crash.  “Fourteen  Reported  Dead  .  .  . 
Giant  of  the  Skies  a  Mass  of  Tangled 
Wreckage"  ...  a  whale  of  a  news- 
pajKr  yarn.  But  that  couldn’t  be  the 
assignment  waiting  for  him.  The  date¬ 
line,  he  noticed,  was  Caldwell.  ().  Trains 
could  not  get  New  York  reporters  there 
on  time. 

"Hello,’’  Dwight  Perrin  casually  greeted 
him  when  he  reached  the  Herald  Tribune 
news  room.  Perrin,  city  editor,  has  no 
doubt  won  prizes  for  placidity,  for  cal¬ 
lous  calmness  when  big  news  stories  are 
breaking. 

Xow,  with  his  round  jovial  face,  set 
in  his  plump  hands,  he  scarcely  looked  up 
from  the  A.  P.  report  of  the  greatest  air 
disaster  of  the  year,  which  lay  on  the  desk 
before  him. 

“You’ve  got  the  Shenandoah  assign¬ 
ment  today,"  he  said  to  Brady.  Harry 
Schoenhals,  photographer,  will  go  with 
you.  Catch  the  1:11  train  for  Mineola  at 
the  Penn  station.  We’ve  aranged  for  an 
airplane  to  fly  you  to  Caldwell.  An  auto 
will  meet  your  train  to  carry  you  to  the 
flying  field. 

“Nothing  else  I  need  tell  you.  I  "guess. 
Lott,  the  pilot,  thinks  you  can  make  the 
trip  in  plenty  of  time  to  get  a  gcxxl  story 
and  pictures  for  tomorrow’s  paper.” 

Expense  money  from  the  cashier  was 
quickly  ararnged  and  the  two  newsmen 
on  the  long  distance  assignment  were  at 
the  station  on  time.  Waiting  for  them 
there  was  another  Herald  Tribune  man, 
sent  by  Perrin  under  the  supervision  of 
Julian  S.  Mason,  managing  editor,  to 
make  the  trip  in  the  event  Brady’s  taxi 
failed  him  in  keeping  the  timetable  ap¬ 
pointment. 

.At  Mineola,  as  promised,  a  fast  auto¬ 
mobile  met  them.  In  it  they  were  rushed 
to  the  aviation  field,  where  the  chartered 
newspaper  plane  stood,  engine  roaring, 
straining  at  the  blocks  to  get  away. 

Pilot  Lott  signalled  the  ground  me¬ 
chanics.  The  wheel  blocks  were  pulled 
away,  and  the  plane  sped  into  the  wind 
and  towards  Caldwell. 

The  reporter  and  camera  man  sat 
cramped  together  in  the  front  cockpit  built 
to  hold  one  passenger.  Brady  is  a  big 
man,  and  Schoenhals  nfine  too  small  for 
such  close  ([uarters. 

The  plane  pitched  and  swayed  in  the 
bumpy  atmosphere.  Wind  .squalls  beat 
against  the  wings  and  sang  weirdly 
through  the  wires. 

Back  in  the  home  office.  Herald  Tri¬ 
bune  editors  were  receiving  telegraphic 
reports  notifying  that  one  plane  after  an¬ 
other  sent  out  by  other  newspapers  and 
picture  syndicates  were  being  forced  down 
by  the  tricky  flying  weather. 

Below  the  flyers,  familiar  landmarks — 
Coney  Island,  the  Narrows.  Staten  Island, 
the  Jersey  flats — swept  by  into  distance, 
as  the  plane,  nose  glued  to  the  horizon, 
sped  aerial  reporter  and  camera  man  to¬ 
wards  their  assignment. 

Between  their  feet  the  two  newspaper 
men  saw  lying  on  the  fusilage  flooring 
one  parachute.  If  a  decision  were  de¬ 
manded,  would  either  use  it  to  float  to 
safety,  leaving  the  other  to  the  fate  of 
head-on  crash  into  an  earth  miw  a  half 
a  mile  beneath  them? 

.After  what  seemed  to  the  two  amateur 
flyers  an  interminable  length  of  time,  spun 
out  by  the  monotonous  roar  of  the  motor. 


Joe  Brady 


Hurry  Si-lioenhuls 


was  whistling  down  towards  a  landing  “Go  to  it,”  Brady  insisted.  “ 
field.  all  the  responsibility.” 

It  was  Middletown,  Pa.  The  trio  had  .And  the  ride  that  followed  v 
flown  185  miles  from  New  York,  and  the  most  dangerous  of  the  trip, 
were  landing  to  replenish  the  gas  tank.  Nearing  Caldwell.  Brady  sto- 
So  far  the  flight  had  taken  two  hours.  along  the  road,  (luestioning  thos 

Back  in  the  air,  hours  again  droned  on.  .seen  the  wreck. 

Darkness  settled  down.  Below  them  “Get  into  the  car,”  he  would 
blast  furnaces  bellied  up  blaze  and  smoke  It  was  approaching  midnight. 


Syracuse  Journal,  leaving  that  newspaper 


“Go  to  it,”  Brady  insisted.  “We’ll  take  to  become  assistant  managing  editor  of 


I  the  responsibility.”  the  Syraeu.<:c  Post-Standard.  For  several 

.And  the  ride  that  followed  was  by  far  years  subsequently  he  was  managing  edi- 
e  most  dangerous  of  the  trip.  tor  of  the  Providence  News.  He  has 


Nearing  Caldwell.  Brady  stopped  often  been  with  the  Herald  Tribune  since  last 
along  the  road,  (|uestioning  those  who  had  lall. 


.seen  the  wreck. 

“Get  into  the  car,”  he  would  order. 

It  was  approaching  midnight,  when  they 


ALBANY  OWNERSHIP  CHANGE 


at  the  aviators,  now  skimming  low  over  a  reached  the  Western  Union  office  at  Cald- 


city.  F'rom  the  map  before  him,  Brady- 
guessed  at  Wheeling,  W.  V'a.  He  later 
proved  he  was  right. 

But  suddenly  the  pilot  banked  the  plane, 
completed  a  turn  and  headed  back  the  way 
he  had  flown. 


well.  Brady  herded  those  who  had  seen 
the  Shenandoah  inside,  and  with  the  pho¬ 
tographer  he  went  out  closer  to  the  wreck 
to  get  more  details. 

Returning  he  wrote  a  350  word  lead  and 
at  12.10  started  to  file.  With  splendid 


What  was  up?  Brady  had  no  way  to  co-operation  from  the  Western  Union 
query  Lott,  who  sat  behind  him.  looking  operator,  he  bad  obtained  a  special  loop 


down  over  the  side  of  the  cockpit.  to  his  newspaper  within  seven  minutes. 

“AV’ell,  airplanes  were  no  goo<l  anyway.  Brady  had  told  his  office  he  had  1,500 
Fool  trip.  We’ll  never  make  it  in  time,”  words. 

thought  Brady.  “Pick  up  everything  in  sight.  Go  the 

Once  again  the  plane  glided  into  a  limit,”  the  night  editor  wired  back, 
field,  near  Moundsville,  W.  A'a.,  the  There  were  no  typewritecs  in  the  West- 
aviators  were  told.  ern  Union  office.  Everything  had  to  be 

“Out  of  gas  again,”  Lott  notified  his  written  in  long  hand.  The  operator 


J*  P-  Hill’s  Interest  in  Sunday  Telegram 
Passes  to  W.  E.  Woollard 

Transfer  of  the  ownership  and  control 
of  the  Albany  (N.  Y.)  Sunday  Telegram 
was  made  Tuesday-  to  the  newly  organ¬ 
ized  corporations,  the  Sunday  Telegram, 
Inc.  and  the  .Albany  Telegram  Company, 
the  former  with  a  capital  stock  of  $20,000 
and  the  latter  with  $150,000,  divided  into 
1,500  shares  at  $1(K)  each. 

The  directors  of  the  old  corporations, 
which  have  published  the  paper  for  many 
years,  at  a  meeting  Sept.  8,  voted  to  dis- 


There  were  no  typewritecs  in  the  West-  solve  and  transfer  their  interests  to  the 
ern  Union  office.  Everything  had  to  be  new  companies  formed  under  the  same 


passengers.  “I’m  going  to  hunk  here  for  helped,  the  photographer  helped.  By  2.30 
the  night.  It’s  after  8  o’clcKk  now,  and  everything  was  clear.  Thirty-five  hun- 


I’m  not  going  to  fly  you  at  night.” 

“Come  on,  Harry,”  shouted  Brady. 
“We’ve  got  to  make  speed." 


dred  words  had  been  filed,  all  of  which 


names. 

Herbert  F!.  Hill,  son  of  the  late  James 
P.  Hill,  owner  and  publisher  for  many 
years,  was  principal  owner.  He  was 


made  the  Herald  Tribune’s  last  edition,  succeeded  in  the  new  corporations  by 


.Arxl  Brady  and  Schoenhals  went  to 


Together  they  ran  across  the  field  to  the  sleep  on  a  desk  in  the  local  hotel,  the  only- 
highway.  They  had  been  told  they-  were  accommo<lation  available, 
not  far  from  W’heeling.  and  had  been  Two  hours  later  it  was  time  to  get  uj 
shown  the  direction  to  take.  from  their  hard  lied.  Fog  had  settle* 


William  F.'.  Woollar<l,  an  .Albany  at¬ 
torney,  who  will  direct  its  editorial 
jiolicy.  The  pajK-r  will  become  a  Kepub- 


Two  hours  later  it  was  time  to  get  up  lican  jiarty  organ,  it  is  rejKirted,  but  a 
from  their  hard  lied.  F'og  had  settled  definite  statement  will  not  be  made  until 


Hatless  they  stood  in  the  roadway,  down  over  the  Ohio  corn  fields.  It  seemed  the  first  issue  under  the  new  manage- 


Several  tourists  banged  by  in  automobiles,  impossible  to  get  pictures. 


and  refused  to  heed  their  signals.  Finally  . . . .  .  ...  .  _ 

a  farmer  stopped  his  car.  bring  the  airplane  on  to  Caldwfll  to  rush  T  he  (lirectors  of  the  new  corporations 

“Make  the  best  speed  you  can  to  Wheel-  Schoenhals,  with  pictures  he  had  vet  to  are:  Norman  F'.  Jones,  present  business 
ing,”  Brady  ordered  him.  “We’ll  take  take,  back  to  Mineola  and  the  Herald  ^nager ;  William  J.  McCann,  advertis- 
care  of  you,  and  take  care  of  you  right.”  Tribune  office.  Together  they-  came  to  ing  manager;  Jerome  11.  Walker,  editor; 


ment,  Sunday,  Sept.  20.  It  is  also  rum- 


But  Lott  had  been  notified  bv  wire  to  ored  a  morning  daily  will  be  published. 


The  directors  of  the  new  corporations 


care  of  you,  and  take  care  of  you  right 


The  farmer  stepped  on  the  gas.  He  where  the  air  giant  had  been  tossed  down  John  Lehman,  foreman ;  and  William 


was  doing  his  best,  but  tbe  car  was  slow,  by  the  storm.  Scarcely  had  the  pictures  Hedrick,  personal  representative  of  Mr. 


This  part  of  the  journey,  the  shortest,  been  taken  when  Lott  arrived  and  it  was 
seemetl  to  take  the  longest  time.  In  fact,  time  to  fly  once  more.  Brady  turned  the 


exactly  one  full  precious  hour  w-as  lost,  adventure  over  to  the  plwtographer,  wht 


before  the  two  newspaper  men  finally- 
reached  the  office  of  the  Wheeling  Regis¬ 
ter. 


must  get  to  New  A'ork  (luickly,  while  he 
stayed  to  clean  up  the  .story. 

The  flight  was  safely  made.  But  Sclio- 


TRIES  NEW  COLOR  PROCESS 


“Who  ow-ns  the  fastest  automobile  in  enhals,  who  has  flown  before,  admitted  he 
this  tow-n?”  w-as  the  first  (|uestion  Brady  didn’t  enjoy  it. 


Chicago  Tribune  Gravure  Section  in 
Photographic  Experiment 


in’t  enjoy  it.  The  rotogravure  section  of  the  Chicago 

“It  was  the  first  time  I  was  ever  sick  Sunday  Tribune,  Sept.  13  presented  some 


He  was  answ-ered  as  quickly  by  the  in  an  airplane.”  he  told  Mr.  Mason,  who  ]>ictures  in  cokir,  taken  by  a  new  process 
Register’s  city  editor,  and  in  less  than  10  congratulated  him,  when  he  arrived  in  the  liv  (jcKlfrey  Lundberg,  a  member  of  the 
minutes  they  w-ere  in  a  speedy  taxi,  eat-  office.  Tribune  photographic  staff.  The  Tribune 


ing  up  the  65  miles  of  highway  which  “The  picture  end  of  the  business  is  way  tmphasizes  the  tact  that  these  pictures 


separated  them  from  Caldwell  and  the  ahead  of  news  departments  in  using  air-  were  printed  in  color  mainly  through  the 


scene  of  the  disaster 


planes  to  make  speed  in  covering  stories,”  original  process  of  photography,  and  not 


But  the  road  was  traffic  jammed.  The  Brady  said  thfs  week  in  an  interview,  alone  by  the  color  rotogravure  printing 


I 


i 


taxi  driver  was  doing  all  the  “stealing”  “It  is  time  we  woke  up. 


process  of  the  Tribune. 


Editor  &  Publisher  for  September  19,  1925 


LARGE  SAVINGS  MADE  BY  MEMPHIS 
DAILY  WITH  SUNDAY  TABLOID  ISSUE 

News-Scimitar  Press  Work  Cut  35  Per  Cent,  Composition  50 
Per  Cent — Advertising  Strictly  Limited — Immediate 
Success  Greets  Innovation 


‘It  is  this  condition  which  we  want  LANDIS  CONSIDERING 

to  bring  to  your  attention  and  to  enlist  ^ 

your  co-operation  in  a  nationalized  BROADCAST  RIGHTS 

movement  to  break  up  this  practice.  _ 

“A  movement  like  this,  unless  it  is  _  ,  ,,  _  .  .  n  .  ..  . 

Iim'vfrul  ciistai'npH  and  Insistent  k  CommiMioner  Undecided 


C.W'IXGS  of  35  per  cent  in  press  work 
^  and  approximately  50  per  cent  in  com¬ 
position  resulted  from  the  change  of  the 
Memphis  News-Scimitar’s  Sunday  edition 
from  a  standard  to  tabloid  size,  John  M. 
Hertel,  business  manager,  told  Editmi  & 
Publisher,  this  week. 

The  Sunday  tabloid  was  launched  Sept. 

6,  and  proved  an  immediate  circulation 
and  advertising  success,  Mr.  Hertel  said. 
The  News- Scimitar  is  the  first  standard 
size  newspaper  in  the  country  to  cut  its 
Sunday  issue  to  tabloid  proportions  in 
the  interests  of  both  advertisers  and 
readers. 

“Never  before  was  there  such  a  cordial 
reception  shown  to  a  new  idea  in  journal¬ 
ism  as  was  accorded  the  introduction  to 
.Memphis  of  the  Sunday  illustrated  News- 
.Scimitar  in  tabloid  form  despite  the  fact 
that  a  sampling  campaign  for  the  first 
issue  covered  practically  every  home  in 
Memphis,”  ^lr.  Hertel  said.  “The  street 
sales  and  newsstand  sales  increased  50 
per  cent  over  the  previous  Sumlay.  The 
idea  of  a  newspaper  in  tabloid  size  telling 
the  news  briefly,  and  largely  with  pic¬ 
tures,  struck  a  most  responsive  chord. 

“The  fact  that  it  was  specifically  an¬ 
nounced  the  new  style  publication  was 
built  for  the  Joneses  and  Smiths  not 
only  interested  that  numerous  family,  but 
aroused  interest  among  the  Van  Dusens 
as  well.  We  did  not  change  the  ad¬ 
vertising  rate  either  foreign  or  local,  but 
it  will  soon  have  to  be  changed  with  the 
mounting  circulation.” 

Details  of  the  change  were  told  by  Mr. 
Hertel  as  follows : 

“Our  former  style  of  Sunday  paper 
contained  an  average  of  52  pages,  (^r 
present  style  has  72  tabloid  pages  which 
are  equivalent  to  36  pages  of  the  old 
style  we  are  carrying  more  advertising 
in  our  72-pagc  tabloid  than  we  carried  in 
our  52-page  old  style.  This  means  a 
saving  of  16  pages  of  standard  size  paper 
per  issue  or  250  pounds  of  paper  pe? 
thousand  circulation. 

“In  our  press  room  we  did  away  with 
the  printing  of  the  various  sections  of 
the  old  style  Sunday  paper.  Inasmuch  as 
our  complete  paper  except  comics  is 
printed  in  one  operation  our  press  room 
saving  will  be  in  the  neighborhooil  of 
35  per  cent.  In  our  composing  room, 
because  of  the  fact  that  we  have  no 
waste  areas  to  fill  with  class  news,  we 
will  effect  a  saving  of  approximately  50 
per  cent  in  composition.  Our  department 
stores  were  limited  to  two  pages. 
They  all  availed  themselves  of  the  limit 
and  asked  for  more  space.  One  of  them 
insisted  on  having  five  pages  each  Sun¬ 
day  and  another  four  pages.  On  the 
theory  that  no  one  advertiser  should 
dominate  a  newspaper,  we  decided  that 
no  advertiser  at  any  time  could  have 
more  than  two  pages  in  a  single  issue. 
We  were  compelled  to  refuse  110  columns 
of  advertising  in  the  first  issue  and  our 
second  issue  was  sold  out. 

“It  is  our  idea  to  conduct  the  Sunday 
Illustrated  News-Scimitar  something 
along  the  lines  of  a  theatre  so  far  as 
advertising  space  is  concerned.  When  a 
theatre  has  sold  out  all  of  its  seats  there 
are  no  more  to  sell.  When  the  allotted 
space  for  our  72-page  paper,  which  is 
the  maximum  size,  and  we  hope  also  the 
minimum  size,  is  sold  out,  no  more  space 
is  available  for  advertising  purposes  for 
that  issue. 

“We  have  fixed  a  maximum  of  3,000 
inches  or  42.000  lines  for  advertising 
space.  By  doing  this  our  mechanical  de¬ 
partments  as  well  as  our  editorial  depart¬ 
ment  know  exactly  what  space  is  to  be 
filled  and  what  their  respective  require¬ 
ments  are.  This  is  also  true  of  the  other 
departments.  In  the  standard  size  news¬ 
paper  any  number  of  pages  could  be 
added  to  take  care  of  the  increased  ad¬ 
vertising.  In  our  conception  of  the 
Sunday  tabloid  News-Scimitar  the  max¬ 


imum  allotment  for  advertising  space  is 
always  fixed. 

“The  News-Scimitar  is  the  first  Amer¬ 
ican  newspaper  to  change  its  standard 
size  Sunday  paper  into  the  tabloid  form. 
We  believe  in  doing  so  we  have  taken  a 
forward  step  in  journalism,  meeting  the 
modern  demand  for  economy  in  time  for 
reading,  and  meeting  also  the  problem' 
of  the  advertiser  whose  printed  announce¬ 
ments  were  getting  less  and  less  atten¬ 
tion  from  the  reader  because  his  time  for 
reading  the  voluminous  Sunday  paj^r  was 
being  shortened  by  counter  attractions  of 
modern  day  living. 

“We  believe  that  what  the  automobile 
has  done  to  the  horse  and  buggy  in  the 
sphere  of  transportation  the  tabloid  Sun¬ 
day  paper  will  do  to  the  standard  size 
newspaper  in  the  sphere  of  reading  in¬ 
terest  and  effectiveness  for  advertisers.” 

NATION^  MOVE  URGED 
IN  RADIO  PROBLEM 

Newspapers  Asked  to  Prevent  Swing  to 
Magazines  of  Radio  Manufacturers* 
Advertising — Declare  Business  De¬ 
veloped  by  Nation’s  Press 

A  national  newspaper  movement  to 
stop  the  swing  of  radio  manufacturers 
from  newspapers  to  the  magazines  was 
suggested  to  the  Bureau  of  Advertising 
of  the  .American  Newspaper  Publishers’ 
Association  in  correspondence  to  William 
A.  Thomson,  director,  made  public  this 
week. 

Many  magazine  campaigns,  it  is  be¬ 
lieved,  are  being  sold  to  radio  dealers 
in  steam-roller  fashion  throughout  the 
country. 

To  put  an  end  to  it,  newspaper  adver¬ 
tising  executives  are  asked  to  call  on 
radio  dealers  in  their  cities,  asking  them 
to  write  letters  to  manufacturers  whose 
goods  they  sell,  demanding  that  part  of 
the  enormous  advertising  expenditures  be 
spent  in  local  papers  to  support  them 
in  their  efforts  to  sell  consumers  mer¬ 
chandise. 

“We  know  that  the  dealers,  if  asked 
for  preference,  would  unqualifiedly  sup¬ 
port  newspapers  in  their  localities,”  the 
correspondent  wrote. 

“We  believe  that  if  these  dealers  all  over 
the  country  were  approached  by  repre¬ 
sentatives  of  the  newspapers  and  asked 
to  write  letters  of  protest  against  these 
enormous  expenditures  in  magazines,  de¬ 
manding  that  newspapers  in  their  sec¬ 
tions  be  used,  that  the  manufacturers  and 
agencies  could  not  stand  the  force  of 
such  a  demand,  and  would  be  compelled 
to  eliminate  their  lavish  expenditures  in 
magazines,  placing  the  business  in  the 
media  which  has  developed  radio  as  a 
business.” 

The  letter  follows  in  part: 

“It  is  a  recognized  fact  that  news¬ 
papers  are  largely  responsible  for  the 
present  development  of  the  radio  indus¬ 
try,  and  it  is  generally  accepted  by  radio 
manufacturers  and  advertising  agencies 
handling  radio  accounts,  that  radio  will 
continue  to  depend  upon  the  daily  news¬ 
paper  as  the  most  important  factor  in 
selling  a  half  billion  dollars  worth  of 
radio  products  yearly. 

“.As  vital  as  broadcasting  is  itself,  the 
publishing  of  radio  programs  sell  the 
merchandise.  A  prominent  advertising 
agent,  speaking  before  a  thousand  dis¬ 
tributors  for  a  certain  radio  line,  made 
the  statement,  ‘Gentlemen,  remember  the 
programs  sell  the  merchandise.’ 

“The  large  weekly  and  monthly  maga¬ 
zines  have  done  absolutely  nothing  from 
an  editorial  standpoint  to  promote  radio. 
And  yet  we  know  positively  that  the 
bulk  of  many  large  appropriations  for 
radio  advertising  is  being  spent  in  maga- 


universal,  sustained  and  insistent,  is 
bound  to  fail.  On  the  other  hand,  if 
you  put  your  shoulder  to  the  wheel,  do 
your  part  in  your  locality  so  that  these 
manufacturers  will  be  getting  hundreds 
of  letters  from  all  over  the  country,  we 
feel  sure  you  will  be  rewarded  by  re- 


Whether  or  Not  to  Permit  A.  T.  it 
T.  Company  to  Place  Microphone 
in  Parks  and  Serve  Newspapers 

Judge  Landis,  baseball  commissi<iner. 


ceiving  a  good  share  of  this  money  is  expected  to  hand  down  a  decision 

which  is  destined  to  be  spent  in  maga-  shortly  relative  to  the  broadcasting  of 

zines.  World  Series  games.  Editor  &  Publisher 

“There  is  no  national  magazine  in  the  learned  this  week, 
country  which  attempts  to  break  into  While  it  is  understood  Landis  looks 

the  financial  market  to  any  degree,  favorably  upon  the  broadcasting  as  it  will 
Newspapers  get  99  per  cent  of  money  be  handled  by  the  United  Press  and  the 

spent  by  financial  enterprises  in  adver-  Associated  Press,  he  still  has  under  ad- 

tising.  visement  whether  or  not  he  will  allow 

“Radio  is  as  closely  allied  to  the  daily  microphones  to  be  placed  directly  in  the 
newspaper  as  the  financial  market,  be-  ball  parks. 

cause  programs  change  every  day,  and  The  .American  Telephone  and  Tele- 
unless  news  of  programs  is  carried  every  graph  Company  has  asked  for  this  con- 
day,  they  do  not  get  the  publicity  cessioq,  intending  to  sell  the  broadcasts 
necessary  to  make  them  effective,  and  to  newspapers  using  a  chain  of  radio 

the  newspaper  is  the  only  agent  which  stations  hooked  up  by  its  telephone 

can  accomplish  this.  wires. 

“.Act  today,  put  a  man  on  the  job  and  Propo.sals  of  this  service  have  been 
start  these  letters  on  their  way  to  the  submitted  by  the  A.  T.  &  T.  to  news- 
manufacturers!”  papers  and  others  interested.  When  all 

_ _ _  answers  are  received  the  list  of  those 

ROBERTS  WITH  CAILLAUX"  “ 

-  As  announced  recently  by  Editor  & 

A.P.  Paris  Man  to  Accompany  Finance  Publisher  both  the  United  Press  and 


Minister  on  U.  S.  Visit  the  Associated  Press  have  decided  to  al- 

,,,.  „.  r-  Ml  f  low  clients  and  members  to  broadcast  the 

M  hen  Finance  Minister  Caulaux  of  from  reports  of  staff  correspond- 

France  comes  to  the  Lmited  States  m  telegraphed  over  circuits  from  the 

October  to  attend  the  debt  conference  in  relayed  by  special  loops  to 

broadcasting  stations. 

-...i  L  Kent  Cooper,  A.  P.  general  manager, 

^nied  by  Llmer  announced  this  week  he  believed  nearly 
Roberts,  ot  the  ^  p  members  would  take  advantage 
Associate  Press,  offer,  jhc  United  Press  likewise 

dean  of  American  reports  a  large  response  from  its 
correspondents  in  clientele. 

*  -11  u  It  Is  understood  that  A.  T.  &  T.  of- 

Roberts  will  m  fgred  its  broadcast  hook-up  to  both  the 
the  sole  Amen-  Associated  Press  and  the  United  Press, 
:an  icorrespondent  naming  a  price  of  $9,000  a  day  for  the 
to  come  trim  service.  The  press  associations  deciued 
France  with  the  ag^jnst  acceptance. 

Hnance  Minister.  Rumors  circulated  to  the  effect  that 
^  He  is  ^king  the  ^he  A.  T.  &  T.  would  refuse  to  install 

_  „  "'P ,  **  special  loops  from  newspaper  offices  to 

Elwe.  Roberts  sonal  request  of  stations  for  radiocasting  the  press  asso- 

T-  T)  u  ciations’  reports  of  the  games  were  em- 

For  14  years,  Roberts  has  represented  phatically  denied  by  a  telephone  com- 
the  A.  P.  in  France.  Prior  to  that  he 

was  A.  P.  Berlin  correspondent  for  nine  ^  ^  | _ _ 

Mr.  Roberts  started  newspaper  work  A*  REGIONAL  GROUPS 
on  the  Terre  Haute  (Ind.)  Express  vihen  PI  AIM  MITK'TIlMr'Q 

he  was  22.  ,  Before  joining  the  A.  P.  n-APJ  MUE.  1  IDIUd 

he  was  connected  respectively  with  the  - 

Fort  H’aytie  (Ind.)  Gazette,  Chicago  "'«n»her  Associations  Are  Electing 

Daily  News,  the  old  Chicago  Times,  the  Representatives  to  Press  Association 
Nezv  York  Herald,  New  York  World,  Advisory  Board  —  New  Body 
and  iViTti  York  Times.  ^  •  j  •  »*  i  . 

Mr  Rnhortc  fliU  locf  Organized  in  Maryland 


Elmeb  Robeets 


Daily  News,  the  old  Chicago  Times,  the 
Nezv  York  Herald,  New  York  World, 
and  iViTti  York  Times. 

Mr.  Roberts  visited  this  country  last 
F'ebruary. 


-  I  Many  regional  associations  of  Asso- 

Young  Poet  Hopes  to  Be  Reporter  ciated  Press  members  in  the  eastern  divi- 
VT  1-  iM  .  I  s'O”  arranging  meetings  to  elect  rep- 

Natlialia  Crane,  12-year-old  girl  poet  resentatives  to  the  A.  P.  advisory  board, 
of  Brooklyn,  has  confessed  her  one  am-  Edward  McKernon,  superintendent,  an- 
bition  in  life  IS  to  become  a  newspaper  nounced  this  week, 
reporter.  This  we^  she  was  invited  to  A  new  group,  the  Maryland  Members 
memlx^ship,  in  the  British  Society  of  Au-  of  the  Associated  Press,  was  organized 
thors,  Playnghts  and  Composers,  of  which  at  a  recent  meeting  in  Baltimore,  and  J. 
Tliornas  Hardy  is  president.  She  was  Albert  Hawken,  editor  of  the  Hagerstown 
sent  last  winter  by  a  New  York  news-  Daily  Mail,  was  chosen  chairman,  Ralph 
paper  to  interview  \V  illiam  Cavalier,  a  O.  Brown,  Baltimore  correspondent,  secre- 
15-year-old  boy,  imprisoned  for  murder  tary  and  Joseph  B.  Finan,  publisher  of 
in  Pottsville,  Pa.  She  went  with  her  the  Cumberland  Evening  News,  Mary- 
mother  and  telegraphed  a  story  back.  land  member  of  the  advisory  board. 

Maine  members  have  already  met  at 
Three  New  A.P.  Members  Augusta.  They  elected  J.  Norman  Towle, 

Three  newspapers  have  been  elected  to 

membership  in  the  Associated  Press,  ac-  ^sentative  succeeding  William  H  Dow, 
cording  to  an  announcement  made  this  publisher  of  the  Portland  Evening 

week.  They  are:  the  Lubbock  (Tex.)  ,  j  j  .u  •  j 

Daily  Journal;  Colton  (Cal.)  Doi/v  .  ^'^er  meetings  planned  and  their  dates 
Courier;  and  the  Camden  (Ark.)  Eve-  .  New  Jersey  members  (place 

undetermined)  Oct.  6;  Connecticut  mm- 

“  mta/j.  _ IT _  c _ ..  ->1  .  XT _ xr _ 1, 


^  ’  undetermined)  Oct.  6;  Connecticut  mm- 

_  bers,  at  New  Haven,  Sept.  21 ;  New  York 

Pawhusk.  Dailies  Merged  members,  Syracuse,  Oct  8;  V^st  Vir¬ 

ginia  members,  Parkersburg,  Oct.  14; 
Richard  Elam  has  regained  control  of  Pennsylvania  members,  Pittsburgh,  Oct. 
the  Pawhuska  (Okla.)  Capital  which  he  15;  and  New  England  members,  Boston, 
sold  a  few  months  ago  and  has  merged  it  Oct.  19. 

with  the  Pawhuska  Journal.  E.  F.  Gay,  Kent  Cooper,  general  manager,  will  ad- 
former  editor  of  the  Journal,  will  be  as-  dress  the  meetings  of  the  Pennsylvania 
sociated  in  publication  of  the  Capital,  and  New  England  groups. 


t 
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INTERTYPE  BUSINESS 
SHOWING  GAINS 

Earnings  in  July  and  August  took  Up 
Slack  in  First  Six  Months — Corpora¬ 
tion  Strong  Financially — Plans 
Expansion 

July  and  August  business  of  the  Inter- 


Broadcasters  Oppose  Ad  Labeling 


The  National  Association  of  Broad-  advertisers  will  not 

casters  meeting  m  New  York,  Sept.  16,  agate  line  or  inch 

went  on  record  opposing  the  labeling  of  ,hat  they  can  get  in  news  form  for  much 
broadcast  advertising  programs.  Other  .  „ 


outragetius  deceit  uixin  the  reader  and  is  TAMPA  TELEGRAPH  SET 

unwise  from  the  business  standpoint  be- 


problems  of  paid  advertising  on  radio 
programs  were  discussed.  It  was  pointed 


Expansion  Congress  making  it  compulsory  to  use 

_  the  label  “advertising  matter”  on  any 

July  and  August  business  of  the  Inter-  program  being  paid  for  by  an  advertiser, 
ty^  Corporation  was  considerably  ahead  ^^e  law  governing  newspaper 

of  the  corresponding  period  in  1924,  ac-  advertising  columns. 


out  legislation  had  been  proposed  to  achievements  of  the  press  agents,  naming 


cause  some  general  advertisers  will  not  TO  START  OCT.  4 

pay  for  space  by  the  agate  line  or  inch  _ 

that  they  can  get  in  news  form  for  much  Completed,  Pre..  and  Unotype 

less  money  paid  to  a  press  agent.  .  „  .  r-  .  » 

“Among  the  publications  doing  notable  Battery  Installed  First  Issue  of  200 

work  in  exposing  the  methods  and  Pages  Planned  for  Stovall  Venture 
achievements  of  the  press  agents,  naming  _ Staff  Announced 


many  of  their  particularly  prominent 
clients  and  suggesting  a  practical  remedy, 
I  have  noted  particularly  the  articles  in 
Editor  &  Publisher. 


Publication  of  the  Tampa  (Fla.)  Tel¬ 
egraph,  morning  daily,  will  start  Oct.  4, 


cording  to  the  IVall  Street  Journal. 

Farnings  not  only  took  up  the  slack  of  CRIEIS  **DEATH” 

the  first  six  months,  but  actually  placed  '  ^  ^  _ 

net  at  the  beginning  of  September  at  a  TO  PRESS  AGENTS 
figure  exceeding  the  1924  results  for  the  _ 

‘’'AlthSgh'”Te?t*ember  of  1924  was  an  O-  Association 


unusually  prosperous  month,  it  may  be 
conservatively  estimated  that  net  earn¬ 
ings  of  the  corporation  for  the  first  nine 
months  will  at  least  equal  those  of  the 
same  period  of  1924  when  net  income 
after  taxes  was  reported  at  $615,239  equal 
to  around  $3  a  share  on  the  199,133  shares 
of  common  after  preferred  dividends. 


President,  Declares  War  on  Hand¬ 
out  Experts  and  Space  Stealers — 
Calls  for  Editorial  Quality 

Increase  in  membership  was  stressed 
as  chief  objective  of  the  National 
Editorial  Association  in  a  message  to  that 


“The  best  newspapers  are  always  the  according  to  a  statement  to  Editor  & 
most  desirable  advertising  mediums  and  Publisher  this  week  by  T.  G.  Hallinan, 
the  best  newspapers  do  not  use  the  ma-  managing  editor.^  A  first  issue  of  more 
terial  sent  out  by  the  press  agents,  no  than  200  pages  is  planned,  he  said, 
matter  in  what  form  they  send  it.”  The  sale  of  the  Tampa  Morning  Trib- 

-  une,  June  17,  by  its  owner  and  founder. 

Editor  &  Publisher  proposed  that  Stovall,  brought  the  Telegraph 

newspapers  receiving  press  agent  hand-  direction  of  Wal- 

outs  return  them  by  mail  to  presidents  of  lace  O.  Stovall,  the  Colonel  s  son. 
the  business  firms  or  corporations,  which  vVithin  two  weeks  after  young  Mr. 
have  hired  publicity  experts,  to  steal  Stovall  had  announced  his  plans,  about 


valuable  space. 

RATE  CHANGE  PROTESTED 


30  employes  of  the  Tribune  entered  the 
venture  with  him  and  the  Knights  of 
Pythias  temple  was  purchased  for  a  plant. 

Remodeling  of  the  building  and  con¬ 
struction  of  an  annex  which  houses  a  48- 


For  the  six  months  ended  June  30,  body  from  Frank  O.  Edgecombe,  pub-  New  Mileage  Scale  Would  Hamper  page  Hoe  press  was  begun  and  now  is 
Intertype  reported  net  income  of  $401,079  lisher  of  the  Geneva  (Neb.)  Signal,  and  Maine  Mill*,  I.C.C.  Men  Told  nearly  completed.  The  press  is  being 

equal  to  $1.79  a  share  on  the  common  association  president,  given  out  this  week. 


which  compared  with  $417,579  in  the  cor-  Mr.  Edgecombe,  m  this,  his  first  tormal 
responding  period  of  1924.  message  to  association  members  since  his 

The  company  remains  in  an  unusually  election  as  president,  also  urged  improve- 


.Mr.  Edgecombe,  in  this,  his  first  formal  Maine  paper  mills  in  competition  with 
message  to  association  members  since  his  mills  in  railroad  trunk  line  territory  will 

.  ..  _ _ .  _ 1  : _ _  Ko  1... .........o..!  k.,  *k«  _ f 


Maine  Mill*,  I.C.C.  Men  Told  completed.  The  press  is  being 

.  .  .  .  ,  tuned  and  the  15  linotype  machines  and 

.Marne  paper  mills  in  competition  with  the  battery  of  monotypes  already  are  turn- 
mills  in  railroad  trunk  line  territory  will  i^g  type.  Electric-lighted  and  all- 
be  seriously  hampered  by  the  adoption  of  metal  type  cases  and  banks  are  installed 


healthly  financial  position.  At  the  end  ments  in  the  editorial  pages  of  small  a  mileage  scale  for  large  districts  and  and  are  being  filled  and  equipped.  A  m<^- 
of  1924  current  assets  were  around  newspapers  and  elimination  of  free  pub-  disrupt  relationships  due  to  high  compe-  ern  engraving  plant  is  being  purchased. 
$6,500,000  against  current  liabilities  of  Hcity.  In  regard  to  the  latter  problem,  f'Vu”  n^ufacturing,  Chester  L.  Xq  date  the  preliminary  work  in  get- 

less  than  $700,000  a  ratio  of  better  than  he  paid  tribute  to  articles  api^aring  m  ^  hitte^^.  trathc  manager  of  the  New  ting  the  new  paper  under  way  has  ^en 
9  to  1.  Assets  included  more  than  Editor  &  Publisher.  He  said  quality  England  Pulp  and  Paper  Association  de-  in  the  hands  of  the  thirty-odd  men  and 
$1,000,000  of  cash.  Notwithstanding  that  js  of  “vastly  more  importance  than  quan-  clared  at  the  Easte^  class  rate  hearing  women  formerly  associated  with  Mr. 
the  corporation  has  purchased  60  acres  at  jfy».>n  the  make-up  of  newspaper  ed-  beiore  Interstate  Commerce  Commis-  Stovall  on  the  Tribune.  Wallace  O.  Sto- 
Harrison,  N.  Y.,  for  cash  as  a  site  for  doml  pages.  ^oner  Jos^pn  B.  Eastman  am  Examiner  y^\\  president  of  the  company,  incor- 


a  proposed  plant,  cash  account  is  still  —  -  .  ^  ^  ^t.  .  -  .  *.w.**.^v*  v*.v  v..«.* 

around  $1,000,000.  ment  called  attention  to  the  /act  ^t  of  The  present  rate  structure  is  a  serious  pany,  and  S.  Lloyd  Frisbie,  formerly  gen- 

The  company  is  earning  at  the  rate  oi  about  12,000  publications  only  3,000  are  handicap  and  the  proposal  to  break  at  g^al  manager  of  the  Tribune,  is  vice- 

ur  times  its  regular  dividend  require-  enrolled  as  N.  E.  A.  members.  Brunswick,  Me.  the  Boston  rate  Wankef  president  and  general  manager.  With  these 

entsof  $1  annually  a  share.  It  has  paid  “Preparing  editorial  matter  should  not  which  extends  at  present  to  the  Penob-  ,,^0  are  W.  J.  Weber  treasurer-  D  B 

^o  extra  nuarterlv  dividends  of  2.5  cents  mean  filling  space.  Every  editorial  scot  River  would  be  overwhelmingly  dis-  RarWIev  an/1  a/1v/*rficinor  man- 


The  association  president  in  his  state¬ 
ment  called  attention  to  the  fact  that  of 


Howard  Hosmer  at  Boston  Tuesday 


porated  as  the  Gulf  City  Publishing  Corn- 


four  times  its  regular  dividend  require-  enrolled  as  N.  E. 
ments  of  $1  annually  a  share.  It  has  paid  “Preparing  editorial 
two  extra  quarterly  dividends  of  25  cents  mean  filling  space, 
this  year.  Earnings  are  figured  after  a  article  should  be  wri 


depreciation  charge  annually  equal  to  President  Edgecombe  said. 

around  $1  a  share  on  the  common.  That  Turning  to  press  agent  hand-outs,  he 

this  depreciation  of  $200,000  a  year  is  ex-  declar^ :  .  •  . 


mean  filling  space.  Every  editorial  scot  River  would  be  overwhelmingly  dis- 
article  should  be  written  for  a  reason,”  astrous  to  the  Maine  industry,  Whitte- 


more  stated. 


Barkley,  secretary  and  advertising  man¬ 
ager  ;  C.  E.  Jones,  associate  editor ;  M.  E. 
Griner,  circulation  manager;  T.  G.  Halli- 


i(XT  -r'  1  1  >  1  .  •  t  «  v-istiivt,  vit V. uiaiiciii  iiu&iiaKvi  ,  i.  vj.  xiaiii- 

New  England  industries  have  been  nan,  managing  editor;  A.  K.  Taylor, 

built  up  on  the  principal  of  ^ual  rates  to  cartoonist;  J.  C.  Stark,  city  editor;  E.  r! 


“To  follow  this  custom  is  to  practice  for  the  first  time. 


tremely  li^ral  is  indicat^  by  comparison  “It  is  beyond  my  comprehension  that  distant  markets.  To  disturb  the  adjust-  Large  P  '  L  Clark  R  M  Denhard  S 

with  the  property  account  carried  on  any  newspaper  publisher  will  turn  his  ments  now  and  create  inequalities  where  ^  Southerland  Josephine  Arduengo  Ed- 
the  books  at  $468,000  as  of  December  31,  columns  over  to  press  agents  and  permit  none  existed  before  can  have  nothing  but  M.  Scott’  Eleanora  Hartmann’ Guv 

1924.  A  similar  depreciation  charge  at  them  to  publish  therein  advertising  that  a  stifling  effect  uppn  industries  _  in  the  p_  (JuUcy  \v_’  Santana  Velma  G’ullev 
the  end  of  this  year  would  equal  between  should  be  paid  for,  and  to  do  so  as  news  territorv  east  of  Brunswick  to  which  it  is  iya,dta  Shaker  Miss  Willie  Collier  1 
40  and  50  per  cent  of  the  book  value  of  vouched  for  by  the  publisher.  proposed  to  apply  the  arbitrary  system  langdale  Fmma  Langdale  Frank  Mal- 

the  property  at  the  end  of  last  year.  “To  follow  this  custom  is  to  practice  for  the  first  time.”  lerich,  Ran^ 

The  company  now  leases  its  plant  in _ Sam  Black,  Wilson  Harris,  J.  E.  King’ 

Brooklyn  but  it  is  proposed  to  erect  a  —  puth  Gulley,  A.  H.  Demarlo,  Roy  E. 

factory  at  Harrison  when  conditions  are  Deal,  E.  S.  Bragg,  C.  L.  Poehlein,  F.  L. 

*  Bragg,  J.  W.  Gamble,  Gerard  Carnes, 

■  R.  L.  Harris,  Clyde  Beatty,  A.  P.  Tin- 

ADVERTISING  IS  IMPERATIVE  '  Johnson. 

uie  telegraph  represents  a  capital 
c  rw  a  nr  stock  investment  of  $300,000  all  of  whicH 

So  Cyru*  H.  K.  Curti*  Tell*  In*urance  Ur  1  Mt  i-KAr  1  jg  p^jd  for,”  Mr.  Hallinan  said. 

Agent*’  Convention  (tVritten  E.rctuiivety  for  Editor  &  Pciushek)  *  “Most  of  this  is  held  by  the  employes 

Advertising  will  either  make  or  break  TO  HENRY  EDWARD  WARNER  c'limplJiy'!**' UnsoHcit«l.°?“s"^^^^^ 

a  business  declared  Cyrus  H.  K.  Curtis,  nerons  Tqmra  fincinpcs  hr......  h=.,r. 

founder  of  the  Curtis  Publishing  Com-  (You  ask  “Does  anybody  read  this  stuff?”)  enterprise, 

^ny  of  Philadelphia  in  an  address  be-  ^  ^  g  Some  of  them  have  been  accommodated, 

fore  a  convention  of  general  agents  of  “7  No  stock  has  been  offered  for  sale.” 

„  ,  Life  Insi^ance  Company  at  (Known  in  Mew  York  shops  as  “Dashing  Dick”)  The  United  News  will  supply  the  Tele- 

Poland  Spring,  Me..  Sep  .12  te-  „  „  u  ^  u  ,  news  over  two  leased  wires. 

Mr.  Curtis  w«  prompted  to  make  this  Well,  Henry,  here*  one  guy  who  does  A  staff  artist.  Arthur  K.  Taylor,  formerly 

remark  he  stat^  by  a  statement  made  And  thinks  it  very  fine  with  the  Nezo  York  Evening  World.  W. 

^  H.  W  Kavel,  Aetna  ^neral  agent  at  Who  looks  for  your  stuff  off  the  reel  j.  (jerry)  Rand,  of  the  Tulsa  World. 

Minneaiwlis  who  preceded  the  PhiHdel-  And  like*  it;  every  line.  Sunday  editor,  and  W.  T.  Huff,  well 

phia  publisher  as  speaker.  Mr.  I^ve  Here  i*  one  man,  who  gets  a  thrill  k„ow,i  Oklahoma  sports  editor  will  help 

said  that  in  some  instances  his  local  From  evei^  poem  you  write,  round  out  the  news-gathering  force, 

agency  advertising  had  not  brought  re-  A  man  who  like*  the  paper  game,  ® 

suits,  therefore  he  advocated  a  careful  Who's  in  it  day  and  night.  - 

study  of  the  field  and  requirements  and  ,  .  O'**  ^'7  Clicker*  Meet  in  New  York 

media  before  making  an  appropriation  for  I  know  there  must  be  more  like  me, 

publicity.  _  _  .  Some  more  who  like  our  “graft,”  The  Old  Time  Telegraphers  and  His- 

“.Advertising  is  the  essence  of  public  And  every  blessed  one  of  them  torial  Association  held  a  three-day  annual 

contact,”  Mr.  Curtis  sakl,  “and  as  such  Look  for  “Song*  of  the  Craft.”  convention  in  New  York  this  week, 

it  is  worth  almost  any  investment  that  Yes,  “Hen,”  I  read  ’em,  every  week,  Frank  Munsey,  publisher  of  the  New 

might  be  made  in  it.”  And  show  them  to  the  crews,  York  Sun  and  Nezo  York  Telegram,  who 

He  took  for  example  the  case  of  the  And  when  they  learn  about  your  book,  began  his  business  career  as  a  key  clicker 

late  John  Wanamaker,  Philadelphia  and  'Twill  make  real  pleasant  news.  down  in  Maine,  is  a  prominent  member 

New  York  merchant,  whom  he  termed  of  the  society, 

the  greatest  exponent  of  advertising  who  Qo  ^  “Hen.”  you  can’t  go  wrong, 

ever  lived.  The  day  Wanamaker  opened  H  yo„  HI  be  a  rooster, 

his  Philadelphia  store  he  received  $21.61  Just  print  it  quick,  and  “Dashing  Dick”  Col.  James  E.  Edmond*  Resign* 

in  receipts,  Mr.  Curtis  said.  Of  this  he  be  your  New  Yurie  booster.  „  ,  ,  ^  .  .  .  . 

took  $21  and  spent  it  for  advertising  the  Col.  James  E.  Edmonds  has  resigned  as 

next  day.  A  newspaper  in  Philadelphia  managing  editor  of  the  New  Orleans 

today  cannot  exist  without  the  Wana-  Times-Picaytine  to  join  the  Johness  Real- 

maker  advertising,  Mr.  Curtis  stated,  be-  ty  and  Securities  Company  as  first  vice¬ 
cause  housewives  of  that  city  have  so  president  in  charge  of  promotion  and  de- 

become  accustomed  to  the  store’s  copy  velopment.  Martin  T.  Durkin,  succeeds 

that  they  feel  they  cannot  do  without  it.  _ _ him. 


SONGS  OF  THE  CRAFT 

(IVritten  Exclusii'tty  for  Editoe  &  Pvilishek) 

TO  HENRY  EDWARD  WARNER 
(You  adc  “Does  anybody  read  this  stuff?”) 

By  Richard  B.  Gifford 

(Known  in  New  York  shops  as  “Dashing  Dick”) 

Well,  Henry,  here’*  one  guy  who  does 
And  thinks  it  very  fine. 

Who  looks  for  your  stuff  “off  the  reel” 
.4nd  like*  it;  every  line. 

Here  is  one  man,  who  gets  a  thrill 
From  every  poem  you  write, 

A  man  who  like*  the  paper  game. 

Who's  in  it  day  and  night. 

I  know  there  must  be  more  like  me. 

Some  more  who  like  our  “graft,” 

And  every  blessed  one  of  them 

Look  for  “Songs  of  the  Craft.” 

Yes,  “Hen,”  I  read  ’em,  every  week, 

.\nd  show  them  to  the  crews. 

And  when  they  learn  about  your  book, 
'Twill  make  real  pleasant  news. 

Go  to  it!  “Hen.”  you  can’t  go  wrong. 

If  yon  do.  I'll  be  a  rooster. 

Just  print  it  quick,  and  “Dashing  Dick” 
Will  be  your  New  Yuile  booster. 


lerich,  Frank  Mallerich,  Jr.,  R.  E.  Tudor, 
Sam  Black,  VV’ilson  Harris,  J.  E.  King, 
Ruth  Gulley,  A.  H.  Demarlo,  Roy  E. 
Deal,  E.  S.  Bragg,  C.  L.  Poehlein,  F.  L. 
Bragg,  J.  W.  Gamble,  Gerard  Carnes, 
R.  L.  Harris,  Clyde  Beatty,  A.  P.  Tin- 
dale,  Carl  Barlow  and  G.  E.  Johnson. 

“The  Telegraph  represents  a  capital 
stock  investment  of  $300,000  all  of  which 
is  paid  for,”  Mr.  Hallinan  said. 

“Most  of  this  is  held  by  the  employes 
who  started  with  the  organization  of  the 
company.  Unsolicited,  a  score  of  pros¬ 
perous  Tampa  business  houses  have 
pleaded  for  stock  in  the  new  enterprise. 
Some  of  them  have  been  accommodated. 
No  stock  has  been  offered  for  sale.” 

The  United  News  will  supply  the  Tele- 
grapli  with  news  over  two  leased  wires. 
A  staff  artist,  Arthur  K.  Taylor,  formerly 
with  the  Nezv  York  Evening  World.  W. 
J.  (Jerry)  Rand,  of  the  Tulsa  World, 
Sunday  editor,  and  W.  T.  Huff,  well 
known  Oklahoma  sports  editor  will  help 
round  out  the  news-gathering  force. 


Old  Key  Clicker*  Meet  in  New  York 

The  Old  Time  Telegraphers  and  His- 
torial  Association  held  a  three-day  annual 
convention  in  New  York  this  week. 
Frank  Munsey,  publisher  of  the  New 
York  Sun  and  Nezv  York  Telegram,  who 
began  his  business  career  as  a  key  clicker 
down  in  Maine,  is  a  prominent  member 
of  the  society. 


Col.  Jame*  E.  Edmond*  Re*ign* 

Col.  James  E.  Edmonds  has  resigned  as 
managing  editor  of  the  New  Orleans 
Times-Picayune  to  join  the  Johness  Real¬ 
ty  and  Securities  Company  as  first  vice- 
president  in  charge  of  promotion  and  de¬ 
velopment.  Martin  T.  Durkin,  succeeds 
him. 
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TIRE  FIRMS  TURNING  TO  NEWSPAPERS 
TO  HOLD  DEALERS  AND  FOIL  “GYPS” 

Industry  Wakening  to  Necessity  of  Keeping  Public  Informed 
On  Details  of  Rubber  Situation  To  Prevent 
Swing  to  Cheaper  Grades 


A  KRON,  O.,  Sept. 

companies  are  beginning  to  wake  up 
to  the  fact  that  it  is  about  time  to  start 
some  advertising  now,  and  Firestone  has 
set  the  ball  rolling.  Goodrich  had  planned 
one  of  the  biggest  schedules  of  newspaper 
advertising  ever  arranged  until  the  high 
price  of  rubber  started  to  mess  things 
up.  A  number  of  the  big  men  from  the 
tire  industry  have  been  in  London  trying 
to  get  some  idea  of  rubber  conditions  to 
govern  themselves  for  the  future.  And 
they  have  returned  without  being  very 
much  wiser  than  when  they  started. 

As  individuals  they  decided  to  stop  the 
old  plan  of  spring  dating,  that  is  shipping 
tires  through  the  winter  to  dealers  and  not 
billing  them  for  the  goods  until  along 
about  May.  That  plan  in  past  years  al¬ 
lowed  the  maker  to  spread  his  prcxiuc- 
tion  out  over  a  slow  sales  i)eriod  shipping 
at  his  own  convenience,  and  going  to  the 
bank  with  trade  acceptances  and  getting 
the  money.  It  kept  the  factory  busy 
enough  to  satisfy  everyone  and  held  the 
overhead  down. 

When  the  prices  began  to  jump  the  fac¬ 
tories  decided  to  cut  f)Ut  the  advertising 
as  they  had  to  begin  to  retrench  a  bit,  not 
that  they  did  not  have  the  money,  but 
they  were  going  to  be  out  of  crude  rub¬ 
ber  shortly  and  then  have  to  pay  the 
higher  prices.  .-\  real  profit  can  be  made 
on  rubber  at  about  35  cents «  pound.  But 
when  it  went  up  beyond  a  dollar  and 
seemed  about  to  stay  tliere  the  makers 
figured  that  it  would  not  be  possible  to 
buy  much  and  so  they  have  been  consid¬ 
ering  ways  and  means  of  making  the 
money  stretch  out  a  long  way  this  winter. 

N’ow  the  makers  are  beginning  to  re¬ 
alize  that  they  cannot  allow  the  plants  to 
run  down  to  a  low  ebb.  The  overhead 
would  cat  the  profits.  They  must  make 
dividends  for  the  stockholders.  And  so 
they  will  have  to  do  two  things — adver¬ 
tise  and  resume  the  spring  dating  practice. 
This  latter  will  be  done  quietly  without 
any  announcement.  And  to  keep  the  pub¬ 
lic  advised  that  there  are  certain  tires  on 
the  market  they  must  advertise.  .\lso 
they  will  be  forced  to  use  newspaper  space 
in  order  to  back  up  the  dealers  and  keep 
sending  the  buyers  to  the  tire  places. 
Meanwhile  all  the  companies  by  their  plan 
of  laying  off  on  their  schedules  this  year 
so  far  have  saved  (piite  a  bit  of  money, 
which  added  to  the  money  they  piled  up 
on  tire  sales,  which  have  been  pretty  good, 
leaves  them  in  a  position  to  cut  loose 
now  with  copy. 

Prices  of  tires  are  not  going  to  come 
down,  according  to  the  men  who  have 
been  following  the  trend  of  things.  /\nd 
the  public  will  have  to  be  kept  advised 
of  conditions  through  the  press.  It  is 
useless  to  consider  the  plans  of  reclaimed 
rubber  taking  the  place  of  the  new  prod¬ 
uct,  for  it  will  be  more  tlian  a  year, 
probably  two  or  three  years  before  the 
chemists  will  have  gotten  out  a  formula, 
and  the  machinery  makers  to  build  the 
c(un'pment  to  use  it.  Also  the  planting 
of  rubber  for  Americans  will  mean  a  dec¬ 
ade  before  any  appreciable  amount  will 
get  here. 

Piven  if  the  price  of  crude  rubber 
dropped  in  Lfmdon  today  it  would  be 
three  months  before  there  would  be  any 
of  the  product  at  the  new  price  over  here 
from  the  I'ar  P'ast.  Therefore,  the  pres¬ 
ent  situation  means  that  the  tire  men  will 
have  to  do  a  lot  of  thinking  between  now 
and  spring.  The  pre-dating  plan  nor¬ 
mally  has  the  tire  dealer  stocking  the 
goods,  paying  the  insurance,  etc.,  while 
the  factories  could  not  store  the  casings 
and  tubes  without  a  lot  of  trouble.  Also 
big  shipments  in  spring  would  get  into 
a  freight  jam  and  the  buyers  would  get 
tired  waiting  so  they  might  turn  to  “gyp” 
tires.  It  is  somewhat  like  the  anthracite 
coal  strike.  Motorists  want  good  tires, 
but  when  they  find  they  are  not  av.'tilable 


(Special  to  Editor  &  Publisher) 

1-1 — The  big  tire  they  may  turn  to  something  else  and  con¬ 
tinue  using  them.  So  the  big  fellows  do 
not  want  that  after  all  the  work  they 
have  had  eliminating  smaller  companies 
through  competition. 

Meanwhile  tire  dealers  throughout  the 
country  are  beginning  to  feel  that  there 
will  be  a  shortage  of  various  sizes  next 
year,  and  liKiking  to  a  mad  scramble  they 
are  not  specializing  on  one  or  two  par¬ 
ticular  lines,  but  reaching  out  to  handle 
.several  lines  iK-lieving  in  safety  with  a 
quantity  of  several  makes.  This  is  an¬ 
other  thing  that  will  cause  the  manufac¬ 
turers  and  their  sales  executives  to  figure 
out,  for  it  does  not  pay  to  lose  a  good 
dealer.  At  the  big  convention  of  tire  deal¬ 
ers  at  Akron  a  year  ago,  some  of  the 
officials  of  the  tire  dealers  association 
launchefl  out  with  some  real  talks  to  the 
big  executives  sitting  in  the  audience  about 
remedies  to  be  applied  to  the  tire  indus¬ 
try.  .\nd  it  was  admitted  that  there  was 
much  to  be  said  in  favor  of  the  sugges¬ 
tions.  Instead  of  the  makers  sitting  on 
a  jx'destal  dictating  to  the  dealers  today 
it  is  more  of  a  partnership  with  both 
sides  giving  ground  to  meet  on  common 
principles. 

All  this  has  resulted  in  a  better  feeling 
and  stabilizing  the  tire  sales.  The  makers 
have  been  doing  some  good  advertising 
until  recently,  and  now  they  are  going  to 
go  back  again  to  the  job  because  it  is 
necessary.  It  was  the  newspapers  that 
told  the  story  (|uickly  about  the  holdup 
game  of  Great  Britain  under  the  Steven¬ 
son  Act,  and  this  eased  it  up  for  tire 
dealers  when  they  had  to  jump  prices  on 
custf  imers. 

The  Stevenson  Act  is  coming  up  before 
Parliament  shortly,  and  that  a  revision 
will  be  brought  about  seems  certain  ac¬ 
cording  to  tire  men  who  have  been  abroad. 


The  rubber  growers  are  beginning  to  see 
that  the  agitation  to  gouge  American  mo¬ 
torists  and  the  talk  about  the  motor  own¬ 
ers  here  paying  the  British  debt  to 
America  through  the  rublier  prices  has 
sunk  in.  The  growers  have  not  denied 
that  they  are  mulcting  the  Americans, 
but  they  ask  if  we  would  not  do  the  same 
thing  with  conditions  reversed.  But  they 
are  not  going  to  kill  the  goose  that  lays 
the  golden  egg  say  Akron  tire  men  just 
back  from  abroad. 

It  is  an  interesting  situation,  and  just 
now  it  would  be  worth  while  for  specials 
and  others  seeking  copy  to  drop  around 
down  in  Akron  and  have  a  chat  about 
schedules.  They  may  not  find  out  a  whole 
lot,  and  again  they  may.  At  any  rate 
unless  the  tire  men  get  busy  and  do  .some 
real  advertising  now  and  early  spring 
they  will  be  making  a  big  mistake  those 
who  are  in  touch  with  the  situation  say. 

EXCHANGE  PROFESSORSHIP 


Mexico  School  and  U.  of  Missouri 
Inaugurate  New  Plan 

The  National  University  of  Mexico 
and  the  University  of  Missouri  School 
of  Journalism  have  arranged  for  an  ex¬ 
change  professorship  in  journalism,  the 
first  exchange  iwofessorship  between 
Mexico  and  the  United  States. 

The  University  of  Mexico  sends  as  its 
rtqiresentative  Dr.  Jose  Manuel  Puig 
C^a.sauranc,  who  holds  the  important  pfisi- 
tion  of  Secretary  of  Public  ICducation 
for  the  Republic  of  Mexico.  He  has 
served  as  senator  from  his  home  state, 
Campeche,  is  the  author  of  a  novel  and 
a  Ixiok  of  essays,  has  been  editorial  di¬ 
rector  of  important  newspapers  in  Mexi¬ 
co,  and  has  represented  Mexico  in 
Kurope.  He  will  deliver  at  the  School 
of  Journalism  of  the  University  of  Mis¬ 
souri  a  series  of  lectures  on  Latin 
.•\merican  journalism  and  history. 

Missouri  sends  as  its  representative  Dr. 
Walter  Williams.  Dean  of  the  School  of 
Journalism  and  president  of  the  Press 
Congress  of  the  World,  who  will  lecture 
upon  journalism.  The  lectures  will  be 
in  English  and  will  be  delivered  during 
the  fall  semester  of  the  present  school 
vear. 


W.  R.  HEARST  SITS  FOR  PAINTING 


How'ard  Chandler  Christy  and  his  likeness  of  the  publisher  at  the  latter's 
California  ranch 


LONDON  DAIUES  GIVING 
HUGE  CASH  PRIZES 


Daily  Mirror  Awarding  £1,500  Weekly 
for  Correct  Forecasts  of  Football 
Results  in  Twelve  Seasonal 
Games 

(Special  to  Editor  &  Publisher) 

Great  newspaper  cash  prize  contests 
invariably  accompany  the  British  football 
season,  the  kick-off  of  which  took  place 
on  Aug.  29.  The  biggest  offer  being 
made  this  year  is  £1,500  weekly  by  the 
Daily  Mirror  and  its  as.sociated  journal 
the  Sunday  Pictorial  for  correct  forecasts 
of  results  of  12  matches  between  well- 
known  teams. 

.\  noteworthy  feature  of  this  compe¬ 
tition  is  that  if  one  or  more  of  the 
twelve  matches  are  postponed  or  cancelled 
or  if  no  competitor  is  successful  in 
forecasting  on  one  coupon  the  results 
of  all  12  matches,  then  the  £1,500  will  be 
added  to  the  next  week's  _  comiietition 
thus  making  the  prize  money  for  that 
week  £3,000.  In  the  unlikely  event  of 
this  not  being  won  the  prize  for  the 
next  week  will  be  £4,500,  etc. 

Other  features  of  British  competitions 
are  the  claim  system,  by  which  the  com¬ 
petitor  who  makes  a  correct  forecast  has 
to  send  his  claim  into  the  newspaper 
by  a  fixed  date,  thus  saving  the  enormous 
amount  of  work  involved  in  scrutinizing 
hundreds  of  thousands  of  coupons ;  and 
the  two  coupon  appeal,  in  which  two 
coupons  instead  of  only  one  are  inserted 
in  each  issue  of  the  paper.  The  last 
idea  has  a  big  appeal  to  the  competition- 
loving  public. 

A  highly  effective  advertising  link-up 
idea  has  been  evolved  by  the  London 
Daily  Mail  in  the  form  of  a  miniature 
stage  of  classical  design,  size  1654"  high 
5"  deep  by  22"  wide,  to  be  used  as  a 
centre-piece  in  the  display  window'  of 
any  retailer  stocking  merchandise  ad¬ 
vertised  in  the  Daily  Mail.  The  article 
is  merely  placed  on  the  stage,  which  gives 
it  attention-compelling  prominence,  avd 
links  it  up  in  the  public  mind  with  the 
press  advertisement,  and  the  lettering  on 
the  stage,  executed  in  three  colors,  reads : 
"As  advertised  in  to-day’s  Daily  Mail.” 
It  is  supplied  to  the  retailer  free. 

PAPER  DIVIDENDS  DECLARED 


Four  CorporationB  Make  Regular 
Quarterly  Payment* 

Four  paper  concerns  declared  regular 
quarterly  dividends.  Sept.  11. 

The  Belgo-Canadian  Paper  Company, 
Ltd.,  declared  a  quarterly  dividend  of  If^ 
per  cent  on  its  common  stock,  payable 
Oct.  12,  to  stock  of  record  Sept.  30  and 
144  per  cent  on  the  preferred,  payable 
Oct.  1  to  stock  of  record  Sept.  26. 

Directors  of  the  St.  Regis  Paper  Com¬ 
pany  declared  the  regular  quarterly  divi¬ 
dend  of  50  cents  a  share  on  the  common 
■Stock,  payable  Oct.  1.  to  .stockholders  of 
record  Sept.  15,  and  $1.75  on  the  pre¬ 
ferred  stock. 

Other  dividends  included  Laurentide, 
Ltd.,  154  per  cent  and  St.  Maurice  Paper 
Mills  Limited,  154  per  cent. 

St.  Paul  Shopping  News  Started 

The  first  issue  of  the  St.  Paul  Retail 
Slwf>fnnf(  Nni’s,  dated  Aug.  31,  has  been 
issued  with  16  pages  of  advertising  of 
St.  Paul  firms.  The  size  of  the  paper 
is  18  by  16  inches.  The  paper  announces 
that  it  is  “owned,  controlled  and  distrib¬ 
uted  by  the  down  town  retail  stores  of 
St.  Paul.” 


Jubilee  Edition  in  San  Francisco 

The  San  Francisco  E.raminer,  Sept.  5 
printed  as  a  “Jubilee’’  extra,  14  pages 
full  of  incidents  in  California  cities  in 
1850.  The  Chronicle  printed  eight  Jubilee 
numbers  beginning  Sept.  6.  An  item 
quoted  from  the  Caiifoniia  Courier  tells 
of  Eastern  newspapers  being  sold  for 
$1(K)  a  copy,  the  Californians  being  so 
anxious  to  get  news  from  home. 


Gassified  advertisements  in  Editor  & 
Pfm.iSER  work  their  weekly  wonders. 


A 15 -Year  Leadership! 

The  Cincinnati  Post  has  led  Cincinnati  newspapers  in  circulation  for  fifteen  years. 

The  Post  not  only  offers  coverage  of  city  and  suburbs  but  also  throughout  the  two 
thousand  or  more  cities  and  towns  which  cluster  around  this  metropolis  in  south¬ 
west  Ohio,  northern  and  southwestern  Kentucky,  southeastern  Indiana  and  parts 
of  West  Virginia. 

The  Cincinnati  Post  has  a  net  paid  circulation  exceeding  185,000,  which  is  at  least 
110,000  more  than  either  daily  morning  paper  and  67,000  more  than  the  two  daily 
morning  papers  combined. 

And  the  Post,  daily,  has  at  least  10,000  more  circulation  than  any  Sunday  Cincinnati 
paper. 

The  Post  leads  the  evening  field  by  at  least  20,000. 

The  importance  of  Cincinnati  as  a  jobbing  and  shopping  center  can  hardly  be 
over-estimated.  Cincinnati  is  served  by  19  railroad  lines  and  31  bus  lines  which 
radiate  from  Cincinnati  in  ever\^  direction. 

You  cannot  cover  the  Cincinnati  market  without  listing  the  leading  paper. 

The  Cincinnati  Post 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 


f 
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DAILY  PRINTING  IOWA’S 
ENTIRE  TAX  UST 


Des  Moines  Register  Undertakes  Huge 
Task  Following  Objections  to  Par¬ 
tial  List — Running  Two  Full 
Pages  Per  Day 


The  Dcs  Moines  (la.)  Renister  Tue.s- 
day  morniiiR  began  the  publication  of  the 
name  of  every  federal  income  ta.xpayer  in 
the  state  of  Iowa.  This  is  probably  the 
greatest  single  task  ever  undertaken  by 
an  Iowa  newspaper.  The  list  will  num¬ 
ber  appro.ximately  70, (XX)  names,  and  will 
include  the  name  of  every  man,  woman, 
company  and  corporation  paying  a  tax, 
regardless  of  the  amount.  Two  pages  are 
being  printed  daily  and  it  will  take  ap¬ 
proximately  12  days  to  print  the  entire  list. 

When  the  books  of  the  collector  at 
Dubuque,  la.,  were  thrown  open  to  in¬ 
spection  September  1,  the  Register  printed 
the  returns  made  by  approximately  4,(300 
individuals  and  corporations.  Many  ob¬ 
jections  to  printing  a  partial  list  were  re¬ 
ceived.  bordering  in  some  cases  on  ac¬ 
cusations  of  suppressing  the  news.  The 
decision  was  then  reached  that  in  fairness 
to  all  concerned  and  to  pursue  its  ideal  of 
complete  news  service  to  the  people  of  the 
state  of  Iowa,  there  was  no  course  left 
but  to  print  the  names  of  all  federal  in¬ 
come  tax  payers  in  Iowa. 

More  than  60  persons  are  now  em¬ 
ployed  in  completing  the  work  of  copy¬ 
ing  and  sorting  names,  which  will  be  pub¬ 
lished  alphabetically  by  town  and  by 
name,  despite  the  fact  that  they  are  filed 
at  the  internal  revenue  office  at  Dubuque 
without  reference  to  alphabet  or  loca¬ 


tion.  A  force  of  40  persons,  working 
from  8  a.  m.  to  10  p.  m.  has  been  on  duty 
at  Dubuque.  Twenty  persons  have  been 
employed  in  Des  Moines,  arranging 
names  in  alphabetical  order,  setting  the 
lists  in  type  and  checking  proofs. 

Special  departments  were  created  at 
Dubuque  and  De  Moines  to  handle  the 
work. 

The  returns  are  entered  in  federal 
books  at  Dubuque  in  the  order  they  are 
fded.  This  made  necessary  the  copying 
of  each  name  on  a  separate  slip  of  paper, 
s(;rting  towns  in  alphabetical  order  and 
then  sorting  names  in  each  town. 


Promotion  After  Lackey’s  Resignation 

The  resignation  of  Maurice  C.  Lackey, 
for  the  past  six  years  advertising  mana¬ 
ger  of  the  Biniiinghom  \ezvs,  has  result¬ 
ed  in  a  number  of  changes  in  the  News’ 
advertising  department.  George  C.  Dig¬ 
gers,  for  the  i«st  two  and  a  half  years 
national  advertising  manager,  is  now  ad¬ 
vertising  manager.  He  was  succeeded  by 
Julien  J.  Schwarz,  who  has  been  in 
charge  of  automotive  advertising,  and  Mr. 
Schwarz  is  succeeded  by  S.  S.  Riddle, 
who  has  been  handling  automobile  and 
radio  advertising  for  the  Birmingham 
Agc-tlerald.  Harry  Bradley,  a  former 
newspaper  man.  returns  as  assistant  ad¬ 
vertising  manager.  Cary  Harris,  former¬ 
ly  with  Atlanta  and  New  Orleans  news¬ 
papers,  has  been  added  to  the  copy  service 
department. 

Planning  New  Weekly 

Oakfield,  N.  Y.,  is  to  have  a  new 
weekly,  the  Independent  published  by 
Peyton  R.  Holt  of  Albion,  N.  Y.,  for¬ 
merly  publisher  of  the  Seneca  Palls  (N. 
Y.)  Reville. 


WILLIAM  H.  HOSKING,  business 
”  manager  of  the  Long  Peach  (Cal.) 
Press-Telegram,  made  claim  this  week 
that  his  newspaper  supports  the  progress 
of  “the  only  perpetual  boom  tf)wn  of 
America.’’ 

Like  most  Californians,  and  Mr.  Hos- 
king  is  a  native  son,  this  newspaper 
maker’s  greatest  pride  is  his  city  and 
state,  and  he  wanted  to  talk  about_  hoth 
exclusively,  when  interviewed  by  P'ditor 
&  Publisher. 

He  substantiated  his  claim  to  the  “per¬ 
petual  boom’’  of  Long  Beach  by  pointing 
out  that  when  real  estate  values  began  to 
drop,  oil  came  along  to  boost,  and  now  to 
keep  the  town  on  the  upswing  one  of  the 
greatest  harbor  projects  in  United  States 


history  is  under  way. 

“The  tourist  to  Long  Beach  now,”  he 
said,  “will  find  instead  of  just  a  beach 
resort,  a  metropolis  bustling  with  indus¬ 
try,  boasting  not  only  good  climate,  but 
a  great  oil  field,  and  one  of  the  country's 
finest  harbors  as  well. 

“The  harbor,  which  will  correspond  in 
capacity  to  that  of  Baltimore  will  be  com¬ 
pleted  by  the  first  of  next  year.” 

To  tell  this  story  of  prosperity  through¬ 
out  the  east,  Mr.  Hosking  said  Long 
Beach  was  at  present  raising  a  $75,(X)0 
advertising  appropriation  to  be  invested 


in  newspapers. 

While  civic  accomplishment  is  upper¬ 
most  in  Mr.  Hosking’s  mind,  he  was  pre¬ 
vailed  upon  to  talk  newspaper  shop  also, 
for  the  benefit  of  his  craft.  He  is  a  be¬ 
liever  in  advertising  stunts,  and  has  had 
remarkable  success  in  building  up  local 
lineage  by  a  monthly  “Dollar  Day”  propo¬ 
sition  and  a  model  home  project  the  Press- 
Telegram  is  developing. 

“Our  dollar  day  idea  is  an  old  stereo¬ 
type  feature  which  we  have  brought  up 
to  date,”  he  said.  “Once  a  month  we  run 
an  entire  special  section  devoted  to  dollar 
bargains  in  Long  Beach  shops.  On  the 
first  page  of  the  section  we  run  a  two 
column  editorial  box.  and  surround  it 
with  advertisements  of  the  best  bargains. 
To  be  included  on  the  first  page  of  this 
section,  an  advertiser  is  required  to  take 
a  full  page  elsewhere  in  the  section.  A 
line  under  the  first  page  advertisement 
calls  attention  to  the  inside  full  page  ad. 

“While  this  is  a  good  regular  stunt,” 
Mr.  Hosking  continued,  “it  is  hard  to 
beat  the  cumulative  advertising  which 


grows  out  of  sponsoring  a  model  home 
in  your  community. 

“The  way  this  stunt  is  worked  is  to 
have  a  land  company  deed  a  lot  in  trust 
to  be  handled  by  a  local  bank.  Then  get 
an  architect  to  plan  and  a  contractor  to 
build  the  home.  Sub-contractors  agree 
to  furnish  materials.  When  the  house  is 
sold  all  participanis  in  the  venture  share 
in  proportional  jirollts  of  the  sale. 

Mr.  Hosking  has  had  exiHirience  in  all 
three  branches  of  newspaper  work,  edi¬ 
torial,  business,  and  mechanical. 

“To  succeed,”  he  said,  “a  newspaiK-r 
manager  must  know  every  atigle  of  his 
business.  He  is  constantly  called  u])on  to 
make  decisions  without  a  moment's  delay. 
.\iid  the  best  training  is  to  have  done  prac¬ 
tical  work  in  each  of  the  departments.” 

Thus,  when  12  years  old,  Mr.  Hosking 
started  as  a  carrier  boy.  finally  working 
up  to  the  mail  room  of  the  old  Grass 
I 'alley  (Ca\.)l'nion.  Later  he  served 
three  years  in  the  mechanical  department 
of  the  I'rcsno  Herald,  returning  to  the 
Union  as  city  editor. 

His  next  .step  was  to  the  advertising 
department  of  the  Long  Beach  Press. 
He  became  advertising  manager  of  this 
newspaper,  and  when  it  was  merged  with 
the  'Telegram  a  year  ago.  he  was  ap¬ 
pointed  business  manager  of  the  combined 
property. 


Our  Customers  Write  Our  Ads 


“The  DUPLEX  TUBULAR  is  no 
doubt  the  most  economical  rotary 
press  in  the  United  States  today." 

Fullerton,  California, 

Daily  Tribune 


DUPLEX 

PRESSES 

FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Cincinnati  is  an 
All-Year  Radio 
Market 

Radio  fans  can  always  tune  in  on  something  worth  while  in  Cin¬ 
cinnati.  Three  of  the  greatest  broadcasting  stations  in  America 
are  located  here:  Crosley,  W.L.W.;  The  United  States  Pla5nng 
Card  to.,  W.S.A.I.,  and  the  Kodel  Radio  Corporation,  W.K.R.C. 

With  their  own  programs  and  their  long-distance  hook-ups,  these 
stations  supply  local  listeners  with  entertainment  all  year  round. 

This,  of  course,  makes  Cincinnati  an  all-season  market  for  radio 
sets,  parts  and  supplies.  Equally  as  a  matter  of  course,  it  makes 
Cincinnati  a  natural  and  profitable  city  in  which  to  advertise 
radio  merchandise. 

In  Cincinnati  the  Times-Star  is  the  acknowledged  leader  in  radio 
interests.  This  is  true  of  its  news  and  feature  columns  and  of  its 
display  advertising.  During  the  first  six  months  of  this  year,  radio 
advertisers  used  display  space  in  the  Cincinnati  newspapers  in  the 
following  amounts: — 


Times-Star 

(daily) 

107,047 

Post 

(daily) 

51.555 

Enquirer 

(daily) 

18,275 

Enquirer 

(Sundays) 

84,876 

Commercial  Tribune  (daily) 

1,482 

Commercial  Tribune  (Sundays) 

5,197 

mmm  'dmes-stm 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 


Editor  &  Publisher  j  or  September  19,  1925 


Standardized 
Service  - 


HEN  a  representative  of  this  newspaper 
sextette  calls  upon  a  space  buyer  he  is 
prepared  to  present  facts  and  figures  re¬ 
lating  to  six  markets  that  supply  the 
needs  of  more  than  ten  million  people. 

There  is  no  deviation  in  his  method  of 
solicitation.  Each  newspaper  he  repre¬ 
sents  has  a  flat  rate;  each  newspaper 
renders  the  same  character  of  merchan¬ 
dising  service ;  each  newspaper  is  a  vital 
factor  in  its  respective  market. 

This  standardized  service,  representing 
centralized  and  up-to-the-minute  infor¬ 
mation,  saves  time. for  the  space  buyer 
and  simplifies  the  matter  of  media  se¬ 
lection  in  six  highly  ^responsive  markets. 


EASTERN  OFFICE 

WESTERN  OFFICE  NEW  ENGLAND  OFFICE  1 

9  E.  40th  St. 

Hearst  Building 

5  Winthrop  Square 

;  New  York 

Chicago 

Boston 

R.  E.  BOONE 

H.  A.  KOEHLER 

S.  B.  CHITTENDEN 

BOSTON  AMERICAN 

ROCHESTER  JOURNAL 

CHICAGO  EVENING  AMERICAN 

SYRACUSE  TELEGRAM 

DETROIT  TIMES 

WISCONSIN  NEWS  (MILWAUKEE) 
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RECAPITULATION  OF  1925  .SIX-MONTH 

NEWSPAPER  LINEAGE- 

ARRANGED  BY 

CITY  POPULATION 

No. 

No. 

No. 

A.  M. 

p.  .\i. 

A.  M. 

P.  M. 

A.  M. 

P.  M. 

Popuktion  Range 

No. 

A.  M. 

P.  M. 

Sunday 

Trial  A.  M. 

ToUl  P.  M. 

National 

-National 

T.ocal 

I.ocal 

Qassified 

Classified 

Population  Range 

of  Cities 

Cities  Papers 

Pal'd  s 

Parers 

Lineage 

Uneage 

Lineage 

l-itieage 

T-ineage 

Laneage 

.Lineage 

Lineage 

of  Cities 

More  than  1,000,000 

.  8 

21 

32 

29 

154,231,045 

171,962,594 

30,466,652 

30,766,705 

69,787y077 

99,295,591 

38,697,038 

30,704,223. 

More  than  1,000,000 

1,000,000-750,000  ... 

.  2 

3 

5 

4 

16,246,228 

30,113,962 

2,713,102 

3,334,644 

6,559,508 

17,230,127 

4,213,596 

5,415,226. 

...  1,000,000-750,000 

750,000-500,000  . 

.  4 

8 

8 

10 

40,310,478 

45,723,045 

6,495,516 

6.984,680 

20,068,045 

24,625,811 

8,310,024 

5,377,831 . 

....  750,000-500,000 

500,000-400,000  .... 

.  5 

7 

9 

10 

36,664,636 

57,599,731 

6,674.308 

8,196,593 

20,792,454 

31,788,026 

9,077.946 

10,618,443. 

.  500,000-400,000 

400,000-300,000  .... 

..  6 

7 

15 

10 

34,558,614 

71,292,878 

6,247,903 

10,042,722 

17,907,030 

45,195,986 

10,210,298 

12,906,219. 

.  400,000-300,000 

300,000-250,000  .... 

..  7 

6 

11 

10 

26,845,462 

60,879,286 

3,024,070 

9,667,512 

14,768,581 

36,296,544 

4,116,697 

9,905,171 . 

.  300,000-250,000 

250,000-200,000  .... 

.  9 

8 

16 

14 

41,450,089 

66,376,84S 

6,121,723 

10,073,037 

20,027,354 

42,837,168 

6,753,066 

10,528,924. 

.  250.000-200,000 

200,000-150,000  .... 

.  12 

6 

14 

11 

22,407,189 

66,441,479 

2,389,170 

10,657,654 

11,651,919 

46,274,963 

3,100,781 

9,389,556. 

.  200,000-150,000 

150,000-125,000  .... 

.  17 

8 

13 

11 

35,612,250 

68,479,992 

7,240,906 

9,991,706 

20,783,780 

42,671,525 

6,721,711 

8,537,212. 

.  150,000-125,000 

125,000-100,000  .... 

.  24 

11 

31 

15 

52,214,772 

121,085,592 

7,731,411 

18,681,547 

34,554,668 

82,186,832 

9,897,781 

18,611,173. 

.  125.000-100,000 

100,000-75,000  . 

..  16 

10 

19 

12 

30,664,048 

73,678,627 

5,706,386 

11,182,288 

17,435,259 

42,608,003 

4,306,181 

8,509,066. 

.  100,000-75,000 

75,000-50,000  . 

..  44 

20 

43 

32 

78,462,272 

157,409,398 

11,797,045 

21,388,670 

54,594,087 

110,520,487 

10,896,213 

20^038,603 . 

.  75,000-50,000 

50,000-25,000  . 

..105 

35 

92 

36 

111,919,177 

259,832,400 

17,447,072 

38,335,315 

76,354,961 

176,349.368 

11,926,712 

23,087,049. 

.  50,000-25,000 

25,000-20,000  . 

..  38 

13 

.33 

11 

30,141,295 

78.037,956 

6,676,842 

12,821,913 

20,700,205 

58,312,353 

2,332,395 

6,901,562. 

.  25,000-20,000 

20,000-15,000  . 

..  58 

15 

55 

17 

34,550,966 

103,818,595 

4,151,520 

16,339,645 

15,545,380 

64,009,022 

3,502,978 

9,183.945 . 

.  20,000-15,000 

15,000-10,000  . 

..  94 

13 

67 

11 

20,004,230 

104,457,779 

3,008,922 

4,151,520 

12.763..S94 

69,970,592 

2,346.270 

7.803,884. 

.  15.0(X)-10.000 

10,000-5,000  . 

..127 

11 

111 

13 

17,036,322 

132,616.387 

2,476,937 

20.240,672 

10.216.511 

88.748.637 

1,160,645 

7,981,486. 

.  10.000-5.000 

Under  5,000  . 

..  24 

3 

20 

2 

4,590,120 

16,111,640 

670.374 

2,309,756 

3,175,780 

9,522,434 

413.406 

691,175. 

Totals  . 

..600 

205 

594 

258 

787,909,193 

1,685,918,186  131,039,859  245,lf)6,579  447,686,193 

1,088,443,469  137,983,738 

206,190,748 

. .  .Totals 

tioti.  For  those  who  are  interested  in 
reading  of  leaders  in  various  classifica¬ 
tions  of  lineage,  several  boxes  are  given 
on  this  page,  showing  the  15  leading 
papers  in  national  advertising,  in  the 
Morning  and  Sunday,  Evening  and 
Sunday,  and  Evening-Six  Day  fields.  A 
list  of  newspapers  which  carried  a  mil¬ 
lion  lines  or  more  per  month  during  the 
six  months’  period  follows : 

Miami  Herald  .  18,024,587 

Detroit  News  .  16,414,678 

Chicago  Tribune  .  15,248,574 

New  York  Times  . 13,587,396 

Los  Angeles  Times  .  13,157,654 

Washington  Star  .  12,671,279 

Pittsburgh  Press .  11,885,342 

St.  Louis  Post-Dispatch  ..  11,556,160 

Miami  News  .  11,422,951 

St.  Petersburg  Times .  11,208,037 

Lm  Angeles  Examiner -  10,862,425 

Columbus  Dispatch  .  10,478,036 

Philadelphia  Inquirer .  10,426,500 

Chicago  News  .  10,331,101 

Philadelphia  Bulletin  .  10,256,715 


LEADERS  IN  NATIONAL 
ADVERTISING— 1925 

Evening — Six  Day 


Newark  News  .  2,127,690 

Philadelphia  Bulletin  ....  1,973,784 

New  York  Sun  .  1,864,442 

Boston  Traveler  .  1,840,282 

Philadelphia  Evening  Ledger  1,643,950 

Detroit  News .  1,495,396 

Chicago  Daily  News .  1,494,912 

Indinanapolis  News  .  1,484,944 

Buffalo  News  .  1,465,590 

New  York  Journal .  1,426,852 

Toledo  Blade  .  1,287,326 

St.  Louis  Post-Dispatch....  1,286,880 

Chicago  American  .  1,242,710 

Cincinnati  Times-Star .  1,208,305 

Los  Angeles  Herald  .  1,203,538 


LEADERS  IN  NATIONAL 
ADVERTISING— 1925 

Evening  and  Sunday 


Newark  News  .  9,906,894 

Oakland  Tribune .  9,543,310 

San  Francisco  Examiner  . . .  9,479,268 

Tampa  Tribune  .  9,474,654 

Cleveland  Plain  Dealer _  9,296,057 

Indianapolis  News  .  8,936,676 

Baltimore  Sun  .  8,700,558 

Milwaukee  Journal  .  8,627,927 

Brookljm  Eagle .  8,577,076 

New  Orleans  Times-Pica- 

yune  .  8,496,823 

New  York  World  .  8,355,936 

Baltimore  Evening  Sun  ....  8,353,819 

Birmingham  News  .  8,297,660 

Dayton  News  .  8,292,578 

Los  Angeles  Herald  .  8,256,500 

Detroit  Free  Press  .  8,219,778 

Rochester  Democrat  Sc 
Chronicle  .  7,901,693 


New  York  Herald-Tribune  7,794,822 

Dallas  Times-Herald  .  7,793,241 

St.  Petersburg  Independent  7,767,840 

New  York  Journal  .  7,751,838 

Memphis  Commercial  Ap¬ 
peal  .  7,652,456 

Scranton  Times  .  7,626,989 

Philadelphia  Evening  Led¬ 
ger  .  7,621,042 

Toledo  Blade  .  7,620,779 

Seattle  Times  .  7,530,374 

Kansas  City  Star  .  7,483,914 

Boston  Globe  .  7,480,859 

Canton  Repository  .  7,381,278 

Buffalo  News  .  7,320,303 

Denver  Post  .  7,314,664 

Minneapolis  Tribune  .  7,302,582 

Philadelphia  Public  Ledger  7,281,217 
Portland  Oregonian  .  7,262,398 


EDITOR  &  PUBLISHER  UNEAGE  RECORD 

(Continued  from  page  3) 

CITIES  HAVING  1,000,000  POPULATION  OR  MORE 

Total  , - DISPLAY - , 

City  and  Newtpapor  Linoac*  National  Local  ClaitiSed  Local  I 

New  York  Times  (m) .  8,157,154  1,612,980  4,887,862  1,656,312  42,522  12: 

Sunday  ed.  (•) .  5,430,242  1,495,142  2,694.752  1,240,348  .  9 

Total  (ms)  . 13,587,396  3,108,122  7,582,614  2,896,660  42,522  22i 

New  York  Wall  Street  News  (m)  205,106  .  .  . 

New  York  World  (m) .  4,722,180  741,396  1,400,322  2,580,462  10,102  1 

Sunday  ed.  (s) .  3,633,756  677.692  1,953.178  1,002,886  .  1 

Total  (ms) .  8.355,936  1,419.088  3,353,500  3,583,348  10,102  3 

New  .York  World  (e) .  4,357,518  839,906  3,490,204  27,408  294  10 

Philadelphia  Bulletin  (e) . 10,256,715  1,973,784  6,064,227  2,218,704  . 

Philadelphia  Inquirer  (m) .  6,282,900  4,376.100  1,906,800  27,665  2 

Sunday  ed.  (s) .  4,14.1,600  2,653,200  1,490,400  275  4 

Total  (ms) . 10.426,500  7,029.300  3,397,200  27,940  7 


Grand  Rapids  Press  . 

New  York  American  . 

Cincinnati  Enquirer  . 

San  Diego  Union  . 

Cleveland  Press  . 

St.  Louis  Globe-Democrat.. 

Houston  Chronicle  . 

New  York  Sun  . 

Akron  Beacon- Journal  _ 

Cincinnati  Times-Star  . 

Atlanta  Journal  . 

Trenton  Times  . 

Boston  Herald  . 

Hartford  Times  . 

Indianapolis  Star  . 

Providence  Bulletin  . 

Madison  State  Journal . 

Louisville  Courier- Journal. . 

Dallas  News  . 

New  Haven  Re^ster . 

Wilkes-Barre  Times-Leader 

Detroit  Times . 

Youngstown  Vindicator _ 

Rochester  Times-Union  . . . 

Chicago  American . 

Richmond  News-Leader  . . . 
San  Jose  Mercury-Herald  . . 


7,202,834 

7,162,104 

7,128,180 

7,094,332 

7,084,070 

7,036,926 

7,015,930 

7,012,532 

6,988,649 

6,983,266 

6,954,360 

6,841,401 

6,833,568 

6,828,118 

6,751,602 

6,724,727 

6,634,194 

6,626,687 

6,471,344 

6,425,747 

6,406,442 

6,332,420 

6,320,751 

6,187,113 

6,214,263 

6,082,118 

6,047,706 


7,029.300  3,397,200 


Philadelphia  Inquirer  (m) .  6,282,900  4,376.100  1,906,800 

Sunday  ed.  (s) .  4,14.1,600  2,653,200  1,490,400 

Total  (ms) . 10.426,500  7,029.300  3,397,2( 

Philadelphia  Item  (s) .  311,286  19,810  218.610  1.11 

Philadelphia  News  (e) .  569.886  11,638  417,689  140,51 

(I  iiiraue  for  Period  March  31,  1925  to  Tune  30.  19251 
Philadelphia  Public  Ledger  (ms).  7.281,217  2,076,454  3,579,427  1,625,3. 


Philadel^ia  Transcript  (s) . 

St.  I>ouis  GIr.be-Democrat  (mL . 

Sunday  ed.  (s) . 

Total  (ms) . 


St.  I  ouis  Times  (e).. 


Baltimore  Sun  (m) . 


Detroit  News  .  2,228,100 

St.  Louis  Post-Dispatch  . . .  2,014,320 

Brooklyn  Eagle  .  1,767,238 

Columbus  Dispatch  .  1,690,901 

Pittsburgh  Press  .  1,587,876 

Birmingham  News .  1,479,268 

Denver  Post  .  1,444,632 

Seattle  Times .  1,433,429 

Houston  Chronicle  .  1,426,446 

Portland  Express  .  1,421,759 

Atlanta  Journal  .  1,385,734 

Washington  Star  .  1,385,699 

New  Haven  Repster .  1,384,153 

Fort  Worth  Star-Telegram.  1,338,922 
Reading  Eagle  .  1,257,004 


Total  (ms) . 

Pittsburgh  Press  (e) . 


Pittsburgh  Sun  (e) . . . 


7.?81,217 

2.076,454 

3,579,427 

1,625,336 

101,000 

109,912 

7,621,042 

1,643.950 

4,682.160 

1,294,932 

2,465 

208,525 

254,519 

29,605 

119,780 

1,109 

97,218 

6,807 

109,317 

46,17! 

14,160 

11,479 

30,883 

6,624 

4,601.022 

1.393.821 

2,341,830 

865,371 

20,885 

2.435,904 

562,143 

1.098,402 

775,359 

17,305 

7.036,926 

1,955.964 

3.440.232 

1.640.730 

38.190 

7,345.800 

1.286,880 

4,974.200 

1.084,720 

38.971 

4,210..W 

727.440 

2,168,600 

1,314,320 

86.061 

11,536.160 

2,014,320 

7.142.800 

2,399.040 

125.032 

4,l.si.6.’4 

616,293 

2,662,230 

526.851 

237 

11,053 

1,917,600 

750,000 

1  TO  999,999 

POPULATION 

.  2.760.022 

.  3,970.769 

.  1,263,158 

147,967 

871,543 

225,108 

18,546 

.  4.440,451 

1,195.821 

969.783 

2,274,847 

20.204 

.  4.260.107 

380.313 

2,0.30.215 

949.579 

51,570 

«.5S.t.819 

1.199.915 

5,044.024 

2,109,880 

68,692 

.  8.700.558 

2,576.134 

3.890,998 

3,224,426 

71,774 

.  2,736.328 

687,904 

1  457,960 

590.464 

42,084 

.  2.049,320 

449,064 

1,201,550 

.’98.706 

77,590 

.  4.78.5.648 

1.136.968 

2.659.510 

989,170 

129,674 

.  8.277.458 

1,055.138 

5,614,966 

1,468,600 

60,928 

77,826 

.  3,607,884 

332.7.38 

1.972.796 

1.196.454 

105,896 

.!1.,885,342 

1.387.876 

7.687,762 

2,665.054 

60,928 

183,722 

.  4,640.874 

598.892 

3.626.798 

415,184 

47,740 

CITIES  HAVING  500,000  TO  749,999  POPULATION 


Buffalo  Courier  (m) .  1,981,141  441.312  1,231,739 

Sunday  ed.  (s) .  1,963.719  602,595  1.156.850 

Total  (ms) .  3,944.860  1.043,907  2,388,589 

Buffalo  Express  (m) .  1,848,111  491.323  1.129,742 

Sunday  ed.  (s) .  1.008.3.'O  265.4.«4  703.817 

Total  (ms) .  2,856,461  756,807  1,823,559 


491.323  1.129,742 


Total  (ms) .  2,856,461  756,807  1,823,559 

Buffalo  News  (e) .  7,320,303  1,465,590  3.971,043 

Buffalo  Times  (e) .  4.364..304  699,846  3.664,458 

Sunday  ed.  (s) .  1,316.672  99.848  1.216.824 

Total  (es) .  5,680,976  799,694  4,881,282 


93,859  57,947 

218  47,952 

94,047  105.899 

29,811  78,466 

171  14,245 

29.982  92.711 

Radio 
14.670  172,715 


LEADERS  IN  NATIONAL 
ADVERTISING— 1925 

Morning  and  Sunday 


New  York  Times  .  3,108,122 

Chicago  Tribune  .  2,855,367 

Boston  Herald  .  2,461,325 

Cleveland  Plain  Dealer  ....  2,394,041 

Philadelphia  Public  Ledger  2,076,454 
New  York  Herald  Tribune.  2,066,440 

Detroit  Free  Press  .  1,866,914 

Los  Angeles  Times  .  1,698,466 

Portland  Oregonian .  1,660,820 

San  Francisco  Examiner...  1,643,314 

New  York  American .  1,642,116 

Memphis  Commercial  Appeal  1,613,864 

Baltimore  Sim  .  1,576,134 

Boston  Globe  .  1,564,624 

Minneapolis  Tribune  .  1,478,069 


POPULATION  FIGURES 

figures  used  for  classifying  the 
cities  in  this  table  are  the  latest 
available  estimates  and  quirk  loca¬ 
tion  of  the  cities  is  facilitated  by 
a  list  with  population  figures  on 
Pages  36  and  38. 

The  next  issue  of  EDITOR  & 
PUBLISHER  will  carry  some 
further  details  as  to  leader.ship  in 
the  various  classes. 


Every  Day 
Every  Week 
Every  Month 
Every  Year 

The  Cleveland  Press  publishes  more 
advertising  than  any  other 
Cleveland  Newspaper 

Last  Month 
This  Month 
Next  Month 

The  Cleveland  Press  had,  has,  and  will  have  , 
more  city  circulation,  more  city  and  suburban 
circulation,  more  True  Cleveland  Market 
circulation,  and  more  Total  circulation  than 
any  other  Cleveland  daily  Newspaper. 

For  Nearly 
Fifty  Years 

it  has  been  the  mainstay  of  Cleveland 

Advertisers 

The  Cleveland  Pres^j 
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Editor  &  Publisher  for  September  19,  1925 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINEAGE  RECORD 


loUU 

City  and  Newipaper  Lineage 

Cincinnati  Commercial  Tribune  (m)  1.8'i8.S39 

Sunday  ed.  (s) .  767.02'> 

Total  (ms) .  2,605.868 

Cincinnati  Enquirer  (ms) . 7,128.180 

Cincinnati  Post  (e) .  4.313,700 

Cincinnati  Times-Star  (e) .  6.983,266 

Milwaukee  Journal  (e) .  6.269,082 

Sunday  ed.  (s) .  2,358.855 

Total  (es) .  8,627,927 

Milwaukee  Sentinel  (m) .  2,091,900 

Sunday  cd.  (s) .  1,598,027 

Total  (ms) .  3.689.927 

Milwaukee  Leader  fe).. .  1,445,006 

Milwaukee  Wisconsin  News  (e)..  3,499,640 

San  Francisco  Bulletin  (e) .  3,228,813 

San  Franci'CO  Call  Post  (e) .  4,623,414 

San  Francisco  CTironicle  (ms)....  5,566,680 
San  Francisco  Examiner  (ms)  ...  9,479.268 


National 

Local 

Claaaified 

Legal 

R&dio 

182,746 

1,103,890 

400,064 

212,139 

15,689 

122,330 

434,064 

209,631 

1,004 

30,595 

.305,076 

1,537,954 

609,695 

213,143 

46,284 

1,026,998 

4.197,928 

1,788,538 

114,716 

1,208.305 

4,775,421 

994,934 

4,606 

107,047 

1.370.012 

3.662,393 

1,236,677 

229 

40,244 

609,384 

1,117.611 

631,860 

2,005 

55,326 

1,979,396 

4,780,004 

1,868,537 

2,234 

95.570 

413,343 

1,382,798 

295,759 

28,051 

6,978 

308,823 

1,017,029 

272,175 

55.407 

722,166 

2,399,827 

567,934 

28,051 

62,385 

168,000 

979.393 

180,826 

115,325 

1,462 

383,397 

2,112.334 

733,082 

980.298 

3,126,3.34 

516,782 

60,522 

997,248 

3,025,414 

1,324.218 

219,800 

38,094 

1,643,314 

4.694,774 

3,141,180 

168,476 

Total  , - DISPLAY - , 

City  and  Newspaper  Lineage  National  Local  Classified  Legal  1 

Toledo  Times  (m) .  1,553,482  105,308  1,139.852  304.542  . . 

Sunday  ed.  (s) .  2,623,084  102,438  2,249,912  271,334  . 

Total  (ms) .  4.177,166  207.746  3,389.764  575.876  . . 

CITIES  HAVING  200,000  TO  249,999  POPULATION 


.\kron  Beacon  Journal  (e) . 

Birmingham  Age-Herald  (m)... 

Sunday  ed.  (s) . 

Total  (ms) . 

Birmingham  News  (e) . 

Sunday  ed.  (s) . 


6,988,649  1,060,271  4,301,092  1,296,752  216,597 

2.741,592  488.168  1,818,054  435,372  . 

1.482.712  266,112  945.686  270,914  . 

4,224,504 


1.482.712  266,112  945.686 

4,224,504  754,280  2,763.740 

5.465,614  1,008.910  3,901,576 

2,832,046  470,358  1.983,142 


CITIES  HAVING  400,000  TO  499,999  POPULATION 


Kansas  City  Journal  (m) . 

Sunday  td,  (s) . 

Total  Morning  (ms) . 

Po<t  (e) . 

K.'insas  Cits-  (Mo.)  Star  (m)... 

(e) . .  . 

SuUilay  ed.  (s) . 

Total  (roes) . 

Minneapolis  Journal  (es) . 

Minneapolis  Tribune  (me) . 

Sunday  ed.  (s) . 

Total  (mes) . 

Newark  (N.  T.)  News  (e) . 

New  ark  Sunday  Call  (s) . 

( 

New  Orleans  Item-Tribune  (me), 

.Sunday  eil.  (s) . 

Total  (mes) . 

New  Orleans  States  (e) . 

Sunday  ed.  (s) . . 

Tot.al  (es) . 

New  ()rleans  Times-Picaynne  (m 

Sunday  ed.  (s) . 

Total  (ms) . 

Washington  Herald  (m) . 

Sunday  ed.  (s) . 

Total  (ms) . 

Washington  Star  (e) . 

Sunday  ed.  (s) . 

Total  (es) . 

Washington  Times  (e) . 

Washington  Post  (m-) . 


1.879  738 
1.113.236 
.  2.992.974  698,278  1.264,812 

.  2.395.5.58  565.763  1.056,138 

.  4,534.832  867,127  2,286.665 

.  5..j7q,oo()  868.968  3,200,054 

.  2.949.082  315.274  1.859,565 

.  7.483.914  1,182,401  4,146,230 

.  '.,989,196  . 

.  5.315.895  958,220  3.233,116 

.  1.986.687  519,849  921,117 

.  7.31)2.582  1.478,069  4  154,233 

.  9.906.894  2,127.690  5.318,883 


773,657 

256,227 

1,029,884 

773,657 

1,381,040 

1,410,068 

774,243 

2,155,283 


Total  (es) .  8.297,660  1,479.268  5,884,718  933,674 

Birmingham  Post  (e) .  2.198,910  299.796  1.752,114  147,000 

Dallas  Dispatch  (e) .  2.518,152  224.196  1,985,844  308,112 

Dallas  Journal  (e) .  3,233,864  325.662  1,941,446  -966,756 

D.allas  News  (m) .  3.780,001  793,393  2.019.852  966,756 

SiimUy  ed.  (s) .  2.691.343  371.923  1.729.660  589.760 

Total  (ms) .  6,471..344  1,165,316  3.749.512  1.556,516 

Dalbas  Times-Herald  (e) .  5.482,520  846,577  3,874,322  761,621 

Sundav  ed.  (s) .  2.310,721  160.177  1.835.300  315,244 

Tot.al  (es) .  7.793,241  1.006.754  5.709,622  1.076,865 


National  &•  Jjixtal  Combined) 
..6.318,246  1,010.129  4,197,422 

. .  1.391,293  154,750  995,175 

..  7.709.539  1,164.879  5,192.597 

..  3.141.258  .370,311  2,390.323 

. .  I.2'HI,.322  135  905  920,331 


. .  I.2'HI,322 
. .  (.131.580 
).  5.457.036 

.  .  3,039.7x7 


506,216  3.310.654 

916,067  3.196,244 


. .  3,0.39.7x7  443.128  1.517,774 

. .  8.496,823  1.359,195  4,714.018 

..  1.592.216  .354. .567  791.133 

..  1.0X6.588  a.tfi.gjq  529,431 

2.678.804 


791.486  1.320.564 


.  9.40.3.656  1,05.3.416  6,253,605 

.  .3.257,62.3  332.283  2,379.842 

.12,671,279  1,385.699  8.6.33.447 

.  4.091.993  773,908  2.838,312 


1,124,559 

545,721 

1,670,280 

2,452,845 

324,671 

1.110,695 

241.368 

1,352,063 

380.624 

234,089 

614,713 

1.344.725 

1,079.085 

2,423.810 

446.626 
120.128 

446.626 
2,096,635 

555,498 

2,652.13.3 

479.773 


18,012  22,865 

.  53,262 

18,012  76,127 


CITIES  HAVING  300,000  TO  399,999  POPULATION 

iia|in1is  Commercial  (m)....  332,257  10,877  116,021  .  202,951 


Indiana|io1is  Commercial  (m)....  332,257 

IndianaiKilis  News  (e) .  3.9.36.676 

IndianaiKilis  Star  (m) .  3.704,193 

Sunday  ed.  (s) .  3,047.409 

Total  (ms) .  6,751,602 

Indianapolis  Times  (e) .  2,919.540 

Oakland  Post-Enquirer  (e) .  4.269,132 

Ciakland  Tribune  (e) .  6,891,388 

Sundav  ed.  (s) .  2.6.51.922 

Total  (es) .  9,543,310 

Portland  Oregon  Journal  (e) .  4,117.344 

Sundav  cd.  (s) .  1,619,114 

.Total  (es) .  5.736.458 

Portland  (Ore.)  News  (e) .  2,606,937 

Portland  (Ore.)  Oregonian  (m)..  4,642.526 

Sundav  ed.  (s) . 2.629.872 

Tot.al  (ms) .  7.262,.398 

Portland  (Ore.)  Telegram  (e)....  3.074,225 

Providence  Journal  (m) .  2,923.316 

Sunday  ed.  (s) .  2.043,844 

Total  Morning  (ms) .  (.967,160 

Bulletin  (e) .  6,724,727 

Providence  News  (e) .  2.512,544 

Providence  Tribune  (e) .  1,948,763 

Sunday  ed.  (s) .  416,360 

Total  (es) . ' .  2..365,123 

Rochester  Democrat  St  (Chronicle 

(ras)  7,901.693 

Rochester  Herald  (m) .  2. IS.-. 3.30 

Suniiav  ed.  (s) .  1.080.898 

TrAal  (ms) .  .3.266,228 

Roclie.ster  Tournal  (e) .  1.83.2.312 

Sundav  ed.  (s) .  883.387 

Tot.-d  (es) .  2.715.809 

Rochester  Times-TJnion  (e) .  6.187.113 

Seattle  Post-Intelligencer  (m)....  2.606.772 

Sundav  ed.  (?) .  1.47C.504 

Total  (ms) .  4.077.276 

Seattle  Star  (e) .  3.552,280 

Seattle  Times  (e) .  5.2.12.834 

Sunday  ed.  (s) .  2,317,340 

Total  (es) .  7.330,374 


10.877  116,021 

1,4,84,880  5.7.36,513 

736,1.34  1.878,486 

576.819  1,925.637 

1.312,953  3.804,123 

330.627  2,(64,002 

234.906  3,355,100 

810,250  3,649.282 

96,768  1,733,2.56 

907.018  5,382,538 
647.360  2.451..386 

218.008  873.572 

865,368  3.324.958 

400.903  1,967.332 

1,112.712  1,900.332 

549.108  1.166.452 

1.6(4),820  3.066,784 

473.521  2,133.0.33 

448.566  1,251,169 

526.56.3  1.215.689 

975.129  2.466.858 

1.053.720  4.44S.9I7 
463,593  1.732,768 

198.703  1,610.152 

71.626  317.504 

270,329  1,927.656 


983,072 
182,630 
48,216 
230.846 
198.788 
132,091 
3.30,879 
1,014.318 
632.184 
4  42.022 
1,074,206 
779.231 
1.007.284 
426,145 
1.433,429 


3.869.683 

1.671.446 

822,962 

2,494.408 

1.556,712 

580.265 

2.1.36.977 

4.481.228 

1,382.080 

707.014 

2,089.094 

2,337.168 

3.024.451 

1.043.345 

4.067,796 


1,715.283  . 

1,089.573  . 

544.953  . 

1.634.526  . 

474  9(1  . 

655.760  23.366 

1.917,218  195,762 

817.796  11.102 

2.735,014  206.864 

1,018.598  . 

527.5.34  . 

1,546,1.32  . 

2,38.702  7,891 

1 ,6.32,482  . 

914,312  . 

2,546,794  . 

467,671  14.793 

1.223,581  . 

301.592  . 

1,525.173  . 

1,222.090  . 

316,18.3  53,251 

139.908  . 

27,230  . 

167,138  . 

3,048,938  57,692 

331.254  . 

209.720  . 

540.974  . 

198,3.53  191,153 

84.642  502 

282.995  191.655 

669,310  22,237 

.592,508  . 

321.468  . 

913.976  . 

43'a81  3,196 

1.181.()99  523 

848.030  . 

2,029.149  523 


CITIES  HAVING  250,000  TO  299,999  POPULATION 


Atlanta  Jounial  (e) .  t.'i5".| 

Suinlav  eil.  (s) .  1.9‘)7,2 

Total  ce,) . .  6.954  3 

Columbus  Citizen  (e) .  4. 891. 7 

Columbus  (O.)  Dispatch  (e) .  7.5  14.7 

Sunday  ed.  (s) .  2  943.2 

Total  (es) . 10.478.fl 

Columhus  State  Journal  (ms)....  3.676.3 

Denver  Rocky  Mt.  News  (m) .  2.057.(i 

Sunday  ed.  (s) .  1.414.6 

Total  (ms) . 1.472.1 

Denver  P.>st  (e) .  4,803.5 

Sunday  ed.  (s) .  2.510,6 

Tot.al  (es) .  7.314  6 

Denver  Times  (e) .  2.747.f 

Jersey  City  Jersey  Journal  (ej . . .  4,003,) 

I>ouisville  Courier-Journal  (m)...  3.498.f 

Sunday  ed.  (s) .  .3.1  27.) 

Total  Morning  (ms) .  6.6’6.6 

Times  fe) .  5.534..' 

I.ouisvilIe  Herald  (m) .  1.831.1 

Suii'iav  ed.  (s) .  2 '’35.! 

Total  Morning  (ms) .  4  0665 

Post  (e) .  ■’.609.; 

St.  Pa'll  Di-patch  (e) .  4  597  ' 

St.  Paul  News  (e) .  t  to-;  ( 

Sundav  e'l.  (s) .  « ’6)  ( 

Total  (es) .  4.1.36  1 

St  Paul  Pii  tm  r  Press  (ms)..  ..  J  9)3  f 
Tolcilo  Blade  (e) .  7.6’0; 


953.414 

433. 3U(, 
1.385.734 
3  76,.' 1 2 
1.122.119 
368.782 
1.690.901 
337.550 
387.912 
26,3.816 

651.728 
964.012 
480.620 

1  444.632 

441.728 
948.927 
8.3.3.538 
383  218 

1.216.756 
863  441 
315  817 
184  '7.3 
6(0.290 
363.4,85 


3.247.370 

1.109.416 

4.356.786 

3.5.34.236 

4.991.385 

1  8X0  645 
6.872.0.30 
2.520.850 
1.184.568 

839. ,528 
2.0  ’3.906 
3.128.524 
1,321.656 
4.4.50.180 
1.298,780 
2,345.979 
1.685,981 
2.329.436 
4  015.417 
.3  690. .300 
979.890 
1.838.664 

2  818.554 
1.735.234 


757.3.30 
454.510 
1.211.840 
778.526 
1.. 382.340 
689.300 
2.071.7f)0 
66.3.650 
462.028 
.306.208 
768.2.36 
708.876 
707.840 
1,416.716 
48'/, '72 
708  9.38 
967.779 
414.089 
1.381.868 
96.3.345 
516.078 
211.989 

727,067 

510.550 


5‘8.1X6  2.340.506 

86  940  .566.818 

665.126  2.907..124 


352.296  35,6.30 

176.330  . 

528.626  35.6,30 


1,287.326  5.105,695  1,227.758  7.044 


846,577  3,874,322 

160.177  1.835.300 


761,621  225,411 

315,244  27.356 


1.006.754  5.709,622  1.076,865  252,767 


Houston  Chronicle  (es)., .  7.015.930  1,426.446  4  182.318  1,407,166 

Houston  Post  Dispatch  (m) .  2.92.3.466  568.624  1.624,084  730,758 

Sundav  ed.  (s) .  1.788,066  204,190  1.322.804  261,072 

Total  (ms) .  4.711.532  772.814  2.946,888  991,830 

Houston  Press  (e) .  2.976,022  275.268  2.265.08«  435,666 

Memphis  Commercial  Appeal  (m)  5.079,312  1,105,230  3.034,346  939,736 

Sunday  ed.  (s) .  2.57.3.144  508.6.34  1.573.614  490.896 

Total  (ms) .  7,652.456  1,613,864  4.607,960  1,430,632 


326,575  1.2.30.6.35  183,265 

1,384.153  4.020.429  1.021,165 

34.3.406  1.598.352  384,356 

251.188  1.758.498  142,324 


-Memphis  Press  (e) .  2.826,670  283.822  2,174,256  368,592 

Norfolk,  Va.  Ledger Dispatch  (e)  4,483.1.36  833.710  .3.160.360  476,066 

New  Haven  Register  (e) .  4.685,272  1,057.578  2.789,794  837,900 

Sunday  ed.  (s) .  1.740,475  326,575  1.2.30.6.35  183,265 

Total  (es) .  6.425.747  1,384.153  4.020.429  1.021,165 

Norfolk  Virginian-Pilot  (ni) .  2.326  114  34.3.406  1.598.352  384,356 

Sund.iv  ed.  (s) .  2.152.010  251.188  1.758.498  142,324 

Total  (ms) .  4,478,124  .'(94.594  3.356.850  426.680 

Omaha  Bee  (mes) .  2.615  431  574.1 '2  1.7  32.353  308.966 

Omaha  World  Herald  (mes) .  .L.382.517  848.645  3.169.852  1., 364.020 

t  im.'iha  .News  (es) .  2.684.185  .  .  . 

San  Antonio  Express  (ms) .  5,464,381  1.220.855  2  (4)2.404  1.641,122 

S.an  Antonio  New-  (ei .  3,310.355  607.480  1.6.39.127  1.063,748 

San  Anttnio  Jjight  (e) .  .3.567,858  494.508  2.475.928  596.022 

Sund.ay  ed.  (s) .  2.146.466  .371.700  1.344.826  431,340 

Total  (es) .  5.714*324  866.208  3.820.754  1,027,362 


.594.594  .3..3,56.850 

574.1 '2  1.7  32.353 


1.758,498  142,324 

.3..3,56.850  426.680 

1.7  32.353  308.966 

3.169.852  1., 364.020 


Antonio  News  (ei .  3,310.355  607.480  1.6.39.127  1.063,748  . 

Anttnio  Jjight  (e) .  3.567,858  494.508  2.475.928  596.022  . 

untby  ed.  (s) .  2.146.466  .371.700  1.344.826  431,340  . 

Total  (es) .  5.714*324  866.208  3.820.754  1,027,362  . 

CITIES  HAVING  150,000  TO  199,999  POPULATION 

eiMirt  Herald  (s) .  518,042  .  .  . 


BridgeiMirt  Herald  (s) .  518,042 

BrideejH.rt  Telegram  (m) . .3.4,34.548 

Post  (e)  .  3,493,126 

Pest  (s)  631,896 

Total  (es)  . 4,1.'’.5,022 

Bridgeptirt  Times  (e) .  1.378.020 

P.iidgeiMrt  Star  (e) .  1.872.277 

Davton,  ().  lournal  (m)  . 2.1(4.5.32 

Hciald  (e)  .  4.919.838 

Sun-lav  Journal  (s) .  I  888.1,38 

Total  m’ornitig  (ms) .  .3.992  670 

Tiit.'il  evening  (es) .  i.  xti7  or- 


832.525 

2,19f..858 

405,165 

7,656 

848,498 

2.214.653 

435.975 

13.484 

122.857 

412.517 

96.522 

460 

■’71.355 

2,627,170 

532.497 

13,944 

103..348 

1,145.676 

128,996 

141.:91 

1.396.607 

226,379 

3.’ 1,622 

1.142.484 

541.618 

108,808 

469.686 

3.686.550 

745  612 

17,990 

1.445,864 

339.066 

880.684 

108,808 

'  '  (.’.414 

1  084  678 

17,990 

on  Page 

16) 

^ork  ©irnesi 

Advertising  Standards 

To  protect  readers  of  The  New  York  Times, 
every  advertisement  offered  for  publication  is 
subject  to  censorship  and  must  conform  to  The 
Times  standards  and  conception  of  a  newspaper’s 
obligatifjn  to  the  public.  Through  this  censorship 
the  advertising  columns  of  The  Times  are  kept 
free  from  questionable  and  “catchpenny”  offers. 

Last  .Sunday,  Se])tember  13,  The  New  York  Times 
])ul)lislu*(l  the  greatest  volume  of  advertising  ever 
printed  in  a  regular  issue  of  a  New  York  new'spaper — 
oos  columns  (295,-tOiS  agate  lines).  There  were  240 
pages — 13  sections. 

'J'he  Times,  however,  takes  more  pride  in  the  high 
ipiality  of  the  advertising  in  its  columns  than  in  the 
iine(|ualed  volume.  The  advertising  printed  last  Sun¬ 
day  and  every  other  day  rej)resents  high  quality  and 
contains  news  and  information  of  every  line  of  business. 

The  Times  declines  advertising  that  is  fraudulent  or 
misleading,  detrimental  to  the  public  welfare  or  that 
may .  cause  loss  of  confidence  in  reputable  advertising 
and  honorable  business. 


I 

j 


Editor  &  Publisher  for  September  19,  l9'Jb  IS 

Easy  and  Effective  Method  for  Newspapers  to  Inform 
Local  Trade  and  Manufacturers  of  Comparative  Costs 
of  Newspaper  and  Magazine  Advertising 


Too  frequently  wholesalers  or  large  retailers  request¬ 
ing  manufacturers  for  newspaper  advertising  receive 
the  reply  that  newspaper  advertising  though  admit¬ 
tedly  better,  is  too  expensive.  Then  the  advertiser 
quotes  the  total  magazine  circulation  he  is  buying  in 
that  particular  state,  and  its  proportionate  cost — 
thinking  it  is  cheaper. 

The  only  effective  answers  to  such  fallacies  are  the 
facts  which  are  available  for  the  asking  from  a  num¬ 
ber  of  authoritative  sources  listed  at  the  conclusion 
of  this  advertisement. 


Costs  of  newspaper  advertising  by  states  and  geo¬ 
graphical  divisions  have  been  worked  out  in  simple, 
table  form  showing:  Number  of  English  daily  News¬ 
papers,  separated  morning,  evening  and  Sunday; 
Joint  line  rate  of  each  group;  Circulation  of  each 
group. 

For  example,  take  Kansas.  If  an  advertiser  were  to 
say  that  he  is  buying  4  magazines  providing  a  com¬ 
bined  circulation  of  138,708  in  that  state,  at  a  pro¬ 
portionate  line  rate  of  80c,  it  is  a  simple  matter  to 
refer  to  these  handy  charts  and  reply  as  follows: 


Comparative  Cost  of  Magazine  and  Newspaper  Advertising 

in  Kansas 

Proportionate 


Total  Net 

Paid  12/31/24 

Kansas 

Population 

1,769,257 

Line 

Rate 

Proportionate 
Line  Rate 
for  Kans. 

Proportionate 

Milline 

Rate  for  Kans. 

Cost  of 
560  lines 

1 0  inches  x  4 

Saturday  Evening  Post . 

. .  2,329,589 

33,478 

$12 

I7c 

$5.08 

$95.20 

Ladies'  Home  Journal . 

. .  2,350,952 

40,987 

15 

26c 

6.34 

145.60 

American  Magazine  .  . . 

. .  2,206,520 

39,255 

12 

21c 

5.35 

1 1 7.60 

Literary  Digest  (4-12-24)  .. 

. .  1,433,483 

24,988 

9 

1 6c 

6.40 

89.60 

Totals . . 

. . .  8,320,544 

1 38,708 

$48 

80c 

$5.76 

$448.00 

1  38,708  circulation  with  heavy  duplication  scattered  thinly  all  over  Kansas  isn’t  enough  to  do  any  dealers  a  lot 
of  good — just  enough  to  do  a  lot  of  dealers  little  good. 

Newspaper  advertising  in  Kansas  sells  the  greatest  number  of  people  at  the  lowest  cost.  You  have  the  advan¬ 
tage  of  selecting  cities  where  the  advertising  will  do  you  the  most  good.  You  can  select  the  strongest  paper. 


Morning,  Evening 

or  Sunday,  and 

you  can 

absolutely  eliminate  duplication. 

Joint 

joint 

Joint 

Joint 

Joint 

Joint 

Morning  Papers 

Line 

Milline 

Evening  Papers 

Line 

Milline 

Sunday  Papers 

Line 

Milline 

Number  Circulation 

Rate 

Rate 

Number 

Circulation 

Rate 

Rate 

Number  Circulation 

Rate 

Rate 

10  126,285 

.444 

3.52 

49 

235,651 

$1,267 

5.38 

15  221,582 

.714 

3.22 

|/4  page  averaging  10-in.  x  4  cols.  (560  lines)  in  every  English  daily  newspaper  in  Kansas  would  cost  only — 
$248.64  Morning  $709.52  Evening  $399.84  Sunday 

These  costs  include  all  newspapers  in  Kansas.  Of  course,  the  average  campaign  would  not  require  that 
many  and  the  cost  would  be  proportionately  lower.  You  retain  the  selection  of  medium  and  market. 


Ask  for  booklet  on  costs  of  national  newspaper  advertising  by  states 
and  zones.  Write  any  of  the  following: 

Editor  &  Publisher,  Times  Bldg.,  New  York  City. 

E.  Katz  Special  Advertising  Agency,  58  W.  40th  St.,  N.  Y. 
The  Blackman  Company,  120  West  42nd  St.,  New  York  City. 
Bureau  of  Advertising.  A.  N.  P.  A.,  270  Madison  Ave.,  N.  Y. 
Advertisers’  Weekly,  Jason  Rogers,  Publisher,  New  Rochelle,  N.  Y. 
Standard  Rate  and  Data  Service,  536  Lake  Shore  Drive,  Chicago. 


If  any  other  services  should  be  included  let  us  know  and  we  shall 
be  glad  to  list  them  in  future  advertisements. 

The  calculations  were  first  made  years  ago  by  Editor  &  Publisher 
and  revised  annually. 

Publishers — get  the  figures  for  pour  state.  Publish  them  occasionally 
in  your  newspaper  and  mail  reprints  to  your  local  retailers  and  whole¬ 
salers.  Advise  them  how  to  use  the  figures  to  their  own  advantage  in 
getting  proper  newspaper  advertising  support  from  the  companies 
whose  goods  they  are  selling. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  1 688 

Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 


Publisher  for  September  19,  1925 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINEAGE  RECORD 


I 


Total 

City  and  Mewipapor  Lineaso 

I)ayton  News  (e) .  6,183,772 

Sunday  ed.  (s) .  2,108,806 

ToUl  (es)  .  8,292,578 

Fort  Worth  Star-Telegram  (e)  . . .  3,069,226 

Sunday  ed.  (s) .  1,450,370 

ToUl  (es)  .  4,519,596 

Fort  Worth  Press  (e) .  1,407,168 

Fort  Worth  Record  (ms) .  2,824,298 

Grand  Rapids  Press  (e) .  7,202,384 

Richmond  Times-Dispatch  (ms) —  3,454,346 


Scranton  Republican  (m)  . . . 
Scranton  Scrantonian  (s)  . . . 


4,158.523 

1.594.362 


Syracuse  Herald  (e) .  3,770,395 

Sunday  ed.  (e) .  1.430,079 

Total  (es)  .  5,200,^74 

Tacoma  lx:dger  (ms) .  2,943,640 

Tacoma  News  Tribune  (e) .  4,483.066 

Worcester  Post  (e) .  3.011,498 

Youngstown  Vindicator  (e) .  .5.086,371 

Sunday  ed.  (s) .  1,234,380 

Tctal  (es)  .  6,320,751 


Des  Moines  Capital  (e) .  3,341,049 

Sunday  ed,  (s) .  337.876 

Total  (es)  . . 3.678,925 

Des  Moines  Register  &  Tribune- 

News  (ml  .  1,986,078 

(e)  .  4,176,431 

Sunday  ed.  (s) .  1,580,;  99 

Total  (mes)  .  7,742,908 

Flint  Journal  (es) .  5,930,236 

Hartford  Times  (e) .  6,828,118 


National 

Local 

Clasilfled 

Legal 

Badia 

937,300 

4,048,926 

1,138,928 

58,618 

20,698 

193,102 

1,490,748 

424ih2 

224 

13,176 

1,130,402 

5,5.39,674 

1,563.660 

58,842 

33,874 

975,480 

1,624,774 

468,972 

13,622 

363,442 

878,326 

208,502 

1,338.922 

2,503,100 

677,474 

13,622 

9.3.562 

1,112,356 

370,580 

1,687,210 

767,508 

1,063,090 

5,172,390 

1,016,904 

699,090 

2,243,724 

511,532 

1,042,524 

4.145,.344 

894,250 

34':,497 

3,458,525 

269,500 

86,001 

75.835 

1,482,734 

8,243 

24,500 

3,000 

1,081.899 

6,029,352 

515,438 

42,546 

29,330 

6.38,995 

2.804,781 

572,488 

24,271 

53,333 

248.339 

1,672,435 

245,042 

49,777 

887,334 

3,877,216 

817,530 

24,271 

103,110 

41-6.738 

1.720,978 

777,924 

909,412 

2,557,534 

979,202 

36,918 

12,684 

431,498 

2.257,465 

338,733 

36,592 

721,685 

3,564,107 

800,579 

117,564 

98,263 

271,656 

710,422 

252.302 

332 

41,953 

993,241 

4,274,529 

1,052,881 

117,896 

140,216 

)  TO  149,999 

POPULATION 

614,296 

2,453,084 

273,669 

28.525 

226.369 

82,982 

642,821 

2.(79,453 

356,651 

871,820 

456,958 

57,300 

19,453 

94.3,420 

2.568.329 

664.682 

19,659 

457,597 

786.858 

335.944 

19,824 

2,272,837 

3.812,145 

1,057.926 

58.936 

8,’6,549 

4.520,2Cifl 

57.3,487 

1,041,952 

5,133,.32C 

541.C71 

111,775 

1,-178,635 

475,553 

42.843 

679,952 

1,705,502 

.383,322 

264.446 

1.053,682 

160,1.32 

944..’98 

2,759.184 

543,454 

634,354 

2,734,642 

574.308 

617,414 

2,057,692 

287.196 

151,228 

541.772 

72,772 

768.642 

2.599,464 

359,968 

517.237 

3,046,747 

688,438 

41,187 

160,188 

201,308 

670,415 

129,756 

186 

25,169 

718.545 

3,717,162 

818,194 

41,373 

185,357 

645,070 

3.049,407 

732,508 

56,944 

71.964 

436.624 

3  .37.3,7,36 

531,082 

143,802 

257,460 

2,075,832 

454,076 

27,734 

20,160 

499.688 

.3.583.384 

882,650 

1,129,450 

4,138,932 

1.825,950 

44.492 

999.1.38 

4,016,.120 

67.3,526 

44,072 

2,128.588 

8.155.252 

2,499,476 

88,984 

560,s^66 

1.271,625 

907,178 

680.5,39 

3,386.195 

864.001 

411,132 

840.947 

262,915 

1,652.0.37 

5.498,767 

2,034,094 

785.922 

1.850,960 

836,636 

7,410 

49,507 

782.220 

1.906.798 

854.1.37 

78,594 

49,555 

179,219 

4.32,125 

217.940 

117 

14.022 

965.151 

2,3.33.085 

1,054,676 

86.121 

63,529 

562..324 

221. 722 

707.098 

195.7.34 

948,192 

3,063,634 

88.3,736 

10,066 

ns 

Nashville  Banner  (e) .  2,769,676  679,952  1,705,502  .383,322  . 

Sunday  ed  (s) .  1,478.260  264.446  1.053,682  160,1.32  . 

Total  (es)  .  4.247,936  944..’98  2,759.184  543,454  . 

Nashville  Tennessean  (mes) .  4,042,024  634,354  2,734,642  574.308  . 

New  Bedford  Standard  &  Mercury 

(me)  .  2,962,302  617,414  2,057,692  287.196  . 

Sunday  ed.  (s) .  765,772  151,228  ,541.772  72,772  . 

Total  (mes)  . .  3,728,074  768.642  2.599,464  359,968  . 

Paterson  Press-Cniardian  (e) .  4,252.422  517.237  3,046,747  688,438  41,187  16C 

.Sunday  ed.  (s) .  1,001,479  201,308  670,415  129,756  186  25 

Total  (es)  .  5,25.3.901  718,545  .3,717,162  818,194  41,373  181 

Paterson  Call  (m) .  4,426,985  645,070  3.049,407  732,508  56,944  71 

Paterson  News  (e) .  4.347,452  436.624  3  .37.8,7,36  531,082  143 

.Sharon,  Fa.,  News-Telegraph  (e) .  2.815.102  257,460  2,075,832  454,076  27,734  2C 

San  Diego  Sun  (e) .  4,96.5,702  499.688  3.583.384  882,650  . 

San  Diego  Union  &  Tribune  (ms).  7,094,332  1,129.450  4,138,932  1.825,950  . 

(e).  5.688,984  999.1.38  4,016,320  67.3,526  41 

Total  (mes)  . 12.783.316  2,128.588  8.155.252  2,499,476  8t 

SpoVane  Spokesman  Review  (m)..  2,739,169  560,366  1,271,625  907,178  . 

Spokane  Chronicle  (e) .  7.669,904  680.5,39  3,386.195  864.001  . 

Spokesman  Review  (s) .  1,514,994  411.1.32  840.947  262.915  . 

Total  (mes)  . 11,954.067  1,652,037  5.498,767  2,034,094  . 

Springfield.  Mass.,  Union  (m) _  3.480,938  785.922  1.850,960  836,636  7,410  4< 

Evg  Union  (e) .  3.621,749  782.220  1.906.798  854.1.37  78,594  4' 

Sunday  ed.  (s) .  879,401  179,219  4.82,125  217.940  117  F 

Total  mom.  (ms) .  4.360.3.39  965.151  2,333.085  1,054,676  86.121  6: 

Tulsa  Tribune  (e) .  4.496,968  562..324  3.221.722  707.098  195.734 

Tulsa  World  (ms) .  4,905,628  948,192  3,063,634  883,736  10,066 

CITIES  HAVING  100,000  TO  124,999  POPULATION 

Albany  Knickerbocker  Press  (ms).  5,427,534  842,772  3,596.096  856,856  109,312 

Albany  News  (e) .  3,91.3,470  531,942  2,066,148  674,142  38,066 

Albany  Times-Union  (e) .  5,008,211  l,011,.39O  .3.097,798  607,416  238,248  5 

Camden  Courier  (e) .  5.491,221  698,024  4.039,237  706,855  47,105 

Camden  Post-Telegram  (e) .  2,9.35.608  216,416  2,108.246  591,920  19,026  . 

Canton  Repository  (e) .  5.636,394  705,418  3.963,659  967,317  136,362 

Sunday  ed.  (s) .  1.744,884  234.216  1.210,.’92  .300,266  799 

Total  tes)  .  7. .381, 278  939.634  5.173,961  1,267,683  137,151  12 

Erie  TTcralu-Dispatch  (e) .  3.501.275  515.380  2,462.963  522,932  . 

Sund.av  ed.  (s) .  1.29.3.953  211.749  870,744  211,4.30  . 

Total  fes)  .  4.795,228  727,129  3,33.3,707  734,362  . 

Erie  Pa..  Times  (e) .  4.016,795  699.817  2.555.310  665,3.31  81.699 

Fall  River  Herald  (e) .  3.100.487  656.634  2.298,115  145.738  15,667 

Fort  Wavne  Toumal-Gazette  (m) .  .3.554,782  311.948  1.935.458  1,050.840  104,104 

Sunday  ed.  (s) .  1.816,906  225.890  1,117.368  400.778  210  1 

Total  (ms)  .  5.371,688  537.8.38  3.052.826  1.451.618  104,314  1 

Duluth  News-Tribune  (ms) .  3,201,492  236.537  2.199,365  605.717  159,873 

Kansas  City  (Kan.)  Kansas  (es) .  2,6.30,331  617,869  1..342.94.3  569.443  71,477 

Knoxville  News  (e) .  1,955.208  146.404  1.521.734  277.326  9,744 

Knoxville  Sentinel  (es) .  4,262,202  691,054  2,858,149  712,999  . 

Lynn  Telegram-News  (e) .  2,654,960  375,900  1,9.34.658  431,956  12,446 

Sunday  ed.  (s) .  440,720  68.894  2.31,714  140.112  . 

Total  (es)  .  ,3.095,680  444.794  2.166,372  572,068  12,446 

Oklahoma  City  News  (e) .  2.601,206  333,5.36  1,818.194  449.476  . 

Okkahoma  City  Oklahoman  (m)...  3.044,090  785.442  1.380.708  859.082  7,350 

Sunday  ed.  (s) .  1,647.758  .398.188  874,426  34'',516  1,624  3 

Total  morn,  (ms) .  4.692,848  1,183.6.30  2.255.134  1,199,598  8,974  4 

Times  (e)  .  3.879,866  886,144  2.107.854  85:',8.80  5,264  1 

Passaic  Herald  (e) .  .3.290.194  57.3,136  2.292.805  424.253  93,262  ( 

Passaic  News  (e) .  .3,405,760  613.895  2,343.103  448.762  99.761  ( 

Reading  Eagle  (e) .  5,863.830  1,257.004  3.676.260  930,566  . 

Reading  Tribune  (e) . .302.946  18,760  240,898  43,288  . 

Lowell,  Mass.,  Courier-Citizen  & 

I,eader  (me)  .  3.187.607  -109.045  2..374,307  .395,255  . 

Salt  I.ake  City  Deseret  News  (e) .  2.276.218  494,592  1.^49,574  .332,052  . 

Salt  .Lake  City  Telegram  (e) .  2.518.502  233,996  1.8.36,814  335,132  115.276 

Sunday  ed.  (s) .  585,046  100.142  217,350  108,626  18,158 

Total  (es)  .  3,103.548  .3.34,138  2,054.164  443,758  133,434 

Salt  Lake  City  Tribune  (m) .  3,405,276  760,018  1.755.152  814,618  75,488 

Sunday  ed.  (s) .  1  839.524  362,964  1,221,276  296.002  9.282 

Total  (ms)  .  5.294,800  1.122.982  2.976.428  1,110  620  84,770 

Schenectady  Gazette  (m) .  5,128,844  697.662  .3.643,689  753.914  33,579 

Schenectady  Union-Star  (e) .  3.724.916  507  221  2.722.423  453.371  168.933  1 

South  Bend  Tribune  (e) .  4,097,058  674,872  2,85.3.217  568,969  62  891 

Sunday  ed.  (s) .  972,641  161.954  667.202  143.485  14 

Total  (es)  .  5.069.699  836.826  3,520,410  712.454  62,905 

Staten  Island  Advance  (e) .  .3.609.545  2,39,184  2.277.16.3  1,093.202  . 

Tampa  Times  (e) .  5  672,668  554.960  4.365.158  1.152,550  . 

Tampa  Tribune  (m) .  5.693,184  701,946  3.8.39.682  1,151.556  202.720 

.Sunday  ed.  (s) .  .3,781.470  .316.720  3.080.686  484.064  7,210 

Total  (ms)  .  9.474,654  1,018.666  6,020,368  1.635.620  209,930 

Trenton  Times  (e) .  5.251,840  969,740  .3,537,890  685.299  . 

Sunday  ed.  (s) .  1.389,561  150,186  1.000.248  233.141  . 

Total  (es)  .  6.841.401  1,119.926  4.538.138  918.440  . 

Utica  Observer-Dispatch  (e) .  4.040,0,82  809.550  3.650.934  444.122  35,476 

Sunday  ed.  (s) .  746,998  48,762  618,492  79,744  . 

Total  (es)  .  5,687.080  858,312  4  269,426  523,866  35,476 

Utica  Press  (m) .  4,142,614  454.384  3,688,244  871,094  . 

Waterbury  Herald  (s) .  64,400  .  .  . 

Wilmington  Every  Evening  (e)..  3.199,100  521,416  2,286.197  391,487  24,626 

Wilmington  Journal  (e) .  3,647.573  736.812  2.487.053  423.708  88,275 

Wilmington,  Del.,  News  (m) .  1,441,149  410.139  714,221  316,789  28,010 

Wilmington  Sunday  Star  (s) .  1,111,927  146.736  965,191  . 


City  and  Newspaper  Lineage 

Waterbury,  Conn.,  Republican  (m)  3,480.988 
Yonkers,  N.  Y.,  Herald  (e)..v. ..  2,821,790 

Sunday  ed.  (s) .  1,170,554 

American  (e)  .  4,314,926 

Total  morn,  (ms) .  4,651,542 


702,142  2,261,826 
393,477  1,849,9,86 

115,164  2.871,710 
812.056  2,901,990 
817,306  3,133,586 


(Tlassifled  I-egal 
517,020  . 


CITIES  HAVING  75,000  TO  99,999  POPULATION 


842,772 

3,596.096 

856,856 

109,312 

531,942 

2,066,148 

674,142 

38,066 

1,011,.39<) 

.3.097,798 

607,416 

238,248 

53,359 

698,024 

4.039,237 

706,855 

47,105 

216,416 

2,108.246 

591,920 

19,026 

705,418 

3.963,659 

967,317 

136,362 

60.626 

234.216 

1.210,.’92 

.300,366 

799 

62,469 

939.634 

5.173,961 

1,267,683 

137,151 

123,095 

515.380 

2,462.963 

522,932 

211.749 

870,744 

211,430 

727,129 

3,333,707 

734,362 

699.817 

2.555.310 

665,331 

81.699 

14,638 

656.634 

2.298,115 

145.738 

15,667 

54,541 

311.948 

1.935.458 

1,050.840 

104,104 

4.648 

225.890 

1,117.368 

400.778 

210 

14,140 

537.838 

3.052,826 

1.451.618 

104,314 

18,788 

236.537 

2.199,365 

605.717 

159,873 

617,869 

1.. 342.943 

569,443 

71,477 

146.404 

1.521.734 

277.326 

9,744 

691,054 

2,858,149 

712,999 

375,900 

1, <-.34 .658 

431,956 

12,446 

68.894 

231,714 

140.112 

444.794 

2.166,372 

572,068 

12,446 

333,5.36 

1,818.194 

449.476 

1,344 

785.442 

1.380.708 

859.0.32 

7,350 

8,568 

398.188 

874,426 

34'',516 

1,624 

31,864 

1,18.3.6.30 

2.255,134 

1.199.598 

8,974 

40,432 

886,144 

2.107.854 

85:',8.80 

5,264 

17,724 

573,136 

2.292.805 

424.253 

93,262 

82.660 

613.895 

2.343.103 

448.762 

99.761 

83,343 

1,257.004 

3.676.260 

930,566 

18,760 

240,898 

43,288 

-109.045 

2.374,307 

.395,255 

494,592 

1.(49,574 

.332,052 

233,996 

1.8.36,814 

335,132 

115.276 

100.142 

217,.350 

108,626 

18,158 

.3.34.1.38 

2,054.164 

443,758 

133,434 

760,018 

1.755.152 

814,618 

75,488 

362,964 

1,221.276 

296.002 

9.282 

1.122.982 

2.976.428 

1,110  620 

84,770 

29.666 

697.662 

.3.643,689 

753.914 

33,579 

507  221 

2.722.423 

45.3.371 

168.933 

121,648 

674,872 

2,85.3.217 

568,969 

62  891 

58,595 

161.954 

667.202 

143.485 

14 

77,472 

836.826 

.3,520,419 

712.454 

62,905 

136,067 

2,39,184 

2.277.16.3 

1,093.202 

554.960 

4.365.158 

1.152,550 

701.946 

3.8.39.682 

1,151.556 

202.720 

.316.720 

3.080.686 

484.064 

7,210 

1,018.666 

6,920,-68 

1.6.35.620 

209,930 

969.740 

.3,5.37,890 

685.299 

150,186 

1.000.248 

233.141 

1,119.926 

4.5.38,138 

918.440 

809.550 

3,650.934 

444.122 

35,476 

19,5.30 

48,762 

618,492 

79,744 

31,668 

858,312 

4  269,426 

523,866 

35,476 

51,198 

454.384 

3,688,244 

871,094 

Allentown  Call  (m) . 

Sunday  ed.  (s)- . 

Total  (ms)  . 

Chattanooga  News  (e) . 

El  Paso  Herald  (e) . 

El  Paso  News-Herald  (m) . 

Sunday  ed.  (s) . 

Total  (ms)  . 

(Figures  fer 

El  Paso  Times  (ms) . 

Elizabeth  Journal  (e) . 

Jack^nville  (Fla.)  Journal  (e)... 
X-Unsing,  Mich.,  State  Journal  (e). 

Lincoln  Star  (es) . 

Lincoln  State  Journal  (mes) . 

Little  Rock  Democrat  (e) . 

Sunday  ed.  (s) . 

Total  (es)  . 

Little  Rock,  Ark.,  Gazette  (m)... 

Sunday  ed.  (s) . 

Total  (ms)  . 

Peoria  T  ranscript  (m) . 

Journal  (es)  . 

Peoria  Star  (e)  . 

Sunday  ed.  (s) . 

Tot.al  (es)  . 

Pawtucket  Times  (e) . 

St.  Joseph  News-Press  (e) . 

Sioux  City  Journal  (mes) . 

Sioux  City  Tribune  (m) . 

Troy  Record  (me) . 

Troy  Times  (e) . 

Wichita  Beacon  (e) . 

Sunday  ed.  (s) . 

Total  (es)  . 

Wichita  Eagle  (ms) . 

Wilkes-Barre  Times-Leader  (e)  . . . 
Wilkes-Barre  News  (e) . 


4,578,098 

517,356 

5,095,454 

3,872,403 

2.799,095 

251,462 

162,055 

.413,517 


3,702,972 

433,202 

4,136,174 

2,722,447 

1,599,130 

121,418 

115,672 

237,090 


537,810 

98,434 

636,244 

452,053 

434,368 

116,319 

45,145 

161.464 

1925) 


2,145,235 

400,759 

1,316,653 

427,823 

5.805,142 

861,336 

3.919,678 

1,024,128 

3,644.704 

404,796 

2,517.060 

634,830 

88,018 

5.016,452 

5  05.3,510 

871,626 

3,323,992 

793,478 

27,342 

3,183.082 

575,264 

2,571,1-30 

528,688 

2.861,586 

374,234 

2,024,974 

358,162 

104,216 

909,328 

132,594 

663,894 

112,112 

728 

3,770,914 

506.828 

2.688.868 

470,274 

104,944 

3,392,228 

781,424 

2,063,572 

520,156 

27,076 

1.550.990 

329,224 

1.032,626 

183,176 

5,964 

4.943,218 

1,110,648 

3,096,198 

703,332 

33,040 

1,375,6.80 

167.741 

1,032.299 

175,640 

3.998,118 

643,886 

2,740.414 

613,818 

3,956,917 

750,665 

2,580,453 

625,739 

44,384 

42,868 

1,169,121 

143,760 

837,563 

187,798 

2,836 

2,184 

5,126,038 

894,425 

3,417,996 

813,537 

47,220 

45,052 

4.847.127 

677,549 

3,721,780 

447,798 

48,844 

84,680 

3.022,726 

813,148 

1,838,326 

364,168 

7,084 

3.008.768 

832,902 

1,701,196 

474,670 

2.517,613 

613,452 

1.609,874 

294,287 

22,078 

3..3fl,3,794 

758,307 

2,184.945 

360,542 

21,484 

95,887 

2,588,208 

428,290 

1.870.878 

286,040 

86,298 

34,865 

2.786.900 

501.546 

1.814,2.32 

471,122 

909.097 

98,351 

651,189 

159,557 

3.695.997 

599,897 

2,465.421 

620,679 

>.041,44,3 

848,334 

2.120.830 

1.072,179 

72,015 

6.406.442 

772,296 

4  285,998 

424.396 

24,724 

CITIES  HAVING  50,000  TO  74,999  POPULATION 


Altoona  Mirror  (e) .  5,659.955  709,107  4,305 

Atlantic  City  Press-Union  (me)..  4,437,493  741,120  2,731 

Sunday  ed.t  (s) .  .318,876  14.747  201 

Tot.al  (mes)  .  4.756.368  755,867  2.931 

tSundav  total  includes  two  is-iues  in  May  and  four  in  Jum 

Augusta  (Ga.)  Chronicle  (ms) _  1.846.488  374.388  1,293 

Augusta  (Ga.)  Herald  (cs) .  2.364,768  663,222  1,437 

Bethlehem  Globe  (e) .  3.619.868  599,396  2,641 

Bingh,amton  Press  (e) .  5,481.536  895.360  3,797 

Brockton  Enterprise  (e) .  2.491,502  496,692  1  361 

Charleston  Post  (e) .  2.386.006  601.356  1.603 

Charlotte.  N.  C.,  News  (e) .  4.027.955  358.021  3.10/ 

Sunday  ed.  (s) .  1.141,993  107,131  905 

ToLal  (es)  .  5.169.948  465.152  4.01.' 

Chester  Times  (e) .  2,618.301  470.347  1,86: 

Columbia,  S.  C.,  State  (m) .  1.770,426  567,544  1,04' 

Sunday  ed.  (s) .  l,039..5O0  271.544  65( 

Total  (ms)  .  2.809,926  839.088  1,69: 

Columbus,  Ga.,  I.edger  (e) .  2.681.119  514,094  1,87.' 

Covingtrn  Post  (e) .  1,240  022  45,248  98! 

Sunday  ed.  (s) .  277,816  63.672  17f 

Total  (es)  .  1,517.838  109,920  1,06! 

Covincton  Times-Star  (e) .  880,752  41.111  72- 

Davenport  Democrat  &  Lieader  (e)  3.377,644  259.376  2.05! 

Sunday  ed.  (s) .  895,902  114.548  68( 

Total  (es)  .  4.273,.546  373.924  2.73' 

l>avenport,  la..  Times  (e) .  4.5.30.218  733,180  3,36, 

F-iston  Exjiress  (e) .  4.342.898  743.694  3,12; 

Flushing  Journal  (e) .  2.033.572  257.000  75l 

Calveston  News  (ms) .  2.505,813  530,192  1.42 

Gary  Fest-Trihune  (e) .  3,962.495  457.314  2,95 

Haverhill  Sunday  Record  (s) .  485,870  24,960  44 

Holyoke  Telecram  (e) .  1.492,028  168.165  1.03 

Honolulu  Advertiser  (m) .  2,020,09.5  243.282  1,30 

Sunday  edition  (s) .  959.924  159.439  71 

Tctal  (ms)  .  2,970.019  402.721  2.01 

Honolulu  Star-Bulletin  (e) .  1.894.735  412.066  1.19 

Saturday  ed.  (sat) .  952.472  173.547  69 

Total  (e)  .  2,847.207  585,613  1.88 

Huntington  Herald-Disoatch  (ms).  4,455.987  591.286  3.05 

Johnstown,  Pa..  Democrat  (m) .  . .  2.6.31.7.30  185,752  2.0.3 

Johnstown  Tribune  (c). .  5,60.5,376  645,330  4,41 

Lancaster,  Pa.,  Intelligencer  It 

News-Tournal  (me)  .  3.166,318  612,182  2,0fi 

Sunday  ed.  (s) .  628.241  52.937  46 

Total  (mes)  .  .3.794.559  665,119  2,46 

T.ansing  Capital  News  (e) .  2.648,920  111.118  2.27 

Long  Beach  Press-Telegram  (e) . .  4.147,919  585  046  2.52 

Sund.av  ed.  (s) .  1.108.108  19fl,922  66 

Total  (es)  .  5,256,027  775,968  3.19 

long  Beach  Sun  (m) .  2,023.010  64.220  1.84 

Mi-ami.  Fla..  Herald  (m) .  13.419..567  1,008,077  9,5f 

Sunday  (s)  .  4,605,020  592.658  .3,4.' 

Total  (ms)  . 18.024,587  1,400.7.35  13.0i 

Miami.  Fla  ,  News  (e) .  8.477.400  5.37,789  6.7f 

Sunday  ed.  (s) .  2.945.551  117.695  2..5i 

Total  (es)  .  1 1.422.051  655,484  9.31 

New  Britain  Record  (e) .  1.28.3.172  114.666  9' 

Niagara  Falls,  N.  Y.,  Gazette  (e)  4.028,226  482,598  3.1i 

Pasadena  Post  fe) .  3.588,378  486.608  2.,3( 

Pasadena  Star-News  (e) .  5.916,442  428.323  3,9- 

Portland  (Me.)  Express  (e) .  .3  670.386  1.103.948  2.i: 

Telegram  (s)  .  1.198,070  317.811  7( 

Total  (es)  .  4.877.456  1.421.759  2,9- 

Portland  (Me.)  Press-Herald  (m).  3,402.15.3  516.234  2,5- 

Sundav  ed.  (s) .  149.612  .31.006  ( 

Total  6ms)  .  .3,551.765  .547.240  2.6: 

Portsmouth  (Va.)  Star  (e) .  1.387.799  173.425  1.1; 

Sunday  ed.  (s) .  870.121  .35  423  8 

Tot.al  (es)  .  2.257.920  208,848  1.9: 

Racine  Toumal-News  (e) .  2,929,548  612,226  1,9: 

Racine  Times-Call  (e) .  7.1.39.340  320.418  1,5 

Rock  Island  Argus  (e) .  1.030,248  133.420  8, 

Roanoke  Times  (m) .  1.923.088  524.896  1,2 

World-News  (e)  .  3  249.792  586.740  2.3 

Sund.av  ed.  (s) .  1  275  232  112.728  1.0 

Total  (ms)  .  3.198,320  6.37.624  2.3 

.Sacramento  Union  (ms) .  7.210.684  207.032  1.5 

Shreveport  Journal  (e) .  .3  001.628  .347  718  2.3 

(Continued  on  Page  18) 


709,107 

4,309.774 

641,074 

741,120 

2,732.906 

918,823 

47,671 

32,915 

14.747 

201.974 

102,655 

966 

755,867  2.934,880 

id  four  in  June. 

1,016,478 

47,671 

33,881 

374..388 

1.293,726 

178,500 

663,222 

1,437.016 

264.530 

599,396 

2,641,408 

303.198 

75,866 

895.360 

3,797,372 

788.804 

496,692 

1  361,038 

472,360 

41,412 

601.356 

1.603.252 

181.398 

358.021 

3.107,270 

417.693 

144,971 

107,131 

905.632 

127.254 

1,976 

465.152 

4.013.902 

544,927 

146,947 

470..147 

1,867,661 

280,293 

567,544 

1,042.244 

160,538 

49,714 

271.544 

650.622 

.  117.334 

20,090 

839.088 

1,692.866 

277,972 

69,804 

514,094 

1,873.186 

279.839 

45,248 

987,168 

190,422 

17,164 

63.672 

178,794 

35,350 

109,920 

1.065,962 

225,772 

17,164 

41.111 

724.848 

33,138 

81,655 

259.376 

2.058,130 

154,1,36 

114.548 

680,988 

100.366 

373.924 

2.739.118 

264.502 

733,180 

3,.363.822 

433.216 

743.694 

3.128.076 

471.128 

25LOOn 

750.400 

985,600 

15,572 

25,000 

530,192 

1.421,360 

554.261 

457.314 

2,953,413 

551.768 

24,960 

442.430 

7.280 

11,200 

168.165 

1.039.551 

245,033 

23.814 

15,465 

243.282 

1,308,860 

291,830 

184,121 

159.439 

710,227 

88.158 

2,100 

402.721 

2.019,087 

379,988 

186,221 

412.066 

1.190.672 

219,299 

72.698 

173.547 

690.228 

74.494 

14,203 

585,613 

1.880.900 

293,793 

86,901 

591  286 

3.051.259 

813,442 

185,752 

2.0.30.126 

211,232 

645,330 

4,410,560 

741,086 

612,182 

2,002.859 

531,736 

19,543 

52.937 

463,154 

111.684 

466 

665,119 

2,466.013 

643,420 

20,009 

111.118 

2.275,854 

233,650 

28,298 

585  046 

2.524,688 

1.038,185 

33,520 

52,164 

1  >'0.922 

666,747 

2.50.439 

2.783 

26,319 

775.968 

3.191.435 

1,288.624 

36,303 

78.483 

64.220 

1.840,290 

72.00r 

46.500 

190,000 

1,008,077 

9.586,645 

2.617.606 

207,130 

592,658 

3,453.387 

742.070 

16.905 

1,400.7.35 

13.040.041 

3.359,676 

224,035 

5.37.789 

6.789,170 

1,150,441 

169,443 

117.695 

2,540,312 

287.544 

7.909 

655,484 

9.329.482 

1,437,985 

177,352 

114.666 

990.080 

166,320 

4,886 

7,220 

482.598 

3.146,760 

398,868 

125,106 

142,113 

486.608 

2..309,832 

553.672 

178.450 

59,816 

428.323 

3,940,265 

1,433,677 

32,137 

1,103.948 

2.176,037 

399,401 

67.057 

30,238 

317.811 

764,136 

116,123 

19,835 

35.326 

1.421.759 

2,940  173 

515.524 

86.892 

65,564 

516.234 

2,541,289 

344,630 

100.049 

19.164 

31.006 

83.241 

35.365 

4,443 

770 

.547.240 

2,624.530 

379,995 

104,492 

19,934 

173.425 

1.133,366 

81.088 

35  423 

817,441 

17,257 

208,848 

1.950.807 

98,265 

612,226 

1,981.854 

335,468 

320.418 

1,538,894 

280.028 

133.420 

830.692 

66.534 

524.896 

1,282.062- 

116.130 

586.740 

2.3.50.138 

312,914 

112.728 

1.059.478 

103,026 

6.37.624 

2.341.540 

219.156 

207.032 

1,572.312 

362.992 

68,384 

347  718 

2.341  052 

312.858 
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Editor  &  Publisher  for  September  19,  1925  1 


National  Lineage  Leadership 

in  Cleveland,  ohio 

TOURING  the  first  eight  months  of  1925,  The  Cleve- 
land  News  (Evening)  published  a  greater  volume 
of  National  Advertising  than  was  published  during  the 
same  period  by  the  other  ev^^ning  newspaper  in  Cleve¬ 
land.  And — The  Cleveland  News  (Evening)  made  a 
GREATER  INCREASE  in  National  Advertising  in  the 
first  eieht  months  of  1925  versus  the  same  period  in  1924 
than  did  the  other  evening  paper  of  Cleveland. 

> 

Here  Are  the  Figures: 

The  Cleveland  News  (6  Days) 

— Increase  200,454  Lines 

Press  (‘Days)  Increase  41,970  Lines 

The  Cleveland  News’  EXCESS 

INCREASE  Over  Press .  158,484  Lines 


There  must  be  a  reason  for  this  continued 
leadership  in  National  Lineage  on  the  part  of 


The  Cleveland  Ne'W's 

DAILY  AND  SUNDAY 

Ohio's  Greatest  Newspaper  Ohio's  Greatest  Newspaper 


Represented  by: 

GEO.  A.  McDEVITT  CO. 

250  Park  Are.,  New  York.  People**  Ga*  Bldg.,  Chicago 
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Editor  &  Publisher  for  September  19,  1925 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINEAGE  RECORD 


City  and  Nowapaper 

Shreveport  Times  (m)., . 

Sunday  ed.  (s) . 

Tot-il  (ms)  . 

Springfield  (Ill.)  State  Journal  (ms) 
•Springfield  (Til. )  St.ite  Register  (es) 
Springfield  (Mo.)  T.eader  (es) . . . . 

Terre  Haute  Star  (ms) . 

Terre  Haute  Tribune  (es) . 

Toi>eka  Capital  (ms) . 

Waco  News-Tribune  (ms) . 

Waco  (Tix.)  Times-Herald  (e).. 

Sunday  ed.  (s) . 

Total  (es)  . 

Winston-Salem  Twin-City  Senti¬ 
nel  (e)  . 

Wheeling  Intelligencer  (m) . 

Wheeling  News  (e) . 

Sunday  ed.  (s) . 

Total  (es)  . 

Wheeling  Register  (m) . 

•Sunday  ed.  (s) . 

Total  (ms)  . 


Total 
Lineage 
3,174,137 
946,991 
4,121,128 
4.287,962 
4,562,964 
3,689,018 
3,847,724 
4.658,066 
2,324,375 
'3, 01. '.9.50 
1,818,265 
845.180 
2,663,445 


3,599,544 

2,400,919 

3,851,284 

1.804,853 

5,656,137 

2,093,620 

1,591,338 

3,684,958 


National 

Local 

Classified 

Legal 

Radio 

710.700 

1,638,743 

363,787 

12,830 

>  '>75 

946,990 

271,961 

188,947 

7.545 

1,6' 7,690 

1,910,704 

552.734 

12.820 

12.820 

728,406 

2,839,004 

650,664 

61,740 

8.148 

725,928 

3,145,114 

641.900 

50.022 

724,882 

2.439.220 

454,846 

70.070 

665.851 

2.712,488 

469.385 

39.326 

3K.F53 

653,170 

3.544,688 

460,208 

389,564 

1.798.048 

257.985 

66.5  ro 

734.860 

1,797,880 

483,210 

311,994 

1,096.329 

407,942 

59,254 

678,332 

107,594 

371,248 

1,774.661 

515,536 

617,148 

2,688,644 

116,718 

43.974 

67,452 

475.789 

1  866,161 

58,969 

662.492 

2,967,312 

221.480 

152,781 

1,573,122 

78,950 

815.273 

4,540,434 

300,430 

265,677 

1.817,942 

116,886 

29,428 

2,562 

67,508 

1,523.830 

37.3.38 

14.738 

31.710 

333,185 

3,341,772 

154,244 

44,156 

33,272 

CITIES  HAVING  25,000  TO  49,999  POPULATION 


Amsterdam  Recorder 
Asheville  Citizen  (m; 


Auburn  Citizen  (e) . 
Bangor  News  (m)  . . 


Sunday  ed. 
Total  (es 


Sunday  ed.  (s) . 

Total  (es) . 


Tournal  (e) . 

Belleville  Advocate  (e) . 

Bellingham.  Wash.  American  (e) 
Bloomington  Bulletin  (es) . 


Butte  Mi 


(ms) . . 


Casiier  Tribune  (es) . 

Cedar  Rapids  (Jazette  (e) . 

Cedar  Rapids  Republican  (e).... 


Total 


Sunday  ed.  (s) . 

Total  (ms) . 

Clarksburg  Exponent  (ms) . 

Clarksburg  Telegram  (es) . 

Clinton  (la.)  Advertiser  (e) . . . . 
Colorado  Springs  flazette  &  Tele¬ 
graph  (m) . 


Council  Bliifis  Nonpareil  (es) . . 
Danville  Ill.  Commercial -News  I 


Sundav  ed.  (s) . 


Dubuque  Times-Journ,il  (es 

Durham  Her.ald  (ms) . 

Elgin  Courier  (e) . 

Evanston  News-In<lex  (e)  . . . 


Fitchbtirg  .Sentinel 


jjc  Repor 
(Ark.)  S 


Total  (mes) . 


Creensbo-'o  News  (m) . 

Sundav  ed.  (s) . 

Total  (ms) . 

(ireenville  Piedmont  (e)... 


Mail 


lackson  Citizen  Patriot  (es) .  4  067.070 

Jamestown  (N.  Y.)  Journal  (el .  .  4,04^  40^, 

Jatrestown  Post  (m) .  3.783,317 

Joplin  (71ol)e  (m)...i .  1.7161740 

News  Herald  (c) .  1.899.831 

Sunday  ed.  (s) .  867.892 

Kalamazoo  Crazette  (e) .  3  983,162 

Sundav  ed.  (s) .  1  076.852 

Tol.il  (es) .  5.060.314 

Kenosha  News  (e) .  3,616.242 

Kingston  Freeman  (e) .  2  136.136 

Kokomo  Tribune  (e) .  2,579,388 

Ijt  Crosse  Tribune  &  I-cader 

Press  (e) .  1,858.476 

Sundav  ed.  (s) .  510.674 

Total  (es) .  2.369  150 

Lafayette  Toumal-Courier  (me)..  2.661,750 

I-exington  Herald  (ms) .  2.861.614 

Ijexington  Leader  (e) .  2.558.520 

Snnd.av  ed.  (s) .  1.056.354 

Total  (es) .  3.614.874 

I-ewiston  (Me.)  Sun  (m) .  2.066  890 

,l4ima  News  (e) .  3.8138.226 

Lima  (O.)  Star  (m) .  1.131.904 

Jjynchburg  (Va.)  Advance  (e)...  2.574.852 

News  (ms)  .  2.799.986 

McKeesiKwt  News  (e) .  4.99.1.548 

Mt.  X'ern'in  Argus  (e) .  -1  184  082 

Madison  Canital  Times  (e) .  2  546.173 

Madison,  (Wis.)  State  Journal  (es)  6  634.194 

Ma'sillon.  (0.4  Indejicndent  (e) . .  3  478  382 
Middletown.  (O.)  News-Signal  (el 

Mansfield.  (O.)  Journal  (e) . 

Moline  Dispatch  (e) . 

Montgomerv  Advertiser  (ms).... 

Muncie  Star  (m) .  3  .598.106 

Sundav  ed.  (s) .  813  890 

Total  (ms) .  3.411.996 


662.8.30 
242  774 
467,530 
175.416 
580.505 
153  705 

721.322 

127.176 

848.498 

532,756 

3.80.254 

461.454 

419.370 
75.488 
494,858 
492  828 
332.206 
425  502 

1 1 1 .302 
5.36.704 
522  802 
621  j. 38 
13.454 
675.080 
676.162 


3063  114  441.126 


.110 
'  702,491 
'  574.914 
579.220 


449.806 
332.290 
6.38,680 
330  116 
391  73'- 
102.117 
456.617 

790.003 

553  630 
100  898 
654.518 


2  oSfi.Jino 

178.776 

36.079 

2.892.680 

421.10" 

77.450 

1,001.161 

220.297 

19  866 

999,495 

297,171 

12.66,3 

586.100 

125.433 

3.654 

2.881.858 

380.282 

796.4.32 

153.244 

3.678,290 

533.5'>6 

2.179.954 

633.626 

1.509.068 

195.986 

51.128 

1.961.232 

156.702 

1.177.092 

139.146 

404.068 

37.730 

1.581.160 

176  876 

1.860.670 

108.252 

2.243.458 

20  566 

1  852.382 

2s31.812 

49.224 

908. '62 

82.320 

4  270 

2.760,944 

114  in 

5.3.494 

1.420.188 

121.900 

2.419.732 

7/'>7.?ft4 

.30.072 

821.086 

14.602 

1.776.642 

121  1.30 

1,961,148 

162.876 

163.188 

1  684.571 

315.951 

193.161  < 

5.276.501 

66.178 

2.808.834 

910  919 

108.316 

1.712  788 

'>.''14, .‘^40 

342.147 

42  SS« 

287.056 

17.730 

1.541  106 

247  212 

1,658  4'’6 

,186.050 

550,453 

2.208,878 


162,540 

548.590 


2,292,5.31 

.361.284 

1,756,118 

1.39,972 

15,157 

4,826,626 

576,590 

3,596,824 

65.3,212 

2,927,704 

384,004 

2,427,782 

77,496 

28.070 

5,704,9.32 

635,222 

4.6.31,802 

6.37,888 

1.856.716 

.372,687 

1.347,084 

90,8.39 

46.106 

2,6?9,24? 

525.126 

1.7.38,688 

,365.428 

3,505,978 

557.032 

2,220,610 

728.3.36 

701,890 

77.994 

442,022 

181.874 

4,207,868 

615,026 

2,662,632 

910,210 

3.2i2»278 

.34.3,497 

2,531.816 

.346,965 

75. ,'49 

100.6.32 

1,002.678 

594.734 

2.178.624 

177  446 

678,104 

59,486 

577.164 

40.9,50 

1.680,782 

654,220 

2.755,788 

218,396 

3.416,209 

872,315 

2.049,285 

494,609 

2.372.3-15 

494.343 

1,515,500 

362.502 

1,756,468 

260,330 

1,392,720 

103,418 

985,138 

1.626,915 

142.366 

1,372,858 

111.691 

3. '10,705 

648,969 

2.607.516 

254.220 

2.288.776 

571.8.30 

1,387  484 

,329.462 

1.667.890 

262.920 

1,144. •’34 

260  736 

2.067.848 

471,582 

l.:^25.8.14 

2^8,066 

192.166 

1.054.562 

652,540 

2.256,590 

321.692 

40,460 

918.098 

266.472 

549,365 

102,261 

609.720 

109.677 

451.907 

48,136 

1.. 527.818 

176.149 

1.001.272 

150.397 

2.681,322 

572,285 

1.722.441 

11.3.802 

52.794 

1.133,188 

•  217.686 

821.562 

90,762 

3.178 

3.814.510 

7.89.971 

2.544.001 

424.564 

55.972 

1.937.210 

247.170 

1.424.250 

207..382 

5;R.40R 

2.551,740 

461.106 

1.775.928 

2.54.016 

60.690 

1,693,972 

356,559 

1.207.892 

129.521 

1,931,074 

44S,163 

i.ios.ariR 

2Q0.644 

2.072.096 

429  966 

1,. 360.800 

281.330 

1.161.076 

109.312 

899.0,^4 

151.830 

2.699.886 

5. 36.. 59’’ 

1,768.242 

237.750 

71. .302 

2,956.744 

6.38.764 

2.117.980 

11.680 

2.666.906 

265.010 

2,042.218 

359.658 

2.848.510 

459.074 

1,914.290 

454.28(1 

10.Q20 

1.071.282 

75.278 

887.264 

107.954 

420 

3.921,792 

534,152 

2.801.554 

562,240 

11,340 

2.622.354 

628.3.34 

1.714  146 

202.216 

2.0.10..367 

270.974 

1.491.435 

267,958 

42.830 

58,545 

3  047.780 

516,880 

2.530.900 

.3’052,589 

469,619 

2.177.700 

.394.534 

10,736 

2,850.052 

115,410 

2.518.473 

197,445 

18.724 

2.947.771 

584,124 

2.084,577 

215.737 

44.049 

19.284 

2.9.59,570 

440.188 

2.151,552 

167.8.50 

1.740,788 

.280.434 

1.371,722 

86.632 

1,846,306 

360,8.58 

1,294,119 

191.329 

32.168 

1.658.720 

539.994 

959.000 

1  4  5,726 

760.921 

1 59.600 

525.007 

76.314 

2.419,641 

699.594 

1.4,84  007 

222.040 

2.926,972 

688  127 

1.604.757 

544.391 

89  495 

1,051.476 

263.007 

652. ""OO 

136.209 

4  399 

1.978.448 

951.3.34 

2.257.017 

680  602 

03.894 

24.472 

2,308.682 

1.745.478 

180.724 

2,000.300 

279  020 

1.356,6' 4 

253.848 

40.2.50 

9.114 

.3.255.616 

646.828 

2.387.672 

221,116 

1.511.566 

231.658 

1.185.996 

9.3.912 

4.767.182 

878.486 

3  57.3.668 

115.028 

1.927.018 

264.656 

i.jRi/iori 

177.786 

2.084  876 

471.954 

1  ^0^;  904 

347  018 

2.031.526 

440  81R 

l..^^r.444 

2S7.264 

2. ■■><30.868 

510.118 

1  ?6’.472 

258.328 

11  98; 

131.973 


Total  -  DISPLAY  - 


City  and  Newspaper 

Lineage 

National 

Local 

Classified 

Legal 

Badio 

Newark  (O.)  .Advocate  (e) . 

2.176,696 

363,091 

2,013,605 

Newburgh  News  (e> . 

2,676,188 

458,654 

1,857,076 

108,854 

51,604 

New  I-ondon  Day  (e) . 

4,556,608  1,310,652 

2,199,788 

716,168 

Norristown  Times-Herald  (e) . . 

2,536,837 

334,426 

1,874,190 

328.211 

Vew  Rochelle  Standard-Star  (e) 

2,870,602 

2,2?9,528 

315,150 

North  Tonov  anda  News  (e) .  . .  . 

1,544,385 

139,856 

1,302.707 

17,318 

64.484 

ns 

Vorwich  iConn.)  Bulletin  fm).. 

1,552,900 

Pensacola  Tournal  (ms) . 

1,565,368 

365,386 

957,824 

221,356 

18,802 

1,054.116 

349,608 

483,756 

172,046 

48.706 

TVrth  Ambov  News  (c) . 

3,103.674 

627,025 

2,138,227 

29.3,566 

4A.8.S6 

I’eter'ibnre  (Va.)  Progress-Index 

(e) 

2,194,626 

431.130 

1.660,134 

103,362 

1  iioenix  Arir-ona  Gazette  (e)  . . 

2,346,204 

388,094 

1,502,032 

369,222 

86.».';6 

rhoenix  Republican  (m) . 

2,833,530 

500,192 

1,£64..598 

742.180 

21.224 

Snndnv  ed,  (s) . 

1.073,968 

21,3.528 

628.278 

222.726 

4. ,’'68 

3.907.498 

71.3,720 

2,192.876 

969,906 

25  .592 

l‘’ttsf]rl<l  Berkshire  Kaple  (e) . . 

4,080.692 

557,172 

3,523.520 

Port  TTiiron  Times-Herald  (e) . , 

2.871.974 

437.192 

2,350,628 

84,154 

l’i.rt-.>n<'uth  (O.)  Times-Sun  (ms) 

2.131.528 

554,7.36 

1.268„144 

308,448 

(e) 

.3  270.204 

4.31,424 

2,496,340 

342,440 

I'nelb.  Star  Tonrnal  (es) . 

2,987.261 

604,075 

1.862.672 

435.862 

.'0,042 

4,701 

1.960.658 

340.928 

1.619.730 

Ouinev  (Ill.)  W'hie-Tournal  (es 

). 

2.0,32,380 

465. .'70 

1.566.810 

G’liti'v  (Mass.)  Patriot  Ledger  (e) 

1,612,450 

187,880 

1.151.570 

273,000 

51,690 

Richmond  (Trd.)  Item  (ms) _ _ 

1.826.874 

295.218 

1,247,974 

248,612 

12.606 

Rome  Sentinel  (e) . 

1.275,986 

244,794 

776.839 

195,844 

58,511 

2,402,186 

498.669 

1,903,517 

S,ant3  .\na  Register  (e) . 

3.798,662 

516,370 

2,407.000 

699,482 

171.388 

4,472 

Satita  Barbara  News  (e) . 

2,626,848 

500,360 

1,621.046 

478,856 

26,586 

•St.  Petersburg  Independent  (e) 

7.767,840 

440.174 

6,570,116 

757,550 

.St.  Petersburg  Times  (m).... 

8.268.329 

286.246 

6,800.766 

1,09.3,400 

71.528 

Sundav  ed.  (s) . 

2,9.39,708 

109.046 

2,547,454 

252,462 

11.218 

Total  (ms) . 

..11.208.037 

.395.292 

9.348.220 

1,345.862 

,14,746 

San  lose  Mercury  Herald  (ms) 

6,047.706 

875.798 

4,199.006 

856,.180 

116,522 

.‘-hebf vean  Press  (e) . 

2,398.252 

550,5.50 

1.651.394 

147,742 

48,566 

Sir.ux  Falls  Argus-Leader  (c) . . 

2,446.513 

622.887 

1,510,880 

253.330 

.59,416 

Simix  Falls  Fress  (m) . 

1,247  778 

186.662 

926,114 

93,324 

41.678 

451.066 

56.546 

360,556 

33.964 

Total  (ms) . 

1,698,844 

243,208 

1,286.670 

127.288 

41.678 

South  \o^^^alk'  Sentinel  (e).... 

1.711.896 

103.166 

1.426.880 

180  894 

Stamford  Advocate  fe) . 

.3,652,^74 

460.810 

2.571. .140 

582.162 

.18.162 

•Stockton  (Cal.)  Record  (e) _ _ 

3.786,2.30 

780,724 

2,368.478 

511  898 

75.348 

47,782 

Superior  Telegram  (e) . 

2.406.656 

580.706 

1.528.492 

229.796 

67,662 

1,853,222 

332,528 

1.113.854 

339.726 

67.116 

Tucson  Star  (ms) . 

1.676.254 

251,652 

1.035.440 

326.014 

69,412 

ns 

Waterloo  Courier  (e) . 

3.061.772 

692,244 

2.039,4.36 

330  092 

Watertown  Standard  (e)  . 

1.565,732 

169,127 

1,198.008 

198,597 

Washington  (Pa.)  Observer 

& 

5.155,094 

661.472 

4,493,622 

White  Plains  Repertei  (e) _ _ 

2.883.538 

3,942,946 

655.046 

3.287.900 

.1  .>:16.046 

2,731.484 

2.34.4.6«4 

418,572 

1,769.922 

155,190 

4  942.812 

^'ork  Gazette  Sr  Daily  (m)..,. 

2. 904. 4(58 

214.146 

2,361.128 

108,994 

CITIES  HAVING 

20,000 

TO  24,999  POPULATION 

.Alliance  Review  (e) . 

4.1 12.855 

419,721 

3,434.164 

208.578 

50,400 

Apnlcton  Fost-C^rescent  (e)  . . . , 

2.956,646 

440,714 

2.245.754 

270,158 

Bakersfield  Californian  (e)... 

2  664.6.34 

661.908 

1.530.340 

107.160 

161,226 

Baton  Rouge  State  Times  (e). 

.3.7.34,174 

179,260 

2.498,888 

196.686 

288.414 

2  457,585 

441,205 

1.7-19,640 

264.740 

Boise  Idaho  Statesman  (ms). 

2.063.530 

576.166 

1.1.19,866 

111.010 

16,190 

Braddock  News-Herald  (e)... 

2,156,000 

448.000 

1.050.000 

509,600 

112,000 

16.400 

Burlington  (la.)  Gazette  (e) . 

1.9.34,674 

491.470 

1.261.008 

154.476 

27,720 

Burlington  (Vt.)  Free  Press  (m) 

3,152,302 

656,459 

2,297.498 

198.155 

Butler  Eavie  (e) . 

2.688.042 

498,876 

1.921,822 

215.600 

47,412 

4,312 

Danbury  News  (e) . 

3.798,480 

664.912 

2.851.835 

287,711 

1.378.761 

1.30.411 

1,247.8.30 

126.416 

Danville  Register  (m) . 

795,214 

124,688 

.392.168 

78.158 

6,650 

2,732 

Bee  (e) . 

1.-509.312 

164.728 

1,0.11.5.34 

111.050 

11,818 

.1,948 

Register  (s) . 

.587  300 

42.840 

512.778 

11,682 

1.310 

1,370 

Total  (ms) . 

1,-382,514 

167,528 

904.946 

110.040 

7.980 

4,102 

Eat;  Claire  I^eader  &  Tele 

gram  (me) . 

1.90,3,510 

455,196 

1.259,902 

188.412 

Flkhart  Truth  (e) . 

2,423.386 

424,284 

1,691.844 

107,258 

Galesburg  Mail  (e) . 

4,469,420 

721,416 

.3.411.660 

.197.194 

115,626 

Greenville  (S.  C.)  News  (ms). 

,3,428,305 

724.500 

2,337.800 

166.005 

High  Point  Enterprise  (e) _ 

1.539,593 

169,011 

1,221,210 

1.14.792 

14,560 

458,259 

42.257 

403,070 

12.9.12 

Total  (es) . 

1.997,852 

211.288 

1,624,280 

147,724 

14,560 

Hutchinson  News  Herald  ( 

fm)  1.599,472 

495.216 

783.664 

120.572 

(e)  2.5.32,1.38 

518.142 

1.672.762 

121.014 

r.ogansport  Pharos  Tribune 

(e)  2,228.982 

441.744 

1.686.524 

67.172 

11.542 

I  ebanon  (Pa.)  News  (e) . 

.  1.937.656 

470,470 

1,. ■’66.21 6 

1 57.668 

41..102 

Marion  (Tnd.)  Chronicle  (e) . 

.  2,221.888 

178  209 

1.581.518 

210.942 

11,219 

15,892 

Martinsburg  Iourn.al  (e) . 

.  1.408,442 

225,792 

1.111.348 

15.791 

35,511 

Mason  Citv.  la.  Globe-Gazette 

(e)  2.854.444 

.525.014 

2.188.998 

140  412 

Me-idian  Star  (es) . 

.  2,540,104 

580,244 

1,799,896 

121,516 

16,428 

Middletown  (N.  Y.)  Times- 

Press  (e) . 

.  1.968,656 

406.056 

1.210,580 

111.262 

40,558 

'Tid'Metown  (O.)  Tournal  (es) 

.  1.998,402 

244,496 

1,427.580 

282,898 

43,428 

on  City  Bli-’zard  (e) . 

.  1.747,592 

76.622 

1.617.770 

51. ’00 

ns 

ns 

Oil  Citv  Derrick  (m) . 

.  2,950.680 

619.19,9 

2,202.107 

77,684 

11,691 

Olean  Times  (e) . 

.  42.3.648 

15,154 

347.975 

40,516 

(Isweco  Pall.adium-Times  (e) 

.  642.758 

111.100 

484.084 

11.1.16 

14,218 

(Lineage 

for  Period  April  21 

Th*'ouvh 

Tune  10, 

1925) 

Owensboro  Messenger  (ms).. 

.  2.080,218 

406,224 

1.556.142 

72.618 

45.714 

.10,576 

Paduc.ah  News-Democrat  (ms) 

.  .7.255.680 

296.184 

1.755.068 

164.122 

27,7.10 

.  2.ao6  368 

421.912 

1,86.3.316 

211, 1’O 

Parkersburg  News  (m) . 

.  1.512.714 

1 19,616 

1.156.512 

174.972 

41.594 

Sundav  ed.  (s) . 

.  665.574 

102,578 

510.186 

42.178 

1.212 

T  ot.al  (ms) . 

.  2.178  288 

242,214 

1.665.898 

217.1.50 

42.826 

Parkersburg  Sentinel  (e) .... 

.  2.466.492 

194.012 

2.061.204 

18.776 

Potfsville  Morning  Paper  (m) 

.  1,346.841 

5.19.912 

806  716 

501 

672 

Republican  (e) . 

.  2.5«2.151 

1.807.864 

77.807 

48.151 

825 

Raleieh  News  &  Observer  (ms)  . . 

.  ^  OOO  804 

977.040 

i  2.641.186 

279.678 

R.ileigh,  N.  C.  Times  (e)... 

.  2  71 '  006 

281.258 

210.972 

Sandusky  Register  (ms).... 

.  1.999.1.41 

400,865 

1,347.402 

2 ’4  401 

26.481 

Sanduskv  Star-Toumal  (e) . . 

.  2.189.180 

155.010 

1  1,564.289 

268.981 

15.906 

48.576 

Sharon  Herald  (e) . 

.  2.899,218 

404,89(1 

1  2,091.8,38 

.164,518 

22,862 

15,120 

CITIES  HAVING  15,000  TO  19,999  POPULATION 


Aberdeen  World  (e)  . .  2,477.824 

.Mbunuerque  N.  Mexico . 

State  Tribune  (e) .  1,093.036 

Alexandria  Town  Talk  (e) .  2.017  694 

Anniston  Star  (e) .  932.498 

Sundav  ed.  (s) .  487.088 

Total  (es) .  1.419,586 

.Atchison  Globe  (e) .  2.111.606 

Sundav  ed.  (s) .  386.250 

Total  (es) .  2  797.856 

.Athens  Banner-Herald  (e) .  718,990 

Sundav  ed.  (s) .  144,164 

Total  (es) .  1,083.154 

•Augusta  Kennebec  Tournal  (m)  . . .  1. '83. 489 


476,714 

1.66,1,080 

338,0.10 

19.^. ?.'>(; 

707.492 

16.1.268 

,14.020 

1.654,268 

112.420 

125,692 

251.0.14 

556.556 

124,908 

.18.472 

*17.802 

.10.814 

289.50r) 

974.358 

155,722 

456.785 

1.567.854 

100.287 

75  non 

4,567 

100.756 

.167,891 

14.567 

15.000 

856 

557.541 

1,935,745 

134,854 

90,000 

5.423 

210,?o? 

44.1,086 

85.512 

70.812 

2.19.696 

33,656 

781.204 

682.782 

110,168 

440  724 

061.069 

181.606 

(Confinurd  on  Page  20) 
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The  Advertising  Record 

of  the 

Seattle,  Washington,  Newspapers 

For  the  period  January  1-June  30  (inclusive)  1925,  as  com¬ 
piled  by  De  Lisser  Brothers,  Brooklyn,  N.  Y.,  was  as  follows : 


Times 

Post-Intelligencer 

Star 

lines 

lines 

lines 

Local  Display 

4,067,796 

2,026,900 

2,337,168 

National  Display 

1,433,429 

1,137,229 

779,231 

Classified 

2,029,149 

897,139 

435,881 

Total 

7,530,374 

4,061,268 

3,552,280 

THE  SEATTLE  TIMES 

The  Home  Town  Paper  of  Seattle 

THE  SEATTLE  TIMES 

Dominates  in  City  and  Trading  Zone  Circulation 

THE  SEATTLE  TIMES 

Dominates  in  Advertising  Patronage 


The  Seattle  Times  is  Represented  by 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

New  York  -  Chicago  •  Detroit  •  St.  Louis  •  Kansas  City  •  and  •  Atlanta 
THE  R.  J.  BIDWELL  CO.,  San  Francisco 
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Editor  &  Publisher  for  September  19,  1925 


Dominance 

In  Bridgeport,  Conn. 


Post 'Telegram’s 
overwhelming  domh 
nance  in  this  market 
is  shown  by  lineage 
figures  alone  as  published 
in  this  issue,  but  the  wide 
margin  of  leadership  is  not 
fully  appreciated  until  the 
lineage  is  reduced  to  dob 
lars  and  cents. 

Such  undisputed  leader^ 
ship  can  only  be  attained 
by  complete  coverage  of 
a  market  at  a  rate  that  is 
profitable  to  advertisers. 


‘TThe 

Bridgeport  Post-Telegram 

^he 

Bridgeport  Sunday  Post 

The  Only  A.  B.  C.  Papers  in^Bridgeport,  Conn. 


City  and  Mewtpaper 

Biddeford  Journal  (e) . 

Bradford  Era  (m) . 

Cairo  Citizen  (e) . 

Centralia  Sentinel  (*) . . . 

Cheyenne  Wyoming  State  Tribune 

&  State  Leader  (e) . 

Sunday  ed.  fs) . 

Total  (es) . 

Coming  Leader  (e) . 

Ilenison  Herald  (es) . 

Elyria  Chronicle-Telegram  (e) . . . 

Eugene  Guard  (e) . 

Eugene  Register  (m) . 

Fairmont  Times  (m) . 

Sunday  cd.  (s) . 

Total  (ms) . 

Findlay,  O.  Republican  (m) . 

Freeport  Journal-Standard  (e)  . . . 

Gardner  News  (e) . 

(ireensburg  Review  (m) . 

Tribune  (e) . 

Hackensack  Bergen  Record  (e)... 

Hannibal  Courier- Post  (e) . 

nibbing  Tribune  (e) . 

Huntington,  Ind.  Press  (ms) . 

Itbaca  Journal-News  (e) . 

Janesville  (lazette  (e) . 

Keokuk  (Tate  City  (e) . 

Lakeland  l  edger  (e) . 

Lakeland  (Fla.)  Star-Telegram  (e) 

Sunday  ed.  (s) . 

Total  (es) . 

l.aurel  Deader  (e) . 

Manchester  Herald  (e) . 

Marietta  Times  (e) . 

Sunday  ed.  (s) . 

Tof.al  (es) . 

Modesto  News-Herald  (e) . 

Morgantown  Post  (e) . 

Mount  Carmel  Item  (e) . 

Muscatine  Journ.al  (e) . 

Newbiiryport  News  (e) . 

Newcastle,  Ind.  Courier  (e) . 

Ogdcn.sburg  Republican-Jour,  (m) 

Peekskill  Star  (e) . 

Pittsburg  Headlight  (e) . 

Pomona,  Cal.  Bulletin  (m) . 

Pocatello  Tribune  (e) . 

Sunday  ed.  (s) . 

Total  (es) . 

Riverside,  Cal.  Enterprise  (m).... 

Sunday  ed.  (s) . 

Total  (ms) . 

Ranger,  Tex.  Times  (e) . 

Riverside  Press  (e) . 

St.  CTloud  Times  (e) . 

Salem,  Ore.  Statesman  (ms) . 

Salem  Capital  Journal  (e) . 

Salina  Journal  (e) . 

Salisbury  Post  (es) . 

San  Bernardino  Sun  (ms) . 

Telegram  (e) . 

Total  (mes) . 

Santa  Monica  Outlook  (e) . 

Shawnee  News  (ms) . 

Sunimry  Daily  (e) . 

Sunhury  Item  (e) . 

Uniontown  Herald  (m) . 

Genuis  (e) . 

V’enice  Vanguard  (e) . 

Walla  Walla  Bulletin  (e) . 

Sunday  ed.  (s) . 

Total  (es) . 

Waukegan  Sun  (e) . 

Wausau  Record-Herald  (e) . 

Webster,  Mass.  Times  (e) . 

West  Fr.inkfort  American  (e).... 

Vakima,  Wash.  Herald  (m) . 

Sundav  ed.  (s) . 

Total  (ms) . 

Vakima  Republic  (e) . 


Total 

Lineage 

1,054,938 

1,956,578 

987,104 

1,263,668 

909,720 

284,834 

1,194,554 

1.652.323 
1,734,220 
2,577,036 
1,060.056 
1,785.161 
1,670,858 

464,466 

2.135.324 
2,654.260 
2,291,344 
1,(74,316 
2,703,036 
2,690.056 
3,204,092 
;,707,.366 
1,092,227 
1,660,704 

2.368.590 
2,168,664 
1,411.448 
3,907,972 
3,631,784 
1,413,440 
5,045,224 
1.376,000 
1.707,573 
1.257,105 

271,404 

3,056,718 

2.476,348 

1.872.590 
1.2.59,639 
1.608,645 
1.340,548 
1.485,890 
1,056,108 

699,311 

2,OI3,.564 

1.952,082 

1.325,873 

431,340 

1.757.213 

1.173.200 
448,000 

1.621.200 
831.760 

2,564,966 
1.023.246 
1,819,174 
1,818,096 
1,984,212 
1  581,378 
3,732,218 
1.6,38.224 
5,370,442 
2,913,694 
1,859,990 
1,206,128 
1,384,670 

3.489.920 

2.572.920 
1,399,056 
1,596,364 

493,878 

2.090,242 

2,271,850 

2,316,160 

676.480 

1,396,916 

1,307,376 

678,426 

1.986,802 

2,240,210 


National 

Local 

Classified 

Legal 

Radio 

297,136 

665,794 

92,008 

257,680 

649,726 

59.580 

20,118 

252,644 

921,242 

68,992 

5,194 

298,452 

520,968 

90,300 

. 

98,434 

147,280 

29,120 

396,886 

668,248 

119,420 

.305,124 

1.134,483 

108,297 

14,399 

313,432 

1,933,470 

240,961 

56,028 

303,674 

1,307,026 

349,356 

392,427 

1,392,734 

272,748 

1,398,110 

79,576 

384,890 

352,324 

1,783.000 

375,620 

2,039,408 

239,232 

.371,168 

1,733.746 

186,430 

211,806 

1,367,506. 

95,004 

Q2R 

365,526 

2,450.574 

307,552 

75,180 

5,260 

286,304 

1,214,182 

156,688 

24,558 

25,634 

136,612 

1,357,860 

136,800 

.398,622 

1,694,406 

239,218 

36,344 

16,184 

545,913 

1,719,0.38 

239.091 

55.622 

348,180 

952,392 

58,800 

52,076 

600,432 

2,671,722 

535,818 

384,908 

1,488,494 

313,124 

31,818 

116,732 

1,205,0,36 

87,724 

3,948 

.501.640 

2,693,530 

390,848 

35,766 

426,000 

792,479 

65.521 

50,000 

42,000 

138,874 

1,342,641 

226,058 

266,098 

794.612 

169,596 

17,055 

3,402 

69.146 

172.676 

29,302 

532 

.335,244 

967,288 

198,898 

17,055 

3,934 

389,326 

1,509,816 

741,120 

113,526 

191.037 

1,090,628 

130,557 

46,368 

272.297 

912.403 

54,939 

343,294 

1,169,885 

95,466 

ns 

ns 

235,163 

820.945 

108,117 

483,769 

90,724 

9,980 

6,721 

374,444 

1,416,654 

14,021 

169,148 

1.392.188 

308,504 

71,300 

257,932 

771.151 

206,286 

80,500 

54,166 

324,884 

42,868 

9,422 

,312,098 

1.096,035 

249,154 

89,922 

165.200 

6.32,800 

375,200 

84,000 

291,200 

72,800 

249,200 

924,000 

448,000 

140.000 

672.000 

18,760 

489,790 

1,599,136 

476,070 

245,826 

620,214 

78,344 

78,862 

255,248 

1,249,570 

314,356 

449,708 

1,015,196 

303,618 

58,888 

370,366 

1,457,596 

156,250 

469,574 

999,138 

112,666 

876,1.34 

2,153,004 

467,222 

199,052 

566.566 

843,458 

139,972 

73,388 

1,442  700 

2,996,462 

607,194 

272,440 

.304,682 

2,022,636 

478.268 

108,108 

265,706 

1,123.948 

68,982 

401,354 

280,238 

805,140 

85,680 

22,526 

12,54 

341,236 

950,824 

92,610 

CITIES  HAVING  10,000 

Albany,  Ga.,  Herald  (e) .  1,529,662 

Adrian  Telegram  (e) .  1,973,916 

Anaconda  Standard  (ms) .  1,918,014 

Arkansas  City  Traveler  (e) .  1,853,508 

.\sbury  I  ark  Press  (e) .  3,327,655 

Sunday  ed.  (s) .  283,329 

Total  (es)  .  3,610,984 

Astoria  Astorian  (m) .  1.270,948 

Astoria  Budget  (e) .  1.255,506 

Austin  Herald  (e) .  1,473.192 

Bartlesville  Enterprise  (c) .  1,538,306 

Bartlesville  Examiner  (ms) .  1,684.466 

Beaver  Falls  Tribune  (e) .  2,324.882 

Brnton  Harbor  News-Palladium  (e)  1,757,014 

Bloomington  World  (e) .  1,049,370 

BIvtheville  Courier  (e) .  683,000 

Boone  News-Republican  (e) .  1.0.87,082 

Bristow  Record  (e) .  658.998 

Cadillac  News  (e) .  1,15.5,491 

C.s.mbridge  (O.)  Jeffersonian  (e).  1,753,706 

Canton  (Ill.)  Ledger  (e) .  918,428 

Carlisle  Sentinel  (e) .  944,874 

Charlottesville  Progress  (e) .  1.658.738 

Columbia  (Mo.)  Tribune  (e) .  1  252,860 

Conrellsville  Courier  (e) .  2,l'i4,395 

Corp'.is  Christi  Caller  (ms) .  1,475,451 

Cortland  Standard  (e) .  1,660,596 

Coshocton  Tribune  &Times-Age  (es)  1.669,178 

Dover  (O.)  Reporter  (o) .  1,397.144 

Emporia  Gazette  (e) .  2,287,880 

Faribault,  Minn.,  News  (e) .  919,716 

Fullerton  Tribune  (e) .  1,113,154 

Fremont,  O.,  News  (e) .  1.644,832 

f-lendale  News  (e)  . . . . . .  2,866,668 

Guthrie  Tleader  (e) .  623,334 

Sundav  ed.  (s) .  277,950 

T(tal  (es)  . .  901.284 

Hoquiam  Washingtonian  (m) ....  894,026 

.Sunday  ed.  (s) .  362,404 

Total  (ms)  .  1,256,430 

Hud'on  Star  tm).. .  2,523.500 

Independence  Examiner  (e) .  1,373,176 

Towa  City  Press-Citizen  (e) .  1,460,540 

Icffersonville  Bulletin  (e) .  512,887 

Kinston  Free  Press  (c) .  1  040,936 

LaSalle  Post  (e) .  828,000 


101,640 

1,041,902 

180,838 

74,676 

418,488 

1,044,176 

133,700 

100,436 

367,458 

25,984 

518,924 

1,411,634 

159,684 

315,420 

2,271,450 

293,790 

31,472 

334.252 

1,774,136 

164,164 

42.834 

78,848 

558,684 

38,948 

75,2.30 

883,028 

41,118 

3,840 

233,128 

924,658 

134,092 

170.086 

422,996 

83,034 

403,214 

1,347,654 

217,126 

477,400 

1,518,958 

225,190 

TO  14,999  POPULATION 

336,896 

1,150,324 

42,442 

389,200 

1,327,522 

264,628 

64,862 

340,508 

1,372,420 

205,086 

209,250 

1,55.1,818 

90,440 

254,996 

2,465,106 

297,598 

34,166 

6,860 

192,976 

50,890 

7,562 

261.856 

2  658.082 

348,488 

41,728 

181,972 

785,456 

289,590 

13,930 

205,632 

901,754 

125,216 

22,904 

441,958 

883,915 

147,319 

110,581 

1,299,243 

105,000 

11,131 

188,062 

1.271,788 

187,754 

36,862 

278,754 

1,892,688 

153,440 

317,436 

1.282,190 

157,388 

176,774 

869.569 

59,178 

119,000 

497,000 

21,600 

4,400 

239.666 

781,290 

25,694 

40,432 

73,276 

565.260 

21,462 

207.513 

863,768 

47,250 

36,960 

297,458 

1.343,737 

75,663 

36,848 

218,827 

6.17,217 

62,384 

267,114 

1,326,752 

74,872 

173,.362 

966,448 

113,050 

330,134 

1,663,522 

82,545 

68,194 

.109.195 

866,378 

300,478 

248,906 

1,225,820 

137,088 

44,982 

377,202 

1.025,626 

239,176 

27,174 

241,4.10 

1,014.692 

117,320 

23,702 

202,510 

717,206 

169,974 

727,300 

179.872 

36,008 

261,996 

1.253.576 

103,488 

25,872 

2,040.920 

711,354 

114,.194 

168.990 

383,070 

49,254 

22,020 

44,652 

211,356 

14,902 

5,040 

21.1,642 

594.426 

64,156 

27,060 

58,254 

699,566 

114,156 

144,970 

18,06C 

311,374 

31,892 

1,078 

76,314 

1,010,940 

146.048 

146.048 

378,672 

1,816,920 

279,692 

48,216 

113,008 

991,606 

268,562 

331,954 

983.332 

105.956 

39,298 

174,278 

281,417 

44,091 

11.674 

167,972 

842,520 

31.444 

112,000 

672,000 

24,000 

20.000 

12,351 


40,100 
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IWSlEWS 


//  in 

MmMI 


In  1 5  out  of  20  classi¬ 
fications  for  the  month  of 
July,  1 925,  as  audited  by 

De  Lisser  Bros. 


PROOF  POSITIVE  OF  LOCAL  ADVERTISERS 

PREFERENCE 


CLASSIFICATION 


DAILY  NEWS  HERALD 


Amusements .  29,694  21,821 

Automobiles .  40,530  10,601 

Auto  Accessories .  27,962  12,615 

Department  Stores .  106,671  42,071 

Men’s  Clothing  16,612  1 7,227 

•Women’s  Wear .  19,398  10,920 

Financial .  100,950  85,859 

Groceries .  55,783  22,942 

Furniture .  9,352  16,572 

Hotels  &  Resorts .  48,550  41,815 

Electrical  &  Radio .  17,301  6,025 

Jewelry .  20,377  12,101 

Legal .  39,694  23,407 

Real  Estate .  1,241,026  1,635,056 

Musical  Instruments  .  10,480  2,345 

Medicines .  7,441  4, 1 90 

Railroads .  10,870  I  1 ,905 

Shoes .  21,477  9,646 

Tobacco .  1,232  2,464 

All  Other  Display .  282,056  1 1 2,838 


Miami  Daily  N  ews 

“Florida’s  Greatest  Newspaper” 

MEMBER  AUDIT  BUREAU  CIRCULATIONS 


Editor  &  Publisher  for  September  19,  1925 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINEAGE  RECORD 


CITIES  HAVING  10,000  TO  14,999  POPULATION 


City  and  Nempaper 

L:iSalle  Tribune  <e) . 

Lawrence  loiirnal-World  (e) . 

I.inciiln  Ill.,  Star  (e) . 

Little  Falls  Times  (e)  . 

Lons;  r>raiich  Record  (e) . 


Michigan  City,  Ind.,  News  (e) . 

Martin;:  Ferry  Times  (e) . 

Mattoon  Jonrnal-Garelte  (e) .  . . 


Middletown,  Conn.,  Press  (e) . 
Monroe  News-Star  (e) . 


Morristown  Jerseyman  (e) . 

Natchez,  Miss.,  Democrat  (m). 


New  Philadelphia  Times  (e) .  , 


Owossc  Argus-Press  (e).. 
I'ainesville  Telegraph  (e) . 


San  Pedro  Pilot  (e) . 


Staunton  News-I>eader  (ms)  . 


Stevens  Point  Journal  (e) .  . . 
Streator,  111.,  Free  Press  (e) . 


I  'rbana  Courier  (e) . 

Waterville  Sentinel  (m).... 


West  Chester  Local  News  (e) .  . . .  1,641. Ci.l 

Warren,  Pa..  Mirror  (ni) .  I,41.1.27J 

Times  Ce)  .  1.675,590 


Total 

Lineage 

^  DISPLAY - . 

National  Local 

Classified 

Legal 

Radio 

1,254.288 

178,164 

l.C32,962 

43,162 

1.729,616 

3.54,936 

1,194,(80 

’.000,600 

1 19,000 

1.839,600 

42,000 

84.000 

15,400 

1,254,314 

164,311 

1.043.470 

31,619 

14,914 

2.392,392 

298,669 

1.819,057 

216.370 

58,296 

I..538,142 

126,936 

99.5,951 

125.761 

88,;100 

3,0‘'4 

1.627,724 

301,798 

873,334 

452,634 

615,988 

104,720 

415,674 

97,664 

.'.243.712 

406,518 

1,289,008 

550,298 

Li  89,000 

239,568 

736,778 

212,651 

1,268,064 

224,546 

977,102 

37.030 

29,246 

ns 

2.014,656 

.525,766 

1,590,414 

99.316 

1.876,770 

317.548 

1,462.118 

97,104 

1,526,848 

256,312 

1,115,212 

155,322 

1.613,948 

293,720 

1.194,074 

101,290 

24,864 

1.237,432 

263,984 

973,448 

1.211,924 

269,650 

806,908 

91,616 

43,750 

2,264,686 

1,341,082 

1,717,975 

204,309 

1.777,356 

306,614 

1,25.5.686 

217,056 

1.043,910 

249,762 

755,594 

50,554 

1.899,226 

128,184 

1.693,251 

60,179 

17,612 

1.147,(4)0 

272,0(10 

780,000 

63,000 

30,000 

2,600 

23.5,600 

26,000 

184,000 

21,000 

2,600 

1.381,200 

298,000 

964,000 

84  0(4) 

.50,000 

5,200 

1.415,050 

253,540 

1,028.076 

133,196 

1,409,968 

297,168 

951,789 

118.076 

28,586 

14,349 

2,019,555 

371.462 

1.572,388 

75,705 

1,932,866 

411,684 

1.326,612 

121,338 

73,232 

ns 

1,470,117 

162,.544 

1,129.6.52 

173,880 

2,042,571 

493,219 

1,483  832 

65,520 

1.873,676 

190,455 

1,179,556 

245,322 

ns 

1 1 .032 

709,619 

168,600 

462.593 

73,526 

3,550 

1.350 

1.401.078 

271,180 

946,162 

183,736 

ns 

ns 

1,950,050 

234,640 

1,590,670 

91.777 

21.308 

1.195.677 

198.257 

912,800 

63,000 

21,420 

1,234,84.1 

203,686 

1.006.264 

15,248 

931.392 

281,162 

650,230 

1.. '04.252 

260..58r> 

1.165.052 

51,612 

27,202 

1  .(>59.000 

177.000 

1.290,000 

13,000 

47.000 

15,000 

1.434,832 

40.'. 790 

866,992 

162,050 

2.005,780 

457,016 

1,198.792 

286,440 

63,532 

6,972 

1.641.(93 

435,865 

765,3.56 

440,472 

City  and  Newspaper 
Newton  (Iowa)  News  (e) . 


Llelwein,  la..  Register  (e).. 


Portland  (Ind.)  Commercial-Re¬ 
view  (el  . 

Pratt  Tribune  (el . 

Redlands,  Cal..  Facts  (r) . 


Rock  Hill  Herald  (el . 

Rome.  Ga..  News-Tribune  (e). 


Rushville  Republican  (e) . 

Russellville  (Jourier-Democrat  (e). 
St.  Tohnsbury,  Vt.,  Caleilonian- 


St.  Joseph  Herald-Prcss  (el . 

San  Li'is  Obispo  Ilerald-Tele- 


CITIES  HAVING  5,000  TO  9,999  POPULATION 


Abilene  Reflector  (e) . 

Albany  Dem'atrat-Herald  (c). 
Albert  I.ea  Tribune  (e) . 


Rend  P.uletin  (c) . 

Renton.  HI..  News  (e) . 

RLackwe!!  Tribune  (me) . 

Sunday  ed.  (s) . 


Rowling  Cireen,  Ky.,  Times-Jour 


Rrattleboro  Reformer  (e) .  1.602.300 

Brownsville.  Pa.,  Telegraph  (e) .  .  1. 62.’. 1.50 

Canadaigua  Messenger  (e) .  1.. 12.1, 770 

Carbondale  leader  (e)... .  I.396!260 

Centerville  lowegian  &  Citizen  (e)  .  I,75R,9I0 
Centralia.  Wash.,  fTironicIe  (e) . .  1,, 500.697 

Chillicothe  Constitution  (el .  730,188 

Chippewa  Falls  Telegram  (e) .  I,006l334 

Clearwater,  Fla..  Sun  (e)  .  2  518’858 


Covingt'.n  b'irginian  (e) .  674.276 

Defiance  Crescent-News  (e) .  1.on!’90 

DcKalb  CTironicle  (e) .  L156!n22 

Denion  Record-Chrcnicle  (e) .  1.710  534 

Devils  JjQke  TonrnT.  (el .  689  600 

Dodve  City  Globe  (e) .  9r'.23’ 

Dowagiac,  Mich.,  News  (e) .  505  546 


Fulton  Gazette  (e). 


Great  Rend  Tribune  (e) .  968  158 

Greenville  (Mich.)  Independent  691  706 

News  (e)  .  i  1 76  000 

C.riftin  News  &  .Sun  (e) .  574  132 

Hanford  Journal  (ms) .  ,  ific.’e'oy 

Harrisburg  (III.)  Register  (e) . . .  i\t7i  '67« 
Harrisonburg  News  Record  (m) . .  I'int'yso 

Helena.  Ark.,  World  (e) .  t46'89’ 

.  1,'i.54'.642 

Henderson  Dispatch  (e) .  oyot  oon 

Ilickory  Record  (e) .  T  78’ 078 

Td.aho  Falls  Post  (me) .  94^124 

Ionia  Standard- Sentinel  (e) .  ’079  868 

Iron  Mount.iin  News  (e) .  "sry’osfl 

Kendalivilic  News-.Sun  (e) .  ,  7io'77n 

Kisksville  Fxpiess  &-  News  (esl..  t’lonV.nc 
Klamath  F.ills  Herald  (e) .  l^tOd  584 


928.300 

94.500 

741,300 

92,400 

1.130,951 

193,984 

905,506 

31,461 

75,000 

1,047.548 

201.040 

759,514 

33,259 

53,735 

1,148,252 

173.180 

886.704 

29,078 

1.5.720 

928.578 

140,140 

637,882 

73,710 

77,350 

996,590 

205,548 

791,042 

1.592.2.17 

300,214 

1. 11. 5.392 

140,583 

.18.048 

1.116.654 

157.024 

710.668 

6,5.084 

15.232 

1.023.260 

176.1.54 

766,052 

55.132 

25.942 

’.'>44.7.52 

196,000 

2,496.732 

42,000 

210.000 

872.196 

95,995 

676.322 

79.076 

20.803 

478,892 

26,796 

4.50,3.56 

18,760 

3.000 

1.351.088 

112,791 

1.106.(58 

97.836 

23.803 

1.927.800 

453,()00 

1,530,932 

142,884 

840,000 

33.600 

420,0(0 

54.000 

29  401 

1.602.300 

342,174 

L2(.0.126 

1.()2.’.1.80 

125,216 

L.58.5.410 

94,472 

19.08’ 

1.32.5,770 

130,634 

1.0.10,000 

;44,242 

15.0.56 

1 ,396.260 

277.880 

1,1'-8,.580 

1,158,910 

306,824 

940,912 

64,498 

•‘6.676 

1 .800.697 

283.710 

1.173.340 

112..'n 

31.1.56 

730.188 

94.861 

610,065 

18.421 

6,841 

1.006,.534 

165,788 

782,581 

37,100 

20.160 

’,818.858 

72,170 

2.571,0.50 

96. 768 

54.572 

688,086 

117,858 

530.838 

.19.415 

7.56,793 

194,746 

483,716 

21.441 

38.580 

1.135.272 

7  88.  .'05 

821.122 

104.610 

10,563 

390.944 

42.20C 

327,194 

1C  004 

1.846 

117,534 

12,000 

1C1.640 

.5. .594 

500 

.508.178 

54.000 

428.834 

2.546 

674.276 

217.000 

401,016 

50.060 

6.200 

1.011. ’90 

189.000 

757,750 

42.840 

21,700 

1.156.022 

1  .’.8.660 

961,842 

65,520 

1.710,5.54 

147.84(, 

1,441. .584 

108.682 

689.600 

000 

500.000 

16.700 

10,900 

9r.’3? 

184.6.’5 

609.855 

105.504 

17.248 

’48.558 

470,.502 

(.0,774 

26,012 

1.124,03’ 

174.762 

781,060 

118.160 

.54.538 

484.554 

87.8  56 

367.850 

55,882 

8.834 

1.608.586 

261.598 

1.148.910 

154.042 

4.5,372 

M7.492 

50.666 

466.816 

1. ’94.272 

?io,nnn 

987.504 

96.768 

3.041.496 

716.3.52 

’,149.056 

179.088 

238.848 

656.212 

.50,456 

12.562 

691.706 

99.506 

5  59.. 198 

24.710 

8,092 

Trov  (O.)  News  (e) . .  .  . 

Tnlare  Register  (c) . 

Union,  S.  C.,  Times  (el. 


Washington  C.  II.  IIc:-.o,Ii|  (m)..  . 


Total 

-  DISPLAY - 

Lineage 

National 

Local 

Clastifled 

Legal 

Radio 

1.290,746 

173,614 

1,076,964 

60,956 

56,308 

597,617 

13,017 

537,000 

24,700 

22,900 

.865,080 

320,180 

518,980 

25,920 

1,439,746 

316,246 

940,180 

174,720 

764,106 

96,376 

534,674 

133,056 

1,752,632 

281,890 

1,470.742 

1.689,366 

165,865 

1,241,849 

241,367 

<0,285 

939,008 

211,400 

666,188 

40,000 

21,420 

17,036 

1.569,600 

85,120 

1,484,480 

127,680 

63,840 

7.000 

602,090 

120.498 

410,665 

42,840 

28,087 

1.6.40 

486,493 

62,888 

<00,120 

19,537 

3,948 

2,312,310 

554,582 

1,679,204 

75,124 

851,970 

191,156 

636,146 

20,556 

4,112 

1  162,406 

126  406 

979.510 

48,118 

8,372 

1.003,'i59 

234,731 

635,649 

82,054 

51,065 

471,284 

44,.555 

100.225 

26,470 

234 

1,474,783 

279,086 

1,035.874 

108,524 

51,299 

1.183,602 

138.992 

977,410 

67,200 

822,640 

69,972 

700,668 

14.C00 

38,000 

1.434.818 

509,680 

1,075,966 

47,322 

1.297,677 

221,705 

958,871 

90,202 

26,899 

6,380 

2.282,994 

421.036 

1,644.678 

184,660 

32.620 

504,168 

156.436 

259,084 

67,704 

20,944 

2.338,154 

420,644 

1,460.7(>0 

355,768 

100,982 

ns 

1.164,310 

363,384 

535.654 

159,530 

105,742 

897.498 

827,666 

183,428 

660,716 

53.354 

682;  150 

196,728 

485,422 

377,884 

90,658 

298.226 

1,062,034 

267,386 

774.648 

32,993 

76.555 

5,460 

443,884 

74,633 

298.563 

21.714 

48,972 

1,087,166 

200,060 

849,968 

21,352 

15,786 

ns 

910,672 

185,850 

586,390 

138,824 

1.041,530 

68.082 

958,342 

3,838 

7,966 

3,402 

(•63,799 

59,948 

594.405 

5,222 

3,724 

795,760 

119.070 

594,006 

64,638 

18.046 

ns 

683,823 

97,874 

454,198 

69,164 

22,036 

S24.300 

347,900 

357,000 

63,000 

56,000 

552,280 

84,000 

392,000 

43.680 

32,600 

986,118 

212.702 

706,202 

67,214 

986,118 

212.702 

706,202 

67,214 

1.066,156 

138,208 

871,094 

56,854 

U1 48.000 

60,368 

998.452 

40,320 

48,860 

1  505,476 

218.736 

1,286.740 

279,552 

1.419,334 

291.186 

'(74.120 

144,620 

9,408 

1.419,334 

291.186 

974,120 

144,620 

9,408 

CITIES  HAVING  LESS  THAN  5,000  POPULATION 

COMPARE  KOCK  TOP  LINES  WITH  Dl'MMY  M.4KE  IH*— 


Rallston  Spa  Journal  (e) . 

.585,490 

69,916 

.111,318 

4,256 

Burlington  (Kans.)  Republican  (e) 

816.942 

126,490 

593.542 

52.686 

38.624 

5,600 

Dnranpo  Herald  (c) . 

932,568 

87.360 

.805,896 

32,760 

6.552 

6,552 

F.ffingham  Record  (e) . 

611.520 

295.000 

300,000 

5.000 

5,000 

6,520 

K.xceisior  Springs  News  (m) . 

1,731.667 

293,562 

1,054,484 

199.864 

98,360 

85,397 

Sunday  ed.  (s) . 

652.561 

108,464 

427.400 

43,400 

24,674 

48,583 

Total  (ms)  . 

2..584.2’8 

402.026 

1.481,884 

243,264 

113,034 

133,923 

Cicttysburg  Times  (e) . 

1,221,430 

253.932 

879,384 

86,632 

1,000 

482 

Geneva  (O.)  Free  Pre-s  (e) . 

854,852 

75,040 

693.140 

60,942 

Huron  Huronitc  (e> . 

1.189.902 

211.540 

978.362 

Harrison,  Ark.,  Tinie-  (c) . 

462.000 

112.000 

280.000 

42.000 

14.000 

14,000 

Mar'*hall  Clironicle  (e) . 

1.216.012 

269.714 

860,618 

85,680 

Marshfield  Coos  Rav  Times  (ml.. 

1.526.672 

144.774 

1.200  612 

124,862 

56.424 

Monroe  (Wis.)  Times  (e) . 

815.85r. 

1 ’6.48.5 

(65.000 

2-1,353 

Mount  Vernon  Herald  (c) . . 

813,(00 

217.000 

476,000 

84,000 

18,000 

18,000 

Xacoedf'ches  Sentinel  (et . 

1  ’6.930 

58,240 

87.360 

29,120 

2.210 

Veuport  (Ark.)  Independent  (e). 

97,488 

581.79? 

19,600 

Dxn.ird  Tribune  (m) . 

6,53.300 

121.349 

'4.58.2’7 

38.000 

8,218 

7,506 

Snndav  ed.  (s) . 

45,920 

35.057 

7,280 

1,358 

Total  (ms)  . 

679.220 

123, '74 

493.284 

45.280 

8,218 

8,864 

l*resr^'>tt  Courier  (e) . 

752.920 

1.56.077 

517..566 

48.398 

50,879 

Santa  Maria  Times  (e) . 

899,276 

107,580 

736..5.50 

55..'66 

Welch  Vews  (e).... . 

963.900 

66.096 

756.126 

42.840 

17,136 

2,142 

CITIES  OF  THE  DOMINION  OF  CANADA 

(Ont.)  Recorder  St 


p  .  Rrockville  (Ont.)  Recorder  St 

.  Times  (e).... .  840.117 

•zi'ynn  .  Calgary  (Alh.)  Albertan  (m)....  1.915.241 

“  ’  Calgary  (Alb.)  Herald  (e) .  4.329,047 

Charlottetown  Guardian  (m) .  1.135,374 

10  90(1  Chatham  (Ont.)  News  (e) . 1.919,316 

ly'pio  .  Kdinontrn  (Alb.)  Journal  (e)....  4,2.’0.260 

7  .  Ft.  William,  Ont.  Times-Jour.  (e)  2.1.56.506 

z.'czS  .  Guelph  ((Tnt.)  Slercurv  (e) .  1.853.602 


100.000  1 ,0.16.000 
148.008  587.172 

365.200  649.371 

’83.500  1.000.754 


262.584  1.120.378 

97.888  673,064 

105.500  1.19.1.512 

205,424  1.076.656 

231.784  641.046 

256.788  1.750,714 


Lethbridge  CAlh.1  Herald  (e> _  1  608.945 

I  ondon  (Ont.)  Free  Press  (me)..  3, .899, 850 
Montreal  I.a  Presse  (e) .  5.455  510 


lan«  .  Moose  Taw  (Sask.)  Times  (e)....  1.277.692 

■7?’^n  V-ii;  Nelson.  R.  C.  News  (m) .  1.1.55..512 

43.W10  1,213  otLiwa  (Out.)  Journal  (me)....  3.5.54.4.16 

.  CHt.iwa  (Ont.)  I.e  Droit  (e) .  1.077.841 

.  Owen  Sound  (Ont.)  Siin-Timi^s  (e)  1,279.29’ 

'iVono  .  Port  Arthur  (Ont.)  News-Chron 

.  icic  (e) . .  1.601,560 

'71' -no  'Vivo  Regina  (Sask.)  T.eader-Posf  (me)  275^,914 

21,/UU  ..,170  Onehec,  P.  Q.  L’F.venement  (m)  2.074.766 

Vn  nWi  .  Ouehec  (P.  O.)  Telegraph  (e)  . . .  .  1.(29.267 

f?-"™  .  St.  Catherines  Standard  (e) . ’.’9’ 947 

Saskatoon  (Sask.)  Star-Phoe- 


La  iTranile  Tlbserver  (e) . 

T.ewistown  (Pa.l  Sentinel  (e)  . . . 

I.itchfield  News-Herald  (e) . 

I.oncview  (Tex.)  News  (e) . 

I  ndingtr.n.  Mich.,  News  (e)... 

Siuidtiy  en.  (s) . 

Total  (es)  . 


2.3.54.542 
502,091 
905.500 
657.664 
266  051 
9’,5.745 


196.4.54  817.433 

159.665  1.058.370 

,505.445  1,854.058 

149.359  272.525 


Sault  St.  Marie  (Ont.)  Star  (e)  1..5  55  740 


.  SiratfoVd’ (Ont.)  Beacon-Herald  (e)  r.’7’, 578  427,454  674;4 

i- .  (I  in'Mce  for  Period  Fehnia 

.  Sydnev  (N.  S.)  Post  (m) .  161.169  71.166  opoi 

.  (e).,.....  161.169  71.166  9001 

.  Toronto  (Ont.)  Mail  &  Empire  (m)  2.740.533  Ln49..591  1.395  7 


Toronto  Star  (e)  . .  . 
Snndav  ed.  fs). 


389,846 

359,546 

43,273 

47,452 

382.388 

900.792 

619.015 

13,046 

1,137.686 

2,4.15.886 

700.117 

25.287 

30.071 

329,100 

760.452 

36,052 

7,770 

6.1.1.2.54 

1.194.284 

91.798 

1,100.072 

2,462.204 

639,758 

28,226 

619,024 

1,318,926 

198,772 

505..192 

1.191. .583 

147,162 

9,465 

1.582.010 

2.707.5(.0 

593,179 

5.57.977 

1.697.686 

62C.  O.M 

1,569.176 

227,360 

'21.868 

113,5.50 

20.1.5  4 

7.550 

1.689.150 

1.652.250 
4. .^40  iR2 

558.450 

1.109.037 

1.317.928 

1.979.063 

155.157 

1.607,874 

3,501.690 

1,188.281 

59.258 

496.174 

616.108 

165.410 

595.581 

116.893 

1.1.153 

1,105.157 

2,055  0.17 

284.242 

3.54.54? 

588.231 

155,071 

5’1.290 

685.384 

52.950 

19.668 

524.784 

934.835 

133.745 

8,496 

ns 

1.081.064 

1.104. 002 

509.948 

ns 

487„546 

1.506.540 

280,880 

565.207 

696.910 

167.145 

664.098 

1.463.720 

165,129 

l,O’0.6.5.1 

1,5’.6.’53 

517,060 

'08  724 

826.966 

427,484 

674.410 

125.984 

for  Period 

Fehnia  rv 

18.  1925  to 

Tune  30. 

1925) 

71.1(-6 

■VlflO.I 

71.166 

90  003 

L049..591 

1.395  7.14 

295  408 

66.458 

48,469 

.  6.079.366  1,316.986  3.729.740  1,032.640 

.  573.040  459.720  339.920  28.950 


Manistee  NewF-Advoc.ite  (m) .... 
Marion  (111.)  Reniiblican  fe).... 
Marysville  Democrat  (e) . 


Monrovia  News  (e) . . 


718. ’00 

128.100 

545,8.52 

33,600 

8,668 

954.050 

221.270 

696.00.1 

21,229 

15.428 

957.878 

208.544 

659.078 

62.686 

17.122 

1.096.466 

22.5.4’6 

873.040 

see  Qne. 

1.059.048 

279.228 

613.636 

91.308 

55.776 

955.1.10 

75.000 

140.000 

40,824 

4,000 

period  May 

1.  1925, 

to  Tnne  30. 

1925) 

946.778 

175.000 

723.478 

31,500 

16.800 

1,100 

1.9.18.574 

3.53..168 

1.151,458 

433,748 

1.0.50.3,89 

159,079 

7.50,882 

105,386 

35.()42 

1.256.949 

142,951 

850.810 

221.384 

41,824 

46,210 

1.557.486 

270.774 

1.119,2.50 

127,666 

.59,816 

.  Total  (es) . 6.95’, 406  1.806.706  4.069.660  1.061  620  42.585 

’•'>98  .  Toronto  (Ont.)  Telegram  (e) _  7.093  965  97g.oi3  3.921.903  2,193,968  40,020 

S.4’8  ns  Vancouver  (R.  C.)  Province  (e).  .  5.65;i,.598  1,396.346  2,984  4.56  1,200,500  38,892 

G'22  ns  Sunday  ed.  (s) .  715.148  66.864  469.770  17.1.586  2,996 

-  see  Qne.  Total  (es) .  6,349,.546  1,463,210  3.454.206  1.374,086  41.888 

'■'>.776  .  (Snndav  F.<I!tion  Started  Fehrnarv  1,  1925) 

4.000  .  Vancouver,  B.  C.  .Sun  (me) _  3.480.568  629.454  2.227.288  542.206'  81,620 

Sunday  ed.  (s) .  1. 166.928  292.026  728.350  138,978  7,574 

6.800  1,100  Total  (mes) .  4.647.496  921.480  2.956.6.18  681.184  89,194 

.  Victoria  (B.  C.)  Colonist  (m?) . .  ,’.525  494  804.580  2.065.0’8  655,886  . 

5.042  .  Victoria  (B.  C.)  Times  (e) .  2.680  898  506.428  1  812,524  271,946  . 

1,824  46,210  Winnipeg  (Man.)  Free  Press  (me)  5.195  446  1,526.038  2.529,912  1,339.496  . 

19,816  .  V'innipeg  (Man.)  Tribune  (e) _  4,074.(88  886.764  2,514,754  673.170  .53..566 
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Radio 


17,036 

7.000 

1.680 


6.380 


LINOTYPE 


5,460 


More  Than  50,000 
In  Use  Today 

MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn,  New  York 


Photograph  Made  In  Oregon  Journal,  Portland,  Oregon — 23  Linotypes 
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must  vacate  inc 


Because  of  the  necessity  for  quick 
price  of  only  one*tenth  of  their  ori 
tions  and  complete  dimensions  oi 
furnished  immediately  upon  reque 


The  Purchasingp 


THE  WORLDS  CRE 


IN  ONE  of  the  pressrooms  operated  by  The  Chicago  Ik  at 
Printing  Presses  which  must  be  sold  at  a  great  sacrif  Eai 
These  presses  are  no  longer  new  but  they  have  had  good  cnd..i 
to  be  sold  for  the  extremely  low  price  of  0,000  each.  Auptic 


3 — Hoe  Standard  Speed  Double  Sextuple  presses  each  with  two  pairs  of 
folders  and  with  extra  color  printing  plate  cylinders  on  each  sextuple  section. 


1 — Ij^oe  Standard  Speed  Five>Roll  press  with  two  pairs  of  folders  and  with 
extra  color  printing  plate  cylinder  on  both  the  sextuple  and  quadruple 
sections  of  the  press. 


1 — Hoe  Standard  Speed  Octuple  press  with  one  pair  of  folders  and  with 
extra  color  printing  plate  cylinder. 


I 
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25 


e  and  soon  to  be  vacated,  there  are  five  Hoe  Standard 
Each  press  cost  The  Tribune  approximately  ^50,000. 
ndlthey  have  many  years  of  service  in  them.  They  are 
iption  of  the  presses  which  must  be  sold  follows: 


All  of  these  machines  Tvill  print  a  maximum  length  of  column  of 
22V4  inches  and  are  of  standard  sheet  cut  of  23yi6  inches. 


They  are  arranged  to  print  an  8-column  I2V2  em-page  using  six 
point  rules  from  367,  &nd  72*/2  inch  rolls  of  paper. 


1 
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E  D  I 


FACTS  WANTED 

Marked  increase  can  be  noted  in  the  detail 
and  accuracy  (if  tht  reports  of  advertising 
lineage  published  during  the  first  six  months 
of  this  year  rendered  to  Editor  &  Publisher  by 
more  than  1,000  daily  newspapers  of  the  United  States 
and  published  in  this  issue.  The  number  of  news¬ 
papers  which  are  keeping  their  records  in  such  form 
that  their  performances  for  a  day,  a  week,  a  month 
or  a  year  can  be  comprehended  immediately  by  their 
executives  has  increased  remarkably  during  the  past 
year  and  even  during  the  six  months  which  have 
elapsed  since  Editor  &  Pubi.jshek  printed  the  figures 
for  1924. 

This  is  significant.  Where  the  publisher  of  10 
years  ago  usually  regarded  his  advertising  lineage 
and  income  as  strictly  his  own  business  and  was 
interested  in  it  only  as  it  was  reflected  in  the  day’s 
deposit  at  the  bank,  the  publisher  of  today  sees  in 
detailed  statistics  of  his  own  and  his  competitors’ 
operations  opportunities  to  strengthen  his  fences 
where  they  are  weak  and  to  find  entirely  new  and 
undeveloped  sources  of  revenue.  Apparently,  one  of 
the  principal  reasons  behind  the  new  interest  in  lineage 
statistics  has  been  the  organization  of  joint  statis¬ 
tical  bureaus  by  the  publishers  of  several  cities  below 
the  metropolitan  class.  In  these,  expense  of  estab¬ 
lishment  and  maintenance  is  minimized  by  appor¬ 
tionment  among  the  participating  newspapers. 
.\greemcnt  is  reached  upon  the  definitions  of  various 
kinds  of  advertising,  preventing  the  quarrels  between 
publishers  which  disgusted  the  space-buyer  and 
made  him  skeptical  of  all  newspaper  claims.  Informa¬ 
tion  is  made  available  promptly  after  the  close  of 
a  iierirnl,  when  its  utility  is  greatest.  Some  of 
these  publishers  also  retain  the  services  of  outside 
accountants,  cither  as  a  check  on  the  local  measure¬ 
ments  or  for  the  attainment  of  greater  detail  than 
the  joint  bureau  affords. 

Whatever  the  reason,  there  is  no  question  that 
this  historical  survey  of  the  newspaper  market  by 
Editor  &  Publisher  has  gained  in  volume  and  in 
\aluc  with  every  publication.  It  now  covers  prac¬ 
tically  all  the  newspapers  in  United  States  cities 
having  a  total  estimated  population  of  51,000,000 
or  almost  half  of  the  total  population  of  the  country. 
It  includes  almost  half  of  the  daily  and  Sunday 
newspapers  of  the  country  and  practically  all  of 
those  in  which  the  space-buyer  has  a  day-to-day 
interest.  It  gives  the  space-buyers  facts,  which  are 
necessary  to  the  formation  of  his  judgments,  and  it 
is  not  to  be  overlooked  that  the  volume  of  news¬ 
paper  advertising  has  made  its  greatest  and  most 
healthful  growth  during  the  past  five  years — the 
jieriod  in  which  facts  of  this  nature  liecame  available 
to  adverti.scrs  and  their  agencies  through  Editor  & 
Publisher. 

Nothin}’  more  discouraging  to  the  reader 
than  the  “pretty”  captions  that  so  often  run 
under  the  pictures  of  unlovely  women. 

TO  WILLIAM  ALLEN  WHITE 


WILLIAM  ALLEN  WTIITE  in  the  Emporia 
Gazette  declared,  in  the  course  of  a  denuncia¬ 
tion  of  modern  daily  newspaper  editing,  that 
first  pages  were  given  over  wholly  to  “sex,  crime  and 
piffle,”  that  apparently  the  .American  newspaper  read¬ 
ing  iiublic  is  composed  of  “a  lot  of  cheap-minded 
morons,”  and  then  flatly  asserted :  “Serious  questions 
are  puzzling  the  world.  Great  events  are  stirring  in 
a  dozen  centers  of  news.  In  .America  we  are  going 
into  a  new  era.  W'e  are  mapping  out  courses  of  action 
in  business,  politics  and  religion.  The  world  is  full  of 
big  things,  happening  quite  outside  the  newspapers, 
which  either  ignore  hig  things  or  misunderstand  them.” 

W’e  want  Mr.  White  to  tell  us  what  big  things  that 
are  stirring  in  a  dozen  centers  of  news  are 
lieing  ignored  hy  the  .American  press.  He  understands 
news  processes,  and  we  ask  him  to  tell  of  any  major 
fact  that  can  be  defined  as  “news”  which  is  not  being 
written  about  for  the  American  press,  or  the  estab¬ 
lished  agencies  that  feed  news  to  our  press.  W’illiam 
Allen  White  is  a  sincere  and  able  editor,  a  credit  to 
this  profession.  He  would  not  lightly  indict  the  news¬ 
writing  fraternity.  The  columns  of  Editor  &  Pub¬ 
lisher  are  open  to  him  to  defend  his  proposition. 


I  A  E 


For  in  many  things  we  offend  all.  If  any 
man  offend  not  in  word,  the  same  is  a  perfect 
man.  and  able  also  to  bridle  the  whole  body, 
.lames,  III;  2. 


WHO  CAN  RESCUE  THIS  “E”? 

X  able  plea  for  “linage,”  as  the  proper  spelling 
of  a  word  of  two  syllables  to  describe  a  number 
of  lines,  was  made  by  J.  Joseph  Lawrence  in 
last  week's  Editor  &  Publishfj<,  wholly  agreeing 
with  our  own  view  that  “lineage”  is  not  only  awkward 
but  spells  a  word  which  has  to  do  with  genealogy,  or 
pedigree. 

“Lineage,”  to  describe  advertising  volume  is  very 
frequently  used  in  Editor  &  Publisher,  both  in  edi¬ 
torial  and  advertising  columns,  and  we  are  almost 
persuaded  to  drop  that  seemingly  useless  “e”  and 
make  a  word  that  meets  the  eye  with  true  meaning, 
pronounces  according  to  spelling  and  complies  with 
the  sensible  advocacy  of  the  English  orthography 
reformers  who,  as  our  correspondent  has  pointed  out, 
would  be  cheered  by  this  little  victory  in  the  crusade 
for  reasonable  spelling  of  awkward  English  words. 

No  one  has  stepped  up  to  defend  the  “e”  in  lineage. 
If  it  has  friends  they  are  a  silent  and  shrinking  lot. 
Our  announcement  that  we  should  enjoy  dropping  the 
useless  letter  is  now  three  weeks  old,  yet  not  a  peep 
from  anyone  of  them,  if  indeed  one  exists.  Surely, 
there  must  be  a  defender  somewhere,  as  the  word  as 
written  with  the  “e”  has  been  gallantly  defended  and 
preserved  in  every  proofroom  of  the  land  since  it  was 
coined  a  few  years  ago  as  a  definite  unit  in  advertis¬ 
ing  patter.  If  there  be  a  knight  to  defend  this  seeming 
intruder  let  him  unfurl  his  plumes,  for  we  have  a 
notion  that  knives  are  being  sharpened. 

Last  call  for  argument  in  favor  of  the  “e”  in 
“lineage.” 


While  playing  with  small  types,  under  eight 
point,  do  not  forget  that  you  shut  out  an  impor¬ 
tant  percentage  of  readers  whose  sight  cannot 
carry.  There  is  an  old  theory  that  10  point 
.diould  he  the  unker.uil  body  type. 
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A  BLUNDERING  LETTER 

ENRY  FORD  has  much  to  say  regarding  ethics 
in  business. 

W'e  are  wondering  today  what  he  would  say 
if  he  were  a  newspaper  publisher  and  received  a 
letter  such  as  J.  J.  Callan,  of  the  Advertising  Depart¬ 
ment  of  the  Ford  Motor  Company,  of  Milwaukee, 
W'is.,  recently  addressed  to  at  least  one  editor  in  that 
state. 

Mr.  Callan  goes  on  to  say  that  on  August  24th 
he  sent  the  editor  “a  couple  of  short  news  stories  con¬ 
cerning  the  Improved  Ford  Cars”  and  gave  instruc¬ 
tions  to  return  to  the  Ford  Motor  Company  marked 
copies  of  the  paper  to  prove  insertion.  “Up  to  the 
present  time,”  says  he,  “we  have  not  received  these 
dippings,  and  we  will  therefore  appreciate  very  much 
your  complying  with  our  request  by  return  mail.” 
Then  the  Ford  official  adds  this  covert  threat:  “We 
are  at  present  making  up  our  newspaper  advertising 
schedule  for  the  last  quarter  of  1925 — October, 
November  and  December — and  when  we  submit  it  to 
our  Detroit  office,  we  want  to  substantiate  it  with 
evidence  of  your  support.” 

Henry  Ford  is  the  last  man  in  the  United  States  to 
question  the  “support”  of  the  newspaper  press.  The 
iwpularity  of  his  merchandise  and  his  inestimable  con¬ 
tribution  to  the  comfort  and  progress  of  a  vast  popu¬ 
lation,  not  to  mention  his  magic  commercial  success, 
have  for  years  made  good  copy  for  every  news  publi¬ 
cation.  His  name  became  a  household  word  through 
news  publication  long  before  he  adopted  an  advertising 
policy. 

Mr.  Ford’s  advertising  has  carried  his  business  to 
undreamed  of  volume.  It  has  been  an  excellent  invest¬ 
ment.  But  his  subordinates  should  learn  that  it  does 
not  buy  editorial  “support”  of  any  newspaper.  The 
“short  news  stories  concerning  the  improved  Ford 
cars”  which  Mr.  Callan  refers  to  may  have  been 
interesting  or  not.  It  was  a  matter  for  the  editor  to 
decide  for  himself.  It  was  a  breach  of  ethics  to 
couple  an  advertising  suggestion  with  this  off.r  of 
new  s  , “support.”  We  are  inclined  to  believe  that  a 
minor  official  in  the  Ford  concern  has  blundered  and 
that  if  the  matter  were  brought  to  the  attention  of 
Mr.  Ford  he  would  end  the  practise. 


“Mothersl  Nurse  your  babies.  If  you  can’t 
— use  Nestle’s,”  is  an  advertising  line  worth  the 
blue  ribbon  for  honest  candor  and  sales  effective¬ 
ness. 

.SALT  AND  IRON 

ESPITE  acute  trade  depression  and  vast  con¬ 
tinued  unemployment  in  England  the  Amalga¬ 
mated  Press,  Limited,  holding  the  former 

Northcliffe  properties,  has  reported  as  last  year’s 

profits  £541, 199.5s.,  with  record  advertising  revenue 
and  largely  increased  circulations  for  a  number  of  the 
publications.  During  the  year  four  new  publications 
were  started.  In  three  of  the  most  popular  papers 
advertising  rates  were  increased.  The  company  paid 
a  dividend  of  2  shillings  per  share. 

This  is  a  glimpse  into  newspaper  conditions  in 
England  where,  notwithstanding  the  most  unfavorable 
trade  circumstances,  the  indomitable  spirit  of  men 
overcomes  seemingly  insurmountable  obstacles,  where 
publishing  progress  steps  in  seven  league  boots,  where 
the  art  of  advertising  is  seeing  astonishing  develop¬ 
ment  and  where  the  printed  word  is  more  and  more 
the  basis  of  men’s  reasoning  in  politics  and  commerce. 

Some  estimates  place  the  number  of  unemployed 
as  2,000,000.  Crushing  taxation  has  been  but  slightly 
alleviated.  Britain  is  fighting  desperately  for  her  oM 
world  trade.  To  travel  the  road  of  prosperity  in 
private  business  in  such  circumstances  is  wonderful 
achievement.  Our  English  cousins  have  salt  and  iron 
in  their  make-up.  | 


Max  Steuer,  sensational  New  York  trial 
lazvyer,  says  one  of  the  crying  evils  of  the  age 
is  the  practise  of  making  public  the  outlines  of 
cases  before  trial,  sometimes  prior  to  filing  of 
papers.  Mr.  Steuer  adds:  “The  newspapers  are 
more  to  blame  than  the  lawyers.”  Naturally; 
of  course,  of  course  I 
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pai^r  women  in  the  countrj.  She  will 

I  I  regular  ^larj'  Jane  column  for  I  POl  wortu  viunwiNr'  I  Paul, 

I  rtlOUWAL  I  ,_he  Mmct  H^s,  wUicI,  she  started  |  WOR™  KNOWING  |  ^ 

more  than  30  jears  ago.  g  ^  Daily  News  to  Miss  Eleanor 

UOVVARD  D.WIS,  general  manager  Keats  Speed,  managing  editor  of  the  ALTHOUGH  he  is  entirely  sightless,  Sugatt,  also  of  Truro. 

of  the  New  York  Herald  Tribttne,  Sun,  returned  1  uesday  on  the  Dwight  H.  Brown,  enterprising  Mis-  Anthony  J.  Steger,  of  the  news  depart- 

has  just  returned  with  Mrs.  Davis  and  Uedne  from  a  continental  vacation.  He  souri  newspaper  man,  is  powerful  as  a  ment,  Chicago  Tribune,  to  Miss  Sally 


FOLKS  WORTH  KNOWING 


Tribuiie-Neus,  to  Miss  Helen  Neeser  of 
St-  Paul. 

A.  R.  Coffin,  publisher  of  the  Truro 
(N.  S.)  Daily  News  to  Miss  Eleanor 


more  man  ou  years  ago.  g  ^  Daily  News  to  Miss  Eleanor 

Keats  Speed,  managing  editor  of  the  ALTHOUGH  he  is  entirely  sightless,  Sugatt,  also  of  Truro. 

hew  York  Sun,  returned  Tuesday  on  the  Dwight  H.  Brown,  enterprising  Mis-  Anthonv  J.  Steger,  of  the  news  depart- 

I  ^‘nrir*  Tr«-\tn  n  vii/'aftrkn  1  I  _ _ _ 2-  _ r..1  _ *  •»  .  %#•  i« 


children,  from  a  vacation  spent  in  Ver-  80"^  a  month,  during  which  time  he 


mont. 

Gunnar  B.  Bjornson,  owner  and  ejlitor 
of  the  Minnesota  (Minn.)  Mascot  and 


visited  Paris,  Ostend,  Brussels  and  Lon¬ 
don. 

Thomas  Killian,  former  rewrite  man. 


the  only  newspaper  editor  of  Icelandic  Chicago  Tribune,  who  resigned  three 
birth  in  the  Northwest,  has  been  ap-  months  ago  to  become  assistant  editor 
pointed  member  of  the  Minnesota  state  ^ opular  Mechanics,  returned  to  news- 

tax  commission.  He  was  once  president  paper  work  recently  on  the  rewrite 
of  the  state  editorial  association.  desk,  Chicago  Herald-Examiner. 

J.  R.  Gabbert,  publisher  of  the  River-  Henry  Palmer  Brandon,  managing 
side  (Cal.)  Morning  Enterprise,  has  been  editor  of  the  Columbus  (O.)  Ohio  State 
appointed  to  the  office  of  State  Real  Journal,  has  returned  from  a  trip  to 
Estate  Commissioner  by  Governor  Rich-  Europe. 

ardson.  Harold  Goff,  managing  editor.  Salt 

John  R.  Vernor,  former  publisher  and  Lake  City  Deseret  News,  has  gone  to 
editor  of  the  Salem  (O.)  Journal,  and  southern  Utah  on  hjs  first  vacation  in 
Mrs.  V'ernor  celebrated  their  sixtieth  wed-  three  years. 


politician  as  well  Riinley  of  Shabbona,  111. 
as  a  journalist.  Earl  H.  Brenner  of  the  Tainesville, 
In  addition  to  (Q.)  Telegraph,  to  Miss  Elizabeth  Har- 
being  editor  of  vey  of  that  city,  Sept.  7- 

John  C.  Ingram,  for  many  years  with 
(Mo.)  Intersmte  AVrti  York  American  editorial  staff 

.imeriLan,  Mr.  during  the  past  season  manager  of 

Brown  finds  time  jjie  Strand  theatre  in  Louisville,  Ky.,  to 
to  show  his  innu-  \[iss  Mildred  S.  Fahey. 

spssions^'^'nf  the  Millard  E.  Brown,  advertising  solicitor 
sfafp  IptrUiatnrp  the  Columbus  Ohio  State  Journal,  to 
of  which  he  is  a  Columbus  a  few 

member.  He  is  as  ^ 


Dwight  11.  Krown 


well  known  in 
Jefferson  City,  the 


HOLDING  NEW  POSTS 


state  capital,  as  I'^ICK  KINGSLEY  from  city  editor, 
he  IS  in  Poplar  A-p  Ponca  City  (Okla.)  News,  to  city 


editor,  Pawhuska  (Okla.)  Coital.  E. 


Starting  out  with  virtually  nothing  but  Smith,  state  editor  of  the  News 


ding  anniversary  a  few  days  ago.  W.  J.  Cuddy,  veteran  exchange  edi-  Bluff  where  he  has  been  reared.  Pawhi^la(Ok\ii  )  Caklal  E 

„  Lament  H  Congdon,  publisher  of  the  tor  of  the  Portland  Oregonian,  recently  Starting  out  with  virtually  nothing  but  g  Smith  state  editor  of  the  News  suc- 
Philadelphia  hunday  Iranscript,  who,  in  suffered  a  partial  stroke  of  paralysis,  his  genius  for  hard  work,  Mr.  Brown,  Meds^  im  ^  * 

1882,  was  said  to  be  the  youngest  telegra-  He  formerly  edited  the  weekly  Oregon-  at  the  age  of  38,  is  now  owner  of  the  ,  u,  ,  .  ,/ 

plier  in  the  country,  aUended  the  annual  ian  before  that  edition  was  discontinued.  Citizen  Printing  Company  which  publishes  t  v  ?-  /  reporter,  V  ancouver 

co:,v»t,on  of  ,hc  OU  T,m..  lolcgr.ph.rs  CUM,Z/ra,  a,  well  as  tho  ‘ 

HiMorical  .Wmlioi,  ui  Now  fork,  „f  i,.  i„„i,  has  been  .laily  newspaper.  ,V  t  il  J  .  .  ,  , 

appointed  instructor  in  journalism  at  Since  Poplar  Bluff  is  situated  on  the  Charles  W.  Smith,  from  .Syniu<5t  7  c/^- 
Washington  University.  St.  Louis.  He  border  line  of  the  two  states,  his  papers  staff,  to  reportonal  statf.  1  oledo 

IN  THE  BUSINESS  OFFICE  ^y.jlj  continue  with  the  Post-Dispatch.  ^re  circulated  in  both  Missouri  and  Ar-  *  ewi-  ee. 

A  E.  TOURSSEN,  automobile  man,  is  Elmer  E.  Winsor,  graduate  of  the  H's  blindness  has  only  height-  WITH  THE  SPECIALS 

the  new  chairman  of  the  advertising  University  of  Iowa  school  of  journalism,  nis  cheertulness.  KAT'/  Arlv^rtUinir  Ao-Ptirv 

and  publicity  committee  of  the  Salt  Lake  i-s  now  city  editor  of  the  Knoxville  (la.)  L.xt  v  i^  ii  ^  if  'u 

City  Deseret  News.  Journal.  Walter  .Schramm  of  Cleveland  has  m  T  o 

A.  .  . .  ,  ,  n  .  ,  ,  ..r  _  i„„i  „  office  III  Detroit  about  Oct.  1.  Mr. 


Sept.  15. 


IN  THE  BUSINESS  OFFICE 


A  E.  TOURSSEN.  automobile  man,  is  Elmer  E.  Winsor,  graduate  of  the  H's  blindness  has  only  height-  WITH  THE  SPECIALS 

the  new  chairman  of  the  advertising  University  of  Iowa  school  of  journalism,  nis  cheertulness.  KAT'/  Si«.r;:,l  Aflv^rtUinir  Ao-Ptirv 

and  publicity  committee  of  the  Salt  Lake  i-s  now  city  editor  of  the  Knoxville  (la.)  L.xt  v  i^  ii  ^  if  'u 

City  Deseret  News.  Journal.  Walter  .Schramm  of  Cleveland  has  o;  O 

Fred  G.  Beach  advertising  manager  of  John  (L  Herrick,  of  the  IcKal  staff,  '.\xd  Blomb^rg”  of  ffie^New*"  York  office 

the  Rochester  Democrat  and  Chronicle,  Chicago  Tribune,  has  been  made  an  edi-  P'acmg  J.  M.  Crouch,  resigned.  manager.  This  will  be  the  sixth 

was  given  a  dinner  by  Fred  S.  Todd,  tonal  writer.  Louis  Silverthorne  for  12  years  a  office  of  the  Katz  agency,  others  being 

general  manager  of  the  newspaiK^r  on  the  Tom  Doerer,  formerly  sports  writer  reporter  and  copy  editor  on  the  Toledo  maintained  in  New  York,  Chicago,  Kan- 
occasion  of  the  former’s  50th  birthday.  and  cartoonist  with  the  Baltimore  Amer-  Times  staff,  has  resigned  to  take  up  ..as  Cilv  Atlanta  and  San  Francisco 


Mr.  and  Mrs.  James  Le  Cron  of  Des  ican,  and  identified  with  the  Interna-  tarmmg. 
Moines  have  returned  from  a  vacation  of  tional  Syndicate,  Baltimore,  is  now- 
six  weeks  in  Nova  Scotia.  Mr.  Le  Siiiulay  feature  writer  and  cartoonist 
Cron  is  head  of  the  promotion  depart-  for  the  Lancaster  (Pa.)  Sunday  Xeivs.  fOHN 
ment  of  the  Register  and  Tribune-News-  Arthur  Coon,  former  editor  of  the  J  f.ir'  t 


tor  the  Lancaster  (Pa.)  Sunday  .\ews.  JOHN  J.  SULLIVAN,  police  reimrter  light 
.Arthur  Coon,  former  editor  of  the  f-ir  the  Boston  Advertiser,  to  Miss 
Cornell  University  U^idorv,  has  joined  .Margaret  Evelyn  Rooney,  Hingham. 


sas  City,  Atlanta  and  San  Francisco. 

Kimball-Mogensen  Company,  publish¬ 
ers’  representatives,  have  been  appointed 
to  represent  the  Redding  (Cal.)  .Search- 


Mrs  Le  Cron  is  the  daughter  of  (jardner  Cornell  University  Widorv,  has  joined  .Margaret  Evelyn  Rooney,  Hingham.  SPECIAL  EDITIONS 

CowleS’  publisher  ot  the  papers.^  ^  (1,^  Buffalo  Evening  News.  Mass.,  formerly  secretary  to  J.  F.  Cullen,  ICELAND  (F'LA.)  DAILY  NEWS 

W  illiam  R.  Faulkner,  of  the  cirmlation  §jj|  of  the  Buffalo  Evening  business  manager  of  the  Boston  Evening  U  TO-mue  edition  on  the  ommine  of 


department  Bridgeport  (Conn.)  Telegram 


40-page  edition  on  the  opening  of 


Buffalo  Star 


H.  E.  Studebaker,  of  Portland,  Ore.,  t- i  •  sr  .  •  ■  .  < 

has  been  named  advertising  manager  of  Rlwin  Ai.  vVilliams  has_  joined  tl 

the  Walla  Walla  (Wash.)  Daily  Bulletin,  ^‘aff  of  the  Culfport  (Miss.)  Gv 
He  was  at  one  time  manager  and  part  Coast  Guide,  weekly,  and  Dixie,  ma 
owner  of  the  Ellensburg  (Wash.)  Eve-  published  by  the  same  company. 

ning  Record.  Warner  Witherell,  reporter  on  tl 


Mary  Murphy,  daughter  of  Mr.  and  Mrs. 


1  •  ..r  \ir-ii-  ,  •  ■  I  Thomas  Patrick  Murphv,  of  Ottawa  in  ^t.  taut  (Minn.)  i'nion  Advocate, 

lulwm  \L  Wdhams  has  joined  the  that  city.  Sept- 9.  ‘  .V.-page  Labor  Day  edition.  Sept.  3, 

6T««/c%'eeWrand^"DFnV,  mag-  La|*t  Hershie  Mowrey  city  editor  of  .///«my  (Ala.)  Albany-Decatur  Daily, 

UI*  t  1  u  au  ibo  (  oIiiiphtiK  cyitto  ^tntp  J nupunl  tn  snccicil  edition  in  three  sections  celebrst- 

azme  published  by  the  same  compiinv.  yiauo'oi^y  mo  ^nue  journal  lo  .miss  .i  .  . 

...  '  _  L,  Itia  Mane  Biddle,  Saturday,  Sept.  12.  '"K  beginning  of  constriictioii  on  new 

Warner  Witherell,  reporter  on  the  _ _  _ _  Mississippi  bridge.  Sept.  14. 

Ashland  (O.)  Tinies-Garette.  32  page 


Forest  Geneva,  advertising  manager  of  hortbampton  (\l^ss.)  Gaaette  has  re- 

the  Des  Moines  Register  and  Tribune-  signed  to  go  to  Nevy  York.  Mis's  lulia  Hrantlev  of  Troy.  Ala  ,  in  edition  in  honor  of  Ashland’s  first  city- 

hi-ws,  IS  spending  his  vacation  with  his  C.  Douglass  Welch,  son  of  C.  B.  Xrov  rec'cntlv  '  wide  Dollar  Day. 

family  in  Winnipeg.  C.  V.  Fry,  Wayne  W’elch,  editor  and  general  manager  of  ,  tv  • '  m  c  •  .  *  i  i.  - 

Tiss  and  R.  H.  Jones  have  joined  the  the  Tacoma  (Wash.)  Nezvs  Tribune,  -''Lss  lJoris  .M.  .  enior.  secretary  to  John  SCHOOLS 

promotion  department  of  the  Regwter  and  will  return  to  the  University  of  Wash-  ,  w’’  '  v» *1^%^  I  "vl  l>vrTftR  H  P  Harrinotm  nf 

Tribune-Nezvs.  Miss  Lucille  McKee  has  ington  at  Seattle,  Sept.  28.  after  several  K  i  D""  J?  f ,  i  r  t  ^  i  - 

joined  the  advertising  staff.  months  on  the  editorial  staff  of  his  at  the  bride  s  home  m  Boston.  Sept.  12.  Medill  School  of  Journalism, 


.S.  Vincent  Townsend,  member  of  the 
editorial  staff  of  the  Birmingham  Nezvs, 


J.  M.  Kirkham,  assistant  general  man-  father’s  newspaper, 
ager  of  the  Salt  Lake  City  Deseret  Nezvs,  O.  D.  Burge  has  resigned  as  city  edi- 
is  back  from  an  eastern  trip  during  which  tor  of  the  San  Antonio  Evening  News. 
he  studied  equipment  for  the  new  addition  Hubert  Roussel,  who  has  been  Burge’s 
to  the  News  plant.  assistant  is  acting  city  editor. 

William  Wilde,  formerly  with  the  pro-  Robert  Walsh,  real  estate  editor  of 
motional  advertising  department,  San  the  Bridgeport  (Conn.)  Telegram,  has 
Francisco  Examiner,  has  joined  the  Seat-  resigned  to  join  a  realty  firm. 
tie  Post-Intelligencer  as  promotion  man-  ^  be^„  named  city 

editor  of  the  Bridgeport  (Conn.)  Times, 
•Miss  Helen  Elder  is  a  new  employe  of  succeeding  Wallace  T.  Bassett,  resigned. 

the  want  ad  department  of  the  Tacoma  Charles  F  Fean  citv  hall  renorter 

(W'ash.)  Nezvs  Tribune-  Charles  t.  tgan,  cjty  halt  reporter 


IN  THE  EDITORIAL  ROOMS 


for  the  Bridgeport  (Conn.)  Post,  has 
resigned  to  go  to  Florida. 

Joy  Libby,  former  city  editor  of  the 
Crookston  (Minn.)  Daily  Times  and  a 
syndicate  writer,  has  become  Sunday 


rn.ARLES  R.  CORBIN,  news  edi-  Kynm-fCJmiy  i  imes  ana  a 

^  ,  ,  .  ’ .  ,  syndicate  writer,  has  become  Sunday 

tor  has  l^en  named  assistant  man-  Minneapolis  Tribune. 

aging  editor  of  the  Toledo  Blade  as  the 

result  of  a  reorganization  of  the  desk  Frank  Ryan,  football  writer  on  the 
staff.  William  F.  Hedrick  remains  Ro.zton  (Mass.)  Traveler,  started  on  his 
managing  editor.  Corwin  Root  is  sit-  college  football  camps  this 

ting  in  the  slot  in  the  place  of  Mr.  week. 

Corbin.  John  Phillip  Walsh,  for  more  than  35 

S.  Jay  Kaufman,  columnist  of  the  years  repcjrter  for  the  Associated  Press 
Nezv  York  Ez’ening  Telegram,  sailed  ^nd  the  Boston  (Mass.)  Globe  in  Frank- 
for  abriiad  Wednesday  on*  the  Beren-  Hn,  Mass,  was  presented  a  loving  cup  by 
garia.  his  friends  at  a  dinner  in  his  honor  cele- 

Miss  Emma  Gittinger,  “Mary  Jane,”  brating  his  70th  birthday, 
veteran  newspaper  woman  of  Frederick,  Edward  Lyman  of  Florence,  Mass.,  has 
Md..  celebrat^  her  75th  birthday  recent-  joined  the  reportorial  staff  of  the  North- 
ly.  She  is  one  of  the  oldest  active  news-  ampton  (Mass.)  Gazette. 


William  Ehlke  of  the  engraving  de-  Northwestern  University,  has  returned 
partment,  Des  Moines  Re.gister  and  from  a  two  months’  tour  of  Europe. 


THE  SUPREME  FEATURE— 

PROVED! 

The  Gannett  newspapers,  the  Rochester  Times-Union,  the  Elmira  Star- 
Gazette,  the  Utica  Observer-Dispatch,  among  the  most  successful  in 
the  Empire  State,  where  competition  is  terrific,  have  used  the  Central  Press 
As.sociation’s  daily  full-page  News  Pictorial  since  the  beginning,  Aug.  14, 
1922.  Recently  Mr.  Gannett  and  his  associates  acquired  the  Newburgh 
News.  One  of  their  first  steps  was  to  obtain  the  Newburgh  rights  to  the 
Pictorial.  Another  Gannett  newspaper,  the  Ithaca  Journal-News  will  begin 
using  the  page  in  a  few  months,  when  it  is  expanded  from  seven  to  eight 
columns. 

What  better  proof  could  you  want  of  the  supremacy  of  the  Central  Press 
daily  full-page  Pictorial?  There’s  no  doubt  it  is  the  World’s  Best  Picture 
Page.  Write  today  for  a  four-day  sample  service. 

Central  ^resiei  ^sisinclation 


V.  V.  McNitt 
President 


Central  Press  Bldg. 
Geveland 


H.  A.  McNirr 
Manager 
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PRESS  ASSOCIATION  NOTES 

JACKSON  S.  ELLIOTT,  assistant 
general  manager  of  the  Associated 
Press,  who  has  been  abroad  visiting 
the  European  A.  P.  personnel,  will  re¬ 
turn  to  this  country  bn  the  S.  S.  Levia¬ 
than,  due  in  New  York  about  Sept.  21. 

L.  C.  Stratton,  of  the  A.  P.  Chicago 
office,  has  been  transferred  to  New  York 
to  become  mail  editor,  succeeding  Har¬ 
old  Martin,  granted  a  leave  of  absence 
due  to  ill  health. 

Carl  Brandebury  has  been  appointed 
metropolitan  city  editor,  of  the  Associ¬ 
ated  Press,  in  charge  of  news  in  the 
New  York  district,  including  Westchester 
County,  Long  Island,  and  New  Jersey. 
George  Turner  remains  as  New  York 
City  editor.  Brandebury’s  appointment 
is  iKtrl  of  an  A.  P.  expansion  program 
in  New  York  to  keep  pace  with  in¬ 
creased  wire  facilities  to  nearby  cities. 

h'oster  Eaton,  formerly  Boston  man¬ 
ager  of  the  United  Press,  has  been  ap¬ 
pointed  manager  of  the  Detroit  bureau. 

George  E.  Hyde,  assistant  editor, 
Trcns  Mexican  news  service,  been  ap¬ 
pointed  editor  of  Mexican  Commerce, 
monthly  organ  of  the  American  Cham¬ 
ber  of  Commerce  in  Mexico.  He  will 
retain  his  former  connections. 

Isaac  Gershman,  assistant  day  editor 
of  the  City  News  Bureau  of  Chicago 
spent  a  three  week’s  vacation  in  New 
York. 

NEW  PLANTS  AND  EQUIPMENT 

Hays  (kan.)  ellis  county 

NEWS  is  enlarging  and  remodeling 
its  building  to  provide  floor  space  75  x  75 
feet.  A  three-tone  terra  cotta  front  is 
being  constructed.  A  new  Duplex  press 
has  been  installed. 

Provo  (Utah)  Evening  Herald  re¬ 
cently  doubled  its  floor  space.  The  ed¬ 
itorial  department  is  now  on  the  second 
floor. 

McKeesport  (Pa.)  Journal  has  just  in¬ 
stalled  its  first  Ludlow  equipment. 
Miami  (Fla.)  Herald  and  Haines  Ctty 
(Fla.)  Herald  have  also  installed  the 
Ludlow  system. 

Removal  of  the  editorial  and  mechani¬ 
cal  departments  of  the  Hornell  (N.  Y.) 
Evening  Tribune-Times  to  its  new  build¬ 
ing  at  Cass  and  Canisteo  streets  has  been 
completed.  The  new  business  offices  will 
be  completed  later. 

Covina  (Cal.)  Citizen,  George  F.  Rine¬ 
hart  publisher,  has  moved  into  new  quar- 
ters. 

St.  Petersburg  (Fla.)  Evenmg  Ime- 
pendent,  L.  B.  and  L.  C.  Brown  publish¬ 
ers,  are  increasing  their  plant  by  the  ad¬ 
dition  of  another  4-page  unit  to  their 
twinned  Duplex  Tubulars.  The  Texar¬ 
kana  (Ark.)  Texarkanian  has  purchased 
a  Duplex  tubular  press.  The  Lake  IVales 
(Fla.)  Highlander  and  the  Hiawatha 
(Kan.)  World  have  purchased  Duplex 
flat  beds. 

CHANGES  OF  OWNERSHIP 

Beaumont  (Cai.)  leader  has 

been  purchased  by  Frank  Swan 
from  W.  S.  Cronk.  Mr.  Swan  recently 
established  the  San  Jacinto  (Cal.)  Press 
and  will  publish  both  papers  at  the  Beau¬ 
mont  plant. 

Eagle  Rock  (Cal.)  Sentinel  and  the 
Eagle  Rock  Reporter  have  merged  and 
will  be  known  as  the  Eagle  Rock  Sentinel- 
Reporter.  W.  L.  Miller,  owner  and  edi¬ 
tor  of  the  Sentinel  has  sold  his  entire 
intrest  to  J.  S.  Daley  and  Sons,  pub- 
lishers  of  the  Reporter. 

Francis  and  l-eland  Case  have  pur¬ 
chased  the  Hot  Springs  (S.  D.)  Ttmes- 
Herald  from  Mrs.  Virginia  Harrison. 

S.  W.  Isham,  business  manager  of  the 
Hastings  (Minn.)  Gazette,  has  bought 
that  paper  from  Irving  Todd,  Jr. 

J.  H.  Willard  of  Kcytesville,  Mo.,  has 
purchased  the  Livingston  (Tex.)  Polk 
County  Enterprise  from  Monroe  Drew. 

Wirt  Mitchell,  owner  and  editor  of  the 
Fayette  (Mo.)  Democrat-!  eader  has 
purchased  the  Fayette-Advertiser  of  Miss 
Marguerite  Reid.  Miss  Reid  had  owned 
the  paper  since  the  death  of  her  father 
last  winter. 


CIRCULATION  PROGRESS 


Boy  Scout  Patrol*  Keep  Up 
Carrier  Morale,  Will  A. 
Butler  Say* 


‘WHY  SHOULD  WE  PAY?” 


FLASHES 


I*  the  Que*tion  A*ked  A.  N.  P.  A. 

Bureau  By  General  Adverti*er  Whenever  a  man  starts  out  to  give 

“When  other  firms  in  our  industry  are  opinion,”  it  is  time  to  pre¬ 
obtaining  quantities  of  free  space  from  prejudices.  Cleveland  Txmes. 

newspapers,  why  should  we  pay?”  t,,  i-^^i  T  Z  j  l.^  l  i- 

That  was  the  question  asked  by  a  •  wi^  little  boy  who  doesnt  believe 
large  general  advertiser  in  a  letter  to  J",. Santa  Claus  grows  up  into  m^  who  ■ 
the  Bureau  of  Advertising  of  the  in  politicians.-CoIumbw  Record. 


Not  all  antiques  are  highly  prized. 
There  are  the  old  virtues. — Lexington 
(Ky.)  Daily  Leader. 


American  Newspaper  Publishers’  Asso 
ciation.  W'illiam  A.  Thomson,  director, 
made  public  the  letter  in  part  this  week, 
but_  withheld  the  name  of  the  advertiser. 

The  advertiser  had  called  attention  to  t.,  •  „  77  ;  „ 

the  fact  that  the  name  of  his  firm,  a  ,  J*”?  “pe'-sonflity  plus”  the  go-getters 
large  user  of  newspaper  space,  had  not  u^aljy  means  pwsonality  plus 

been  included  in  the  list  of  estimated  York  Evenmg  Telegram. 

investments  published  in  “The  Progress 


booklet  is- 


Mary  Pickford  saved  $100,()(X)  by  not 
being  kidnaped  and  made  a  million  in  free 
publicity.  This  paragraph  is  part  of  the 
million. — Red  Bluff  (Cal.)  Daily  News. 


Making  the  nations  all  one  family  won’t 
help.  It’s  even  harder  to  collect  debts 
from  relatives. — Cleveland  Times. 


Will  A.  Butler 


of  Newspaper  Advertising,’ 
sued  by  the  Bureau. 

He  added: 

“I  am  wondering  if  we  should  con¬ 
tinue  to  use  paid  space  in  newspapers, 
because  it  seems  a  great  deal  of  adver¬ 
tising  is  being  furnished  businesses  by 
the  press  free  of  charge. 

“I  know  one  fellow  who  obtains  more  - 

than  $40,0(X)  a  year  from  some  of  the  Every  day,  in  every  way,  the  floor  of 

firms  in  our  industry  and  gives  them  in  every  editorial  sanctum  looks  as  though 
return  country-wide  publicity,  which  visited  by  a  cyclone.  The  cause  is  the 
doesn  t  cost  him  a  cent.  This  sounds  discarded  “free  graft”  contributions  from 
like  an  Irish  bull,  but  some  of  our  people  various  sources,  which  hope  to  get  by 
are  tremendously  impressed  by  such  with  their  advertising  stunts  gratis, 
wonderful  service.  They  overflow  the  most  capacious  waste 

“I  would  really  like  to  obtain  your  basket.— Yt.  Cloud  (Minn.)  Daily  Jour- 
-J  >•  nal-Press. 


Number  6 


l-JOY  Scout  organizations,  drum  and 

bugle  corps,  carrier  contests  are  the  valuable  advice.' 

best  features  for  making  the  carrier  per- -  - 

opinion  Celebrate*  With  Watermelon  Fea*t  About  the  only  American  institution 
ti,A  ™anapr  of  Celebratimr  its  53rd  anniversarv  the  ever  criticises  is  the  dotted  line.— 

Butler  is  a  specialist  in  boy  psychology  ^  watermelon  feast  Sept  u  l  , 

and  he  is  almost  a  father  confessor  for  Zeeman,  founder  of  the  Chief,  The  modern  girl  may  have  her  little 

the  youngsters  who  work  for  him  He  J-  Sabers,  its  first  “devil,”  both  weaknesses,  but  she  isn  t  effeminate.— 
became  acquainted  with  juvenile  court  participated  in  the  Fresno  Republican. 

methods  as  a  boy  when  he  was  caught  P'’08fatn.  _  - 

mud-roasting  his  neighbor’s  chickens.  T  !  1 . The  silk  stocking  was  discovered  in  the 

That  inspired  him  to  become  a  lawyer  ,  They  say  that  radio  is  still  in  its  in-  sixteenth  century,  but  not  all  of  it  was 
and  after  working  his  way  through  high  noises  it  often  makes  lend  discovered  until  recently. — New  York 

school  in  Trinidad,  where  he  was  agent  statement. — Columbia  Record.  American. 

for  Denver  papeis,  his  health  broke  and 
be  went  to  Portland,  Ore.,  with  two  hand¬ 
kerchiefs  and  $10. 

Within  a  week  he  only  had  the  hand¬ 
kerchiefs  and  was  forced  to  sell  the  Ore¬ 
gonian  “bulldog”  for  his  doughnuts.  He 
then  became  carrier  for  the  Oregon 
Journal,  attending  the  University  of  Ore¬ 
gon  law  school  and  not  only  finished  the 
.school,  but  became  assistant  to  the  cir¬ 
culation  manager.  He  spent  some  months 
in  the  classified  department  and  when  the 
war  broke  out  he  enlisted,  returning  after¬ 
wards  to  the  Journal. 

The  Salem  (Ore.)  Capital  Journal,  the 
.'salt  Lake  Telegram  and  the  Dallas  Dis¬ 
patch  claimed  him  next  and  in  June  1921 
he  took  over  the  circulation  of  the  Colo¬ 
rado  Springs  Ex’ening  Telegraph. 

When  the  Telegraph  bought  the  Gazette 
and  consolidated  the  papers,  Butler  was 
set  to  work  to  build  up  the  Gazette  cir¬ 
culation  he  had  torn  down. 

“Make  ’em  see  that  we  have  the  news¬ 
iest,  most  complete  newspapers  of  any 
city  of  similar  importance  in  the  country 
and  you’ll  sell  ’em,”  Butler  tells  his  crews. 

Butler  was  chairman  of  the  entertain¬ 
ment  committee  of  this  year’s  Interna¬ 
tional  Circulation  Managers  Association 
convention,  held  at  Colorado  Springs.  He 
is  also  secretary-treasurer  of  the  Mid¬ 
west  Circulation  Managers’  Association. 


Edina  (Mo.)  Knox  County  Democrat, 
has  been  purchased  by  F.  E.  Schofield  and 
will  be  merged  with  the  Edina  (Mo.) 
Sentinel  as  an  independent  newspaper. 

L.  A.  Conser,  of  Baker,  Mont.,  has 
purchased  the  Clamp  Crook  (S.  D.) 
Range  Gazette  from  Paul  Weist,  who  be¬ 
comes  associated  with  C.  T.  Martin  in 
publication  of  the  Newell  (S.  D.)  Irriga¬ 
tor. 

Santa  Clara  (Cal.)  Journal,  a  bi¬ 
weekly,  has  been  sold  by  Miss  Bernice 
Downing  to  Mr.  and  Mrs.  M.  H.  O’Don¬ 
nell  of  the  San  Jose  Mercury-Herald 
staff. 


One  way  to  keep  out  of  jail  is  to  com¬ 
mit  a  crime. — Columbia  Record. 


Wkys  and  Wherefores  of  Certihed  Dry  Mats 

CERTIFIED  STEREOTYPES 

In  the  last  analysis  the  purpose  of  any  mat,  wet  or  dry,  is  to 
enable  the  production  of  satisfactory  printing  plates. 

To  secure  the  best  possible  stereotypes  it  is  essential  to  have  a 
mat  that  has  a  smooth,  glass-like  surface;  that  is  readily  molded 
without  injury  to  the  forms,  and  that  will  take  all  the  depth  of 
the  originals.  And  it  must  have  natural  stayback  so  as  to  retain 
all  of  the  depth  of  impression  in  subsequent  handling. 

Certified  Dry  Mats  have  all  of  the  requisite  characteristics,  so 
that  the  stereotypes  produced  through  their  use  are  faithful  re¬ 
productions  of  the  originals.  For  type  matter  and  line  cuts 
Certifieds  hold  their  own  with  the  average  wet  mat;  for  halftones 
Certifieds  are  in  a  class  by  themselves. 

However,  we  do  not  ask  you  to  take  our  word  for  this.  A 
case  of  Certifieds  will  enable  you  to  judge  for  yourself  what 
Certified  Quality  really  is. 

You  risk  nothing  as  every  Certified  Dry  mat  is  sold  on  a 
money-back  basis  if  not  perfectly  satisfactory  to  the  customer. 

Now  is  the  time  to  try  some  Certifieds  and  COMPARE  the 
stereotypes  cast  from  them. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Maditon  Avenne,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds 
Made  in  the  V.  S.  A. 
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j  Model  25 

Two  standard  main 
I  magazines  interchange- 
I  able  with  other  Lino- 
1  types.  Faces  from  both 
I  magazines  mixed  in  the 
I  same  line. 

All  magazines  quickly 
changed  from  the  front. 


NEW  ECONOMIES 

Through  MIXED  Composition 

The  ability  to  set  different  faces  continuously  from 
all  magazines,  mixing  them  when  desired  in  the 
same  line,  has  established  new  standards  of  com¬ 
posing-room  economy,  not  only  on  intricate  ad¬ 
vertising  composition,  but  also  on  body  matter, 
classified  ads,  market  and  display  headings  where 
an  instant  change  from  one  size  to  another  means 
a  saving  in  time  and  a  corresponding  increase  in 
production. 


MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agtncitt  in  the  Principal  Cities  of  the  World 


Model  26 

Just  like  the  Model  25 
with  the  addition  of 
two  standard  auxiliary 
magazines. 

All  magazines  operated 
from  a  single  power- 
driven  keyboard. 


LINOTYPE 


Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series  except  for  enlarged  title  line 
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WITH  THE  GENERAL  ADVERTISERS 

Simmons  Company  Reports  Heavy  Increase  in  Salet 
Business  Being  Placed  by  Pacific  Coast  Firms — 
Retail  Trade  Shows  Increased  Sales 


JAIL  PROBE  FOLLOWS 
ATTACK  ON  REPORTER 

Acting  Warden  Ousted  and  Guard  Dis¬ 
missed  After  Prisoner  Attacks 
Chicago  Daily  Journal  Man — 
Federal  Authorities  Investigating 


Oil  the  following  day,  Sheriff  Hoff¬ 
man  announced  that  Brockmeyer  had 
been  ousted  from  his  berth  and  the  guard 
discharged.  The  prisoner,  who  had  been 
acting  as  an  orderly  in  the  hospital-  -a 
"soft”  job — was  sent  back  to  his  cell. 

State’s  Attorney  Robert  E.  Crowe  acted 
immediately  upon  report  of  the  attack, 
l-overing  delayed  his  departure  to  hospi- 


2  SIMMONS,  iiresident  of  the 

*  Simmons  Company,  bed  manufac¬ 
turers,  has  made  public  figures  recording 
the  rapid  increase  in  sales  volume,  which 
followed  an  advertising  program  launched 
recently. 

Ninety-four  cities  were  selected  as 
strategic  points  on  which  to  focus  special 
newspaper  advertising.  Magazines  were 
also  used. 

In  a  letter  to  (Hilaries  Daniel  Erey,  Inc., 
Chicago  advertising  agency  handling  the 
account,  Mr.  Simmons  said ; 

"Our  unfilled  order  book  is  now  at  the 
high  point  since  1920  and  not  one  dollar 
of  orders  is  speculative. 

"The  week  ending  Aug.  31,  our  increas¬ 
ing  business  exceeded  our  shipments  by 
$250, (J(X),  notwithstanding  the  fact  that  w'e 
delivered  to  the  trade  our  largest  week’s 
delivery  this  year.  The  corresponding 
week  last  year,  on  a  smaller  delivery  to 
the  trade,  our  unfilled  order  book  de¬ 
creased  $75,000. 

“At  this  writing  we  owe  our  trade  1,000 
cars  of  merchandise  and  our  incoming 
business  equals  our  daily  production.  W'e 
are  adding  help  everywhere  and  many  of 
our  departments  are  being  put  on  double 
turn.  1  never  knew  the  business  outlook 
to  be  so  go(Kl  as  at  this  writing.  Every¬ 
thing  points  to  a  record  year  in  1926. 

"The  last  quarter  of  this  year  is  insured 
by  fiur  untilled  order  book  to  be  the  larg¬ 
est  (luarter  by  long  odds  in  our  history.  I 
attribute  no  small  amount  of  this  to  the 
success  of  the  advertising  campaign.” 

The  W’.  S.  Quinby  Company,  Boston, 
makers  of  1^  Touraine  Coffee  and 
Touraine  Tea,  received  voluntary  news- 
iwper  editorial  comment  on  a  double  truck 
advertisement  placed  in  New  England 
newspapers  this  week,  according  to  the 
(jreenleaf  Comi«ny,  Boston  advertising 
agency,  which  handles  the  account.  The 
copy  was  headed  “New  England  is  Ever 
a  I-and  of  Opportunity.” 

Text  was  based  on  the  return  of  New 
England  children  to  their  schools,  and 
the  keynote  was  that  the  character  of 
New  England  is  the  foundation  for  the 
success  of  New  England  products. 

Commenting  on  the  advertisement, 
James  O’Shaughnessy,  secretary  of  the 
■American  .Association  of  .Advertising 
■Agencies,  is  quoted  as  saying  it  is  “almost 
ideal  in  the  subtlety  that  underlies  its 
smashing  and  compelling  appeal.” 


.An  injunction  has  been  handed  down 
by  the  United  States  District  Court 
in  New  York  against  Vivi,  Inc.,  on  the 
application  of  V.  Vivaudou,  Inc.,  manu¬ 
facturer  of  toilet  preparations. 

V'ivi,  Inc.,  is  restrained  from  the  use 
of  “Vivi,”  separately  or  in  combination 
with  any  other  words  in  connection  with 
the  advertising  or  sale  of  its  toilet  prepa¬ 
rations  ;  the  use  of  the  words  “Vivaudou” 
or  “V’ictor  Vivaudou”;  the  use  of  the 
photograi)h  of  Victor  Vivaudou ;  and  all 
other  acts  calculated  to  cause  the  defend¬ 
ant's  products  to  be  passed  off  for  those 
of  the  plaintiff’s. 

D.  .S.  Eddins.  general  sales  manager  of 
the  Olds  Mfitor  Works,  announces  the  ap- 
jK)intment  of  Don  Prentiss  as  manager  of 
the  sales  promotion  division  of  that  com¬ 
pany  to  become  effective  at  once. 

The  Standard  Motor  Truck  Company 
of  Detroit  has  ai)i)ointed  R.  E.  .Anderson 
advertising  manager.  Mr.  Ander.son  will 
direct  the  advertising  of  the  Fisher  fast 
freight,  which  was  recently  introduced  by 
the  company. 

Ralph  Starr  Butler,  for  8  years  with  the 
United  States  Rubber  Company,  has  been 
ipointed  advertising  manager  of  the  Devoe 
&  Raynolds  Company.  Inc.,  New  York, 
succeeding  Theodore  E.  Damm,  who  re¬ 
mains  with  the  concern  in  charge  of  sales 
activities. 


The  Horton  Cato  Manufacturing  Com¬ 
pany,  Detroitj  has  been  purchased  by  the 
Royal  Distributing  Company,  manufac- 
urers  of  Royal  Baking  Powder  and  Royal 
gelatine  desserts. 

.•\n  additional  newspaper  schedule  is  in¬ 
cluded  in  the  fall  advertising  campaign 
announced  this  week  by  the  .Armstrong 
Cork  Company,  Lancaster,  Pa.,  manufac¬ 
turer  of  linoleum  floor  coverings.  More 
than  180  newsjjapcrs  in  116  cities  and 
towns  are  being  used. 

Shamrock  Manufacturing  Company, 
Newark,  N.  J.,  will  shortly  start  a  cam- 
]>aign  in  newspajK-rs  and  magazines  pro¬ 
moting  a  new  line  of  radio  sets.  The 
I-awrcnce  Eertig  Company,  Inc.,  New 
York  Advertising  agency,  will  direct  the 
tlrive. 

* 

Erederick  .A.  Van  Elect,  for  ten  years 
managing  editor  of  the  Lansinj’  (  M  ich. ) 
State  Journal,  has  been  appointed  adver¬ 
tising  manager  of  the  Peerless  .Motor  Car 
Company,  Cleveland. 

California  Emit  Growers  Exchange  has 
arranged  to  invest  $250,000  in  newspaper 
advertising,  promoting  two  orange  and 
two  lemon  campaigns.  Some  billboard 
space  will  be  used,  but,  while  the  maga¬ 
zine  schedule  for  1926  has  been  reduced, 
the  newspaper  list  has  been  increased,  it 
is  announced. 

Newspaper  advertising,  to  the  extent  of 
$225,000,  is  being  used  by  the  .All  Year 
Club  of  Southern  California  this  fiscal 
year. 

The  Crosley  Radio  Corporation  is  send¬ 
ing  newspapers  a  li.st  of  distributors  with 
a  card  index  file  ot  retailers,  with  the  re¬ 
quest  that  the  local  advertising  depart¬ 
ments  sell  them  advertising.  Copy  is  fur¬ 
nished.  The  account  is  handled  by  the 
Campbell-Ewald  Company,  Detroit  adver¬ 
tising  agency. 

seven  per  cent  increase  in  sales  over 
the  same  month  last  year  was  noted  in  the 
August  report  of  sales  filed  by  528  retail 
stores  from  all  sections  of  the  United 
States  with  the  Eederal  Re.serve  Banks. 
Larger  sales  were  reported  in  all  reserve 
districts  except  Minneapolis.  The  largest 
increases  were  in  New  York,  Chicago,  and 
St.  Louis,  amounting  in  each  of  the.se  dis¬ 
tricts  to  more  than  10  per  cent.  Of  the 
total  number  of  stores  reporting,  334 
showed  greater  sales  this  year  than  Au¬ 
gust  1924  and  194  firms  reported  de¬ 
creases. 

An  extra  dividend  of  50  cents  was  de¬ 
clared  on  the  commfm  stock  of  Devoe  & 
Raynolds,  Inc.,  paint  and  varnish  manu¬ 
facturers,  last  week.  This  large  adver¬ 
tiser  also  declared  the  regular  quarterly 
dividends  of  $1.50  on  its  common  stock 
and  14^4  per  cent  each  on  its  first  and 
second  preferred,  all  payable  Oct.  1,  to 
stockholders  of  record  Sept.  19. 

Lee  11.  Bristol,  advertising  manager  of 
the  Bristol-Myers  Company,  New  York, 
manufacturers  of  Ipana  toothpaste,  in¬ 
forms  Editor  &  Pi.’blishf.r,  his  concern 
expects  to  put  into  effect  “more  extensive 
plans  for  the  use  of  newspaper  space.” 
Barton,  Durstine  &  Osborne,  New  York 
advertising  agency,  handles  the  account. 

Roth  Joins  Norristown  Register 

Earl  R.  Roth,  former  state  editor  of 
the  Philadelfiltia  Public  Ledger  has  joined 
the  Knrristovtni  (Pa.)  Rcf’istcr  as  manag¬ 
ing  editor.  He  has  worked  on  the  staffs 
of  the  Ridgefield  Park  (N.  J.)  Ret-ieu’, 
Warren  (O.)  Chronicle  and  Potts  ton'll 
(Pa.)  Ledger. 


Ousting  of  the  acting  warden  of  the 
Cook  County  jail  and  one  guard,  as  well 
as  action  by  the  Eederal  authorities  to 
investigate  conditions  in  that  institution 
were  the  direct  results  of  a  recent  attack 
on  Erederick  J.  Lovering.  Chicago  Daily 
Journal  repcjrter,  by  Terry  Druggan,  mil¬ 
lionaire  bootlegger,  within  the  confines  of 
the  jail. 

The  assault  was  the  climax  of  a  series 
of  events  which  indicated  that  Druggan. 
apparently  immune  from  all  jail  regula- 
titms,  had  been  coming  and  going  as  he 
pleased,  although  under  a  year’s  sentence 
for  contempt  by  Judge  Wilkerson  in  the 
Eederal  courts.  The  exposure  of  Drug- 
gan’s  liberties  was  made  first  in  exclu¬ 
sive  articles  published  by  the  Ezrening 
American. 

Lovering  was  beaten  in  the  face  after 
Druggan  had  jumped  at  him  and  taken 
him  by  surprise.  His  nose  was  broken, 
and  his  face  was  badly  bruised.  Thomas 
Brockmeyer,  who  succeeded  Wesley  Wes- 
brook  as  warden  after  the  original  ex¬ 
posure  had  resulted  in  the  latter’s  resig¬ 
nation,  one  guard,  and  another  prisoner 
stood  by  during  the  attack.  It  was  re¬ 
ported  that  Brockmeyer  held  the  re¬ 
porter’s  arms,  although  he  later  explained 
that  he  did  it  "in  order  to  end  the  fight.” 


tal  long  enough  to  go  before  the  Cook 
county  grand  jury  and  tell  of  the  attack. 
Warden  Brockmeyer  was  called  by  tele¬ 
phone  but  instead  of  attending  the  hear¬ 
ing  went  home,  from  where  he  was  later 
summoned  with  the  threat  of  summary 
arrest. 

Within  an  hour,  Druggan  had  been  in¬ 
dicted  for  assault  with  intent  to  murder. 

According  to  witnesses.  Lovering  had 
done  or  said  nothing  to  justify  the  as¬ 
sault.  He  had  merely  ciuestioned  the  pris¬ 
oner  regarding  his  absences  from  the  jail. 

When  Druggan  was  arraigned  before 
Qiief  Justice  Thomas  J.  Lynch,  trial  was 
set  for  Sept.  24. 

A  Federal  investigation  also  has  been 
begun  into  the  prisoner’s  comings  and 
goings  from  his  cell,  with  a  possibility 
c)f  action  against  Sheriff  Hoffman  as 
well  as  Druggan. 

Want  Talman  for  Poet  Laureate 

John  Talman,  one  time  managing  editor 
of  the  .S'/.  Paul  Pioneer  Press,  now  news¬ 
paper  librarian  for  the  Minnesota  His¬ 
torical  Society,  is  being  advocated  for 
poet  laureate  of  Minnesota  by  newspaper 
men  of  the  state.  It  has  been  suggested 
that  the  legislature  take  immediate  steps 
to  create  such  an  office,  and  that  Mr. 
Talman  be  appointed. 


Not  Merely 
More  Revenue, 


But — 


■‘Church  advertising  has  a  value  to  the  news¬ 
paper  out  of  all  proportion  to  the  revenue  it 
produces,  for  church  advertising  attracts  to  the 
paper  the  better  element  of  the  community  and 
increases  the  percentage  of  that  element  through 
its  missionary  work.” 

So  says  M.  J.  A.  McDonald,  Classified  Advertising 
Manager  of  the  Oakland  Tribune,  in  an  article  in 
the  August  issue  of  The  Classified  Journal. 

Newspapers  reach  more  people  daily  than  any 
other  medium  in  the  world.  Probably  no  other 
medium  has  such  an  opportunity  to  promote  a 
healthy  civic  morale,  and  cleaner,  better  business. 

Develop  a  page  in  your  j)aper  devoted  to  church 
news  and  church  advertising  and  watch  its  growth 
and  influence.  Watch  for  an  increase,  too.  in  your 
business,  prestige,  and  profits. 

Do  you  want  us  to  send  you  plans  and  copy  for 
starting  a  church  page  in  your  paper? 


Church  Advertising  Department 

Associated  Advertising  Clubs 


383  Madison  Avenue 
New  York,  N.  Y. 


f 
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September  19,  1925 


31 


. . 

POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Pouters  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate — ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tern- 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  hoth  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribime 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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WHATS  WHAT  IN  THE  FEATURE  FTELJO 


Capt.  Roald  Amundsen  to  Write  Series  for  Cosmos  Syndicate — 
Winners  of  Babe  Ruth  Baseball  Contest  Announced 


pAPT.  ROALD  AMUNDSEN,  Arctic 
^  explorer,  has  signed  an  agreement 
with  the  Cosmos  Newspaper  Syndicate, 
New  York,  to  write  a  series  of  articles 
under  the  title  “My  Most  Thrilling  Ad¬ 
ventures.” 

Herbert  Houston,  syndicate  president, 
met  the  explorer  in  Norway  during  a  trip 
to  the  Continent  from  which  he  has  just 
returned,  and  arranged  for  the  feature. 

The  series,  to  run  daily,  is  scheduled 
to  begin  the  latter  part  of  October.  At 
that  time  Captain  Amundsen  expects  to 
be  traveling  throughout  the  United  States 
on  a  lecture  tour. 


came  the  closest  to  one  selected  by  Babe 
Ruth. 


Frank  King,  of  the  Chicago  Tribune 
art  staff,  creator  of  “Gasoline  Alley,” 
has  joined  the  ranks  of  the  authors.  His 
book  “Skeezix  and  Pal,”  which  draws 
its  title  from  the  child  and  the  dog  who 
are  principal  characters  in  the  comic 
strip,  has  just  been  published. 


Eugene  MacLean,  president  and  gen¬ 
eral  manager,  NEA  Service,  Inc.,  is  now 
in  England.  He  will  remain  abroad  until 
October. 


J.  Roy  Stockton,  sport  writer  on  the 
staff  of  the  St.  Louis  Post  Dispatch,  won 
first  prize  in  the  Babe  Ruth  All-American 
Team  Contest  for  1925,  conducted  by  the 
Christy  Walsh  Syndicate,  distributors  of 
the  Babe  Ruth  articles.  About  350  sports 
writers  took  part  in  the  contest.  First 
prize  was  $50.  Six  other  prizes  were 
awarded  as  follows : 

Edward  J.  Lally,  Sioux  Falls  (S.  D.) 
Press,  $25 ;  J.  E.  Wray,  St.  Louis  Post 
Dispatch,  $25 ;  Eddie  Ash,  Indianapolis 
(Ind.)  Times,  $15;  Fred  Hoey,  Boston 
(Mass.)  Post,  $15;  Eugene  Vinassa,  San 
Jose  (Cal.)  Mercury-Herald,  10;  and 
Ralph  Bell,  Chicago  Herald  Examiner, 
$10. 

The  contest  ran  for  20  davs  beginning 
Aug.  1  and  closing  Aug.  20.  The  stunt 
was  to  pick  an  all-American  team  which 


Recent  offerings  from  Current  News 
Features,  New  York,  include:  “Coal,  the 
Sick  Man  of  Industry,”  a  series  of  ar¬ 
ticles  on  the  coal  situation  by  McAllister 
Coleman;  and  “Five  Thousand  Feet  from 
Death,”  a  series  of  three  articles  by 
survivors  of  the  Shenandoah  disaster. 


Charles  W.  Driscoll,  formerly  connect¬ 
ed  with  the  Cleveland  Press,  has  been 
appointed  managing  editor  of  the  Mc- 
Naught  Syndicate,  Inc.,  New  York.  He 
assumes  his  new  duties  Oct.  1. 


Several  syndicate  managers  interviewed 
this  week  spoke  optimistically  of  the  fall 
market.  Of  course,  big  business  is  ex¬ 
pected  from  h'lorida.  but,  with  newspaper 
prosperity  reported  by  salesmen  in  the 
field,  they  look  for  a  more  general  in¬ 
crease  in  feature  demand. 


14  DAIUES  COMPUTE  LABOR  COST  OF 
PRESS  WORK  AND  STEREOTYPING 


other  paper,  84. 


The  table  follows: 


Pages  per 
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Cost  per 

Press 

Stereotype 

Total  Number 
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Journevmen 
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55.00 

7 

1 
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58.00 
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Sales  and  Profits 


Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  profitable 
campaigns  for  advertisers 
than  any  other  Service  De¬ 
partment  in  the  country. 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 


500  Successes 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


NETOR^OORfAL 


America's  Crcatcaf  Evening  Sewtpaper 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


ADVERTISING  AGENCY  AFFAIRS 


Cleveland  Chapter  of  A.  A.  A.  A.  Entertain* — J.  Walter  Thompson’* 
London  Manager  Visiting  U.  S. — New  Agency  Opens  in  Philadelphia 


IVJEMBERS  of  the  Cleveland  Chapter 
of  the  .American  Association  of  Ad¬ 


vertising  Agencies  entertained  newspaper 
and  magazine  representatives  at  a  dinner 
and  golf  tournament  Sept.  11. 

Those  in  attendance  included:  John 
Jameson  and  R.  M.  MacFarlane,  of  the 
H.  K.  McCann  Company;  C.  I.  Gibbons, 
of  Fuller-Smith;  J.  L.  Morris  and  Vance 
Chamberlain,  of  the  Griswold-Eshelman 
Company;  Roy  Moore,  of  the  Dunlap- 
Ward  Agency;  W.  M.  Springer,  Curtis 
Publishing  Company;  Joseph  Scalero, 
newspaper  group;  John  Pollock,  Crowell 
Publishing  Company;  Joseph  Lynch,  gen¬ 
eral  magazine  group;  Walter  Murphy, 
Fuller-Smith  Company ;  Raymond  At¬ 
wood,  McCann  Company;  Walter  Evans, 
Jr.,  and  h'rank  Hall,  Dunlap- Ward  Com¬ 
pany;  George  Belsey,  Fuller-Smith  Com¬ 
pany  ;  Oarence  Meermans,  McCann  Com¬ 
pany;  Richard  Zeising,  Fuller-Smith 
Company;  Charles  L.  French,  Dunlap- 
Ward;  William  R.  Boyd,  Oevcland  man¬ 
ager,  Curtis  Publishing  Company;  Bar¬ 
rett  Scarborough,  Crowell  Publishing 
Company ;  Frank  Orchard,  Butterick 
publications;  William  Feddory,  United 
Publishers  Corporation;  Harry  Lasher, 
Motor  Magazine;  James  B.  Meigs,  west¬ 
ern  manager,  American  Weekly;  Ted 
Blend,  Chicago  Tribune;  Ralph  Rock- 
wood,  Detroit  News,  and  Ray  Clark,  Lib¬ 
erty. 


AN  investigation  of  the  labor  cost  of  The  investigation  was  conducted  by 
press  work  and  stereotyping  on  questionnaire,  and  the  following  table 
small  city  dailies  conducted  by  C.  F.  prepared  from  replies  received  from  14 
Waite  of  the  San  Pedro  (Cal.)  Daily  papers.  All  papers  excepting  three  are 
Pilot  reveals  the  lowest  cost  per  page  as  located  in  Southern  California,  and  all 
$1.19  and  the  highest  $2.95.  The  $1.19  but  two  have  daily  circulations  under 
paper  published  ^  pages  per  week,  the  10,000. 


John  U.  Reber,  London  manager  of  J. 
Walter  Thompson  Company,  Inc.,  is  vis¬ 
iting  this  country  on  business.  He  is  mak¬ 
ing  a  tour  of  the  South  and  Middle  West 
and  will  return  to  England  probably  with¬ 
in  two  weeks. 


E.  P.  Edmondson,  formerly  advertising 
manager  of  the  Philadelphia  North  Atner- 
ican,  in  association  with  Herman  J.  Bub, 
has  opened  an  advertising  agency  in 
Philadelphia. 


*  Seven  days.  C  Combination  presswork  and  stereotyping,  t  Part  time  helper  not  included. 

Blank  stereotype  foreman  column  indicates  combination  pressman  stereotyper  with  helpers 
working  in  both  departments. 

Combination  foreman  and  journeyman  indicate  non-union  shops.  Others  generally  employ 
union  men  although  only  two  indicated  they  have  contracts  with  union.  Helpers  wages  show  wide 
range  from  $14  to  $40;  journeymen  stereotypers  and  pressmen  $40  to  $51.50. 


Advertising  Agency,  Boston, t  Mass.,  has 
returned  from  his  vacation  spent  at  his 
summer  home  on  Cape  Cod. 


Jessie  Wilkinson,  ma^zine  writer,  has 
been  added  to  the  staff  in  the  Seattle  of¬ 
fice  of  Botsford-Constantine  Advertising 
Agency. 


The  Izzard  Company,  advertising 
agency  of  Seattle,  opened  offices  recently 
in  Portland  with  George  H.  Peters  in 
charge. 


L.  W.  Munro  has  been  appointed  man¬ 
ager  of  the  Boston  office  of  the  Doremus 
&  Co.  advertising  agency  of  New  York 
and  Chicago,  of  which  C.  W.  Barron  is 
president. 


Rutgers  Open*  Journalism  Class 


A  new  class  in  journalism  has  been 
added  to  the  curriculum  of  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.  J.,  which 
opened  its  IfiOth  year  Sept.  16.  The 
course  is  opened  to  students  in  their 
junior  and  senior  years,  and  is  being  di¬ 
rected  by  Dr.  Allen  S.  Will  of  Columbia 
University.  The  class  has  an  enrollment 
of  21  students,  seven  of  whom  are  from 
the  Women’s  College.  The  class  was 
made  possible  through  efforts  of  the  New 
Jersey  Press  Association,  which  holds  its 
annual  newpaper  institute  at  Rutgers  this 
month. 


Turkey  Grants  Press  Freedom 


Great  freedom  is  given  to  the  press  in 
a  modern  legal  code  for  Turkey,  designed 
to  sweep  away  old  laws  based  on  the 
Koran.  The  code  will  be  placed  before 
the  Grand  National  Assembly  at  Angora 


Miss  Katherine  Clark  has  been  ap¬ 
pointed  space  buyer  by  the  Biow  Com¬ 
pany,  Inc.,  New  York,  succeeding  Miss 
Eva  Hall.  Miss  Clark  was  formerly  con¬ 
nected  with  the  Women’s  News  Service, 
Inc.,  New  York. 


Cherchez 
la  Femme! 


Critchfield  &  Co.,  Chicago  agency,  has 
appointed  R.  C.  Scrymiger  a  director.  He 
will  be  in  charge  of  the  Detroit  branch. 


Circulation  and  lineage  start 
climbing  when  you  get  women 
reading  your  paper. 


Sherman  K.  Ellis,  for  many  years  as¬ 
sociated  with  J.  Walter  Thompson  Com¬ 
pany  of  Chicago,  has  joined  the  New 
York  office  of  the  Erwin,  Wasey  &  Co., 
advertising  agency. 


The  quickest  and  surest  road  to 
women  readers  is  the  RIGHT 
fashion  feature. 


.Albert  Ellis,  head  of  the  W.  Ellis 


More  than  40  of  the  country’s 
leading  dailies  say 


Fairchild 

Fashions 

are  the  best 


No  matter  what  fashion  service 
you  want — from  a  two  stick 
filler  to  a  full  page — see  our 
samples  first. 


FAIRCHILD 

NEWSPAPER  SERVICES 


8  East  13th  St. 


-ADVER-nSING  MANAGERS: 

Our  8-page  Fall  Supplement,  based 
on  the  Paris  openings,  is  ready. 
Don’t  plan  a  Special  Fashion  Num¬ 
ber  ssnthout  it. 
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Editor  &  Publisher  for  September  19,  1925 


NEW  YORK  PUBLISHERS 
WIN  LABOR  RUUNG 

Unions  Mny  Not  Expect  Wage  Increase 

Upon  Expiration  of  Every  Con¬ 
tract,  International  Board  of 
'  Arbitration  Decides 

A  decision  of  far  reaching  importance 
to  newspapers  of  New  York  State,  out¬ 
side  the  metropolitan  area,  was  handed 
down  early  in  September  by  Chairman 
John  T.  Saulter  of  the  International 
Board  of  Arbitration,  which  held  a  ses¬ 
sions  in  Indianapolis,  recently. 

For  some  years  affected  cities  have 
been  subjected  to  revolving  wage  scale 
processes  by  t>T)ographical  unions.  An 
increase  granted  in  one  city  would  be 
used  by  unions  in  other  cities  as  a  basis 
for  demands  for  increases  and  when 
granted,  a  start  would  be  made  again 
with  City  No.  1  on  the  strength  of  the 
fact  that  increases  had  been  granted  in 
other  cities. 

Last  fall  Syracuse  was  the  pivotal 
point.  It  was  determined  to  resist  de¬ 
mands  and  offer  arbitration  as  a  means 
of  settlement.  Other  cities  joined  in  the 
movement.  The  union  used  every  re¬ 
source  and  effort  and  obtained  a  slight 
increase  which  was  followed  by  similar 
increases  in  Rochester  and  Buffalo.  Bing¬ 
hamton  and  Elmira  had  previously  made 
scale  readjustments  in  conformity  with 
movements  in  other  cities. 

The  contract  in  Utica  expired  by 
limitation  Nov.  15,  1924.  The  union  de¬ 
manded  a  wage  of  $52.00  per  week  for 
day  work  and  $55.00  per  week  for  night 
work  over  the  existing  wage  of  $43.00 
per  week  for  day  work  and  $46.00  per 
week  for  night  work.  After  considerable 
delay  the  matter  finally  went  to  arbitra¬ 
tion  proceedings  in  accordance  with  the 
expired  arbitration  agreement  between 
the  A.  N.  P.  A.  and  the  I.  T.  U. 

The  chairman  of  the  local  board  of 
arbitration,  Heber  Griffiths,  handed 


down  a  decision  bringing  the  scale  of 
the  Utica  union  to  that  which  had  been 
awarded  in  Syracuse,  namely,  $44.00  and 
$47.00  per  week  until  Oct.  1,  1925,  and 
$45.00  and  $48.00  per  week  from  Oct.  1, 
1925  to  Sept.  30,  1926. 

No  evidence  whatever  was  presented 
in  the  proceedings  by  either  party  as  to 
why  the  Utica  scale  should  be  on  a  par 
with  that  of  Syracuse.  His  award  was 
in  disregard  of  evidetKe  submitted  by 
either  party.  On  this  ground,  Utica  pub¬ 
lishers  took  an  appeal,  which  was  heard 
in  Indianapolis,  and  the  following  deci¬ 
sion  handed  down  by  the  Board : 

“In  searching  the  existing  contract 
I  find  no  authority  for  any  arbitrator 
to  extend  its  operation  beyond  Nov. 

15,  1925,  and  having  studied  the 
briefs  and  evidence  submitted,  I  can 
see  no  justification  in  altering  the 
scale  of  wages  that  have  been  in 
force  since  Nov.  15,  1924  in  the  con¬ 
tract  expiring  Nov.  15,  1925,  and  it 
is  so  ruled.” 

The  decision  was  rendered  after 
a  careful  study  of  briefs  and  argument 
in  local  arbitration  proceedings.  The 
union  advanced  the  contentions  of  skill 
required,  hazard  of  the  industry,  alleged 
inadequate  compensation  prior  to  1920, 
comparison  of  Utica  wage  scale  with 
other  cities,  and  the  U.  S.  Bureau  of 
l^bor  budget  for  a  family  of  five,  all 
tending  to  show  that  even  the  wage  de¬ 
manded  was  scarcely  adequate  to  cover 
costs  in  accordance  with  “the  standard 
of  living  of  an  American  citizen.”  It 
was  shown  that  all  of  these  issues  had 
l)een  adjudicated  on  the  occasion  of  prior 
wage  settlements,  in  fact  as  late  as  in 
1924. 

The  decision  of  the  International  Ikiard 
is  in  accord  with  a  decision  in  the  case 
of  Cincinnati  Typographical  Union  versus 
the  Cincinnati  Newspapers  Publishers’ 
.\ssociation,  handed  down  by  Judge 
O'Hara,  holding  that  on  the  occasion  of 
the  last  previous  wage  settlement  the 
presumption  was  that  all  parties  were 
familiar  with  these  contentions  and  that 


the  wage  settlement  was  made  accord¬ 
ingly. 

Both  the  Utica  and  Cincinnati  decisions 
are  to  the  effect  that  unions  may  not 
expect  wage  increases  upon  the  termina¬ 
tion  of  each  contract  and  that  there  must 
be  a  point  reached  where  compensation 
of  printers  cannot  be  out  of  proportion 
to  production  costs  as  a  whole;  and  the 
fact  that  wage  increases  subsequent  to 
1920  and  in  the  face  of  deflation  of  liv¬ 
ing  costs  places  the  printer  in  a  better 
economic  position  today  than  workers 
in  other  lines  of  industry  with  the  ex¬ 
ception  of  the  building  trades.  As  to  the 
latter,  no  argument  was  needed  to  show 
that  these  scales  were  fictitious  and  even 
though  higher  than  that  of  printers,  an¬ 
nual  income  is  less  by  reason  of  intermit¬ 
tent  employment. 

_4,000  Attend  Flower  Show 

More  than  4,000  persons  visited  the 
First  Annual  Flower  Show  conducted  by 
the  Mihvaukee  Journal,  with  the  co-oper¬ 
ation  of  Milwaukee  florists  and  owners 
of  large  Milwaukee  estates.  The  exhibit, 
held  in  the  halls  of  the  new  Journal  build¬ 
ing,  was  the  culmination  of  an  all  sum¬ 
mer  garden  contest,  and  brought  250  en¬ 
tries  by  50  amateur  flower  gardeners. 

Merchants  Unite  In  Local  Drive 

A  series  of  12  full  page  advertisements, 
sponsored  by  the  business  men  will  be 
run  in  the  Port  Angeles,  (Wash.)  Eve¬ 
ning  News,  one  page  every  Friday  for 
12  weeks.  The  ads  will  be  educational, 
featuring  community  team-work  among 
the  merchants. 

Celebrates  Tenth  Birthday 

The  Hickory  (N.  C.)  Daily  Record 
on  Sept.  11  celebrated  its  10th  birthday. 
Mr.  Johnston  Avery,  present  editor,  has 
been  in  charge  since  the  resignation  of 
Mr.  R.  S.  Pickens,  who  left  the  paper  last 
December. 


RADIO  FLASHES  PLANE 
PICTURES  FROM  HAWAII 

Two  Photographs  Transmitted  Over 

5,496  Miles  by  Radio  Corporation 
— Two  Air  and  Two  Land 
Relays  Used 

The  Radio  Corporation  of  America 
Sept.  13,  transmitted  pictures  of  the  sea¬ 
plane  PN-9  No.  1,  and  Commander  John 
Rodgers,  by  radio  from  Hawaii.  The 
experiment  required  use  of  two  air  and 
two  land  relays  and  was  accomplished  in 
20  minutes. 

A  speed  boat  rushed  the  picture  of  the 
seaplane,  which  was  taken  by  a  navy 
photographer,  to  the  corporation’s  station 
at  Kahuki.  It  was  sent  to  Marshal,  Cal., 
relayed  by  land  wire  to  Bolinas,  Cal., 
transmitted  by  radio  to  the  Riverhead, 
L.  I.,  station,  and  sent  by  land  wire  to 
the  corporation’s  office. 

Transmission  started  at  3:30  a.  m.,  and 
the  picture  was  complete  20  minutes  later. 
The  distance  covered  was  5,496  miles. 
The  picture  of  Commander  Rodgers  was 
made  by  a  Honolulu  Star-Bulletin  photog¬ 
rapher.  It  was  sent  between  11:50  a.  m. 
and  12:30  p.  m. 

The  same  radio  and  telegraph  arrange¬ 
ment  was  used  by  the  Radio  Corporation 
last  May  in  experimental  tests.  Eight 
pictures  were  sent  then,  the  average  time 
of  transmission  being  20  minutes.  The 
photoradiogram  apparatus  had  been  taken 
to  the  islands  a  short  time  before  and  in¬ 
stalled  by  Alfred  E.  Koenig,  of  the  New 
York  office.  In  this  experiment  the  pic¬ 
tures  were  sent  to  Kahuki  from  Honolulu 
by  land  wire  and  relayed  to  New  York 
by  the  method  used  this  week. 

They  were  reproduced  in  several  New 
York  newspapers. 

The  great  newspaper  market  place. — 
Editor  &  Publish kr  classified  advertise¬ 
ments. 


,  cj.  ri  Xu*  iijj  iiii  'iiii  lul  mi  eh  aii  ai.  li:.  m  ^aTSii  iui'iai  i 


The  Long  Beach  Press-Telegram 

LONG  BEACH,  CALIFORNIA 

Announces  the  Appointment  of 

Williams,  Lawrence  CD.  Cresmer  Co. 

225  FIFTH  AVENUE,  NEW  YORK 
360  NORTH  MICHIGAN  AVE.,  CHICAGO 

as  its 

National  Advertising  Representatives 

for  the  entire  United  States  outside  of  the  Pacific  Coast 

EFFECTIVE  SEPTEMBER  Ist,  1925 
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NEWS  MEN  FIGHTING 
CENSORS  ABROAD 

Impossible  to  Get  True  Facts  from 
Central  Europe,  Says  Greenwall, 
London  Express,  Here  to  “Inter¬ 
pret”  U.  S.  to  Britishers 


For  many  years  he  was  on  the  New  PUBUSHER  DENOUNCES 

)  ork  lelcgram  under  James  Gordon 

NEWSPAPER  WASTE 


Stories  of  the  running  tight  between 
correspondents  abroad  and  government 
censors  were  told  this  week  by  Harry  J. 

rireenwall,  Paris 


correspondent  of 
the  London  Daily 
Express. 
Greenwall  is  in 


articles  for 
newspaper.  It  is 
his  first  visit  here. 
“It  is  impos- 


Bennett.  The  Express  is  owned  by  a 
former  Canadian,  Lord  Beaverbrook. 

For  17  years,  Greenwall  has  been  a 
Paris  correspondent,  most  of  the  time 
for  the  Express.  Six  months  of  each 
year  he  spends  traveling  over  the  con¬ 
tinent  and  has  interviewed  many  interna¬ 
tional  European  figures.  He  became 
widely  known  as  a  w-riter,  when,  imme¬ 
diately  after  the  armistice,  he  managed 
to  slip  through  the  lines  into  Germany. 
He  was  the  first  to  tell  in  England  and 
this  country,  through  the  Hearst  news¬ 
papers,  of  Ebert,  the  saddler  who  be¬ 
came  first  president  of  the  German  re¬ 
public. 

(Jn  the  present  trip  to  the  United 


ence,  possessing  certain  ideals  of  what  a  ■ 
newspaper  should  stand  for  in  its  com¬ 
munity,  I  deplore  the  tendency  in  many 
quarters  of  playing-up  crime  records  and 
William  F.  Metten,  Wilmington  (Del.)  scandals  on  the  front  page.  You 

«  .  TV  1  m,t  It  sells  newspapers,  and  if  you  look 

Every  Evemng,  Declares  Newspaper  f^om  that  angle  alone,  you  are 

Men  Must  Not  Forget  Thrift  Les-  right. 

sons  Learned  in  War  “But  after  all  is  it  worth  while?  My 

_  iilea  of  a  newspaper  is  that  it  should 

never  carry  a  picture  that  is  debasing  or 
suggestive  or  a  news  story  that  the  child 
in  your  home  could  not  read.” 

Progress  is  being  made  towards  ob¬ 
taining  reduced  railroad  rates  for  news¬ 
paper  transportation  in  Pennsylvania,  R. 
E.  McLean,  Philadelphia  Bulletin,  de¬ 
clared  at  the  business  session. 

Seventeen  newspapers  in  Pennsylvania 


paper  men  today 
to  get  the  true 
facts  out  of  Cen¬ 
tral  Europe, 

Harry  J.  r,RFF.sw,\LL  Spain,  Portugal 
or  Italy,"  Green¬ 
wall  said  in  an  interview  in  New  York. 

“The  Italian  government  under  Mus¬ 
solini  doesn't  hesitate  to  exitel  a  corre- 
.spondent  who  tells  the  truth  of  condi- 
ti(jns  there. 

"l-'or  years  now,  there  has  been  a  per¬ 
petual  fight  in  Europe  between  the  cor¬ 
respondents  and  censors,  and  the  censors 
arc  holding  their  own.  Of  course,  cor- 
respfindents  are  adopting  methods  to  beat 
the  censorship,  but  they  are  not  always 
.•'Uccessful. 


Get  rid  of  waste  in  newspaper  offices 
and  re-study  thrift  lessons  learned  during 
the  World  War  period  was  the  plea 
voiced  this  week  by  William  F.  Metten, 
publisher  of  the  IVihnington  (Del.) 

Every  Evening. 

He  was  addressing  members  of  the  In¬ 
terstate  Circulation  Managers  Associa- 

this  country  to  Stales,  “whid'rwiil  end' late  in'Odol^'r"  f?'’''e"tion  at  Wilmington,  Sept  paid''raVlVo'^ds‘$418!w‘rastVeaV^^ 

write  a  series  o  (ireenwall  expects  to  visit  Washington,  remarks  were  directed  at  all  j^an  said,  and  urged  publishers  to  unite 

Cleveland,  Chicago  and  possibly  Detroit,  departments  of  the  newspaper,  when  he  j,^  preventing  proposed  increases. 

He  is  very  interested  in  American  iiews-  ...  ,  .  Suggestions  for  boosting  motorbus 

paiK-rs  and  newspaper  methods.  “  that  no  business  in  transportation  to  take  the  place  of  bag- 

,  r  „  .  ".'Xmerican  newspaper  methods  are  rap-  ^ world  incurs  as  as  the  gggg  now  in  use  were  offered  by 

ible  for  news-  England,”  he  said,  '/ewspaper  business.  This  ought  not  to  Hatton,  Detroit,  president  of  the 

"The  Express  started  the  year  before  f  International  Circulation  Managers’  As- 

last,  and  is  still  building,  a  new  plant,  in  During  the  war  when  newsprint  sociation,  L.  P.  Rutherford,  IPilmington 
-  -  som-ed  to  unheard  of  prices,  and  when  Ez>en{»g,  John  H.  Kuntz, 

some  of  us  at  tunes  thought  we  saw  Altoona  Tribune,  and  Mr.  McLean, 
visions  ahead  of  bankruptcy  for  the  news-  q  j  j^^^k  of  the  Scranton  (Pa.)  Re- 
paper  business  generally,  we  learned  many  publican,  association  president,  presided, 
valuable  lessons.  One  of  these  was  that  'yhe  board  of  directors  selected  Read- 
the  gaunt  ligure  of  Waste  was  stalking  i„g^  as  the  place  for  the  annual  meet- 

— _  every  department  of  our  business,  from  association,  to  be  held  next 

-j...  •  TL  »  D  ^  oihee  on  through  the  plant,  March.  That  tabloid  newspapers  have 

Editions  Containing  Them  Must  Be  taking  his  toll  one  way  or  another  to  an  affected  the  circulation  of  regular 

Kept  from  Mails  Post  Office  extent  that  was  almost,  if  not  actually,  ^ized  dailies  was  brought  out  by  J.  I. 
Warns — Urges  Publishers  r  »  •  ,  ,  Abbott,  circulation  manager  of  the  Phila- 

to  nrnn  TliAm  -iT  ncwspapcrs  of  Amcnca  have  saved  Record.  Other  circulators  were 

L^rop  inem  millions  of  dollars  m  increasing  efficiency  accord  with  this  view 

as  a  result  qf^  lessons  learned  during  the  ^ore  than  50  circulation  men  attended 


which  the  news  department  is  being  mod¬ 
eled  after  that  of  the  New  York  Times.” 

LUCKY  BILL  CONTESTS 
PURE  LOTTERIES 


Newspapers  may  conduct  Lucky  Dol-  «ar  period.  Much  of  that  saving  has  gone  convention, 
lar,  Two-Dollar  and  Five-Dollar  Bill  i»to  pay  envelopes  of  newspaper  employes  _ 


Celebrates  50th  Anniversary 


ressed  my  messages  to  the  home  of  the  Loii.e.^ts  m  newspapers  if  they  are  not  t  me  tning  upon  w  nicn  we  can  all  ague 
ireign  edit.ir.  By  a  prearranged  plan,  mailed.  But  when  they  enter  the  mails  ‘he  circulation  of  any  medium 

cabled  little  bits  alxiut  what  apjxiared  the  publisher  violates  Section  13  of  the  measures  in  a  general  way  its  value  to 
)  be  the  Spanish  weather.  ‘Storms’,  I  Postal  Laws  which  prohibit  matter  per-  the  advertiser,”  he  said.  “It  is  unmis- 


Glimericks 

the 

WOW 

of  the  feature 
WORLD 


■  \\  hen  1  was  in  Greece  recently,  for  Contests  in  the  editions  delivered  by  ttnd  in  the  making  of  better  newspapers, 

instance,  1  found  the  chief  censor  there  carriers  or  sold  on  the  newsstands,  but  “<iet  rid  of  waste.  Make  your  depart- 

an  agreeable  chap,  a  Harvard  graduate,  the  papers  cannot  be  sent  through  the  ment  as  nearly  1^  per  cent  efficient  as  7Vrrc  lldutc  (Ind.)  TrUmne  pub- 

gentlemanly  and  suave.  He  passed  my  mail.s.  is  humanly  possible.  lished  a  Golden  Jubilee  edition  Sept.  18. 

articles  without  hesitati..n.  .\lter  1  had  It  is  better  for  newspaiier  publishers  y  1  from  its  new  Hoe  octuple  press.  On  that 

filefl  them  at  the  cable  office,  however,  a  not  to  conduct  the  contests  at  all.  ac-  ■'»"'>  't*  Relation  to  Advertising,  and  he  .  .  wa.s  enlarged  to  eight 

secret  military  censor  got  hold  of  them,  cording  to  Horace  Donnelly,  Solicitor  expressed  the  opinion  that  advertisers  i  j  inches  deep  Column 

and  left  little' worth  telling.  of  the  Post  Office  Department.  judged  a  newspaper  by  results  it  pro-  .^dth  is  12l4  ems. 

••Recently  while  sending  news  to  the  B  is  no  violation  of  the  postal  laws  duced  rather  than  by  the  numlicr  of  its 
Express  from  Spain  and  Portugal,  I  ad-  to  publish  news  about  Lucky  Dollar  '"‘’‘‘'jers. 

<lressed  my  messages  to  the  home  of  the  Loq.e.qs  m  nevyspapers  if  they  are  not  ‘One  thing  upon  which  we  can  all  ague 

fore 
I  c: 

to  be  the  Spanish  .  . . ,  -  .  -  i  ,,  ,1.11 

remember  stood  for  pfjlitical  unrest,  and  taiinng  to  lottery  schemes  passing  takably  true  also  that  the  character  ot 

‘lifting  clouds’,  for  tlie  passing  of  a  through  the  mails.  that  circulation,  or  to  put  it  another  way. 

crisis,  T'’*-’  newspaper  sending  such  matter  t'’e  buying  power  which  that  circulation 

"In  Portugal  I  played  the  role  of  cloth  is  also  jeopardizing  its  privilege  of  send-  represents,  must  be  given  due  considera- 
merchaiit,  and  red  in  my  messages  stood  ing  its  papers  at  second  class  rates.  Bon  by  the  man  who  has  money  to  in- 

for  the  revolutionists,  and  purple  for  the  Several  weeks  ago  Solicitor  Donnelly,  vest  m  that  medium 

royalists.  after  several  complaints  had  been  made  Unfortunately  perhaps  for  some  of  the 

•‘.All  central  European  countries  east  of  rival  new.spapers,  notified  a  number  newspapers  of  the  better  class  some  of 
X'ieiina  are  under  this  censorship  ban.  of  newspapers  conducting  the  Lucky  those  gentlemen  who  buy  advertising 
Correspondents  are  left  three  courses.  Bill  Contests,  including  the  New  York  space  do  not  always  reckon  on  buying 
Either  they  must  follow  ruses,  such  as  I  Journal,  Nezv  York  Daily  Nezvs,  and  P’^cr  in  circulation,  but  are  inclined  to 
have  adopted  on  occasion;  enter  the  Nnv  York  Daily  Mirror,  that  it  con-  consider  the  so-called  mass  circulation 
coimtrv,  learn  the  facts,  and  leave  to  stituted  a  violation  of  the  postal  laws  to  ‘done.  Personallv,  I  do  not  believe  that 
write  of  them  elsewhere,  which  doesn’t  Riail  this  matter.  is  sound  business  ^rom  an  adyertis- 

amount  to  much  since  conditions  change  Mr.  Donnelly  stated  this  week  he  had  standjxjint.  Hie  real  value  of  circula- 
■so  rapidly,  or  else  rely  on  the  news  gone  over  this  matter  with  representa-  Bon  is  measured  by  the  buying  power,  the 
agencies  of  these  countries,  all  of  which  lives  rif  several  of  the  newspapers.  At  reader  influence  and  reader^  confidence 
are  out  and  out  propaganda  purveyors.”  drst  it  had  been  arranged  that  the  pa-  Back  of  it,  and  1  respectfully  submit  that 
Mr.  Greenwall  said  the  Americans  were  pers  would  confine  the  objectionable  mat-  "ithout  these  essential  fundamentals  cir- 
seldom  fooled  into  sending  out  propa-  ter  to  city  and  local  editions.  This  plan  cnJ|*Bon  loses  much  of  its  actual  value, 
ganda.  The  fact  was,  he  said,  little  was  'lid  not  work  out,  however,  Mr.  Don-  As  a  publisher  of  some  years  experi- 
being  told  alxiut  these  countries.  uelly  said,  and  it  became  evident  that 

“One  bit  of  propaganda  that  has  been  the  only  way  for  the  pajiers  to  “play 
worked  to  death,”  he  declared,  “is  the  safe”  was  to  drop  the  Lucky  Bill  Con- 
so-callcd  Communist  menace.  None  of  tests  entirely. 

the  people  who  put  it  out  believe  it,  but  Air.  Donnelly  was  under  the  impres- 
it  makes  a  good  newspaper  story  and  so  I'ion  that  the  contests  had  been  dropped 
continues.”  !*>  all  the  papers  concerned,  and  was 

The  present  assignment  which  Green-  fli.sappointcd  when  presented  by  one  of 
wall  has  been  given  by  his  newspaper  the  complainants  with  a  copy  of  one  of  the 
is,  he  said,  “to  discover  where  all  this  newspapers  that  had  come  through  the 
enormous  wealth  American  tourists  art  mails  showing  that  practically  all 
spending  abroad  comes  from.”  B'e  jiafiers  approached  were  still  carry- 

“.Americans  are  climbing,  while  Eng-  ing  on  the  prize  contests, 
lishmen  seem  to  be  standing  still,”  he  ex-  3  he  Post  Office  Department  will  at 
plained.  “We  want  to  find  out  why.  We  "uce  inform  all  papers  conducting  such 
know  it  is  true.  The  class  of  .American  contests  of  the  law  in  the  case  and  ad-  .  x.. 
tourist  to  England  and  the  Continent  has  vise  that  unless  they  immediately  drop  I  rl 
changed  completely  in  the  last  few  years,  them  they  will  be  subject  to  prosecu  * 

Before,  only  the  leisure  class  of  Ameri-  tion  for  violating  the  lottery  statutes. 

cans  traveled.  Now  every  walk  of  life  _  - ^ - 

is  repre.sented  in  the  thousands  who  spend  Cherington  Heads  Committee 

fr^ly  abroad.”  _  .  .  Paul  Cherington,  research  director  of 
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CURRENT  NEWS  FEATURES,  INC. 
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WASHINGTON,  D.C. 


r^FOR  PROMPT  SERVICE.y^ 

TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS  '  PAPER  CUTTERS 
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Carritd  in  stock  for  tsrompt  shipment  at  the  foUorwinr,  SeUinn  Houses  of  the.j 

z^merkan  Type  Founders  Qmpany 


The  London  Express,  for  which  these  the  J.  Walter  Thompson  Company.  Inc., 
articles  are  being  written,  is  edited  by  New  York  advertising  agenev,  has  been 
an  .American,  Ralph  D.  Blumenfeld,  who  appointed  chairman  of  the  committee  of 
before  going  to  England,  worked  on  club  activities  of  the  Associated  .Adver- 
newspapers  in  New  York  and  CTiicago.  fi'ing  Clubs  of  the  World. 
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Editor  &  Publisher  for  September  19,  1925 


SYNDICATE  ‘EDITORIALS’ 
SCORED  BY  DAILY 


Louisville  Timet  Declares  Editorials 
Must  Be  Paper’s  Own  Product 
— Applies  “Feature”  to  Syn¬ 
dicate  Offerings 


The  following  editorial  under  the  title 
“What  Is  An  Editorial”  appeared  in  the 
Louisville  Times,  Sept.  11  : 

"The  McClure  Newspaper  Syndicate  is 
inaccurate — if  not  deliberately  inaccurate, 
still  inaccurate — in  a  two-page  advertise¬ 
ment  in  the  Editor  &  Publisher  in 
which  it  offers  daily  newspapers  ‘four 
weeks  of  sample  editorials'  by  Glenn 
Frank,  president  of  the  University  of  Wis¬ 
consin,  formerly  editor  of  Century  Maga¬ 
zine.  and  says  sundry  newspapers,  the 
Louisville  Times  among  them,  will  pub¬ 
lish  ‘a  daily  editorial’  by  Mr.  Frank. 

“The  Louisville  Times  will  not  publish 
a  daily  editorial  by  Mr.  Frank,  or  one 
editorial  by  Mr.  Frank.  Editorials  pub¬ 
lished  by  the  Louisville  Times  originate 
in  its  editorial  rooms  and  are  publishetl 
in  its  editorial  columns. 

“The  late  V'ictor  Lawson  is  quoted  in 
the  McClure  Newspaper  Syndicate’s  ad¬ 
vertisement  as  saying  he  liked  Mr.  Frank’s 
articles  so  well  that  he  deferred  other 
feature  articles  to  publish  them.  Mr. 
Lawson,  editor  aand  publisher  of  the  Chi¬ 
cago  Daily  Nezes,  knew  the  difference 
between  ‘feature'  and  ‘editorial.’  He  at¬ 
tributed  the  success  of  his  newspaper  to 
liberal  use  of  features.  He  valued  Mr. 
Frank  as  a  feature  writer. 

“Not  the  character,  the  quality  or  the 
authorship  of  an  article  makes  it  an  edi¬ 
torial,  but  the  manner  in  which  it  is 
used.  An  editorial  expresses  the  opinions 
of  a  publication  in  which  it  appears. 

“If  an  article  by  the  writer  of.  The 
London  Times  ‘leaders’  when  the  Times 
was  winning  the  title  The  Thunderer  had 
been  reatl  by  its  author  as  a  club  paper  it 
would  have  been  a  club  paper.  Gne  of 
Henry  Watterson's  ‘broadsides’  uttered  as 
a  speech  would  have  been  a  speech  and 
not  an  editorial.  When  Mr.  Waterson 
and  Frank  1,  Cobb,  writers  of  editorials, 
functioning  regularly  as  such,  for  the 
Courier-Journal  and  the  World  respec¬ 
tively,  wrote  signed  articles  for  maga¬ 
zines,  as  they  did  occasionally,  those 
articles  were  not  editorials,  although  they 
expressed  the  views  of  famous  editors. 
When  the  President  of  a  University,  who 
formerly  was  an  editor,  writes  a  signed 
article  for  a  daily  paper  it  is  not  an  ed¬ 
itorial. 

“It  is.  by  the  way.  interesting  to  ob¬ 
serve  that  syndicates  selling  articles  to 
the  daily  press,  arguing  that  the  editorial 
has  lost  the  audience  it  had  formerly, 
keep  .ill  roads  out  of  New  York  hot  with 
the  feet  of  drummers  who  seek  to  give 
importance,  authority  and  interest  to  the 
articles  they  sell  by  attaching  to  them  the 
word  ‘editorial.’  ” 


“Judging  from  these  ads  they  must  be 
friendly  stores.” 

.\nother  of  the  Schulte  series  is  de¬ 
signed  to  put  the  same  argument  across 
to  women  readers,  and  states : 

“More  and  more  ladies  are  asking  us 
why  we  don’t  address  some  of  our  ad¬ 
vertisements  to  them. 

“We  hasten  to  explain  that  we  didn’t 
think  it  necessary. 

“We  have  always  tried  to  conduct  our 
stores  in  a  manner  worthy  of  all  our  cus¬ 
tomers.  The  roominess,  cleanliness  and 
friendly  Schulte  service  are  at  everybody’s 
disposal. 

“Therefore,  ladies, — won’t  you  pardon 
our  seeming  omission  and  consider  your¬ 
selves  included  in  all  these  friendly  little 
chats?” 

Of  course  every  advertisement  gives 
prominent  display  to  the  Schulte  slogan; 
“270  Stores  From  Maine  to  Texas  and 
Growing!” 


STAR  NEWSBOY  TELLS  ’EM 


Milwaukee  Journal  Carrier  Talks  Sales¬ 
manship  to  Insurance  Men 

Ward  Dunphy,  15-year  old  Milwaukee 
Journal  newsboy  with  a  record  of  250 
new  subscribers  in  two  months,  was  the 
guest  of  honor  at  a  recent  meeting  of 
the  Milwaukee  salesmen  of  the  Pruden¬ 
tial  Insurance  Company  Af  .America.  He 
talked  to  the  grown-up  salesmen  on  his 
sales  experiences. 

“When  a  woman  comes  to  the  door 
after  I  have  rung  her  bell,  I  always  tip 
my  hat  and  say  ‘Good  morning,’  ”  he  saiil. 
“1  say  it  pleasantly  .and  with  a  smile. 
Sometimes  the  door  is  slammed  in  my 
face  because  people  are  bothered  so  much 
with  solicitors,  but  I  try  not  to  let  that 
dishearten  me. 

“1  call  on  the  smallest  and  poorest  look¬ 
ing  houses  just  the  .same  as  I  do  at  the 
bigger  and  better  ones.  Some  fellows 
iwss  up  the  po<ir  homes,  but  I  find  in 
them  some  of  my  best  prospects. 

“In  making  a  canvass  of  any  district 
two  boys  start  in  one  block  and  work 
around  it  in  opposite  directions.  Some¬ 
times  when  1  get  around  my  part  of  the 
block,  I  liwl  that  the  boy  isn’t  attending 
to  his  job  but  is  playing  handliall  in  the 
alley,  eating  ice  cream  or  drinking  pop 
at  the  drug  store,  or  just  loafing.” 

He  said  he  thought  the  greatest  cause 
of  failure  in  selling  was  losing  heart. 
Some  mornings  he  gets  no  orders  at  all, 
he  said,  and  other  mornings  he  has  as 
many  as  14.  He  mixlestly  attributed  his 
success  to  “luck  and  maybe  a  better  sec¬ 
tion  to  work  in  than  some  of  the  other 
Uiys  have.” 

IJunphy  is  supporting  his  mother  and 
working  his  way  through  Marquette  High 
.School,  where  he  is  now  a  Junior.  He 
anticipates  going  through  college. 


A.P.  CLAIMS  RESCUE  BEAT 


ADVERTISING  “FRIENDLINESS” 


Unique  Good  Will  Copy  Being  Placed 
by  A.  Schulte  Cigar  Stores 

The  .A.  Schulte,  chain  cigar  stores’, 
investment  in  newspaper  advertising  took 
a  new  turn  this  week,  when  space  was 
used  to  let  readers  know  the  idea  Ix-hind 
the  campaign. 

“Lots  of  people  comment  on  the  fact 
that  Schulte  advertising  doesn’t  attempt 
to  sell  anything.”  the  text  reads. 

“  ‘How  come’,  they  ask,  and  ‘Why?’ 

“Well,  frankly,  the  things  we  have  to 
sell  aren’t  nearly  as  important  to  you 
as  the  things  we  have  to  give. 

“No  matter  how  superior  our  cigars 
may  be.  it’s  the  interested  service — the 
friendliness — that  makes  Schulte’s  so  dif¬ 
ferent  from  other  cigar  stores. 

“Of  course,  we  are  proud  of  the  fact 
that  we  sell  the  popular  brands  of  cigars, 
your  favorite  among  them.” 

Copv  is  illustrated  with  drawings  by 
Don  Herold.  Two  men  are  shown  read¬ 
ing  a  newspaper.  One  says  to  the  other: 

“I’ve  just  switched  to  Schulte’s.” 

.\nd  the  other  remarks : 


S.  F.  Bureau  Prepared  for  Disaster  in 
Pacific  Flight 

How  the  Associated  Press  obtained 
what  it  claims  was  an  exclusive  lieat  on 
the  rescue  of  the  PN-9  No.  1  crew  fol¬ 
lowing  its  nine  day  drift  in  Pacific  waters, 
was  told  this  week  by  Kent  Cooper,  gen¬ 
eral  manager. 

To  prepare  for  any  possibilities,  Paul 
Cowles,  Pacific  Coast  superintendent,  had 
gone  to  Honolulu  early  in  August,  re-^^^ 
inaining  there  from  Aug.  8  to  Aug.  29.  ^ 

Complete  instructions  were  given  A.  P. 
men  in  Honolulu,  and  arrangements  made 
in  case  mishap  befell  any  of  the  long 
distant  flyers.  Thus,  when  the  submarine 
picked  up  Commander  Rodgers  and  his 
crew,  John  Ryan,  night  A.  P.  man  in 
Honolulu  was  in  close  touch  with  the 
radio  amateur  who  received  the  rescue 
flash  from  the  submarine. 

When,  in  turn.  Ryan  flashed  the  news 
to  this  country,  the  navy  department  first 
requested  that  it  be  supressed,  since  they 
had  not  received  confirmation,  Mr.  Cooper 
said. 

.Another  A.  P.  innovation  incident  to 
coverage  of  the  story,  was  the  by-line 
uiven  over  the  statement  written  for  the 
.\ssociated  Press  by  Commander  Rodgers. 
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LATEST  POPULATION  ESTIMATES  OF  CITIES  IN  LINEAGE  TABULATION 


POPULATION  figures  for  every  city 
mentioned  in  the  lineage  tabulation  in 
this  issue  are  given  below  and  on  page 
38  to  facilitate  the  location  of  a  specific 
city  or  newspaper  in  its  proper  group. 

The  figures  are  the  latest  obtainable  and  Honolulu  .. 
are  taken  from  A.  B.  C.  publishers’ 
statements  or  U.  S.  Census  tables. 

Boitte  . 

ALABAMA  Idalio  KulU 

rooatello  .. 
Twin  Falla 
Wallace  ... 

55,000 
11,096 


Columbus 
Cordele  . 
Griffin  ,. 
Rome  ... 


Plttsburs 
Pratt  . . . 
Salina  . . 
Topeka  . 
Wichita 
Wlnfleld 


Grand  Rapids 
Greenville  . . 

Ionia  . 

Iron  Mountal 
Jackson  .... 
Kalamazoo 
Lansing  . . . 
Ludington  . 
Manistee  ... 
Marquette  . 
Marshall  . . . 
Mt.  Clemens 
Uwosso  .... 
Petoskejr  . . 
Port  Huron 
St.  Joseph  .. 
Sturgis  .... 
Three  Rivers 
Ypsllantl  .. 


163,877 

5,100 

6,935 

8,251 

52,000 

143,000 

82,000 

9,000 


KENTUCKY 


Bowling  Green 
Covington  . . . . 
Lexington  . . . . 
Louisville  . . . . 
Madlsonvllle  . . 
Owensboro  . . . . 
Paducah  . 


IDAHO 


Anniston  . . 
Birmingham 
Montgomery 
TuBcalooKa 


ILLINOIS 


LOUISIANA 


Alton  . 

Aurora  . 

Belleville  . . 

Kelvidere  . . 

Benton  . 

Bloomington  ... 

Cairo  . 

Canton  . 

Carhondale  . 

Centralia  . 

Champaign  .... 

Chicago  . 

Ilanville  . 

Decatur  . 

UeKalb  . 

Bflingham  . 

Elgin  . 

Kraimton  . 

Freeport  . 

Galesburg  . 

Harrisburg  . . . . 

Jerseyville  . 

La  Salle  . 

Lincoln  . 

Litchfleld  . 

Marion  . 

Mattoon  . 

Moline  . 

Monmouth  . 

Mount  Vernon 

Ottawa  . 

Peoria  . 

Pontiac  . 

Rock  Island  . . . 

Springfleld  _ 

Sterling  . 

Streator  . 

T’rbana  . 

Waukegan  . 

W'est  Frankfort 


ARIZONA 


Alexandria 
Raton  Rouge 
Mornroe  . . . . 
New  Orleans 
Shreveport  . . 


MINNESOTA 


Phoenix 

Prescott 

Tucson 


Albert  Lea  . . . 

Austin  . 

Bemidji  . 

Duluth  . 

Fairmont  . 

Hibbing  . 

Mankato  . 

Minneapolis  . . 

Rochester  . 

St.  Cloud  _ 

St.  Paul  . 

South  St.  Paul 


ARKANSAS 


MAINE 


Blytheville  . 

Fort  Smith  . 

Harrison  . 

Helena  . 

Little  Rock  . 

NewiHjrt  . 

Paragould  . 

Pine  UlnlT  Graphic 
Russellville  . 


Augusta  . 
Bangor  . . . 
Biddeford 
Lewiston 
I’ortland  . 
Watervllle 


MARYLAND 


MISSISSIPPI 


CAUFORNIA 


Biluxi  &  Gulfport. 

Laurel  . 

Meridian  . 

Natches  . 


BaUimore  . 
Hagerstown 


BakerKfiold  . 

Burbank  . 

Oolton  . 

Eureka  . 

FYeRDo  . 

Fullerton  . 

Glendale  . 

Hanford  . 

Long  Beach  .... 
Lo«  Angelea  .... 

MaryBville  . 

Mercwl  . 

Modeato  . 

Monrr>via  . 

Oakland  . 

Orange  . 

Oxnard  . 

Pnlo  Alto  . 

Pasadena  . 

Pomona  . 

Porterxille  . 

Redlanda  . 

Riverside  . 

SacramMito  . 

San  Bernardino  . 

San  Diego  . 

San  Francisco  . . 

Kan  Jose  . 

San  Luis  Obispo. 

San  Mateo  . 

San  Pedro  . . 

Santa  Ana  . 

Hncfa  Barbara  . 
Hbnta  Maria  ... 
Santa  Monica  .. 
Santa  Rosa  .... 

Stockton  . 

Tulare  . 

Wnlce  . 

Whittier  . 


MASSACHUSETTS 


MISSOURI 


Boston  . 

Broekton  . , . . 
Fall  River  . 
Fitchburg  . . 
Gardner  .... 
Haverhill  ... 
Holyoke  .... 

Lowell  . 

Lynn  . 

New  Bedford 
Newbury  port 
PittsBeld  ... 

Quincy  . 

Salem  . 

Sonthbiidgp 
Springfleld  . . 
IVebaler  .... 
Worcester  . . 


Carthage  . 

Chlllicothe  . 

Columbia  . 

Excelsior  Springs 

Fulton  . 

Hannibal  . 

Independence  . . . 

Joplin  . 

Kansas  City  _ 

Klrksvllle  . 

I.iexington  . 

Mexico  . 

Mfffierly  . 

Poplar  Bluff  . . . . 

St.  Joseph  . 

St.  Louis  . 

Springfleld  . 

Tl^nton  . 


INDIANA 


MICHIGAN 


Bloomington  . . 
Connersvllle  . . 
Crawfordsvllle 

Decatur  . 

Elkhart  . 

Fort  Wayne  . . 

Franklin  . 

Gary  . 

Goshen  . 

Huntington  . . 
Indianapolis  . 
Jeffersonville  . 
Kendallville  . 

Kokomo  . 

Lafayette  . . . 
Logansi>ort  . . 

Madison  . 

Marlon  . 

Michigan  City 

Muncie  . 

New  Castle  . . 

Peru  . 

Plymouth  . . . . 

Portland  . 

Princeton  . . . . 
Richmond  . . . 
Rnshville  . . . . 

Seymour  . 

South  Bend  . 
Terre  Haute 
Warsaw  . 


MONTANA 


Adrian  . 

.\lhion  . 

Battle  Creek  . 

Bay  City  . 

Benton  Harb«*r 

Cadillac  . 

Detroit  . 

Dowagiac  . 

Flint  . 


12, .560 
9,678 

40,000  Anaconda 
61,000  Butte  .. 
12,233 
11,672 
1,283,822 

14,552  Lincoln  . 
1.35.000  Omaha  . 


NEBRASKA 


Superior  Attractiveness  For  Your  Paper 


COLORADO 


New  Type  on  Slu; 
For  All  Display 


Aspen  . 

<>>iorado  Springs 

Denver  . 

Durango  . 

Fort  Collins  .... 
Pueblo  . 


CONNECTICUT 


Bridgeport  .. 
Danbury 
Hartford  . . . 
Manchester 
Middletown 
New  Britain 
New  Haven 
New  London 
South  Norwa 
Norwich  . . . 
Stamford 
Waterbury  . 
Wlnsted  ... 


SINGLE  types  used  once  are  second  hand.  Its  just  a  ques¬ 
tion  of  tolerance  how  long  they  can  be  used  before 
they  are  discarded.  Slowly,  almost  imperceptibly 
these  single  types  deteriorate  from  the  day  they  are  placed 
in  the  cases  or  sorts  cans.  A  battered  S — a  scratched  T — a 
worn  down  E,  all  of  which  show  up  repeatedly  in  startling 
relief  on  the  printed  page,  spoil  the  papers’  appearance  and 
reflect  seriously  upon  the  management  and  the  advertisers. 

The  Ludlow  stops  all  that!  With  the  installation  of  this  system 
— over  night — the  paper  takes  on  a  new  dress — the  bright,  clean 
headings  and  sparkling  display  advertising  testify  that  here  is  a 
paper  worth  reading  and  a  plant  that  takes  pride  in  its  publication. 

Unless  you  are  thoroughly  familiar  with  the  work  the  Ludlow 
of  Today  is  performing  in  newspaper  plants  large  and  small  the 
world  over — you  owe  it  to  yourself  to  investigate. 


IOWA 


Ami»B  ...rf... 

Boono  . 

Burlington  ... 
CiMitr  Rapids 
rputervllle  . . 

Clinton  . 

Counril  Bluffs 
Davenport  . . . 
D(^  Moines  . . 

Ditbuquo  . 

Iowa  City  , . . 

K*M>kiik  . 

MaRon  City  . . 
Mnscatine  ... 

Newton  . 

Oolweln  . 

Shenandoah  . . 
Slonx  City  .. 

Vinton  . 

Waterloo  . . . . 
Webster  City 


DELAWARE 


Wilmington 


DISTRICT  OF  COLUMBIA 


Waahington 


FLORIDA 


Clearwater  .... 
Fort  Lauderdale 
.Taeksonville  . . . 

Lakeland  . 

Miami  . 

Orlando  . 

Pensacola  . 

St.  Petersburg  . 

Tampa  . 

Wlnterhaven  ... 


KANSAS 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

San  Francisco;  5  Third  Street  New  York:  6.3  Park  Row 

Boston:  261  Franklin  Street  Atlanta:  41  Marietta  Street 


.4bl|pnp  . . 

Arkanaaa  City 
Atchinaon  ... 
Burlingtoa  . . 
Chanute  .... 
Dodge  City  . 
Emporia  .... 
Great  Bend 
H  utchinaon 
Kanaai  City 
Lawrence  . . . 
Ottawa  . 


GEORGIA 


Albany 

Athena 

Atlanta 

Aiiguata 


LUOLOW  QUALITY  COMPOSITION 
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Pennsylvania 

32nd  in  Area 
\  2nd  in  Wealth  / 


JL  ENNSYLVANIA’S  wealth  is  approximately  $29,000,000,000.  Her  savings  approxi¬ 
mate  $2,500,000,000,  or  a  per  capita  saving  of  almost  $200. 

Pennsylvania  has  682  National  Banks,  292  State  Banks,  390  Trust  Companies,  10  Sav¬ 
ings  Institutions  and  3,919  Building  and  Loan  Associations. 

Pennsylvania  Real  Estate  is  worth  over  $9,000,000,000,  her  personal  property  in  excess 
of  $2,000,000,000,  and  her  live  stock  over  $60,000,000. 

Seventy  cities  in  Pennsylvania,  with  a  population  of  more  than  ten  thousand  each,  turn 
out  65  per  cent  of  the  State’s  total  products. 

Pennsylvania  contains  45,126  square  miles  that  offer  an  ideal  merchandising  market 
because  of  the  density  of  population,  unusual  railroad  facilities  and  ideal  interurban 
traction  conveniences. 


REACH  THIS  DESIRABLE  MARKEt 
THROUGH  THESE  NEWSPAPERS 


CifMU- 

iUm 

140S 

U>M 

10.00C 

UaM 

CimU> 

tiM 

t.us 

U>M 

is,ssa 

Uaat 

**Allentown  Call  . 

. (M) 

29,545 

.10 

JO 

••Scranton  Times  . 

....(E) 

43300 

.12 

J1 

**Allentown  Call  . 

. (S) 

19382 

.10 

.10 

••Sharon  Herald  . 

....(E) 

7314 

3285 

.0285 

ttBeaver  Falls  Tribune  ... 

. (E) 

6,033 

.03 

.03 

Stroudsburg  Record  (E) 

Press...  (M) 

8,078 

.045 

.945 

ttBloomsbnrg  Press  . 

. (M) 

7,400 

.029 

.029 

••Snnbnry  Daily  Item  . 

....(E> 

4364 

.025 

.021 

••Chester  Times  . 

. (E) 

16376 

.06 

.06 

••Warren  Times-Mirror 

.(E&M) 

8,780 

.04 

.04 

tfCoatesrille  Record . 

. (E) 

6,650 

.035 

.0? 

••Washington  Observer 
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Re-  . 

••ConnellsTille  Courier  .... 

. (E) 

6333 

.02 

32 

porter  . 

.(M&E) 

17,181 

.06 

36 

••Easton  Express  . 

. (E) 

22,416 

.07 

.07 

ttWest  Chester  Local  News. 

....(E) 

11352 

.04 

.04 

••Erie  Times  . 

. (E) 

27,456 

.08 

.08 

••Wilkes-Barre  Times-Leader 

....(E) 

24374 

.08 

36 

Harrisburg  Telegraph  . 

. (E) 

40,022 

.095 

.095 

••Williamsport  Sun  . . . 

. (E) 

20,149 

.07 

37 

ttHaaleton  Plain  Speaker. .. .(E)  ? 

ttHaaleton  Standard.SentineI.(M)  ) 

19,680 

.07 

.06 

ttYork  Dispatch  . 

,....(E) 

19,139 

.05 

.05 

••Mount  Carmel  Item  .... 

. (E) 

4381 

.025 

321 

••Oil  City  Derrick  . . 

. (M) 

6377 

.035 

.035 

**A.  B.  C.  Publishers*  Statement,  March  31,  1925. 

••Pottsrille  Republican  and  Morn¬ 
ing  Paper  . (E&M) 

16,109 

.08 

.07 

ttGovernment  Statement,  March  31,  1925. 

;San3rr.anfisro 

0jr.(»nide 


PA\’ING  circulation 
determines  the  loj^i- 
eal  choice  of  an  adver¬ 
tising  medium.*  In  San 
Francisco  arid  North¬ 
ern  California  it  is  a 
recognized  fact  that 
The  Chronicle  follow¬ 
ing  has  the  buying 
power. 

NnttAnnl  Reprcs«nt»ttvf«  , 

\\  illiams.  I  awrciiCc  iV  Oe^mer  Co. 
K  Michiq.in  ,  Cftt'Aft 
22:  Fifth  Avr  .  hrw  ViM-k 


LATEST  POPULATION  ESTIMATES  OF  CITIES  IN  LINEAGE  TABULATION 


WASHINGTON 


Troy  . 

Wusliin^toii  C. 

Woostor  . 

Xenia  . 

Yoiingfttown  . 


NEW  HAMPSHIRE 


Aberdwn  .... 
P.elllngbum  . . 
Crntralla  .... 

Everett  . 

Hoquiam  . . . . 
I.a>iigview  . . . . 
Meant  Veanon 
Port  Angeles 

Seattle  . 

Spokane  . 

Tacoma  . 

Vancouver  ... 
Walla  Walla 
Wenatchee  . . 
Yakimp  . 


Chattanooga 
Knoxville  .. 
klemphls  . . 
Nashville  . . 


ManclicHter 


NEW  JERSEY 


Asbury  I’ark 
Atlantic  tiity 

Camden  . 

Elizabeth  - 

nackenaack 
Jersey  City  . 
Long  Branch 
Morristown  . 
Newark  .... 
Passaic  .  ■ .  ■ 
Paterson  . . . 
Perth  Amboy 
Trenton  . . . . 


OKLAHOMA 


Alt  a  . 

Bartlesville  . . 
Blackwell  . . . . 

Bristow  . 

Enid  . 

Oiitlirie  . 

McAleater  . . . . 

Miami  . 

Oklalioroa  City 
Ponca  City  . . . 

Shawnee  . 

Tulsa  . 


Beaumont  . . . . 
Corpus  Christ  i 

Dallas  . • . . 

Denison  . 

Denton  . 

El  Paso  . 

Fort  W'orth  . . 
(ialveston  .... 

Houston  . 

Ixtngview  . . . . 
Nacogdoches  . 

Hanger  . 

San  Angelo  . . 
San  Antonio  . 
Slieriuan  .... 

Waco  . 

B'ichita  Falls 


WEST  VIRGINIA 


NEW  MEXICO 


Charleston 
Clarksburg 
Falniiont  . 
Grafton  . . . 
Huntington 
Martinsburg 
Morgantown 
Parkersliiirg 

Welch  . 

Wheeling  . . 
Williamson 


OREGON 


Alhuqufrque 
Santa  Fu  .. 


Alliany  . 

Antorla  . 

IlakiT  . . 

Hinul  . 

KiiKeiie  ....t... 
Klamath  FallH 

M«*Jford  . 

Oregon  City  . . 

Portland  . 

Salem  . 

The  Dalles  ... 


NEW  YORK 


Albany  . 

Amsterdam  . 

Auburn  . 

Pallaton  Sfui  . 

UiiiKlianiton  . 

Itrooklyn  . 

Buffalo  . 

Canandaigua  . 

Corning  . . 

(.'ortlancl  . 

Klunliint;  . 

(Ilovorsville  . 

IlndKon  . 

Ithaca  . 

Jaiiieatown  ...... 

KiiiKHton  . 

Little  Kalla  . 

Loim  lalnnd  ('ily. 

Mid<nc'town  . 

Mount  Vornon  .  . 

Newburuh  . 

Now  Uoi’hollo  .  .  . . 

Now  York  . . 

Niagara  Falla  .  .  . 
N<»rtb  Tonawaiida 

Norw’ich  . 

O^doiisburu  . 

Oloaii  . 

Oswouo  . 

PookHkill  . 

PlatlaburK  . 

Port  .lorvis  . 

Korliostor  . 

K<uno  . 

Salain.Ttioa  . 

Sclionuotady  . 

Stateu  lalund  . .  . 

SyracMiae  . 

Troy  . 

T’Hoa  . 

AVatortown  . 

White  Plains 
Yoiikors  . 


UTAH 


Ogden  . 

Provo  . 

Salt  Lake  City 


WISCONSIN 


VERMONT 


PENNSYLVANIA 


Antigo  . 

Appleton  . 

Beloit  . 

Chippewa  Falls 

Eau  Claire  . 

Fond  du  Lac _ 

Janesville  . 

Kenosha  . 

La  Crosse  . 

Madison  . 

Marinette  . 

Marshfield  . 

Milwaukee  . 

Monroe  . 

Karine  . 

Rhinelander  . 

Sheboygan  . . 

Stevens  Point  . . 

Superior  . 

Wausau  . 

Wisconsin  Rapbb 


i:i.2!t4 

.‘SI, 000  Allentown  .. 

24.000  All<s>na  . 

i:j,5o0  Beaver  Falls 
18,000  Bi.dhlehem  .. 
4."i,000  liraddock  . . . 
20,000  BradfortI  . , . 
14.000  Brownsville  . 

7;tii.000  Butler  . 

20.(gMJ  Carlsmdale  . 

4N,778  Carlisle  _ 

:i."i,iiOO  Cbanibersburg 

80.017  Chester  . 

0.471.840  Connellsville 

O.l.OtKI  Easton  . 

ll.'i.OOO  Erie  . 

8.200  Gettysburg  ... 
10..'.00  Greeiislmrg  .. 
24.(HNI  .lobnstoun  ... 
23.026  Kiltanning  .. 
I.■l.s^i8  Lancaster  ... 
10.000  l.ausfnril  . .  . . 

12!ihH)  I.elmncn  . 

32.7.000  I.ewistown  .. 
2<i.341  McKe(s<|sirt  .  . 

0.270  Moniit  Carmel 
DKbOOO  Norristown  .. 

12."i.iai0  Gil  City  . 

1S.7.(K)0  I’liibidoUihin  . 

7IUKX)  Pittsburgh  ... 
10.7,000  I'otlsville  ... 

33.300  lt<’ading  . 

20.  (KM)  Scranton  - 

110.000  sbarim  . 

Slnuidsburjj 
Suiibury  .... 
»  T'nfontown  .. 

4U.(K)0  Warron  . 

60.000  M'aRhinjtton  . 
HT.IKK)  M'ost  Pliostor 
Wllk<*R-Harr»* 
.*>.627  W)|lianisiK>ri 
,V,U76  'Vork  .... 
22,271) 

10,972 
art.OtK) 

18. .512 
9.350 
6,166 
10.6.5;i 
70.000 

riiarlfvsiton 
Columbia 
-  lAH  f*roonTillo 

.*•  r.T?  D”* 

•  ,v;-c  ••• 


Bennington  . . 
Brattleboro  . . 
Burlington  . . . 

Rutland  . 

St.  Johnsbury 


VIRGINIA 


Alexandria  . . . 

Briatol  . 

Charlottesville 
Clifton  Fuiire 
Covington  . . . . 

Danville  . 

Fn*di*rickRburg 
HarrisonbiirK 
Isynchburg  . . . 
Norfolk  ...... 

Pot<*rsbur>r  . . 
Portamoiith  .. 
Uichinoiid  . . . . 

Rijanoko  . 

Siaiintoij  . , . . 


WYOMING 


Casper  , 
Cheyenne 
Sheridan 


NORTH  CAROLINA 


r  limtricas 
most  comphtt 
newspaper 


Asbevillo  . 

Chai  lotto  .... 

Durluiiii  . 

Gr«»ensl>oro 
Heiidoi  Mon  . . . 

Ilirkory  . 

High  Point  .. 

Kinstiui  . 

Rabugb  . 

Salisbiir3'  .... 
SlaleKville  ... 
M’ashiimton  .. 

WilR.m  . 

Wiiistoa-Salum 


PiVeiiing 

Franklin,  Iml 


RHODE  ISLAND 


Pawtucket 

Providence 

Woonsocket 


SOUTH  CAROUNA 


tEhc  Nero  QorK 

Herald 

SIribune 


NORTH  DAKOTA 


Ih'vils  Lake 
Jaiio^tcwQ 
Minot  . 


A  RESULT-GETTER 


SOUTH  DAKOTA 


OHIO 


Ituron  . . . 
Mitchell  . 
Sioux  Fall* 


jVkron  . . 

Alliance  . 

.\slitfibula  . 

Athena  . 

Cambridge  .... 

Canton  . 

('iiicinnati  .... 

Cleveland  . 

Columbus  . 

Conneaut  . . 

C/oshocton  . . . . . 

Dayton  . 

Defiance  . 

Dover  .  . . 

Elyria  . 

Findlay  . 

Fostoria  . 

Frionont  ....... 

Galliriolis  . 

Genova  . 

Greenville  .... 

Tlamilton  . 

Lima  . 

Mansfield  . 

Marietta  . 

Martins  Ferry 

Massillon  . 

Middletown  . . . 
Mount  Vernon 

Newark  . 

New  Philadciph 
Paineaville  . . . 
Portsmouth  ... 

Ravenna  . 

Sandusky  . 

Salem  . 

Tiilln  . . 

Toledo  . 


Use  the 

COMBINATION  RATE 


Northern  Ohio! 

one  of  the  country’i 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country’a 

Greatest  Newspapers 


The  Gazette  Times 

(Moming  and  Sundny) 

AND 

Chronicle  Telegraph 

(Evoibig) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA 
National  Sopreaantativa: 

E.  K.  BtrSKE.  Inc. 

42nd  and  Broadway,  M.  T. 

122  S.  MioUgan  Blvd.,  CUoago. 
Oonatitntion  Bldg.,  Atlanta,  Oa. 

K.  3.  BIBWELL  CO. 

742  Markot  St.,  Ban  Pranoltoo,  Cal. 
Tlmea  Bldg.,  Zioa  Angelaa,  Cal. 


)^$UseUit 


ONE  Sdedium  -  ONE  Cftrf 


/  V/  , 


Editor  &  Publisher  for  September  19,  1925 


39 


LEAGUE  MAY  SUMMON 
WORLD  PRESS  MEET 


Chilean  Member  Proposes  Conference 
to  Improve  Transmission  of  Inter¬ 
national  News  as  Means  to  Peace¬ 
ful  Co-operation  Among  Nations 


The  League  of  Nations  may  summon  a 
world-wide  press  conference  if  a  resolu¬ 
tion  submitted  by  Senor  Yanez  of  Chile 
to  the  League  Assembly  in  Geneva  Sept. 
16,  is  passed. 

Under  the  title  “Co-operation  of  the 
Press  in  the  Work  of  Disarmament,”  the 
resolution  calls  attention  to  the  important 
role  played  by  the  press  in  the  attain¬ 
ment  of  moral  disarmament.  It  invites 
the  ^uncil  of  the  League  to  consider  the 
possibility  of  convening  a  committee  of 
experts  to  decide  upon  the  feasibility  of 
convoking  a  press  conference  of  all  con¬ 
tinents  for  improvement  of  the  transmis¬ 
sion  of  international  news  of  peace  and 
co-operation. 

The  resolution  suggests  this  could  be 
done  first  by  obtaining  less  expensive  and 
faster  transmission  of  news  and,  second, 
by  considering  all  the  professional  ques¬ 
tions  which  may  have  bearing  on  the  pro¬ 
motion  of  news  of  peace. 

The  first  step  will  be  the  appointment 
of  a  working  committee  to  get  in  touch 
with  the  chief  organizations  representing 
both  journalists  and  proprietors’  interests 
in  every  country,  including  those  non¬ 
members  of  the  League.  .American  co¬ 
operation  in  getting  privileged  treatment 
of  peace  messages  will  be  especially 
sought. 


Every  care  will  be  taken  to  keep  the 
proceedings  purely  professional  and  tech¬ 
nical  and  to  prevent  cranks  from  con¬ 
verting  the  conference  into  uplift  ma¬ 
terial. 

Senor  Yanez  said  he  tot)k  care  in  his 
resolution  to  obviate  the  possible  impres¬ 
sion  that  the  league  was  seeking  to  in¬ 
terfere  with  the  Press  Congress  of  the 
World,  scheduled  for  a  session,  possibly 
in  France,  in  1926. 


New  N.  C.  Daily  Starts 

The  first  issue  of  the  Rocky  Mount 
(\.  C.)  Tribune,  published  every  morn¬ 
ing  except  Monday,  was  issued  Sept.  4. 
by  the  Tribune  Publishing  Company 
composed  of  G.  W.  Holloway,  V.  L.  and 
A.  B.  Rain.  It  sells  for  five  cents  a 
copy  and  carries  International  News  and 
Universal  Service. 


New  Bank  Advertising  Stunt 


The  Hampshire  County  Trust  Com¬ 
pany,  Northampton,  Mass.,  is  attempting 
to  advertise  away  the  superstition  at¬ 
tached  to  $2.00  bills.  In  a  drive  to  ob¬ 
tain  new  depositors,  tbe  bank  has  offered 
to  give  each  new  depositors  credit  for 
$2.50  for  every  account  opened  with  a 
$2  bill. 


$25,000  Subscribed  to  State  Ad  Fund 

.\n  advertising  campaign  in  and  out  of 


state  papers  will  be  launche<l  this  month 
by  the  Maine  Development  .Association  in 
the  interest  of  booming  Maine’s  agricul¬ 
tural  and  industrial  possibilities.  Twenty- 
live  thousand  dollars  already  has  been 
subscribed  of  which  $16,000  has  t)een  pakl 


WEEK’S  AD  TIPS 


N.  W.  Ayer  A  Son,  308  Chestnut  street,  Phila¬ 
delphia.  Sow  handling  account  of  the  Sar- 
(tent  Company,  New  Haven,  Connecticut,  manu¬ 
facturers  locks  and  hardware  tools. 

George  Batten  Company,  332  South  Michigan 
avenue,  Chicago.  Sending  out  orders  and  con¬ 
tracts  through  the  middlewest  on  the,  Misha- 
wraka  Rubber  Manufacturing  Company,"  Misha¬ 
waka,  Ind. 

Calkins  A  Holden,  Inc.,  247  Park  avenue. 
New  York.  Placing  account  of  the  Murphy 
Varnish  Company,  Newark,  N.  J.,  manufac¬ 
turers  varnishes,  enamels  and  lacquers. 

Capitol  Advertising  Agency,  Inc.,  621  E.  Ha/el 
street,  Lansing,  Mich.  Placing  orders  in  news¬ 
papers  for  Reo  Motor  Car  Company  (Reo  Speed 
Wagons  and  passenger  cars). 

Collins-Lirk,  Inc-,  752  North  Michigan  avenue, 
Chicago.  Sending  orders  to  Canadian  news¬ 
papers  on  Murinez  Company.  Cliicago,  III. 

Conover- Mooney  Company,  111  West  Monroe 
street,  Chicago,  III.  Preparing  lists  on 
Cudahy  Packing  Company,  Chicago,  Ill.,  of 
Puritan  Hams  .and  Cheese.  Sending  out  ten 
insertions  on  Stuart  Radio  Products,  Chicago, 
111. 

Dorrance,  Sullivan  A  Company,  1.10  West  42nd 
street,  New  York.  Has  secured  account  of  the 
Bright  Star  Battery  Company,  Hoboken,  N.  J., 
manufacturers  of  radio  and  flashlight  batteries 
and  Bright  Star  flashlights.  Making  contracts 
for  the  Polymet  Manufacturing  Company, 
makers  of  Poly  Radio  plugs  and  the  Magnavox 
Company,  Oakland,  Cal. 

Erickson  Company,  Inc.,  381  4th  avenue.  New 
York.  Placing  account  of  the  Congoleum- 
Naim,  Inc.,  Philadelphia,  manufacturers  “Con- 
gnleum  Gold  Seal”  art  rugs  and  “Naim  Gold 
Seal”  inlaids. 

Erwin  Wauey  Company,  844  Rush  street, 
Chicago,  III.  Preparing  list  of  newspapers  on 
Tanlac  (Family  Products  Company)  C'hicago, 
Ill.  Sending  out  contracts  on  IL  S.  Gypsum 
Company,  (Chicago,  Ill. 

Evers,  Watrous  and  Company,  360  North 
Michigan  avenue,  Chicago.  Now  handling  the 
accounts  of  “Q”  macaroni,  Joliet  Macaroni 
Company,  Joliet,  III.,  and  the  Trimm  Radio 
Company,  Chicago,  III.  Sending  out  orders  on 
Western  Specialty  Company  of  Sioux  Falls, 
S.  D. 

Gardner  Advertising  Company,  ^  North 
Michigan  lioulevard,  Chicago,  Ill.  Csing  some 
newspapers  in  the  south  on  a  tryout  campaign 
for  the  Motor  Wheel  Corporation  of  I.ansing, 
Mich. 

Charles  C.  Green  Advertising  Agency,  Inc., 
Estey  Building,  Philadelphia.  Will  direct  ad¬ 
vertising  of  Hartley’s  English  Marmalade  and 
Lytle’s  Syrup  for  H.  Kellogg  &  Sons. 

Oeve  Advertising  Agency,  Inc.,  616  Hamm 
Building,  St.  Paul,  Minn.  Now  handling  ac¬ 
count  of  the  Seeger  Refrigerator  Company, 
St.  Paul,  manufacturers  refrigerators. 

J.  R.  Hamilton  Company,  326  West  Madison 
street,  Chicago.  Issuing  schedules  to  news¬ 
papers  on  $25.flflO  prize  contest  for  Herald  and 
Examiner  of  Chicago. 


H.  W.  Kastor  A  Sons,  14  East  Jackson  boule- 
sard,  Chicago.  Preparing  lists  on  Lyko  Medi¬ 
cine  Company  and  Kolorbak  Company,  Chicago, 
III. 

Kling-Gibson  Company,  310  South  Michigan 
avenue,  Chicago.  Preparing  schedules  on 
Williams  Oil-O-Matic  Heater  Company,  Bloom¬ 
ington,  III. 

Lord  A  Thomas,  4<l0  North  Michigan  avenue. 
Cheiago.  Placing  account  of  the  Holeproof 
Hosiery  Comp.any,  Milwaukee,  manuf.acturers 
“Holepr<X)f”  hosiery. 

Harry  C.  Michaels  Co.,  113  Lexington  avenue. 
New  York.  Now  placing  the  following  ne’V 
.accounts;  Lionel  Trading  Co.,  New  York  Citv, 
Perfumes.  .\.  .A.  Vantine  &  Co.,  Inc.,  N.  A*.  C., 
Incense  anil  Incense  Burners.  Sardou’s  Toilet 
Preparation  Co.,  N.  A'.  C.  f.evy  Brothers  &• 
.Adler,  Inc.,  Rochester.  N.  A'.,  Men’s  Clothing. 
Peacock  .Shop,  N.  A'.  C.,  Women’s  Shoes.  Lie¬ 
big  PriMliicts  (’o.,  Inc..  N.  A'.  ('..  Bouillon 
Cul>es.  Maison  Bertie.  120  W.  42nd  St.,  N.  Y.  (*. 
Toilet  Preparations.  Hutchinson.  Shirt  Co.. 
Inc..  N.  Y.  C. 

Potts-Tumbull  Company,  6  North  Michiga  i 
avenue,  Chicago.  Have  .secured  the  accounts 
of  the  .American  Xo-Kol  Company,  and  Melba 
Manufacturing  Company,  (’hicago.  Ill. 

Potts-Tumbull  Advertising  Company,  6  North 
Michigan  avenue,  Chicago.  Pl.acing  schedules 
for  Portland  Cement  Company.  CTiicago,  Ill. 

Poweis,  Alexander  A  Jenkins,  1467  Broadway, 
lletroit.  Has  secured  the  .aecounts  of  I.easia 
Brothers.  Detroit,  manufacturers  of  “1  in  5” 
carlsin  remover  and  the  Orotone  Battery  Com¬ 
pany.  Detroit. 

Sehl  Advertisirg  Company,  .160  North  Michi¬ 
gan  Ixiiilevard.  (  hicago.  will  make  up  lists 
late  in  Septemt>er  on  .Apex  Electric  Company 
(Radio)  Chicago,  III. 

Shuman-Haws  Company.  2M)  East  Ohio  street, 
Chicago.  Preparing  li.sts  on  .All -.American 
Radio  Corporation,  (Tiicago,  Ill.  Sending  out 
T.  F.  orders,  100  lines,  to  metronolitan  cities 
on  Thorardson  Electric  Radio  Company,  Oii- 
cago.  III. 

Southwestern  Advertising  Company,  Majestic 
Theatre  Building,  Dallas.  Placing  account  of 
the  Hofstra  Manufacturing  Company,  Tulsa, 
Oklahoma,  manufacturers  “Hofstra”  insecticide. 

Stewart-Davis  Company,  40  North  Michigan 
avenue,  Chicago.  Will  place  the  advertising 
for  the  Listerated  Gum  Corporation  of  Chicago, 
recently  purchased  by  the  W’illiam  Wrigley 
Company, 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  A'ork.  Placing  .account  of  Kops 
Brothers.  Inc..  New  A'ork,  manufacturers  cor¬ 
sets  and  allied  prixliicts. 

ATanderhoof  and  Company.  167  East  Ontario 
street.  (Tiicago.  Now  handling  the  account  of 
the  Marinello  (’ompany.  Chicago,  III.,  formerly 
placed  by  Gardiner  and  Maco,  of  New  York 
City. 

AVa’es  Advertisirg  Company.  250  Park  ave 
nue.  New  A'ork.  Placing  account  of  the  John 
T.  Stanley  Company,  Inc..  New  A’ork,  manu¬ 
facturers  “Mobo”  auto  soap,  body  polish  and 
other  “Mobo”  products. 

Williams  and  Cunnyngham,  6  North  Michigan 
boulevard,  Chicago.  Renewing  contracts  on 
Hart.  Schaffner  and  Marx.  CTiicago.  Ill. 

C.  C.  Winningham,  General  Motors  Building, 
Detroit.  Now  handling  account  of  I.aCTioy  Food 
Products,  Inc.,  Detroit. 


A  Potential  Market — 
The  Heart  of  the  Nation 


1 
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INDIANA 


AREA  SQUARE  MILES,  36,364 
POPULATION,  1925  Est.,  3,060,416 


For  the  last  four  decades  the  center  of 
population  of  the  United  States  has  been 
in  the  southern  part  of  Indiana. 


Indiana  contains  550  miles  of  navi¬ 
gable  riverways,  7,197  miles  of  rail¬ 
ways  and  76.246  miles  of  motor  high¬ 
ways  outside  of  cities  and  towns. 


Manufacturing  comprehends  practi¬ 
cally  all  standard  products  —  steel, 
machinery  ,  very  many  motor  cars,  tin 
plate,  cement,  flour,  glass,  oil  refining 
and  meat  packing. 


Indiana  is  also  great  in  agricultural 
value  and  many  natives  divide  their 
time  between  the  farm  and  factory. 


The  general  condition  of  Indiana  hanks 
is  better  than  at  any  other  time  during 
the  past  four  years.  Deposits  in¬ 
creased  $14,910,735  since  the  call  of 
December  31,  1924,  and  $26,230,088 
since  the  call  of  June  30,  1924. 


I  Jse  This  List  of 

Daily  Newspapers 


Rate  tor 

Circulation  S 

f$9$  lines 

**CoIumhus  Republican  . 

....(E) 

4,812 

.03 

tfConnersville  News-Examiner  . 

....(E) 

4,805 

.025 

■f’t’Decatur  Demo<-rat  . 

....(E) 

3,194 

.025 

**Fort  Wayne  Journal-Gazette  . 

...(M) 

32,662 

.08 

**Fort  Wayne  Journal-Gazette  . 

....(S) 

34,487 

.08 

**Fort  Wayne  News-Sentinel  . 

....(E) 

42,860 

.10 

“Gary  Evening  Post-Tribune 

....(El 

14,772 

.06 

ttHammond  Times  . 

....(El 

15,610 

.07 

**Huntington  Press  . 

.(M&S) 

3,655 

.025 

**In(lianapolis  News  . 

(M) 
•"  (E) 

....(E) 

133,880 

.25 

**Lafayette  Journal  &  Courier. 

7,915  ) 
13,302  j 

21.217 

.06 

ttLa  Porte  Herahl-Argus . 

....(E) 

6,432 

.025 

ttShelbyville  Democrat  . . 

....(E) 

4,006 

.025 

**South  Bend  News-Times . 

(M) 

•”(E) 

9,864  ) 
14,151  ( 

24,015 

.06 

••South  Bend  News-Times  _ 

. (S) 

22.229 

.06 

••South  Bend  Tribune . (S) 

19,800. 

....(E) 

21,031 

.06 

••Terre  Haute  Tribune  . 

.(E&S) 

23,710 

.06 

**A.  B.  C.  Publishers’  Statement,  March  31,  1925. 
ttGovemment  Statement,  March  31,  1925. 
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HRST  PICTURE  OF  PROPOSED  NATIONAL  PRESS  CLUB  HOME 


sma 


Architect’s  Drawing  of  New  Press  Club  Building  at  Washington 

ABOVE  is  the  architect’s  drawing  of  Hays  Hammond,  Building  Committee;  - 

the  proposed  new  home  of  the  Na-  ’  '  ”  ^ 

tional  Press  Club,  Washington,  D.  C..  _ 
which  will  stand  in  the  center  of  the  tee 
city’s  business  district  and  is  expected  to  merce 
serve  as  headquarters  for  all  news  bu-  - 

reaus  in  the  capital.  McKinley,  U.  S.  Senator  from  Illinois. 

The  building  will  be  monumental  and  Casper  Yorst,  president,  American  So- 
artistic  in  character  built  subject  to  the  ciety  of  Newspaper  Editors;  Adolph  S, 
approval  of  the  Fine  Arts  Commission  of  Ochs,  publisher.  New  York  Times; 

Washington.  It  will  be  the  largest  and  James  Wright  Brown,  publisher.  Editor  at  the  Imperial  Conference 

most  modern,  office  building  in  Washing-  &  Publisher;  Stephen  T.  Mather,  di-  I  — „  —  -  —  - 

ton.  .  rector,  . . .  '  •  . . 

The  seventh  to  the  eleventh  floors  in-  .  -  -  . 

elusive  will  be  set  aside  for  newspaper  Association;  J.  Fred  Essary,  Washington  her  a  gift  of  flowers, 
offices,  with  single  and  double  rooms  and  correspond^t,  the  B^timorj  ^d 

suites  '  '  ‘  „  .  "  '  _ 

groups  of  correspondents  who  desire  com¬ 
mon  reception  rooms,  telephone  switch- 


John  Joy  Edson,  Building  Committee;  newspaper,  and  afterward  the  Daily  tising  staff  of  the  Northern  Pacific  Rail- 
James  William  Bryan,  Building  Commit-  Graphic,  pioneer  of  illustrated  daily  news-  vvay.  died  in  St.  Paul,  Sept.  10. 

Herbert  Hoover,  Secretary  of  Com-  papers.  Max  Pam,  prominent  Chicago  and 

;;  Wm.  J.  Donovan,  Asst,  to  the  Since  the  end  of  the  last  century  she  New  York  attorney,  who  founded  the 
Attorney  General  of  the  U.  S. ;  Wm.  B.  served  on  the  staff  of  the  Daily  Tele-  school  of  journalism  at  Notre  Dame 

graph,  and  was  one  of  the  founders  of  University  last  year,  died  Sept.  14,  in  New 
the  Society  of  Women  Journalists,  of  York. 

which  she  was  president  from  1913  to  Kenneth  McConachy,  31,  for  12  years 
New  York  Times;  1921,  and  which  she  officially  represented  on  the  composing-room  staff,  Vancouver 

'  .J  in  Canada.  (B.  C.)  Daily  Province,  died  Sept.  1  in 
During  her  illness  the  distinguished  wo-  Vancouver. 

National  Park  Service ;  David  man  journalist  was  the  recipient  of  many  C.  C.  Soorr,  former  publisher  and 
Lawrence,  president,  Consolidated  Press  kind  inquiries  by  the  Queen,  who  sent  founder  of  the  Bucoda  (Wash.)  Press, 

died  in  Seattle  recently. 


for  the”  larger  publications  or  president.  Gridiron  Club;  Carter  Field, 

■  ■  Washington  correspondent.  New  York 

Herald  Tribune,  and  ex-president  Na¬ 
tional  Press  Qub. 

A.  H.  Kirchhofer,  Washington  corres- 

_ ^  . . . ^ _ _  pondent,  Buffalo  Evening  News,  and  mem- 

5  largest  theater,  seating  3,200  ber  Board  of  Governors,  National  Press 
which  the  lessee  the  Famous  Play-  Club ;  Paul  Wooton,  Washington  repre¬ 
sky  Corporation  plans  to  make  one  sentative,  McGraw  Hill  publications ; 
show  places  of  the  capital.  This  L'lric  Bell,  Washington  correspondent, 
ny  will  contract  to  lease  this  space  Louisville  Courier-Journal,  and  vice-presi- 

_  years  and  be  responsible  further-  dent  National  Press  Club;  Homer  Joseph 

more,  for  furnishing  the  theater,  spending  Dodge,  president.  Federal  Trade  Informa- 
at  least  $200,000  for  the  latter  purpose,  tion  Service ;  Robert  N.  Harper,  president, 
and  in  addition  making  an  advance  rental  District  National  Bank,  Washin^on; 
payment  of  $200,000  for  the  25th  year  of  Milton  E.  Ailes,  president,  Riggs  National 
their  lease,  all  of  which  is  subordinated  Bank,  Washington ;  Robert  Barry,  Wash- 
to  the  mortgage  indebtedness  on  the  build-  ington  correspondent,  Philadelphia  Public 
ing.  Ledger. 

The  remainder  of  the  first,  or  street  Arthur  S.  Henning,  Washington  corres- 
floor,  with  the  exception  of  the  entrances  pondent,  Chicago  Tribune;  Roy  Howard, 
to  the  building  and  the  theater,  will  be  Scripps  Howard  Newspapers;  Avery  C. 
occupied  by  a  series  of  specialty  shops  Marks,  jr.,  managing  editor,  IVashington 
and  other  stores.  Times;  L.  C.  Probert,  superintendent. 

Space  from  the  second  to  the  sixth  Washington  bureau.  Associated  Press; 
floors  which  is  not  used  for  stores  and  Edward  B.  McLean,  president  and  pub- 
shops  will  be  subdivided  into  offices  for  lisher,  IVashington  Post;  George  F.  Au- 
lease  to  approved  tenants.  thier,  Washigton  bureau.  New  York 

Superimposed  upon  this  structure  will  fP orld;  Elliott  H.  Goodwin,  resident  vice- 
be  two  additional  floors  having  an  aggre-  president,  U.  S.  Chamber  of  Commerce, 
gate  of  28,000  square  feet  of  space.  This  Frederic  J.  Ha.skin,  Haskin  Service; 
will  provide  quarters  for  the  National  Ernest  F.  Birmingham,  publisher.  Fourth 
Press  Club.  There  will  be  a  grand  stair-  Estate;  George  R.  Holmes,  manager, 
case  leading  from  the  lower  to  the  upper  VV'ashington  bureau.  International  News 
floor.  Service;  Augustus  Thomas,  playwright; 

Thi  space  will  be  divided  into  a  men’s  Gene  Buck,  president,  American  Society 
dining  room,  ladies’  dining  room,  confer-  of  Composers,  Authors  and  Publishers, 
cnce  rooms,  lounges,  library,  writing 
rooms,  assembly  hall  and  other  appoint¬ 
ments,  all  furnished  to  give  the  club  s^- 
cious  and  well  equipped  quarters  in  which 
the  newspaper  men  of  this  and  other  lands  Mi»»  Mary  Billington  Served  on  London 
may  meet.  Echo,  Graphic  and  Telegraph 

The  building  will  occupy  approximately  .  t, 

42,500  square  feet.  *  Publishk.) 

The  following  have  been  invited  to  be-  “By  the  death  of  Miss  Mary  Frances 
come  a  self-perpetuating  board  of  direct-  Billington,  Fleet  Street  loses  a  pioneer 
ors  of  a  corporation,  to  be  known  as  the  among  its  women  journalists.  Beginning 
National  Press  Qub  Realty  Holding  by  writing  on  religious  matters  from  the 
Corporation:  country  rectory  of  her  father.  Miss  Bil- 

Incorporators :  Henry  L.  Sweinhart,  lington  later  joined  the  staff  of  the  Echo, 
president.  National  Press  Qub;  John  for  many  years  London’s  only  halfpenny 


A  Single 
Advertising  Appropriation 


Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 


EDITOR  &  PUBLISHER 

New  York 


ADVERTISING  WORLD 

London,  Eng. 


have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page. . .  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Editob  &  PtTBLMHBB, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Asvbbtiiimo  Woblo.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  oppMunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


NOTED  WOMAN  JOURNAUST  DIES 


Editor  8c,  Publisher 

1700  Times  Building 
Broadway  at  42d  St. 

New  York,  N.  Y, 

Telephonas : 

Bryant  3092 . 3093  -  3094  •  3099  ■  3096 
CabU  Address;  EDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Coveot  Garden,  W.  C.  2 
London,  England 
Talephonc:  Garrard  7619 
Cable  Address  i 

ECOPUBLISH,  RAND,  LONDON 


to  <Rtaliins  ittatter  on  t!)t  ait 

tHow  Merchants  Can  Get  Their  Money’s  Worth  Outll 
of  Broadcasting  News  for  Advertising  PurposesJj 


afternoon  ladies  .  .  .  this 
is  station  XYZ,  the  great  Boston 
Store,  occupying  the  big  building  at  Main 
and  First  streets,  Boozlem,  Indiana,  talk¬ 
ing,  and  we  are  about  to  give  you  a  play- 
by-play  report  of  the  first  world's  series 
game  at  Washington. 

“Monday  is  basement  bargain  day  in  this 
store. 

“Landis  enters  box  facing  first  base  and 
the  crowd  hands  him  a  couple  of  cheers 
.  .  .  Brother  and  sister  coats  with 

smart  fur  collars,  $17.50,  while  they  last 
on  the  17th  flcxir,  (lame  called,  3.02. 
Axminster  rugs  in  five  standard  sizes, 
$10.49  to  $18.69,  third  gallery,  new  build¬ 
ing.  Moore  ap.  Crowd  cheers  wildly, 
but  if  they  only  knew  of  our  four  piece 
offerings  in  the  Men’s  Annex,  third  floor, 
$23.14  .  .  .  Strike  one,  low  .  .  , 
our  prices  are  low  and  you  can  strike  a 
bargain  on  any  floor  .  ,  .  strike  two, 

foul  into  bleachers  ,  .  .  bleached  mus¬ 
lin  sale  on  at  basement  front  Thursday  of 
next  week  .  ,  .  ball  one,  wide  .  ,  , 

comes  in  34  and  38  inch  widths  .  ,  . 
ball  two,  high  ,  .  ,  photograph  studio 

on  top  floor  making  family  groups  this 
week  at  $3.85  the  dozen  .  .  .  ball 
three,  wild  .  .  ,  children  go  wild  in 

toy  department,  ninth  floor,  biggest  toy 
.  .  .  Moore  walked  ,  ,  ,  main  floor 
for  walking  sticks  at  reduced  prices 
,  .  .  crowd  tells  Zach  to  put  in  some 


pepper  ,  .  .  groceries  on  second  floor 

largest  grocery  department  .  .  . 

Rawlings  up  ,  .  .  elevators  and  esca¬ 
lators  to  all  floors  .  ,  ,  popped  to 
Harris  .  .  ,  soft  drinks  at  soda  foun¬ 
tain,  main  floor  ,  .  .  Wright  up 

.  ,  ,  tea  sets  at  right  prices,  ninth 

floor,  rear  ,  .  ,  Singled  to  left, 

Moore  to  second  .  .  .  both  single  and 

double  beds  in  furniture  department,  12th 
floor,  making  specialty  of  Moore’s  Thirty- 
ply  mattresses  ,  ,  .  “Matty,  Matty,” 
the  crowd  yells  as  the  old  hero  enters  the 
first  box  tier  .  .  .  Basement  for 

doormats  in  latest  designs  ,  .  .  Strike 

one  .  ,  .  foul  tip  ,  .  ,  take  a  tip 
and  try  a  chicken,  market  depjirtment, 
ninth  floor  ,  ,  .  strike  two,  close 

.  ,  .  l>arher  shop  in  basement,  special¬ 
izing  in  boyish  bobs  ,  ,  .  Wright  out, 
Ruel  ,  .  .  no  charge  accounts  .  .  . 

to  Rice  .  ,  ,  largest  line  of  breakfast 
ffxKls  ,  .  .  Bluege  ordered  to  second 

to  relieve  Harris,  believed  ill  ,  .  . 

blue  serge  ladies'  suits  in  all  sizes,  13th 
floor  ,  ,  ,  house  physician  always  in 

attend.tnce  at  the  big  store  .  .  .  fans 
go  wild  ,  ,  .  both  ostrich  and  ivory 
designs,  fancy  goods,  main  fl<K)r  .  ,  . 
a  wave  of  excitement  sweeps  the  bleachers 
as  .  ,  ,  sta  ,  ,  .  St  ,  .  .  stt  ,  ,  .  sttt 

.  ,  ,  static  .  .  .  radio  equipment  in 
all  makes  tenth  floor  ,  .  .  stc  .  ,  .  st 

.  .  .St  .  ,  .  ssss.”  etc.,  etc.,  etc. 


AUDIT  BUREAU  HONORS 
LAWSON’S  MEMORY 


He  Pioneered  In  Honesty  Between  Ad¬ 
vertisers  and  Newspapers,  Declares 
Resolution  Passed  at  Montreal 
Meet 


i 


A  resolution  honoring  the  memory  of 
Victor  Lawson,  late  publisher  of  the  Chi¬ 
cago  Daily  News  was  passed  at  the  an¬ 
nual  meeting  of  the  board  of  directors  of 
the  Aubit  Bureau  of  Circulations  and  the 
Canadian  advisory  committee  of  the  Bu¬ 
reau  in  Montreal,  Sept.  11-12. 

“The  .Audit  Bureau  of  Circulations 
through  its  Board  of  Directors,  repre¬ 
senting  a  membership  composed  of  1890 
of  the  leading  publishers,  advertisers  and 
advertising  agents  of  the  United  States 
ami  Canada,  desires  to  place  on  record  its 
expression  of  profound  sorrow  in  the 
passing  on  of  V’ictor  Fremont  Lawson, 
late  publisher  of  the  Chicago  Daily 
Xews,"  it  read. 

“The  journalistic  world  has  lost  a 
leader  whose  influeiKe  extended  far 
beyond  the  North  American  Continent, 
one  who  by  his  far  sighted  vision  in  send¬ 
ing  emissaries  to  all  corners  of  the  world 
to  gain  unbiased  views  of  progress,  con¬ 
tributed  greatly  to  the  fund  of  knowledge 
so  essential  in  the  years  of  reconstruc¬ 
tion  since  the  War,  The  passing  of 
Victor  Fremont  Lawson  is  not  only  a 
very  great  loss  to  the  United  States  and 
Canada,  but  a  loss  to  the  entire  civilize<l 
world. 

“To  an  almost  equal  extent  the  journ¬ 
alistic  world  is  bereft  of  a  great  business 
leader. 

“Over  30  years  ago  Mr.  Lawson 
pioneered  the  way  toward  an  honest  deal 
between  publishers,  advertisers  and  ad¬ 
vertising  agents.  Not  only  did  he  insist 
on  a  fair  basic  rate  to  all  advertisers,  but, 
anticipating  the  Audit  Bureau  of  Circula¬ 
tions  of  which  he  was  a  charter  member 
by  almost  four  decades,  he  insisted  upon 
the  right  of  the  advertiser  to  know  ex¬ 
actly  how  many  copies  of  his  publication 
reached  actual  buyers  and  readers. 

“At  the  head  of  his  editorial  column 


the  net  paid  circulation  of  the  Chicago 
Daily  News  has  been  stated  since  the 
year  1877  and  not  one  year  since  that 
policy  was  established  by  Victor  Fre¬ 
mont  Lawson  has  the  truth  of  his  state¬ 
ments  been  successfully  assailed. 

“The  Audit  Bureau  of  Circulations, 
through  this  action  by  the  Board  of 
Directors  and  the  Canadian  .Advisory 
Committee,  feels  that  in  honoring  the 
memory  of  Victor  Lawson,  it  is  placing 
on  record  a  tribute  to  a  man  who,  per¬ 
haps  unconsciously,  not  only  made  pos¬ 
sible  to  a  large  extent  the  establishment 
of  the  .A.  B.  C.  but  through  his  active 
personal  interest  contributed  substantially 
to  its  success. 

“Men  of  the  type  of  Victor  Fremont 
I^w.son  can  be  ill  spared  from  the  journ¬ 
alistic  and  business  world  of  the  United 
States  and  Canada,  but  if  his  career,  and 
his  example,  inspire  the  youth  of  the 
North  .American  Continent  to  carry  on  in 
journalism  as  he  carried  on,  we  need  have 
no  fear  of  the  future.” 

President  O.  C.  Ilarn  of  the  .A.  B.  C. 
speaking  at  the  banquet  held  during  the 
session  declared  94  per  cent  of  C'anadian 
newspapers  were  members  of  the  Bureau, 
a  higher  percentage  than  in  the  United 
States.  W.  A.  Strong,  business  manager, 
Chicago  Daily  Nc7is,  and  (ieorge  E. 
Scroggie,  manager  of  the  Toronto  Mail 
and  kinfnrc.  and  president  of  the  Daily 
Newspaper  Association  of  Canada  also 
spoke. 


A.  A.  C.  W.  CREATES  NEW  OPHCE 


Robert  A.  Werfel  Named  Secretary  of 
National  Adverti*ing  Commission 

Robert  .A.  Warfel  has  been  appointed 
secretary  of  the  National  .Advertising 
Commission  of  the  .As.sociated  Advertis¬ 
ing  Clubs  of  the  World,  a  newly  created 
office,  W.  Frank  McClure  commission 
chairman,  announced  this  week. 

Mr.  Warfel,  a  former  newsi)aper  man, 
is  at  present  publicity  manager  of  the 
Columbus  (O.)  Qiamber  of  Commerce. 
He  will  assume  his  new  duties  Oct.  1. 
While  he  will  travel  a  great  deal,  he  will 
maintain  headquarters  at  the  A.  .A.  C.  W. 
general  office,  383  Madison  avenue.  New 
York. 


IOWA 


is  first 


In  Per  Capita  Wealth — S3,539. 


In  Automobiles — One  for  every  four 
persons. 


In  Farm  Property — (Value,  1920  cen¬ 
sus),  $8,525,270,956.00. 


In  Telejihones — More  per  capita  than 
any  other  state. 


IOWA 


is  lowest 


In  Per  Capita  Debt — $0.16. 

— (As  against  the  per  capita  debt  of 
$3.57  for  the  nation) 


In  Percentage  of  Illiteracy — Less  than 
1%. 


IOWA 


should  be  first 


In  all  sales  plans  of  manufacturers  in 
introducing,  distributing  and  selling 
their  products  in  this  choice  market 
of  2,404,000  highly  intelligent  people, 
in  a  state  that  is  free  from  “slums,” 
labor  riots  and  bread  lines.  And — 
( get  this) — there  are  approximately 
two  hank  accounts  in  Iowa  for  every 
family.  • 


Iowa,  the  ideal  market  of  the  world,  is 
rich  and  ready  to  buy. 


I’hese  Papers 

Assure  You 

Merchandising  Co-op 

eration  | 

Circulation  S.SM  lines 

**Bnrlington  Gazette  . 

.(E) 

10,206 

,045 

**Cedar  Rapids  Gazette  . 

.(E) 

21,300 

,07 

**Davenport  Democrat  &  Leader.. 

.(E) 

14,811 

.06 

**Daveiiport  Democrat  &  Leader. . 

..(S) 

17,626 

.06 

ffDavenport  Times  . 

.(E) 

25,031 

.08 

ttMason  City  Globe  Gazette . 

.(E) 

13,844 

.05 

**Mnscatine  Journal  . 

.(E) 

7,777 

.04 

•*Ottumwa  Courier  . 

.(E) 

13,455 

.06 

* ‘Waterloo  Evening  Courier . 

.(E) 

17,566 

.06 

“  A.  B.  C.  Publishers’  Statement,  March  31,  1925. 

hi’  Government  Statement,  March  31,  1925. 

■ 
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Editor  &  Publisher  j  or  September  19,  1925 


WHAT  OUR  READERS  SAY 


Editor  &  Publishers’  Income  Taxes 

To  Editor  &  Publisher: 

VVe  are  surprised  to  note  that  you  are 
printing  the  list  of  income  tax  payments 
made  by  newspapers  and  publishers,  as 
well  as  advertising  agencies  and  others 
allied  with  the  publishing  and  advertising 
business. 

We  consider  this  a  serious  error  of 
policy  on  your  part. 

Will  you  kindly  advise  us  what  tax 
was  paid  by  your  publisher,  and  by  Editor 
&  Publisher,  or  better  still,  print  this 
information  in  your  next  issue. 

Very  truly  yours. 

The  Passaic  Daily  News,  Inc. 

R.  E.  Lent,  General  Manager. 


Answer :  Editor  &  Publisher  re¬ 

turned  $1,286.60,  James  W.  Brown, 
$41076  and  Marlen  E.  Pew  $49.05.  These 
amounts  are  given  from  our  private  rec¬ 
ords.  They  have  not  been  reported 
through  the  New  York  newspapers  from 
which  our  New  York  listings  were  made. 
Editor  &  Publisher’s  views  on  this  ques¬ 
tion  have  been  often  expressed  in  our  edi¬ 
torial  column. — Editor. 


"Slipping  It  Over’’ 

To  Kditor  &  Publisher:  Your  editorial, 
“SlippiiiK  it  Over,”  in  your  issue  of  .September 
12,  challenges  my  attention  from  three  stand¬ 
points — as  one  of  your  “publicity  friends”;  as 
the  distributor  of  the  news  item  you  mention, 
and  as  a  former  ship  news  reporter  on  a  lead¬ 
ing  New  York  daily. 

May  I  express  two  or  three  thoughts  which 
this  editorial  brings  to  my  mind?  One  point 
I  would  make  is  that  the  news  value  of  any 
fact  is  independent  of  its  advertising  value. 
Real  news  may  have  advertising  value  as  well, 
but  it  is  none  the  less  interesting.  It  seems 
to  me  tliat  the  value  and  purpose  of  any  pub¬ 
licity  story  may  be  gauged  largely  by  the  in¬ 
tegrity  of  its  source.  In  this  case,  as  you 
know,  the  publication  of  this  story  will  not 
affect  in  the  slightest  the  advertising  of  the 
ship  mentioned  that  will  eventually  lie  done. 
Nor  will  the  use  of  this  story  by  any  paper 
affect  the  placing  of  this  subsequent  advertising. 

My  experience  as  a  ship  news  reporter  tells 
me  that  a  story  which  said  merely  that  300 
Bibles  and  400  hymnals  were  to  be  placed  on 
a  steamship  now  under  construction,  would 
be  a  mighty  poor  story.  Any  city  desk  to 
whom  such  a  story  was  turned  in  would  want 
to  have  more  facts.  If  the  ship  happened  to 
be  the  largest  and  fastest  passenger  ship  ever 
built  in  this  country,  that  would  be  news,  be¬ 
cause  it  would  be  a  superlative  development  in 
the  shipbuilding  industry.  The  facts  as  to 
when  and  where  it  would  run  merely  answer 
questions  that  would  arise  in  the  mind  of  any 
reader,  and  the  big  cut  in  running  time  is 
another  stimulus  to  pride  in  an  American 
achievement.  The  other  details  seem  to  add 
to  the  completeness  of  the  story. 

So  much  for  the  judgment  hack  of  the  story 
and  the  consideration  given  to  it  to  make  sure 
that  an  editor  would  not  be  wasting  his  time  in 
looking  at  it.  Is  it  not  fair  to  hear  in  mind 
that  no  editor  was  asked  to  print  it;  that  it 
was  presented  for  each  to  judge  for  himself 
solely  on  -ts  intrinsic  merits?  If  an  editor, 
assured  hy  experience  that  the  story  came  from 
a  reputable  source,  thought  it  was  good  enough 
to  print,  as  many  did,  is  it  fair  to  blame  him 
for  exercising  his  news  judgment  impartially, 
rather  than  warping  it  hy  taking  into  consider¬ 
ation  elements  which  have  no  hearing  on  the 
actual  news  value  concerned? 

Please  he  assured  th.-»t  I  have  no  disposition 
to  debate  with  anyone  the  news  value  of  this  or 
any  other  story  of  ours.  That  is  a  question  I 
leave  always  to  the  editor  concerned.  It  is  only 
the  effect  you  suggest  of  advertising  value  on 
news  value  whi'' .  struck  me  as  a  subject  on 
which  a  furthe  opinion  might  interest  you. 

Kbward  M.  Powell, 

Manager,  Publicity  Bureau,  N.  W.  Ayer  & 
Son. 


What  newspaper  problems  vexes  you. — 
Ask  Editor  &  Publisher. 


BUILDINGS 
PLANT  LAYOUTS 
•  PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  itroduction  problems. 

S.  P.  WESTON 

Ntvupaptr  Buildingi 
Plant  Layonit 
Prodnetion,  Operation 

120  West  42nd  Street  New  York 


NEWSPAPER  BAROMETER 
SHOWS  PROSPERITY 


Business  Volume  in  New  England 
Quickening — 20  Per  Cent  Rise  in 
Help  Wanted  Ads — 100  Per  Cent 
Increase  in  Automobile  Copy 


(Special  to  Editor  &  Publisher) 

Boston,  Sept.  14. — Advertising  men 
seeking  some  facts  to  sell  big  merchandis¬ 
ers  that  this  is  an  advantageous  time  to 
spend  their  money  might  look  into  con¬ 
ditions  in  New  England.  That  section 
is  a  barometer.  It  begins  to  slow  up  be¬ 
fore  other  sections  of  the  country  when 
there  is  evidence  that  business  is  going 
to  slump.  New  England  thrift  has  taught 
the  people  to  lay  by  something  for  a 
rainy  day.  And  when  there  is  an  im¬ 
provement  in  sight  New  England  is  the 
first  to  open  up  and  take  advantage  of  it. 

Just  now  the  newspaper  barometer  is 
telling  the  story.  In  August  there  was 
an  increase  of  20  per  cent  in  the  adver¬ 
tising  seeking  male  and  female  help.  And 
so  far  in  September  it  seems  that  there 
will  be  a  higher  mark  reached.  When  it 
is  realized  that  in  the  earlier  part  of  the 
year  there  was  a  decrease  in  this  sort 
of  advertising  these  figures  are  more  im¬ 
portant  in  forecasting  the  future.  Some 
of  the  big  merchants  in  Boston  watch 
these  columns  in  the  papers  regularly, 
and  also  ask  the  advertising  men  to  get 
the  figures  every  month  for  they  have 
found  them  worth  while  studying. 

The  papers  are  carrying  items  of  mills 
opening  up  for  longer  periods.  The  shoe 
business  has  made  a  real  improvement 
in  the  past  few  months.  The  automo¬ 
bile  business  has  not  had  any  seasonable 
slump  this  year  with  the  advent  of  sum¬ 
mer.  There  has  been  a  golden  stream 
of  visitors  leaving  a  trail  of  dollars  be¬ 
hind.  The  railroads  have  been  gathering 
in  a  lot  of  more  money  through  ex¬ 
cursions  such  as  they  ran  in  the  old  days, 
sometimes  having  to  put  on  three  or 
more  special  trains,  and  mind  you,  using 
the  older  equipiiicuL  of  day  coaches  even 
for  overnight  lengthy  trips  sometimes. 
'Up  in  Aroostock  County,  Me.,  specu¬ 
lators  are  buying  the  potatoes  in  the 
ground,  and  the  farmers  cooperative  so¬ 
ciety  has  quit  as  it  was  not  needed  this 
year.  And  where  the  price  was  90  cents 
a  bushel  a  year  ago,  with  growers  hav¬ 
ing  to  dig  and  barrel  the  crop,  today  the 
price  is  $1.50  in  the  ground.  Compared 
to  the  past  when  even  the  starch  mills 
refused  the  potatoes  at  their  own  prices 
it  shows  how  the  upward  curve  for  bet¬ 
ter  conditions  is  circling. 

The  Boston  papers  have  been  carrying 
some  pretty  heavy  lineage  this  fall.  In 
automobile  alone  the  leading  papers 
showed  practically  an  increase  of  100 
per  cent  in  automobile  display  during 
August  over  the  same  month  a  year  ago. 
And  when  it  is  considered  that  during 
the  early  part  of  the  year  month  after 
month  showed  a  loss  then  to  find  a  jump 
of  100  per  cent  was  a  surprise.  And 
September  will  be  larger  than  the  month 
in  1924. 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

An  International  Daily  Newspaper 
PaUishlng  SELECTED  ADVERTISING 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

Rates  and  Circulation  Data 
Supplied  on  Reqneat 

ADVERTISING  OFFICES 
Bouton  New  York  Kanaaa  City 

Pbiladelphia  London  San  Franclaco 

Chicago  Paris  Los  Angeles 

Olereland  Florence  Seattle 

Detroit  Portland 

"Buy  Whit  You  Can  Uae" 


FORESHADOWED  EVENTS 

Sept.  21-24 — Georgia  Press  Assn., 
annual  meeting.  West  Point,  Ga. 

Sept.  21-24 — Advertising  Specialty 
Assn.,  annual  convention,  Chi¬ 
cago. 

Sept.  22-25 — National  Better  Busi¬ 
ness  Commission,  Indianapolis, 
Ind. 

Sept.  24-26  —  Tri- State  Editorial 
Assn.,  annual  convention,  Sioux 
City,  la. 

Sept.  25 — .Association  of  Newspaper 
Syndicates,  first  meeting  of  board 
of  governors.  New  York. 

Sept.  29-30 — National  Publishers 
Assn.,  sixth  annual  meeting, 
Shawnee-on-Delaware,  Pa. 

Oct.  1-4 — International  Congress  of 
Business  Press,  Paris. 

Oct.  2-5 — Advertising  Club  Execu¬ 
tives,  annual  convention,  Indian¬ 
apolis,  Ind. 

Oct.  3 — Minnesota  A.  P.  Bklitorial 
Assn.,  semi-annual  meeting,  Du¬ 
luth,  Minn. 

Oct.  5-6  —  National  Advertising 
Commission,  annual  convention, 
St.  Louis. 

Oct.  7-8 — American  Association  of 
Advertising  Agencies,  annual 
convention.  Hotel  Roosevelt, 
New  York. 

Oct.  9-14 — Field  Secretaries  of  State 
Press  Assn.’s,  third  annual  con¬ 
vention,  St.  Louis. 


When  to  this  is  added  the  statement 
of  the  State  Bank  Commissioner  that 
there  are  many  more  millions  in  the  sav¬ 
ings  banks  and  the  savings  department 
of  trust  companies  this  year  than  at  any¬ 
time  in  1924  the  buyers  of  advertising 
space  have  a  good  argument  to  get  the 
purveyors  of  marketable  goods  to  loosen 
up  their  purse  strings  if  they  are  in¬ 
clined  to  continue  a  policy  of  retrench¬ 
ment.  The  time  to  take  advantage  of 
the  tide  is  when  it  is  high. 


T HE  same  standards 
of  quality  are  main¬ 
tained  by  The  Neivs 
today  that  caused  this 
paper  to  be  recognized 
as  ojw  of  America’s 
best  dailies  long  years 
ago. 

%i)t  Balias 
^Horning  Setos 

SUPREME  IN  TEXAS 


We  Gave  the  People  a 
Good  Newspaper  and 
They  Did  the  Rest 

TTie  Erie  Dispatch -Herald  now  leads 
its  field  in  circulation,  although  the 
other  newspaper  has  had  a  monopoly 
of  contests,  “showers  of  gold”  and 
other  similar  schemes.  The  people  of 
Erie  wanted  a  real  newspaper,  and 
when  one  was  given  them  they  sup¬ 
ported  it.  They  are  supporting  it  more 
and  more  all  the  time. 

Check  up  Erie,  Pa. 

Erie,  Pa.,  Dispatch-Herald 

WILLIAM  A.  HENDRICK.  PidtHAm- 
LOUIS  BENJAMIN,  Timb.  a  Cm- Mgr. 
CHAS.  H.  EDDY  CO,.  lUprMmtetlvM 
New  York  Chicago  Boston 


Poor  Rickards  Honor  English  Ad  Man 

Sir  Eric  Field,  president  of  the  Thirty 
Club,  of  London,  has  just  been  made  an 
honorary  member  of  the  Poor  Richard 
Club,  Philadelphia,  an  honor  rarely  given 
by  the  club. 


New  Kentucky  Daily  Planned 

George  B.  Chase  has  sold  the  plant  of 
the  Baltic  (O.)  American  to  L.  H.  Smal- 
ling.  It  will  ^  removed  to  Middleboro, 
Ky.,  where  it  is  planned  to  start  a  new 
morning  daily. 


ADDRESSES  WANTED 

William  C.  Moore 
C.  A.  Sherwood 


iLo0  angeles  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


i. 

Times 

1 

Evening 

7,20,000 

1 

a^o.ooo 

|J 

13.570,839  Lines 

Dispatch  advertising  record  first 
eight  months  of  192S  exceeding  other 
Columbus  newspapers  combined  by 
2, 421, .159.  For  the  first  6  mos.  1925 
The  Dispatch  paid  advertising  line¬ 
age  exceeded  the  second  Ohio  news¬ 
paper  by  1,210,736. 


NET  PAID  aRCULATION 


CITY  . 64.«1 

SUBURBAN  . 2g,IM 

COUNTRY  . a,M4 

Totml  ChtMlaUai  . IIMU 


C'olumkisDi&p  tilth 


OtwQfg  HBZWggT  HOW  OAILY 
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STORES  MUST  IMPROVE  TYPOGRAPHY 
AND  STRESS  TRUTH  TO  BOOST  SALES 

This  Is  Opinion  of  Advertising  Counsellor  at  Study  Meeting 
of  Newspaper  Executives'  Held  in  Cleveland 
September  8-9 


“MIX-UP  MARKET”  NEW 
FOOD  PROMOTION  IDEA 


Dallas  News  Changed  Trade-Marks 
On  Familiar  Package  Products 
and  Gave  Prizes  for 
Correct  Labelling 


ject,  ‘If  I  Were  a  Grocer.’  The  sugges¬ 
tions  resulting  were  so  good  that  two 
grocery  chains  requested  copies  of  them 
for  their  store  managers.  After  these  re¬ 
quests  the  News  printed  a  broadside  con¬ 
taining  the  best  essays  and  sent  copies 
to  all  the  grocers  in  town. 

“The  contests  were  continued  until  all 
food  advertisers  in  the  News  had  been 
represented.  It  cost  the  paper  several 


PUBLISHERS  and  advertising  man-  merchant  is  still  putting  too  much  em-  successful  experiment  in  cooperative  hundreds  of  dollars  in  space  and  prizes, 

^  agers  representing  some  of  the  I^as.s  and  tw  much  compensation  on  p^Son  wa^co^cLS  rSy  K  hut  it  did  the  food  advertisers  an  amount 

largest  newspaper  interests  attended  an  Ihe  buying  side  of  his  business,  as  com-  ‘.“ou  promouon  was  conciuuea  recemiy  py  ^ - ,  - - ^  „  . . .  ^ 


1 


advertising  study 
in  Cleveland 
Sept.  8  and  9, 
under  the  direc¬ 
tion  of  Charles 
W.  Mears,  coun¬ 
selor  in  market¬ 
ing.  Mr.  Mears 
called  the  meet¬ 
ing  to  present  to 
newspaper  exec¬ 
utives  the  facts 
on  which  some 
of  the  depart¬ 
ment  stores  base 
their  complaint 
of  diminishing 
returns  from 


pared  to  the  advertising  side,  the  pub¬ 
lic-winning  side  of  his  business. 

“Newspapers  provide  the  quickest, 
surest,  widest  means  of  approach  to  the 
public  mind.  But  newspaper  space  is 


the  Dallas  News. 

“The  idea  itself  was  fairly  simple,"  said 
H.  P.  Dewey  of  the  News  in  describing 
the  stunt.  “The  News  went  back  over  its 
files  for  a  month  or  so,  clipping  the  trade 


of  good  that  never  can  be  fully  measured. 
The  intere.st  of  the  public  was  marked 
from  the  first. 


no  longer  the  cheap  and  secondary  thing  uiarks  or  other  identifying  symbols  from 


it  was  15  or  twenty  years  ago.  Its 
value  is  greater,  and  of  course  its  price 
is  higher,  and  the  merchant  must  now¬ 
adays  treat  his  purchased  white  space 
litli  the  respect  that  he  pays  to 


national  food  advertisements.  picture 
was  then  made  of  some  grocery  store 
shelves  with  the  usual  array  of  familiar 
cartons,  cans  and  packages,  all  blank.  The 
trade-marks  and  symbols  were  put  on 


valuable  thing,  and  to  use  his  purchased  wrong  packages  and  the  pictures  were 
space  as  a  valuable  thing — not  as  a  then  run  m  full  page  advertisements  un- 


Woman  Sue*  Daily  for  $50,000 

Miss  Harriet  B.  Mosier  has'  brought 
suit  for  $50,000  against  the  Olean  (N. 
Y.)  Times  because  of  what  she  claims 
was  an  improper  use  of  her  name  in  con¬ 
nection  with  an  article  which  appeared 
in  the  Times  relative  to  certain  persons 
in  that  city  becoming  ill  after  receiving 


dyav-c  as  a  vaiuauic  iiiiiiK — iiui  aa  a  '  —  -----  , — . .  m..  .  •  i  *.  i  t  •  « 

hand-bill  to  be  distributed  up  the  back  ^er  the  title  of ‘Mix-Up  Market.’  Prizes  said  to  have  been  poisoned. 


CHARI.F.S  W.  MeAKS 


alleys.” 

The  subjects  discussed  at  the  four  ses¬ 
sions  were :  “The  Department  Store 
Problem,”  “What  Newspapers  Can  Do 
to  Merchandise  their  Product  Better,” 
“How  Newspaper  Salesmanship  Can  Be 
Improved,”  and  “What  Really  Consti- 


totaling  $100  each  week  were  given  to 
readers  who  submitted  the  best  replies 
with  identifications  of  the  symbols. 

“For  reasons  of  local  policy  the  contest 
was  confined  to  the  city  of  Dallas.  Be¬ 
tween  seven  and  eight  hundred  replies 
were  received  each  week. 

“Every  one  of  the  food  products  shown 
was  familiar  to  every  contestant,  by  name 
and  by  sight,  from  that  day  forward. 
Letters  came  from  women  stating  that 


newspaper  advertising. 

“Since  the  newspaper  is  undeniably 
the  greatest  advertising  medium  in  the 

world,”  said  Mr.  Mears,  “and  since  in-  tutes  Effective  Retail  Advertising.” 
dividual  newspapers  continue  to  show  Mr.  Mears  is  considering  making  the 
increasing  circulations,  it  has  long  been  study  a  regular  event. 

apparent  to  me  that  if  returns  are  di-  Newspaper  men  attending  the  sessions  ,  ...  . 

minishing,  the  fault  cannot  altogether  be  were  VV  m.  G.  Chandler,  president  the  they  liked  the  puzzles  so  much  that  they 
that  of  the  newspaper  After  a  long  Scripps-Howard  League  of  Ohio;  Earle  were  going  to  try  the  various  goods  rep- 
study  of  the  situation  I  am  convinced  Martin,  editor,  Cleveland  Press;  Frank  resented;  that  they  had  no  idea  so  many 
that  the  newspaper  is  at  fault  in  this:  W.  Rostock,  business  manager,  Ctncin-  foods  were  advertised:  dozens  of  them 
The  newspaper  has  permitted  retail  Post ;  Herman  Black,  publisher,  bought  the  go^s  m  order  to  doll  up  their 

merchants  to  smear  their  pages  with  Chteago  American  and  regional  direc-  ^phes  with  the  actual  labels;  and  so  on. 
lamp-black  smudges  and  thus  to  make  tor  of  the  Hearst  group  of  the  great  lakes  put  the  greatest  ^nefit,  of  course  was 
advertising  less  and  less  attractive  to  district;  Wm.  McNamee,  Clucago  m  further  failiarizing  the  people  with  the 
readers.  The  newspapers  have  also  Anverwan;  J.  E.  Trower,  vice-president  names  of  the  advertised  goods,  and  this 
permitted  retail  merchants  to  print  copy  and  director  of  advertising,  Pittsburgh  was  done  not  only  among  the  hundrwls 
prepared  by  over-worked  and  under-in-  Post  (utd  Sun*  L,  S.  Chubbuck,  adver-  who  sent  replies  to  the  puzzles  but  also 
telligent  store  advertising  departments,  tising  manager,  Binghampton  Press;  tne  thousands  whose  curiosity  the  puzzles 
And  it  is  quite  needless  to  refer  to  the  George  N.  Graham,  advertising  man-  niu^  have  aroused  with  less  definite  effect, 
fact  that  Better  Business  Bureaus  have  ager.  Syraeuse  Herald;  Fred  E.  Hussey,  .One  week  the  contest  required  the 
constantly  to  labor  with  merchants  to  Poehe.jter  Democrat  and  Chronicle;  E.  writing  of  a  50-word  essay  upon  the  sub¬ 
keep  their  advertising  representations  U.  Hillweg,  assistant  to  the  publisher, 
within  the  bounds  of  truth.  '  Minneapolis  Tribune;  Peter  W.  Leisen- 

“The  time  has  come  for  the  newspa-  rn’^'’  •  manager,  Allcnt^t 

pers  to  clear  up  their  pages  typograph-  .Morning  Call;  E  D.  Anderson.  Buffalo 
ically,  in  order  to  make  advertising  Nqws;  Joseph  W.  Magers,  St. 

easier  to  read.  The  time  has  come  for  /  Pwncer  Press  and  Dispatch;  J.  W. 
newspapers  to  urge  merchants  to  put  '!  Imrston,  advertising  meager,  Hart- 
more  intelligence  into  their  advertising  tord^  Courant;  Ralph  A.  Turnquist,  ad- 
copy.  And  when  the  merchant  himself  vertising  director,  Mihvaukee  Journal; 
has  reformed,  when  he  prints  advertis-  ''  'Hiam  Simpson  and  Walter  Wmstock, 
ing  that  appeals  to  the  eye  and  that  Philadelphia  Evening  Bulletin;  O.  K. 
pleases  the  reader  and  repays  the  reader  Shimansky,  president,  Cleveland  Times; 
for  reading  it,  then  will  be  ample  time  Clarence  J.  Pyle,  business  manager, 
for  the  merchant  to  throw  stones  at  the  lydmington  Evening  Journal. 


newspapers.  - 

“At  heart,”  Mr.  Mears  continued,  “the  h.  H.  Hudson  Buy*  in  Florida 
retailer  has  always  been  a  merchandiser.  .  .  .  • .  . 

His  mind  has  been  on  goods.  Retailing  Henry  H.  Hudson,  formerly  with  the 
in  many  lines  has  been  highly  profitably  Clcz'eland  Press  advertising  department, 
and  many  men  have  gone  into  it.  They  bas  purchased  the  controlling  interest  in 
have  increased  their  own  competition,  tbe  Titusville  (Fla.)  Star  Advocate  from 
until  today  the  great  art  is  not  the  art  Mr.  T.  M.  Seawall.  Mr.  Hudson  was 
of  merchandising— the  vital  art,  the  with  the  Scripps  organization  for  13  years, 
most  important  art  today  is  the  art  of  being  advertising  manager  of  the  Des 
winning  people,  of  getting  people  into  Moines  News  previous  to  his  transfer  to 
the  stores  in  a  buying  frame  of  mind.  Cleveland. 

“The  merchant  has  taken  this  buying _ 

frame  of  mind  too  much  for  granted.  Il^  ~  ; 

He  pays  his  buyers  a  great  deal  more 
money  than  he  pays  his  advertising  staff. 

No  big  store  buyer  is  ever  overworked 
in  the  way  that  store  advertising  staffs 
are  overworked.  In  other  words,  the 


pDITORIAL  RESEARCH  RE- 
“  PORTS  *upply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lem*  which  call  for  frequent 
editorial  comment. 

The  report*  are  for  the  in¬ 
formation  and  review  of  editor* 
and  publi*her*,  rather  than  for 
publication. 

They  are  in  u*e  by  the  leading 
American  new*paper*  and  maga- 


The  co*t  of  thi*  aervice,  ba*ed 
upon  circulation,  i*  compatible 
with  every  moderately  liberal 
editorial  expen*e  budget. 
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That's  what  newspaper  readers 
call  Joe  Mitchell  Chappie's  bio¬ 
graphical  sketches  of  today's 
celebrities. 

BRAND  NEW  SERIES 
NOW  ON  THE  WAY 
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Will  Produce  a  Three-Times  a  Week 
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By  ED  THORPE 
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PROGRAMS 


ANY  STYLE 


Used  in  more  than  150 
newspapers;  complete, 
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GIRL  REPORTER  IS  ALMOST  LYNCHED 
BY  SPIRITUALISM  CAMP  FANATICS 

Battle  Raged  Around  Her  Taxi  When  She  Brought  Police 
Squad  to  Arrest  Mediums  at  Spirit  Stronghold  Near 
Anderson,  Ind. — Exposes  Their  Frauds  for  NEA 

old  Arabian  Nights  school  of  of  six  weeks  will  total  at  a  conservative 
journalism,  considered  almost  defunct  estimate,  $100,000. 
nowadays,  had  its  inning  recently  in  a  Assigned  to  investigate  the  camp.  Mis; 

scries  of  adven-  Swain  entered  it  Tulv  27.  in  the  role  of  : 


A I  I  piano  for  the  hymn  singing,  and  gain- 

^  unobstructed  view  of  the  stage. 

CA^^P  FANATICS  dozens  of  pictures  for  repro- 

_  duction  with  a  vest  pocket  camera,  and 

rl  Wko..  gained  favor  with  many  of  her  subjects 

When  She  Brought  Police  giving  them  copies  of  the  snapshots. , 

at  Spirit  Stronghold  Near  At  the  end  of  the  period  she  went  to 

"ru-:-  t _ J-  e _ kic  a  Indianapolis,  wrote  the  first  four  chapters 

Their  Frauds  for  NEA  co-workers. 

Together  they  swore  out  the  warrants  and 
f  six  weeks  will  total  at  a  conservative  launched  the  raid. 

estimate,  $100,000.  She  is  now  looking  forward  with  mixed 

Assigned  to  investigate  the  camp.  Miss  sensations  to  a  winter  or  a  large  part 
Swain  entered  it  July  27,  in  the  role  of  a  ^  winter  on  the  witn«s  stand. 


tures  which  al-  school  teacher  from  Kansas  City,  seeking  the  meantime  she  has  perfected  her 

most  ended  in  the  communication  with  her  brother  recently  with  the  spirit  trumpet  purchased  at 


lynching  of  a  dead,  a  purely  fictitious  relative. 


Chesterfield,  and  is  prepared  to  help  Hou- 
young  newspaper  For  five  weeks  she  attended  daily  class-  ^is  demonstrations  in  the  court- 

woman,  Miss  \  ir-  es,  lectures  and  seances,  invariably  re-  ...  ,  ,  ui-  i.  i  • 

ginia  Swain,  of  ceiving  messages  from  the  brother,  in  ac-  The  articles  have  been  published  in 
NEA  Service,  by  cord  with  the  story  which  she  allowed  to  ^^A  papers  throughout  the  coun- 

a  mob  of  3,(KK)  in-  circulate  about  camp  in  regard  to  her  probable  hat  the  big 

furiated  spiritual-  quest  at  Chesterfield.  i!2  * 

ists  at  Cam  p  Her  "brother”  talked  with  her  through 


■Story  is  yet  to  come,  on  the  arena  at 
.•\nderson,  Ind.,  in  October. 


— all  the  elements  of  the  old  newspajier 
melodrama  were  present,  culminating  in 
a  riot  on  Sunday  nigljt,  .-Cug.  23,  when 


LT  aavict  doom  ntr  i  'v  •  merged  with  the  Tribune.  Following  the 

She  also  ac<iuired  a  Hindu  guide  to  became  a  feature  writer  for  con- 


oversee  her  investments,  was  freed  of  a 


Tribune-News. 


.Miss  Swain  led  a  police  raid  upon  the  „f  a  ,iead  Indian  ior 

camp  with  warrants  for  the  arrest  of  14  her  from  cancer. 


devil  and  charmed  against  the  evil  eye.  xfA  Service  last  January. 

and  bought  the  soul  of  a  dead  Indian  for  Soft  of  voice,  winning  in  manner,  de¬ 


mediums  whose  operations  she  had  been  she  Ix.ught  spirit  photographs  of  .\bra- 
invest, gating  during  a  five  weeks  stay  at  ,  hic.dn  and  \V.  T.  St^ad  and  c 

■  111  .1  If  .1  and  dogs.  She  was  initiated  into 

1-anatics  who  had  gathered  for  the  ^  instructed  in 

i,rrs:  :  ''"f ’-ti  1 ""  r"  ''“rSas„  ‘i  'r'" 

.*\r:  1C-  »’  1-1  I  She  watched  spirits  weaving  ectoplasm,  schools. 

bad  ^tvfM^amoiiP  tbenf^and the  observed  that  it  was  more  like  China  She  is  a  graduate  of  the  University  of 
ta^i,  ycSnr‘‘lynci?h^^^^  heavenly  Missouri  Schml  of  Journalism. 

^^'CA  workers,  Ro>  J.  Gib-  attended  a  materializing  seance  in  Daily  Merges  Semi-Weekly 

and ’Donn  SuUoii!  bcaroff  thrc^rowd“from  ‘h  tl'^'uo^rrow  r  r"”  Sani-lVcckly 

the  running  boards  of  the  taxi  and  blocked  'wo  fold  teeth  in  the  up^r  row,  /-arm  Express,  has  ceased  publication  and 

the  doors  of  the  car  until  police  could  surprisingly^  like  the  two  which  the  medi-  the  subscription  list  has  been  combined 
form  a  cordon  about  it  owned  herself.  With  that  of  the  Express,  daily.  This 

A  headloncr  chase  over  uncertain  roads  .  watched  a  masculine  ghost  adjust  marks  the  pas_sing  of  one  of  the  oldest 


cidedly  feminine.  Miss  Swain  impresses 
those  who  talk  with  her  by  her  charm. 


ham  Lincoln  and  \\  .  T.  Stead  and  cats  her  graceful,  self-confident  poise.  She  is 
and  dogs.  She  was  initiated  into  the  keenly  interested  in  everv  phase  of  news- 

_ ...I  _ „.,u  ...,,1  ti-.^  _  1  I.  <•  t  •  ■ 


paper  work.  Before  becoming  a  reporter 
she  taught  for  five  years  in  mid-western 
schools. 

She  is  a  graduate  of  the  University  of 


Daily  Merges  Semi-Weekly 

The  San  Antonio  (Tex.)  Semi-Weekly 


me  ruiiiniig  ooaros  01  me  laxi  anu  oiocKeu  ■  •  •  1  i-i  -u  .  u-  u  .t  _ 1: 

the  doors  of  the  car  until  police  could  surpnsinglyjike  the  two  which  the  medi 
form  a  cordon  about  it.  urn  owned  herself. 


A  headlong  chase  over  uncertain  roads  An  k  I  1  ■  i  T 

t.Kik  Miss  Swain  to  Anderson.  Ind.,  where  fwunf^he  Gee  on  newsp^rs  published  m  the  South,  the 

s 


TO  PLAN  POSTAL  CAMPAIGN 

Magazine  Publishers  Make  Rate  Dis¬ 
cussion  Chief  Topic  at  Meet 

Developments  in  the  postal  situation 
and  its  possibilities  w'ill  be  the  outstand¬ 
ing  subject  of  discussion  at  the  sixth  an¬ 
nual  meeting  of  the  National  Publishers 
Association  to  be  held  at  Buckwood  Inn, 
Shawnee-on-Delaware,  Pa.,  Sept.  29-30. 
The  meeting  committee,  of  which  Graham 
Patterson  is  chairman,  made  public  th.c 
program  this  week. 

“Publishers  should  understand  that  the 
Congressional  committee,  when  revising 
rates  on  second  class  mail,  will  have  be¬ 
fore  them  the  figures  of  the  cost  ascer¬ 
tainment  report,  showing  a  loss  of  $74,- 
000,000  a  year  on  second  class  mail  and 
will  lie  guided  in  making  rates  by  this 
report  and  by  such  arguments  as  we  can 
present  to  them  refuting  such  loss,”  it  is 
stated  in  a  notice  sent  association  mem¬ 
bers. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Grotoing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

i4r«  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Monnt  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Jlcm6«r«  o/  A.  B,  C. 

Westchester  Newspapers,  Inc. 

Franklin  A.  Marriam,  Pret. 

Mount  Vomen-^New  Rochollo 


The  trials  of  the  mediums  will  begin  in 
the  circuit  court  at  .Anderson  about  Oct. 


She  was  kissed  by  a  ghost  child  and  the  Civil  War 


me  cirtuu  court  ai  .Aiiuerson  aixmi  c^ci  ^  ^  „ever  had.  She 

1.  with  the  eyes  of  friends  and  foes  of  promised  a  husband  if  she  would 

spiritualism  the  country  over  focussed  up-  at  camp,  and  waited 

,  ,  ,  r  .  five  weeks  without  seeing  a  sail. 

1  he  cult  lias  pledged  unlimited  re-  advised  by  the  spirit  world  to 

sources  for  the  defence  of  its  leaders,  her  appendix  and  seven 

recognizing  the  fact  hat  the  struggle  removed.  And  she  was  given 

alxnit  to  open  will  decide  iK-rmanently  the  .^^et  information  of  a  murder  in  her 
legal  status  of  commerce  in  supernatural  family 


phenomena  in  the  United  States. 


Her  portable  typewriter,  which  she  had 


Nh..\  has  retained  I  bil  O  Neill,  an  obliged  to  bring,  in  order  to  carry  on 

.Anderson  attorney  of  wide  reputation,  to  some  editorial  duties,  aroused  heavenly 
aid  m  the  prosecution,  and  has  accepted  curiositv  and  she  was  asked  by  the  spirit 
the  offer  of  Harry  Houdini,  magician  and  „f  a  child  drowned  in  the  Missouri  river 
cru.sader  against  spiritualistic  fakes,  to  act  30  years  ago  what  “that  little  thing  was 
as  expert  witness  m  the  courtroom.  that  went  click  clack  in  her  room.” 

The  drarna  which  the  case  promises  to  Later  when  the  suspicion  of  the  type- 
supply  has  interested  many  newspapers  in  writer  grew  stronger  and  she  was  more 
surrounding  cities,  and  hotel  reservations  openly  warned,  she  took  to  sleeping  with 
are  already  being  made  by  interested  the  door  and  windows  of  her  room  barri- 


persons  who  will  attend  the  trials. 


caded,  and  never  went  out  alone  after 


In  an.swer  to  the  charge  of  the  spiritu-  dark, 
alist  leaders  that  Miss  Swain's  investiga-  In  order  to  watch  the  operations  of  me- 
tion  was  for  newspaper  sensation  only,  the  diums  who  read  sealed  messages  in  audi- 
NE.\  syndicate  has  made  plans  to  fight  torium  meetings,  .she  volunteered  to  play 
the  battle  through  to  the  finish  in  order 

to  achieve  some  substantial  giwxl  lieyond  . 

’’"■aZcEeSt  the  nati..nal  head-  EMERSON  SHOES 

([uarters  of  the  cult  and  has  driven  a  .  t  n 

highlv  profitable  trade  in  spirit  voices,  1®  another  of  the  nahon^y 
celestial  telephone  calls,  materialized 
ghosts  and  heavenly  controls  for  35  years. 

The  profits  of  each  annual  camp  season  Washington,  D.  C.,  territory 


In  New  Orleans  lt*s 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiaora  at  a 
combination  rate  ISc  a  line 
week-daya  and  18c  a  line  Sun- 
daya. 


EMERSON  SHOES 

is  another  of  the  nationally 
famous  accounts  which  has 
recognized  the  fact  that  the 
Washington,  D.  C.,  territory 
cannot  be  adequately  covered 
without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
bu3r”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City — Boaton 

G.  LOGAN  PAYNE  CO. 

Chicago  •  Detroit  -  St.  Louis  -  Los  Anireles 
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means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  your  adrorllclnc 
to  to? 
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A  Scripps-Heward  Newipapar 
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Consistently  Building 
Permanent  Classified 

Volume  Begets  Volume 

Each  week's  new  volume  of  aeaton- 
able  lines  helps  to  broaden  the 
thoughts  of  a  continuously  new 
public,  and  to  prove  the  nnlimited 
posaibilities  for  classified  adver¬ 
tising. 

Clarence  M.  Rusk  Service 

For  Newspapers 

Harrisburg  Pennsylvania 
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»UR  OVN  VORLD 
"  or  LetTtRS 


tribute  to  Editor  &  Publisher  for  the 
good  service  it  is  doing  "by  calling  at¬ 
tention  to  the  subtlety  of  much  propa¬ 
ganda  offered  editors  of  daily  and  weekly 
papers  as  news.’’ 


date.  Copies  may  be  obtained  uixm  appli¬ 
cation  to  Walter  Williams.  Dean  of  the 
School  of  Journalism,  Columbia,  Mo. 


By  JAMES  MELVIN  LEE 


T>OBEKT  S.  M.ANX,  editor  of  the 
Journalism  Series  put  out  by  the 
University  of  Missouri,  has  brought  to¬ 
gether  in  a  pamphlet  several  addresses  de¬ 
livered  at  the  Sixteenth  .\nnual  Journal- 


Perhapt  They  Heard  a  Story  Break 


disappointment  that  control  of  the  Daily  But  later 
News  was  left  absolutely  in  the  hands  of  about  Field: 
a  trust  company  named  as  trustees  for  ^ 

the  entire  estate.  work  of  ihe  co 


But  later  House  adds  this  paragraph 

atv.nt  KielH  •  r  r.  r  Observations  on  Newspaper 

Advertising.”  What  he  says  about  the 
Hut  if  he  was  the  cojossus  of  the  trade,  the  classified  department  ought  to  be  perused 
work  of  the  columninst  is  the  most  fleeting  and  ,  i  »  i 

ephemeral  of  all  writing.  1  have  so  much  of  ever\  advertising  manager  connected 


The  rumble  of  huge  rotary  presses 
turning  out  the  next  rmirning’s  editions — 
familiar  music  to  every  working  journal¬ 
ist — was  heard  by  millions  all  over  Eng¬ 
land  on  the  night  of  Sept.  17.  when  every 
mechanical  sound  made  in  the  course  of 
the  productitin  of  a  daily  newspaper  was 
broadcast  from  the  British  Broadcasting 
Company's  2L()  station.  The  noises  pro- 
ceedetl  from  the  various  departments  of 
the  Dailv  Mail. 


♦  ♦  ♦  ephemeral  of  all  writing.  1  have  so  much  of  oy  every  aclvertlSin; 

.1  r  n  1  I  "Sharps  and  Hats"  as  was  considered  worthy  with  the  newspaper. 
\  interesting  study  of  British  and  of  preservation  lietween  covers  on  the  bookshelf  For  those  who 
American  pictorial  publicity  will  be  fj  home.  There  is  scarcely  a  gleam  in  it.  „liQf  Mr 

found  in  “Art  in  .\dvertising'’ 'by  Percy  .1.  had  jhe  .impulse  to  reprmt  ^ceKiies  wnat  Mr. 


For  those  who  work  on  community 
weeklies  what  Mr.  Burbach  savs  should 


a  column  of  Field's  stuff.  I  was  comiwlled  to  be  supplemented  by  "Building  a  Classi- 


y.  Bradshaw  (The  Press  Art  School,  ravage  the  Wk  from  cover  ‘o.  cover  to  eke  bt.,!  Page  in  a  Country  Weekly”  by  W. 


Tudor  Hall.  Forrest  Hill,  London,  Eng-  iro'"  '»  a  thrmsand  words  which  seemed  to  , -  ,  ..  i,- 1;,  f  ,1  A>,v;,,,,oii,/  MU- 

XUas  TVia  worth  the  printing.  Maybe  1  am  no  r-ant  radlior  oi  ilK  Mis 

^  I'  author  is  director  of  The  judge  of  that  which  is  worthy  of  reproduction,  soiirum.  He  lielieves  that  the  develop- 

Press  Art  School  and  the  volume  is  such  Hut  I  d<  uht  that  Field  wrote  a  column  which  ment  of  a  classified  want  ad  section  not 

an  important  contribution  to  the  litera-  “ouW  stand  up  in  connietition  with  a  score  of  .  “  ip.,:, Iiplil  <if  nriifit 

,ure  of  ,hc  suhiec.  ,h,,  i,  will  be  ,pe-  '“'"1;;  .  bm^'^.r b.ZknIX T.li™ 

cially  reviewed  in  a  later  issue  of  Editor  \\  hen  1  was  editing  Judge  I  had  a  (],p  cmmuiiitv  at  large 
&  Publisher.  somewhat  similar  experience  in  selecting  Among  other  'contributors  are:  R.  C. 

*  *  *  material  from  “Sharps  and  Hats.  But  Ferguson,  editor  of  the  Buffalo  (.Mo.) 

OOYAL  J.  DAVIS,  political  editor  of  one  thing  impressed  me  as  I  reread  the  7^.^.  ,,ho  urges  newsp;iiKrs  to  be  on 

the  A' CTO  York  Evening  Post,  will  work  of  hugeiie  Field  and  that  was  the  against  fake  advertising;  John  H. 

publish  through  Harper  &  Brothers  a  >*i  which  he  seized  uiion  an  item  I  )e Wild,  manager  of  the  Merchants’ Serv- 

life  of  Grover  Cleveland  designed  primar-  current  interest  and  made  it  grist  for  jp..  I)ei>:irtinent.  Flv  &  Walker  Drv  GihiiIs 


land  I  Tlie  Qiitfirir  i«  dirertnr  r.f  The  **  worth  the  printing.  .Maybe  1  am  no 

land).  f author  is  director  Ot  the  judge  of  that  which  is  worthy  of  reproduction. 


G.  Lansing  Hurd  Buys  Daily 

G.  Lansing  Hurd,  who  recently  sold 
his  interest  in  the  Corvallis  (Ore.) 
Tiines-Gacette,  has  purchased  the  Sitnta 
Ro.ui,  (Cal.)  Kef>ubliean,  an  afternoon 
paper. 


ture  of  the  subject  that  it  will  be  spe¬ 
cially  reviewed  in  a  later  issue  of  Editor 
&  Publisher. 


publish  through  Harper  &  Brothers  a  "'‘‘y  '*'  which  he  seized  uix 
life  of  Grover  Cleveland  designed  primar-  “f  current  interest  and  made 
ily  to  appeal  to  boys.  Davis  writes  such  W  all  due  res 

interesting  copy  that  it  would  be  strange  fh'hk  that  Field  could  hold  hi 
if  anything  from  his  pen  did  not  contain  present  day  paragraphers. 
something  worth  while  for  editorial  Incidentally,  Mr.  House  mee 

writers.  printer  in  his  wanderings  aiu 


w'ay  in  wnicii  ne  seized  uixin  an  item  De Wild,  manager  of  the  Merchants’ Serv- 
of  current  int^est  ami  made  it  grist  tor  Dep:irtment.  Ely  &  Walker  Dry  G.khIs 
his  hull.  \\  ith  all  due  respect  I  still  Uompany,  St.  Louis,  who  discusses  adver- 
think  that  rielcl  could  hold  his  own  witli  tisin^  from  the  view’  point  of  the  country 


iiiiiiiv  iiirti  1  V.OIIIVI  iioiu  Ilia  uwii  Willi  tisiiiK  trom  the  view  point  ot  the  country 
the  present  day  paragraphers.  merchant;  G.  \\  Kenton,  editor,  St.  Louis 

Incidentally,  Mr.  House  meets  the  tramp  X^ws  Service,  tells  about  advertising  a 
printer  in  his  wanderings  and  gives  him  city;  James  O’Shaughnessy,  executive 


*  *  *  two  or  three  sticks  of  tyiie.  secretary,  .American  .As.sociation  of  .Ad- 

\  N  article,  the  mention  of  which  might  The  paragraph  that  ought  not  to  be  vertising  .Agencies,  who  suggests  means 
appropriately  be  marked  “top  of  '.s  ‘he  one  dealing  with  the  read-  whereby  country  newspaixrs  can  get  na- 

column.”  is  "The  Odyssey  of  a  Column-  public.  In  it  the  result  of  Zs  years  tional  advertising.  The  pamidilet  con¬ 


ing  public.  In  it  the  result  of  25  years  tional  advertising.  The  pamphlet  con- 


ist”  by  Jay  FT  House  in  The  Saturday  experience  as  a  columnist  is  thus  given :  clmles  with  “The  New  Profession— Piih- 


E^'ening  Post  for  Sept.  5.  Mr.  House  I  have  found  is  that  newspapers  and  Relations  by  Frank  LeRoy  Blanchard. 


savs  that  for  2s  vears  be  has  rmfle  a  individuals,  so  loiiK  as  it  is  done  fairly,  de-  -A  second  bulletin  Containing  other  of 
says  Uirti  loi  ycais  iiv  nets  iiieuic  d  cciitlv  and  ill  Bood  humor,  can  sav  aiivihinc  .1 . 1.l_ . i..i; _ i  .1. ..  i _ 1 


newspaper  column  stand  up  and  beg  for  mey  ■'iike"to  an  *Wri'can“aud'iencerLid'\V''win  ’’Journal 


his  daily  bread.  Such  a  record  of  con-  come  back  for  more.  1  know.  1  have  written  eek,  1925  will  appear  at  an  early 


tinuous  service  practically  makes  him  the 
oldest  living  newspaper  columnist.  He 


freely,  frankly,  and  with  (treat  candor  on  al¬ 
most  every  topic  under  the  shinini;  sun.  I 
have  Koaded  every  sacred  ox  in  the  corral.  I 


is  also  a  “double-columnist”  for  Ivis  work  have  scared  editors  half  to  death,  lliit  1  doubt 
appears  not  only  in  the  Phihidelt'hia  Pub-  ’’  J*  friend  or  a 


lie  Ledger,  hut  also  in  the  New  York 
F'vening  Post. 

In  speaking  of  the  evolution  of  the 
present  day  columnist,  Mr.  House  says: 


A  Security  Market 


A  RTHUR  E.  ALLEN  of  the  Siou.r 
City  (la.)  Journal  opens  The  Imi'a 


Hioloi^ically  si>eakinK«  he  is  the  i^et  of  the 
ol(l-5ch<.K)l  humorist  and  the  old-time  para- 


Journalist  for  September  with  “On  The 
Need  of  Being  Exact.”  In  an  editorial 


Itrapher.  Curiously  enough,  the  foal  has  few  on  “SchlKil  News  ”  may  be  found  the  fol- 
of  the  characteristics  of  either  sire  or  dam.  Inu  iiiir  tin  • 

u _ .1 _  .1—  •7n'.  ..„.;i  .1,-  i,«-  ’on’.  iii(s  up. 


From  along  in  the  '7n's  until  the  late  ’90’s, 
a  large  class  of  inragrajihers  made  mock  and 


When  Miss  Itird  gives  the  first  test 


flourished.  Many  of  them  serveil  snvill-town  community  civics,  why  not  print  a  list  of  the 
Iiapers;  all  were  anonymous  and  unknown  out-  (iue«tions,  together  with  the  names  of  those 


side  the  immediate  neighlnirhood  of  their  own  pupils  who  wrote  the  best  exnmin.ations?  Why 
narrow  activities.  There  was  nonpareil,  gothic  not  give  the  names  of  the  freshmen  who  wrote 


and  caslon  old-style,  even  then,  but  its  forte  the  Ixst  themes  handed  in  during  the  pa.st 

was  plain  and  fancy  job  printing.  It  was  not  week?  Why  not  print  one  or  two  of  the 

employed  for  the  purpose  of  giving  paragraphers  themes?  .Xre  there  any  students  whose  graile 

“by"  lines.  The  old-timers  were  sung  but  averages  have  been  more  than,  say,  R0%  since 


Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  promm; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  New.s  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30,  1924,  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 


unhonored.  Their  stuff  jiermeateil  a  nation,  the  day  when  they  brought  home  their  first 
It  was  copied  from  Belfast  to  San  Diego,  and  rejiort  cards?  Why  isn’t  this  just  as  gooil  a 


BUFFALO  EVENING  NEWS 


from  Bellingham  to  Tallahassee.  But  credit,  story  as  the  yarn  that  announces  that  some 


when  credit  was  given,  accrued  to  the  news, 
patier  on  which  the  jiaragrapher  was  employed. 
Thus  the  Simerfiltc  Journal,  Germantown  Tele- 


grat<h.  Yonkers  Statesman,  Danbury  S'ews,  Nor- 


section  hand’s  son  has  won  seven  letters  in 
athletics  and  will  undoubtedly  win  two  more 
if  he  can  keep  up  his  studies? 

Schools  exist  prinurily  to  dispense  formal 


'Present  average  drailatiaa  12t,gM 
Edward  H.  Butler,  EdHor  and  Publiabar 
KcUy-Soiith  Company,  ReprasantaMvaa 


ristown  Herald,  and  a  numlier  of  other  small-  education.  Why  n<t  chronicle  high  points  in 
town  newsi>ai>ers  impinged  ujion  a  national  con-  the  dis|>ensing  process? 


Marbridge  Bldg. 
New  York,  N.  Y. 


Lytton  Bldg. 
Chicago,  UL 


sciousness  and  liecame  famous. 

In  the  course  of  his  “wanderings” — 
through  the  columns  of  the  Post  and 
the  longside  reading  matter — House  pays 
this  tribute  to  F'ugene  Field,  father  of 
the  modern  column: 


The  last  page  of  this  issue  pays  a  fine 


He  (Field)  laid  the  pattern  with  his  “Sharps 
and  Flats"  in  the  Chu'ago  Daily  .\’ews.  His 
legatees  shai>ed  slowly  into  flight.  Between 
Field’s  death  and  the  real  development  and 
spread  of  the  newspaiier  column,  m<  re  than  a 
dozen  years  elaiised.  But,  in  a  general  way. 


Odd  People 


Funny — but  our  folks  insist  on 
knowing  what’s  going  on 
around  our  own  County — 
don’t  care  much  about  Cleve¬ 
land  happenings.  They  read 
almost  exclusively 


Lm  AagvlM,  CkBf. 

rirtn-n*  S,T4e  Daly  Avwraga  CbroolatiaB 
Sworn  fjovernment  Statement,  Six  Month* 
Bnding  March  81,  1924,  1T3.M9  Pally.  Six 
Months,  Bnding  March  SI,  1925,  177,298 
Dally.  Increase  In  Dally  Average  Clrcnla- 

tlOD,  t,749.  _ 

IT  OOVESB  THE  YIELD  COHTLETELT 


The  Star-Beacon 

Ashtabula,  Ohio 


KEPEE8ENTATITE8 : 

H.  W.  Moloney,  604  Times  Bldg.,  How  Tork. 
O.  Lagan  Yayns  Co„  401  Towtr  Bldg.,  6 
Hertb  Michigan  Ave.,  Chioago. 

A.  ).  Vorrli  HIU,  710  Bearat  Bldg.,  San 
Yranolseo.  Calif. 


Circulation  over  9,800 
covering  the  county  daily 
Members  A.  B.  C. — Ohio 
Select  List 

S’atwtiai  Representatives 
ROBT.  E.  WARD.  Inc. 

New  York  —  (liicaffo 


oho 

DKMOIN^ 

CAPITAL 


Completely  covers 
Dea  Moines’  entire 
trade  territory  for 
you  at  a  rate  of  14c 
per  line. 

It  is  the  best 
advertising 
buy  in  the  mid¬ 
west. 


0’Mara&  Ornifbee 

Special  Representatives 

The 

DES  MOINES 
CAPITAL 


Lafayette  Young 
Publisher 


S^orlD 


These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
Daily  World  —  Ei’eninc 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
A’ork. 


trbe  Cuctiing  SSlorlD 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


Detroit 


Fourth 

Largest 

City 


Complete  coverage  with 
one  paper. 

The  Detroit  News 


Offers  advertisers 
unusual  opportunities 


Giving^  better 
service  to  more 


newspapers  is  our 
pleasant  job 


THE  BASIL  L.  SMITH  SYSTEM.  Inc. 


Intemalional  Claiiified  Adrartisiaf 

CaonicUart 


Packard  Building,  Philadelphia 


I 


i 


^  i 


I 


I 
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N.  Y.  Sun  Employees  on  Outing 

About  400  members  of  the  New  York 
Sun  staff  with  their  families  went  on  an 
excursion  Sept.  13  on  the  steamboat  Sea 
Gale  up  L.  I.  Sound  to  Roton  Point. 


(l-'la.)  Daily  News.  He  is  arranging 
to  use  the  United  Press  report. 


Daily  Planned  for  Homosatsa,  Fla. 

Frank  Greenway  is  planning  to  start 
publication  shortly  of  the  Homosassa 


Okmulgee  Times  Building  New  Home 

The  Okmulgee  (Okla.)  Times  and 
Democrat  expects  to  move  into  its  new 
home  Dec.  1.  A  new  Hoe  press  is  being 
installed.  H.  H.  Horton  is  general  man¬ 
ager. 


Two  Oklahoma  Papers  Suspend 

The  Apperson  (Okla.)  American, 
owned  by  Frank  Nipper,  and  the  Burbank 
(Okla.)  Tribune,  both  in  Osage  county, 
have  suspended  publication. 

National  Better  Bureau  Appoints 

Lou  E.  Holland,  president.  National 
Better  Business  Bureaus,  Inc.,  has  ap¬ 


pointed  Roland  F.  Murphy  as  head  of 
the  educational  staff.  He  was  formerly 
manager  of  the  Boston  Better  Business 
Commission. 


Now  Printing  Seven  Issues 

The  Lubbock  (Tex.)  Avalanche  has 
inaugurated  a  Monday  morning  edition 
and  is  now  a  seven-day  paper. 


♦  ♦ 

♦  ♦ 

SUPPLIES  AND  EQUIPMENT 

- 1 

♦  ♦ 

FOR  NEWSPAPER  MAKING 

^  ^  1 

. 

— 

Highest  StaNDARD 

Write  for  Information  Concerning 

Wilke’s  Metal 
I  Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


For  Side— Cheap. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  1535  Sa  Paulina 
St.,  Chicago,  Ill. 


For  Sale. 

Goss  Comet,  Linotype  and  complete  equip¬ 
ment  of  small  daily  newspaper;  also  many 
other  bargains  in  used  newspaper  equipment. 
I>et  us  know  your  wants.  Griffiths  Publishers 
Exchange,  IS  Nassau  St.,  N.  Y.  C. 


Printing  Press  Control 

“The  Safest  System  in 
the  World” 


San  Francisco 
Los  Angeles 
Portland 


For  Large  and 

Small  Plants 

Consult  Our  Nearest  Office 

The  Cutler -Hammer  Mfg.  Co. 

Works:  MILWAUKEE  and  NEW  YORK 
Now  York  Cincinnati  Milwaukee 
Chicago  Boston 
Pittsburgh  Detroit 
Philadelphia  St.  Louis 

Cleveland  Buffalo 
Seattle— H.  B.  Squires  Co 

CUTLER-HAMMER 


Clino-Westlnghouse  Double  Motor-Drhro 
with  full  automatic  push  button  controL 

USED  BY  THE 

Roanoke  Times 

Roanoke,  W.  Va. 

We  refer  you  to  them  for  their 
opinion 


MAIN  OFFICE  EASTERN  OFFICE 

Conway  Bldg.  Mirbrldge  Bldg. 

Ill  W.  Washlngtoo  8L  Broadway  at  34th  St. 
CHICAGO  NEW  TOBK 


For  Sale. 

We  offer  for  sale  at  a  bargain  for  cash,  1 
Hoe  Moulding  Machine  for  wet  mats,  2 
Pneumatic  Steam  Tables,  1  Hoe  No.  7  Metal 
Pot,  (5,000  lb.  edacity)  with  Pump,  and  2 
Hoe  Generators.  For  full  information,  address 
Gulf  City  Publishing  Company,  Tampa,  Fla. 


USED  NEWSPAPER  PRESSES 

icoftk 
GOSS 

HOE 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


16,  24  and  32  Page  Presses 

24  page  Press  for  black  or 
color  work. 


Quadruple,  Sextuple,  Sex- 
tuple  color  Press,  9cylinder 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 

Available  For  Early  Delivery. 

WALTER  SCOTT  fid  COMPANY 

Main  Oflics  A  Faelery  .  .  .  •  PlalnSeld,  N.  J. 
New  York  Office  •  -  Broksw  Bldg.,  14S7  Broadway 
Chicago  Office  Monadnock  Block 


Don’tTig”  Metal 

It  Wastes  Money 

Don’t  melt  yonr  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  ’’Single  Melting  Sya- 
tem.”  References  gladly  famished. 


cA#  M^tml  Fmrmmem 

Printers  Manafacturing  Co. 

1109*17  Transportation  Bldg. 
Chicago  niinoit 

World  Bldg.,  New  York  City 


Advertisers  Get  Complete 
Coverage  of  Michigan 
Outside  of  Detroit 
With  The  Booth  Newspapers 

Seven  out  of  eight  are  alone 
in  their  fields 

The  Grand  Rapids  Press 
The  Flint  Daily  Journal 
The  Saginaw  News  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Times  Tribune 
The  Muskegon  Chronicle 
The  Ann  Arbor  Times  News 

The  Booth  Publishing  Co. 

2500  Buhl  Building 
DETROIT,  MICHIGAN 


MODERNIZE 


yonr 


COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  gteeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivera,  Wis. 

For  sale  by  all  protnfaient  Typa 
Fotaideri  and  Dealars  evarywiicre. 


Hoe  Pedestal  Saw  Table 


Carried 
in  Stock 


Some  outstanding  and  exclusive 

features  of  The  Goss  Combination 

Wet  and  Dry  Matrix  Roller:  Pat¬ 

ented  stretening  roller  produces 
dry  mats  %Wthout  a  wrinkle.  Both 
ends  of  cylinder  are  set  at  same 
time.  Heavy  cast-iron  cylinders 
with  forged  steel  shafts.  Extra 
heavy  bed— no  racks— largeenough 
to  run  chase  with  columns  cross¬ 
wise.  Rolls  wet  mats  in  XV/a  sec¬ 
onds;  dry  mats  in  22  Vg  seconds. 
Write  for  complete  catalog  of 
Goss  Stereot3i>ing  Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


A  compact,  convenient  and  efficient  Saw 
Table  with  a  world-famous  Hoe  Saw  that 
has  the  requisite  number  of  Teeth  properly 
set  for  cutting  Wood  or  Metal.  The  Table 
is  adjustable  as  to  height  to  vary  the  pro¬ 
trusion  of  the  saw  while  the  Side  Gauge 
can  be  set  quickly  through  a  Hand  Wheel 
and  a  Lock  Nut. 

IF  irS  A  HOE.  ITS  THE  BEST 


R.  HOE  &  CO.,  INC.  504-520  Grand  Street,  New  York  City 

7  South  Dearborn  Street,  also  at  7  Water  Street, 

CHICAGO,  ILL.  DUNELLEN,  N.  J.  BOSTON.  MASS. 


i 
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The  Market  Place  of  the  Newspaper 


C  per  word  per  inaertioii,  cash  with  order, 
OC  for  advertlsetDenta  under  the  cleeeifiea- 


for  advertlsetDenta  under  the  classUtea- 
tkn  of  “Situations  Wanted.** 


Situations  Wanted 


Help  Wanted 


dH/v  per  Una  per  insertion,  cash  wHh  ordhr,  _  ,  ,  -  -  _  _ 

{|  white  space  is  used  at  top  and  hot-  Manafrer  or  as  Country  or  City  Circulator,  syndicate,  as  side  line.  Liberal  commission, 
lom  of  advertiaement.  At  present  employed  as  I>istrict  Circulation  Box  A-845,  Editor  &  Publisher. 

_  ,  .  .  ,  Manager  with  paper  of  160,000  circulation.  Now  - — - 

lOc  P^r  insertioet,  cnA  with  wdsr,  want  to  locate  with  smaller  newspaper  to  act  Syndicate  Salesman  Wanted. 

for  advertisements  under  any  other  as  Circulation  Manager  or  as  Country  or  City  To  handle  as  side  line  non-competitive  feature 
dassiAcatiaa.  Circulator.  Experienced  with  earlier  system  now  used  in  120  newspapers.  Liberal  commis- 

en  oer  Ihw  Per  inaertian.  with  ordw.  Country.  Circulation.  Box  sion;  confidential.  A-836,  Editor  &  Publisher. 

if  whits  space  is  used  at  top  and  hot-  -A -838,  Editor  &  Publisher.  - 

lom  €>f  advertisement.  - 

..  -  Classified  Manager. 

^  ear  s  atrme'n  Young  man,  7  years’  classified  advertising 

SITUATIONS  tVANTED  experience  on  metropolitan  dailies;  also  ad- 

_ vertising  agency  training,  looks  for  oppor- 

Advertishit  Manager  or  Assistant.  tunity  as  classified  manager  on  newspaper 

Now  emoloved.  seeks  position  with  greater  op-  city  of  60,000  to  100,000  population.  A-1  Wanted:  A  Promotion  Man. 


Circulation  Manager  Position  Wanted. 


Resident  Syndicate  Salesman. 


I  am  looking  for^  a  position  as  Circulation  One  man  in  every  state  to  represent  feature 


syndicate,  as  side  line.  Liberal  commission. 


SITUATIONS  WANTED 


Advertishig  Manager  or  Assistant. 


Now  employed,  seeks  position  with  greater  op'  -  n  .  ,  •  ■  .  o..  i-.  j  •.  •  ^  '  ,  .  .  . 

portunity  for  future,  10  years’  experience  as  salesman.  Best  references.  Box  A-844,  Editor  MetropoliUn  daily  in  city  of  two  hundred 


street  man,  assistant  and  manager.  45<  years  &  Publisher. 

present  position.  Can  handle  department 

stores,  automohiles,  general  advertising  or  en-  Cub  Reporter. 


twenty  five  thousand  located  in  South  wants 
a  promotion  man  to  take  charge  of  newly  es¬ 
tablished  promotion  department.  We  prefer  a 


tire  (iepartment.  Good  copy  writer.  32  years  Scholarly  young  man;  extensive  vocabulary;  man  who  is  now  an  assistant  in  the  promotion 
old,  married.  Prefer  Eastern  or  Central  pa-  weaver  ^  words;  willing  to  start  at  bottom  and  department  of  some  large  metropolitan  daily. 


per.  Will  go  anywhere  if  permanence  and  plunge  into  the  work  heart  and  soul.  With  T**®  *c  “ce  looking  for  must  be  an  execu- 

advancement  are  assured.  Address  A-823,  inclination  and  right  temperament  to  become  t*'’®  capable  of  taking  _  entire  charge  of  de- 

Editor  &  Publisher.  greatest  journalist  of  age.  O’Henry  Goodman,  partment,  must  be  statistician  enough  to  develop 

_ _ _ —  So.  Sandisfield,  Mass.  tacts  and  figures  regarding  the  paper  and  then 


Advertising  Manager-SsJosman.  - 

Five  years’  experience,  local  and  national.  Uses  Edittw 

service,  writes  copy,  sells  both  successfully,  now  available  for  aftemooi 
Handled  entire  department  on  daily  of  6,500.  with  population  between  K 
Has  appearance,  personality,  ability.  High  give  employer  as  reference 
School  graduate,  24.  Available  at  once.  Ad-  attention;  good  executive; 
dress  Box  A-839,  Editor  &  Publisher.  tive;  good  mixer;  marri< 


So.  Sandisfield,  Mass.  f»«ts  and  figures  regarding  the  paper  and  then 

-  be  able  to  write  a  convincing  advertisement 

Editor  with  the  facts  developed  and  must  come  well 

now  available  for  afternoon  papers;  prefer  city  recommended.  With  first  letter  enclose  photo- 


■n  40,000  and  60,000;  can  sraph  giving  age  and  by  whom  employed  dur- 
rnce;  editorials  command  £»*.*  what  salary  ex- 

ive;  alert  and  construe-  peefed.  This  is  a  real  opportunity  for  a  man 


tive;  good  mixer;  married  and  not  floater;  Address  Box  A-827, 

five  years  on  present  job.  K.  H.  Craig,  Mans-  Editor  &  Publisher. 


Business  and  Advertising  Manager  field.  Ohio,  care  Mansfield  News. 

with  unquestionable  record  for  maximum  pro-  - 

duction,  even  under  the  most  adverse  condi-  EdftorlaL 

tions,  contemplates  making  a  change  in  the  near  Man  of  ability  and  wide  experience,  mainly 


future  for  purely  personal  reasons.  Now  em-  metrepolitan,  seeks  connection  with  first  class 
oloyed  in  Eastern  community  of  125,000.  paper,  editorial  or  feature  writing  preferred. 
Business  increased  over  $15,000  per  month  in  but  will  accept  job  in  another  capacity.  Desires 


two  years.  A  thorough  executive'  and  big  per-  permanent  connection  where  there  is  a  future, 
aonal  producer.  No  objection  to_  second  _  or  Address  Box  A-831,  Editor  &  Publisher. 

third  paper  if  real  opportunity  is  offered.  Age  ~  ; - 

36,  married,  excellent  reputation.  Address  Box  Executive. 

A-829,  care  Editor  &  Publisher.  Exi»nenced  Newspaper  Man  wants  Ex< 


Address  Box  A-831.  Editor  &  Publisher.  Wanted.  .  .  .... 

-  .Alert,  experienced  city  editor,  familiar  with 

Executive.  Connecticut,  who  can  build  up  a  good  local 

Experienced  Newspaper  Man  wants  Executive  organization  under  small  paper  limitations. 


Position  on  small  daily.  Gets  results.  Can  Must  be  live  worker  himself;  know  news;  be 


Circulation  Manager.  do  editorials,  politics,  features. 

Competent  fully  experienced  daily  Sunday  and  Editor  &  Publisher. 

evening  papers  all  phases  of  department  and  - 

work.  Address  Box  A-830,  Editor  &  Publisher.  Executive’s  Assistan 


s’ork.  Address  Box  A-830,  Editor  &  Publisher. 


Circulation  Man. 


Executive’s  Assistant.  cants  writ 

Young  man,  26,  now  employed  as  Oassified  don,  Conn 
Manager  on  paper  of  25,000  circulation,  desires  — 


able  to  write  graphic  heads  and  instill  right 
methods  into  men  under  him.  If  he  makes 
good,  can  become  Managing  Editor.  Appli¬ 
cants  write  to  The  Evening  Day,  New  Lon- 


Pu’olisher  needing  capital  to  pull  his  newspaper  position  assisting  a  busy  newspaper  publisher, 
out  of  a  rut,  and  place  it  as  a  leading  mMium  or  business  manager.  Am  thoroughly  experi- 


BUSINESS  OPPORTUNITIES 


in  his  city  is  invited  to  communicate  with  a  enced  both  classified  and  display.  Am  a  pro- 


sncccssful  newspaper  man  *'’o  ducer  and  a  business  builder.'  Desire  to  learn  To  'buy  Ohio  daily  or  weekly  newspaper, 

plished  ‘1>'  same  ® the  business  end  of  the  newspaper.  Have  Postoflfice  Box  301,  Columbus,  Ohio. 

enjoying  30,000  circulation — just  double  in  initiative,  perseverance  and  not  afraid  of  long  _ 

three  years.  F'dl  tune  or  part  time  personal  hours.  Best  of  references.  Details  on  request.  •  -  - 

K'vices  for  a< .vice  and  sn^rvision  inclu^d  la  Address  “Burch,”  845  Broad  street,  Newark,  “FSPARTO”  PAPFR  TFSTFO 

this  confidential  offer.  Address  A-806,  Editor  n.  J.  E-arAK  I  vy  rjKrcjs.  luiur 


wrvices  for  a'ivice  and  supervision  included  la 
this  confidential  offer.  Address  A-806,  Editor 
&  Publisher. 


PAPER  TESTED 


Circulation  Manager. 

A  circulation  manager  who  years  ago  gradu- 


Experienced  Able  Editorial  Executive, 
in  prime  of  life,  seeking  similar  connection 
with  Southern  newspaper  in  city  of  100,000  or 


ated  from  the  amateur  class,  and  who  has  a  larger.  Prefer  evening  paper.  Smaller  paper 


Bureau  of  Standards  Experimenting 
With  Wild  Grass  Product 


rreord  of  past  achievements  that  wifl  con-  ^  attractive  on  a  stock  basis 


Paper  makitiR  stock  new  to  America 


lunce  any  publisher  of  his  “  statement  of  qualifications,  experience,  etc.,  has  just  been  tried  OUt  in  the  experimental 

change  for  good  reasons.  Has  had  twenty  ^  application,  together  with  visit,  if  proposi-  natier  mill  of  the  Riirean  of  Standards  at 

years  circulation  expenence  on  large  metro-  j,  attractive.  Address  A  843,  Editor  &  P^per  mill  Ot  the  liureau  Ot  btaiKlarclS  at 

polit,an  newspapers  and  for  the  past  eleven  Publisher.  Washington.  The  material  IS  partially 


years  has  been  at  the  bead  of  this  department.  _ 

Familiar  with  all  methods  of  promoting  and  Proofreader 


pulped  “esparto” — a  wild  grass  indigen¬ 
ous  to  southern  Spain  .and  northern 


handling  circulation,  but  has  been  especially  position  evening  daily  in  Georgia  a  f  soiuiicrii  liaiii  .aiiu  norinern 

successful  in  installing  and  operadnR  under  Alabama.  Florida  or  Carolinas.  Wire  or  write  Abroad  it  IS  known  for  Its  fine 

the  Independent  Boy  System.  Prefers  to  Walker,  Sylvester,  Ga.  niaking  qualities.  It  Can  now  be 


work  on  a  salary  and  bonus  plan  for  in¬ 
creased  circulation.  Very  anxious  to  connect 
with  a  company  that  publishes  the  sort  of  a 
newspaper  that  will  bold  circulation,  ^  but 
where,  throuRh  poor  management,  incfticiency 
or  lack  of  organization  the  department  is  not 
producinpT  results.  Ape  42,  married.  Box 
A  *842,  Editor  &  Publisher. 


HELP  WANTED 


Somewhere, 
Mr.  Publisher, 


Circulation  Manager. 

We  have  two  desirable  openings  for  two  news¬ 
paper  circulation  managers  who  know  how  to 


delivered  partially  pulped  to  American 
mills  at  attractive  rates.  Since  it  is  now 
economical  to  consider  it  in  .American 
paper  making,  the  Bureau  of  Standards 
made  up  on  a  semi-commercial  scale  sam¬ 
ples  of  esparto  paper  with  the  imported 
stock.  The  laboratory  tests  of  the  fin¬ 
ished  product  are  now  ready  for  .\mcrican 
industry. 

The  Bureau  reports  that  the  imported 
samples  of  partially  pulped  esparto  gave, 
after  cleaning,  a  60  per  cent  yield  of 
paper-making  fiber,  and  that  the  rcsult- 


the  right  man  for  that  vacant 
position  on  your  staff  is  waiting 
to  hear  from  you.  He  is  ready 
to  put  his  knowledge  and  ex¬ 
perience  at  your  .service.  He 
may  be  in  the  next  town  to  you, 
or  he  may  be  a  thousand  miles 
away.  But  no  matter  what  part 
of  the  country  he  is  in  a 
“Help  Wanted”  advertisement 
in  Editor  &  Publisher  will 
quickly  locate  him  for  you. 


build  up  and  manage  a  force  of  house-to-house  'UK  CSpartO  paper  was  stronger  than  soda 
salesmen,  and  a  force  of  collectors  besides  a  pulp  paper. 


small  office  staff.  Applicant  must  be  at  least 
thirty  years  of  age  with  five  years’  experience. 


While  paper  may  be  made  from  any 


Ernest  A.  .Scholz,  Circulation  Directs,  The  '^•nd  of  fiber,  esparto  is  one  of  the  few 


Blitterick  Piiblishing  Company,  Butterick  Bldg.,  from  which  it  can  be  made  economically. 
New  York  City.  ■’ 


DAWES  “KIDNAPS”  EDITOR 


Rate  ten  cents  per  word,  cash 
with  order 


Wanted. 

Copy  writer  and  lay  out  man  with  merchan¬ 
dise  experience  preferred.  Must  be  able  to 


&  Publisher. 


SOME  NEWSPAPERS 
NOW  AVAILABLE 


Daily  in  moderate  sized  city  east  of 
Mississippi,  good  earning  record. 

Daily  in  Florida. 

Profitable  weekly,  Florida. 

Valuable  weekly,  Minnesota. 

Good  weekly  in  Georgia. 

New  York  State  daily. 

Fine  earning  weekly  New  York  State 
within  hundred  miles  of  city. 

Capable  newspaper  men  comtnanding 
moderate  capital  can  invest  to  advantage  in 
the  above  list.  Write  for  particulars. 


PALMER,  DEWITT  &  PALMER 

350  Madison  Ave.,  New  York  City 

Telephone  Madison  Square  8237 


Successful 

Performance 


’Thia  irm  kaa  a  rt 

15  yaart  ot  aaaaaaafal 

th«  dffSanlt  srorh  al 


PURCHASE.  OONaOUDA’nON, 
SAU  AND  APPRAlSAi. 
of  navapapar  aa4  aiipazfna  proparUa. 

throoghoal  <fca  U.  R 


HARWELL  &  CANNON 

Times  Bldg.  New  Yoric 


IWI  CONNECT  THE  WIRES! 


POSITIONS  NOW  OPEN 
for  COPY  READERS 
REPOR’TERS 

ADVER’TISING  SOLICITORS 
and  DEPAR’TMENT  HEADS 


WITH  GOOD  NEWSPAPERS 
IN  SOUTH.  EAST,  and  MID¬ 
DLE  WEST. 


Registration  free.  Confiden¬ 
tial  service.  No  obligation  to 
apply  for  positions  offered. 


Fernalo's  EXCHAN6E.INC 
TNiaa  NATk.Skois.  aM.iNaviti.0.  Maaa. 


INTERNATIONA!  PAPER  COMPANY. 

New  York,  August  27,  1925. 

August  26th.  1925,  the  Boanl  of  Directors 
deelarMl  a  quarterly  dividend  of  1%%  on  the 
6%  I’referred  Stock  and  a  quarterly  dividend 
of  on  the  7%  Prefeireil  Stock,  payable 

October  15th.  1925,  to  holders  of  record  of  the 
respective  stocks  at  the  close  of  business  Oc¬ 
tober  Ist,  1925. 

Holders  of  the  6%  Preferred  Stock  surren¬ 
dering  their  stock  oertlflcatee  on  or  before 
October  1st,  1925,  either  to  Bankers  ’Trust 
Company.  14  Wall  Street,  New  York  City,  or 
to  the  First  National  Bank  of  Boston,  67  Milk 
Street,  Boston.  Massachusetts,  for  exchange  for 
the  7%  Preferred  Stock,  together  with  the 
requisite  cash  payment  of  $10  per  share,  will 
bt"  entitled  to  reeelve  the  dividend  payable 
OetoNr  15th  on  the  7%  Preferred. 

Checks  will  be  malleil.  Transfer  liooks  will 
not  close. 

OWEN  SHEPHEUD,  Treasurer. 


leave  Chicago  he  met  Sibley  by  accident. 

“Look  here,”  .said  the  general,  “I’ve 
had  to  buy  two  tickets  to  get  a  drawing¬ 
room  and  you’ve  got  to  go  along  ami 
ride  the  other  one  out.” 

Sibley  was  demurring  when  the  man¬ 
aging  editor  of  the  Journal  happened 
by.  He  learned  the  subject  of  the  discus- 


“You  are  assigned  to  go  on  this  trip 
with  General  Dawes;  beat  it,”  he  de¬ 
cided. 

Sibley  did  “heat  it”  without  trunk,  col¬ 
lecting  what  apparel  he  could  in  a  few 
hours’  shopping. 

Sibley  is  a  boyhood  chum  of  Dawes 
and  went  to  college  with  him. 


“You’re  Assigned — Beat  It!”  M.  E. 
Says,  Settling  Argument 

W.  G.  Sibley,  veteran  editor  of  Gal- 
liposis.  O.,  and  a  daily  contributor  to 
the  editorial  page  of  the  Chicago  Journal 


cre.ite  and  write  effective  copy  with  original  Commerce,  arrived  in  San  Francisco 
ideas.  Splendid  opjwrtunity  with  leading  last  week  on  his  first  visit,  as  the  guest 


combination  dailies  in  Southwestern  state.  Give  of  Vice  President  Dawes  He  wac  lit 
full  details,  submit  specimen  work.  Unusual  j  ,,, 

opportunity  for  the  right  man.  A-817  Edito*  erally  kidnapped  by  Dawes  on  the  trip. 


The  day  before  General  Dawes  was  to 


Members  Like  A.P.  Advertising 

Associated  Press  members  are  showing 
keen  interest  in  the  advertising  program, 
an  innovation  recently  adopted  under  the 
management  of  Kent  Cooper.  More  than 
400  member  newspapers  have  requested 
proofs  and  mats  of  copy  advertising  the 
press  association  prepared  tinder  the  di¬ 
rection  of  Arthur  Thompson,  of  the  New 
York  executive  office.  Members  are  to 
use  this  copy,  which  explains  the  A.  P. 


I 


I 


I 
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1  DOLLAR  >  > 

ONE  DOLLAR  I 
WILL  BE  1 

PAID  1 

1  PULLERS 

FOR  EACH  1 

IDEA  1 

PUBLISHED  1 

HEARST  HAS  TILTING  YARD 


BUSINESS  TICKLERS 


44TT(JW  they  shopped  in  (name  of  city) 
Fifty  Years  Ago.”  Interviews  with 
some  of  the  old  established  firms  may 
constitute  the  center  of  a  page  of  edi¬ 
torial  and  advertising  feature  material, 
which  could  effectively  carry  this  banner. 
— C.  M.  L. 


be  gotten  for  each  name. — David  B. 
Davies,  Mahanoy  City  (Pa.)  Record- 
Amcrican. 


“MORE  POWER  TO  YOUR  EYES” 
could  be  the  striking  heading  over  a  page 
of  ads  of  oculi.sts,  optometrists,  dealers 
in  telescopes,  microscopes  and  field  glasses. 
The  ads  could  be  grouped  into  three  sec¬ 
tions — one  section  could  be  devoted  to 
making  eyes  normal  for  every  day  use, 
another  section  could  be  devoted  to  aid 
in  seeing  far  distant  objects  and  a  third 
section  to  aid  in  seeing  minute  objects. 
— Frank  H.  Williams. 


With  fall  moving  day  approaching, 
a  page  forum  on  furniture  would  be  ap¬ 
propriate.  Solicit  ads  on  furniture  re¬ 
pairs  and  new  and  old  furniture  for  sale, 
as  well  as  markets  for  used  furniture. 
Two  news  .stories,  one  on  the  real  estate 
board’s  forecast  of  moving  day  and  the 
other  on  a  few  pertinent  furniture  statis¬ 
tics  in  your  city,  would  draw  attention  to 
the  page. — R.  E.  Dickson. 


Anniversary  sales  are  gtjod  business 
builders  the  year  around.  Why  not  send 
stamped  cards  to  all  advertisers,  with 
space  where  they  can  write  the  name  of 
the  firm  and  when  it  was  founded.  The 
cards  can  then  be  filed  and  the  advertising 
manager  will  be  able  to  see  every  firm 
and  remind  it  of  the  coming  anniversary 
some  time  in  advance. — Davis  O.  Van- 
iivier,  Lebanon  (Ind.)  Reporter. 


We  sold  a  page  of  advertising  recently, 
selling  10  spaces  to  the  page,  each  ad 
Tarrying  an  appropriate  cut.  The  ads  were 
all  numbered,  with  a  blank  space  for  a 
heading.  To  the  person  who  picked  the 
best  headings  we  gave  a  cash  prize.  Xat- 
urally  we  printed  the  page  again  the 
next  week  with  the  winning  headings — 
R.  B.  Howard,  l.ondon  (O. )  I're.<ts. 

-Many  persejns  have  difficulty  under- 
^lantling  the  words  of  a  song  when  one 
sings  it  or  the  record  is  played  on  a 
phonograph.  The  words  of  a  song  could 
he  printed  in  a  box  in  the  middle  of  a 
page,  the  box  to  be  surrounded  by  adver¬ 
tisements  of  music  <lealers  who  sell  either 
the  sheet  music  of  the  song  or  the  record. 
Persons  reading  the  words  would  be  led 
into  buying  either  the  record  or  the  music. 
— Bert  D.  Strang,  Columbus,  O. 


Fm-SrtninS 

fatarnational  New*  Service 

WarU  Bulldbie.  N«w  York 


Most  towns  have  many  small  manufac¬ 
turing  concerns.  These  are  ordinarily 
p<Mjr  advertisers,  but  responded  willingly 
to  a  page  devoted  exclusively  to  ads  of 
their  products  run  weekly.  In  the  center 
box  an  article  of  two  to  three  hundred 
words  describing  in  turn  the  origin  and 
deveU)pment  of  each  of  these  small  plants. 
— R.  E.  Dietz,  Battle  Creek. 


.-Mong  with  advertisements  of  scho<d 
and  college  openings,  there  may  be  ob¬ 
tained  a  group  of  special  ads  entitled 
“Teachers  of  Music”  from  the  schools 
and  private  individuals  of  your  com¬ 
munity. — C.  M.  L. 


\  RE  there  to  be  any  changes  in  the 
sch(K)l  courses  in  your  city  this  year? 
Will  the  teaching  of  evolution  be  a  ques¬ 
tion  for  school  authorities  to  decide  before 
school  oitens? — Lewis  Hyman. 

“The  Best  N’acation  I  Ever  Had”  as 
title  of  a  column  ojk'h  to  the  readers 
woubl  be  timely  and  interesting  in  Sep¬ 
tember.  It  could  be  started  with  a  few 
interviews  with  well  known  local  people 
who  are  fresh  from  their  summer  out¬ 
ings. — F.  K.,  Santa  .Ana,  Cal. 


Buys  Famous  Old  12th  Century  Castle 
in  Wales 

■A  “tilting  yard’’  goes  with  St.  Donat 
Castle  in  Wales,  purchased  a  month  ago 
by  William  Randolph  Hearst,  accord¬ 
ing  to  a  description  of  the  property  pub¬ 
lished  in  the  Chieago  Tribune  of  Sept. 
15. 

The  castle  is  in  Glamorganshire  on 
the  Bristol  Channel,  one  of  the  wildest 
parts  of  Wales.  It  was  built  KK)  years 
ago  and  is  considered  the  most  perfect 
Norman  building  in  Great  Britain,  in  a 
IK“rfect  state  of  preservation  and  appear¬ 
ing  from  the  exterior  just  as  it  did  in 
the  twelfth  century,  although  it  now  has 
electric  lights,  bathrooms  and  all  modern 
conveniences. 

Mr.  Hearst,  it  is  staterl,  intends  to 
live  in  the  castle,  which  is  set  in 
1,3(X)  acres  of  park  and  has  a  private 
bathing  beach.  He  will  have  a  gatehouse, 
portcullis,  guardroom,  outer  and  inner 
bailey,  bamiueting  hall,  gallery,  armory, 
tilting  yard  and  twenty  bedrooms. 

The  publisher  is  said  to  have  seen 
photographs  of  the  castle  in  an  illus- 
tratecl  weekly  and  to  have  cabled  his 
agents  in  London  to  purchase  it.  The 
transaction  was  completed,  it  was  stated, 
within  three  hours. 

The  castle  was  remcKlcled  to  its  present 
state  of  mt)dernization  by  the  late  Mor¬ 
gan  Williams. 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


workers  in  your  city  who  have  spent 
many  years  with  the  same  firm  and  fea¬ 
ture  them. — T.  1).,  Laneaster  (I’a.)  .Vrttv. 


What  do  the  captains  of  the  Great 
Lakes  freight  and  passenger  steamers  do 
when  the  shipping  season  closes?  Their 
occupations  make  interesting  feature 
stories. — S.  K.  D.,  Duluth. 


What  are  the  most  unusual  and  trick 
sentences  ever  imposed  in  the  police  and 
other  courts  of  your  city?  Recently  an 
Omaha  man  was  sentenced  to  salute  a 
traffic  officer  every  time  he  passed  the 
latter’s  corner.  The  man  had  been  charged 
with  cutting  corners. — George  Smedal, 
Sioux  City,  la. 


How  many  prohibition  law  violators 
actually  pay  the  large  cash  fines  impo.sed 
by  the  courts?  A  small  per  cent  you 
will  find  on  investigation.  ,A  story  show¬ 
ing  the  convenience  of  the  “pauper’s 
Oath” ;  how  a  purse  fat  bootlegger  saves 
from  $500  to  $5,0(X)  by  taking  such  an 
oath  and  serving  30  or  60  days  longer  in 
lieu  of  paying  cash,  might  prove  interest¬ 
ing. — T.  E.,  Minneapolis. 


Give  the  high  school  a  half  or  full 
page  once  a  week  to  Ik-  edited  and  made 
up  by  the  students.  It  will  bring  good 
will,  circulation  and  advertising. — S.  K. 
D.,  Duluth. 


The  seven  wonders  of  your  city !  Have 
staff  men  interview  various  people  and 
get  their  opinions  as  to  what  these  won¬ 
ders  are.  Take  a  vote  of  your  readers. 
It  stimulates  local  pride  and  is  positive, 
constructive  material. — James  M.  Mosely, 
Boston,  Mass. 


“Old  Time  Employees”  is  a  series  which 
pleases  the  big  firms.  Find  the  veteran 


THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Oiir  Business  Review  and  many  other 
feature  paKes  now  running  in  more 
titan  80  ieading  American  and  Can¬ 
adian  newspapers.  Write  or  wire 
for  our  representative. 


The  Mahanoy  City,  (Pa.)  Record- 
Ameriean  cashes  in  handsomely  on  a 
Hebrew  New  Year’s  Card  annually.  A 
suitable  card  of  felicitation  is  placed  with¬ 
in  a  fancy  page  border  taken  from  a  cut 
service.  F'ol  lowing  the  card  are  the  names 
of  nearly  every  Hebrew  family  of  that 
city.  Fifty  cents  to  a  dollar  can  easily 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  jou  can't  afford 
to  mUs 

JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


Big  Names 

over 

Big  Features? 


Frank  Crane 
Arnold  Bennett 
Glenn  Frank 
Frank  H.  Simonds 
J.  Carroll  Mansfield 
Kathleen  Norris 
Fannie  Hurst 
Ruby  M.  Ayres 
E.  Phillips  Oppenheim 
Gluyas  Williams 


The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue  New  York  City 


Speaking  of  Crackers 

It  looks  as  if  the  wise-cracker 
Ella  Cinders  will  soon  be  as 
well  known  and  as  popular  as 
Uneeda  Biscuit. 

The  Ella  Cinders  strip  has  also 
a  powerful  human  interest 
serial  pull. 

Metropolitan  Newspaper 
Service 

Ma.ximilian  Etser,  Jr.,  General  Manager 
150  Nassau  Street,  New  York  City 


STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  X-  Word*  tnoenls  and 
patents  new  popular  bit.  Get  it  ola — 

KING  FEATURES 
SYNDICATE,  Inc. 


241  W.  S8tk  St 


NEW  YORK  CITY 


The  Worlds s  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comics. 
Write  for  samples  and  rates 


iloow.3BasntCET.f. 
ClEVBLAND.OKIO^ 
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Editor  &  Publisher  for  September  19,  1925 


New  England 


HAS  THE  MONEY 


In  thirty-seven  years  bank  deposits  in  New  England  increased  340 
per  cent;  exports,  95  per  cent;  imports,  470  per  cent;  value  of  manufactured 
products,  380  per  cent;  value  of  agricultural  products,  375  per  cent;  bank 
clearings,  378  per  cent;  bank  surplus,  436  per  cent;  bank  deposits,  531  per 
cent,  and  population,  68  per  cent. 

Satisfactory  money  conditions  is  assurance  of  a  larger  volume  of  busi¬ 
ness..  There  is  cheer  in  the  expectation  of  a  brisk  Christmas  trade. 

Here  is  a  hand  picked  market  of  almost  eight  million  people,  mostly 
city  dwellers,  industrious,  successful  and  fond  of  comforts. 

National  advertisers,  to  profit  by  this  great  New  England  success, 
need  only  to  concentrate  their  advertising  campaigns  in  this  territory 
through  the  following  newspapers: 


MABSAOHVBETT*— ropaUtloa,  8.8M.8M 


** Attleboro  Snn . (Z) 

••Booton  Mobo  . (lUtE)  i 

**Booton  Blob#  . (B)  I 

'■Booton  Tnuuoilpt . (E) 

••Booton  Foot . (X)  i 

’’Boston  Post . (B)  I 

’’FsU  KiTor  Hsrald  . (Z) 

’’Fltebbart  Bontlnsl . (E) 

’’HoTorUU  Qosette . (Z) 

ttLynn  Itom  . (Z) 

ttlr^oU  Oourior-Citison  and 

ZTonlnc  Loodar . (MAE) 

’’Haw  Bedford  Btandard  Mercury 
(MAE) 

’’Mew  Bedford  Bnnday  Btandard 

(B) 

’’Berth  Adams  Traaaoilpt...(B) 

’’Balam  Maws  . (Z) 

’’Tannten  Oaaotte  . (E) 

”'WoT«astsr  Talerram-Oasette 

(MAE) 

”Wercestar  Bnnday  Talavram  (B) 


KAIME— Fepnlation.  768.014 

’’Anens’a  Kennebee  Journal  (K)  11.888 

ttBaacer  Oai^  Oemmaraial..(Z)  88.168 


Cirou-  3.500 
lation  lines 

ttFortland  Freas-Herald  and 

Express  . (E)  (MAE)  68.066  .  80 

’’Portland  Televram  . (8)  88.977  .10 

(Bnnday  Edition  Express) 

MEW  HAMPBHIBE— PopuUtion,  443.688 

’’Oenoerd  Monitor-Patriot ...  (Z)  8,858  .0675 

ttKsene  Bentinel  . (B)  8,778  .086 

’’Maaohester  Union  Leader 

(MAE)  89.698  .18 

BHODZ  nLAMB— PopnUtion,  604,897 

nVewpert  Dally  Mews . (B)  6.878  .0336 

ttPawtnekot  Timas  . (B)  86,981  .07 

ttPrerUlaaee  BnUatln  . (B)  66.674  .17 

ttPrerldanee  Jenmal  . (X)  85.668  .10 

ttProTidsnee  Journal  . (B)  68.549  .15 

’’Proridence  Mows . (E)  87.006  .67 

ttProTidenee  Tribnns  . (E)  88.811  10 

’’Westerly  Bon  .  (EAB)  4.657  .095 

•’Weonsooket  Call  . (Z)  14.075  .05 

yZBXOMT— Popnlation.  858.488 

’’Barre  Times  . (E)  7.181  .08 

ttBennincton  Banner  . (Z)  8.104  .0185 

’’Bnrilnirton  Prao  Press . (M)  18.157  .05 

”BntUnd  Herald  . (X)  10.878  .  04 


Clron-  8,500 
lation  Unas 

”St.  Jeknsbury  Caledonlan-Beoord 

(B)  4,046  .  0814 

COMMECTICTTT— PopnUtlon,  1,880,681 
’’Bridgeport  Post-Telegram 

(EAM)  44,881  .15 

’’Bridgeport  Post . (B)  80,910  .10 

’’Hartford  Conrant  . (X)  88,459  .06 

’’Hartford  Conrant  . (B)  58,769  .11 

ttHartford  Timea  . (E)  49,566  .18 

’’Meriden  Baeord  . (X)  7,506  .045 

’’Middletown  Press  . (Z)  8.839  .0885 

ttMew  Haven  Kegiater _ (EAB)  43,186  .18 

”Mew  London  Day . (E)  11,968  .06 

nMerwioh  BnUetin  . (X)  18,598  .67 

’’Morwalk  Hour  . (B)  6,078  .04 

ttBonth  Morwalk  Bentinel... (B)  4.415  .OU 

’’Btamford  Advooate . (B)  9,867  .06 

’’Waterbnry  Bepnblioan  American 

(XAZ)  U.467  .06 

’’Waterbnry  BapnbUean  ....  (B)  15,078  .06 


”A.  B.  C.  PubUskers’  BtatamsBt,  Xareh  81,  18BB. 
ttBoramment  Btatement.  Xareh  81,  1985. 

(B)  Combination  rate  Dally  Jonmal  and  Bra.  Bulletin. 


Editor  &  -Puhlisher  for  S  e  p  t  emh'er  '  1  9','  '^1-92  5 

gihe  ^trn 

Leads  All  New  York 
Evening  Newspapers 

IN  August,  as  in  July  of  this  year,  The  New  York  Sun  published  a 
larger  volume  of  advertising  than  any  other  New  York  evening  news- 
paper. 

The  Sun  published  in  August  826,146  lines  of  high-class  advertising. 
This  is  62,326  lines  more  than  was  published  in  any  other  New  York 
evening  newspaper. 

The  Sun  gained  194,940  lines  of  advertising  in  August  of  this  year 
compared  with  August  of  last  year,  which  is  a  greater  gain  than  the 
aggregate  gain  of  all  other  New  York  evening  newspapers. 

Moreover,  The  Sun  with  its  gain  of  194,940  lines  for  August  over 
August  last  year  made  a  much  greater  gain  than  any  one  of  the  New 
York  morning  newspapers  in  week-day  issues. 

For  merchants  and  manufacturers  alike ^  The  Sun  is  the  greatest 
selling  force  in  the  New  York  market. 

The  preference  that  advertisers  show  for  The  Su?i  is  based  on  The 

Sun  s  ability  to  produce  satisfactory  results — which  is  due^  in  ^ 

turn,^  to  a  large^  high-class  and  unusually  responsive  circulation, 

Sllie 

280  BROADWAY  NEW  YORK  « 

• 

WASHINGTON,  D.  C  BOSTON  CHICAGO  SAN  FRANCISCO  ( 

Munsey  Building  Old  South  Building  208  La  Salle  St.  First  National  Bank  Building 

LOS  ANGELES  PARIS  LONDON  9, 

Van  Nuys  Building  49  Avenue  de  I’Opera  40-43  Fleet  Street 


90  O 


